


tools, 


Nationally advertised brand name 
sold in hardware stores: 


UNION 
SPEEDLINE 
RAZOR®.BACK 
REDS HAWK 


OH}. 
1 US: 


sell him the foek "” 
he wants and you'll 


get his other business 


Thousands of hardware dealers have caught on to the fact that farmers buy 


their other tools where they can buy UNION FLEX-BEAM Forks. 


The right fork is important to a farmer because it’s the tool with which 
he handles loads. 


No other fork gives him the combination of light weight, lively action, 
perfect balance and the steel FLEX-BEAM reinforcement that makes 
UNION forks unbreakable where other forks break. 


No premium in price! You give your customers more for their money; 
you get more business for your store. See your UNION jobber early about 





next season’s requirements, 


THE UNION FORK & HOE COMPANY 
General Sales Office, Columbus 8, Ohio 
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It makes a lot of sense 
to feature this 


PINCOR 
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If there's any job that people hate more 

than pushing a lawn mower—it’s pushing a 
snow shovel. And now—just as Pincor power 
lawn mowers have turned grass-cutting day into 
fun—the new Pincor P-24 takes all the back- 








breaking work out of snow days! Just re- P-24 ATTACHMENTS 
move lawn mower, attach snow plow—and the . C 
P-24 clears walks and driveways! , fe 4 PIN OR 
: Fi. products are sold direct to 
Designed for larger-than-average lawns and proper- pee. aa, Six dectess at Gals tented ota 
ties. Features the famous Pincor-built 114% H.P. my’ ery Sate Cinidad Quiet Potecs 
engine, all-welded steel chassis, scores of typical i .  Ceciei 
Pincor advancements throughout. Snow plow Reel type lawn Centrifugal pump ea ac 
quick-detachable for switchover to lawn mower / ) Mower complete $225.00 
or accessories shown here. ak 7] so Plow Attachment 29.50 
entrifugal Pump 
Let us tell you all about the Pincor P-24 and EF maine 85.00 
how this all-year round power mower can step wy Sickle Bar Attachment 57.50 
up your profits—all winter long. Lawn Roller Attochment a 











Lown roller 


Sickle bar mower 


PINCOR PROD 
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Open up and close the sales with YALE hardware—for front and back doors 
and all the doors, windows and cabinets in between. 

The YALE items shown here are our newest numbers. Each one gives you 
good talking points . . . each one gives your customers the beauty and service 
that they expect from YALE. 

See your distributor about free promotional material. 


040 “One Arm" Springlatch. Most 
convenient ever made. 








COMPACT Door Closer. More beauty, small- 


2 Deadlock. Streamlined, with big, or-eien, SREY ate. 


long-throw bolt. 





jirect to : P 
J prices. 5 ——— Ziplock. Padlock for bicycles, 


ities etc. It zips to fit. 


y) 
112 Deadlock. “The Lock of Gibral- 
$225.00 tar". 2 hardened steel inserts. 

29.50 


1011 “Push-Pull” Screen (and Storm) 
Door Catch. No knobs to turn. 

85.00 — 

57.50 


38.75 





Standard Duty Tubular Lock. Uni- 
versal — no reversing. 
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Hardware Age i . Hi y — 
Age, published every other Thursday by Chilton Co. (Inc.), Chestnut ld 56 | “ g m Inte 2 

P 4 4 ’ sinut and 56th Sts., Philadelphia 39, Pa. Entered as second cl matter Me 

ost Office at Philadelphia under the Act of March &, 1879 ( Printed in U. S. A.) $1.00 per year. Single copies, £5¢ each. Vol. 162, No. 8. Pe ee mae Sreuy ae ee 





DEALERS 








Capitalize on the fall housecleaning season by 

\ , ; ‘ tying-in with the greatest advertising cam- 

The poiladelphia silt “4 : paign in cleaning product history. — Arthur 

ees es Godfrey, with the most popular daytime show 

in radio, sells “GLASS WAX” five days a 

week, over 167 CBS stations — powerful na- 

tional magazines are carrying full page, 4-color 

“GLASS WAX” ads to millions more house- 

wives. Make the most of this profit-laden 
promotion. Now is the time to: 


; Marshall Mas 


¢ Display “GLASS WAX” 
of 
5 Onn. e Stock enough “GLASS WAX” 


98; Fi e Feature “GLASS WAX” in your ads 


‘2% | "GLASS WAX’ 


FAR RACED : A Product of the Gold Seal Company 
55 E. Washington Street 


OEE Ne EI Ee is 4 
“GLASS WAX” is a registered trademark and is Chicago 2, I'linois 
the exclusive property of the Gold Seal Company. 
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HERE’S A 
PAINT BRUSH DEPARTMENT 


in TWO FEET 


OF SELLING SPACE! 





a up your paint brush sales this modern, up-to-date way... 
a hard-hitting display ...a well-rounded stock... 

in a minimum of counter space! Available in a variety of 

assortments of varnish 
and wall brushes 
TaMeiiclalelolaeh 
competitively 

priced styles. See 
your wholesaler for 
Star Dispensers. 

Star Brush 


Manufacturing 





Company, Inc., 
Boston 18, Mass. 


Star 

Sales -Getters 
Permanent... all 
metal... nickel 
plated . . . colorfully 
attractive... 


compact, requiring 
only 23” x 9” 


counter space... 





ae love) o MMe L-t 31 e1 4) 
reduces pilferage. Assortment No. 1 — Paint and Varnish Brushes 
. : Suggested 

Write for details on Contains Bristle Length Retoil Price Each 

oleh depeniiie 4 an? 1154" 25¢ SALES RETURN $37.80 
2 doz. 1%" 6" 29¢ Your Cost $25.20 

for other popular 1% doz. 2” 2%" 49 
%e doz. 24” 2%" 69c¢ PROFIT $12.60 

assortments of wall % doz. 3” 2%" 98c 


Burgundy and Clear Handle Colors— All Pure Chinese Bristles, Double Thick. 


folate Mm ZelsaltiiMl oi ati e 





No Shed...No Streak...No Spatter E 








EDWARDS @ (eve PUST BUTTONS 


They turn lookers 
into buyers... 


Here’s one of the hottest “traffic” items in years... heavy 
solid brass front-entrance push buttons of outstanding design 
and quality. They look like a million, sell for $1.50 each. 
And when we say “‘sell’’ we mean that they'll be grabbed up 
eagerly by customers who didn’t even have the purchase of 


a push-button in mind. All you have to do is display these 
d 7 ae 


tdwards De Luxé Push Buttons. They are sure-fire trafhieé 
) : Ne: 


builders and profit makers! Cis ae * 


. a8 nai te : Hy 


COUNTER MERCHANDISER DOES THE TRICK! 


For only $4.50 with each order of 9 push 
buttons (3 of each style) you get this 
traffic stopper. Takes up little counter 
space, substantially constructed of col- 
orfully lithographed metal. Has space 
in back for stock and quick customer 
service. IMPORTANT: Re-sale value of the 
three push buttons mounted en display 
returns your investment in the mer- 
chandiser! 





Here’s Value that Makes a $1.50 Sale 
Easier than a 50¢ one (and more of them) 


@ They’re solid brass with a rich @ All screws are hidden under the 


lustre that stays! snap-on forging! 


@ Forgings snap off easily for pol- 


@ They're forged ... not stamped! ishing; snap back on securely! 


@ They’re weather-resistant...theft- @ They're “feather touch” action; 
proof (it takes secret know-how to quick and easy to install... fit any 
lift them off). drilled hole! 


SEE YOUR WHOLESALER OR WRITE 


Epwarps Company Inc., 








COURTLAND — No. 641 
2 1/2” high, 1 9/16’ wide 

















t 
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KENT—No. 640 
2 1/4” high, 1” wide 


STRATFORD — No; 642 
2 1/2” high, 1 11/16” wide 


Norwalk, Conn. 
In Canada: Edwards of Canada, Ltd. 
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7 Fewer parts in Tubulars mean better performance and longer 

life. Barrows’ new “Tu-Bors”’ use only five working parts in the 
standard latch, yet have double compression spring action for 
smoother, more precise operation. All parts are made of basic ma- 
terials—latch bolts and hubs of solid bronze, cases and other 
parts of tough, long-lasting cadmium plated steel. ‘“Tu-Bors” 


are unbeatable for fast installation, and are available in simplified 


4 push-button locksets as well as in interior and closet latchsets, 


All of this plus BARRows’ beautiful trim designs which 


are the sales clinchers that move merchandise and 


pile up profits for Barrows Dealers! 


BARROWS BUILDERS HARDWARE is sold everywhere. 
Call or write your nearest Barrows distributor for 
complete information on Barrows 

“Tu-Bors"’ and related 

hardware items. 








CHRISTMASSLIGHTING} 


“ha io) @:\ Re be 


CHRISTMAS,SALES 


“ROYALITE”’ 
BUBBLING TREE 
22” high! 11 spark- 
ling Royalites! 
Flame - resistant 
GREEN or WHITE 
visca. Packed with | 
extra lamp. ; 


























“ROYALITE’” BUBBLING LAMPS 
9-lite miniature series set, in full- 
color display packages. Replacement 
lamps packed in corrugated sleeves. 
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“ROYALITE’” CANDLES 


A complete range of candle sets, 
with and without halos. 






MMM oop 1po8 oe 








“ROYALITE” TREE SETS 
Indoor and outdoor sets, 
featuring new full-color 
display packaging. 







A COMPLETE LINE . . . A QUALITY LINE 
GENERAL ELECTRIC LAMPS USED EXCLUSWELY 


a be 
HE WHOLESALER 






ROYAL WREATHS 


Of sparkling 
red cellophane. 






ROYAL ELECTRIC CO. INC. © PAWTUCKET, RHODE ISLAND 
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IT’S THE NATION-WIDE 
FAVORITE AND THE BEST 
SELLER EVERYWHERE... 





Your customers deserve the best — 
and the one best in aluminum paint 


is SHEFFIELD “SUPER-KROME!” 


a 


Guat check these featured 

* One Coat Covers Everything 
* For Exterior or Interior Use 
* Heat Resisting 

* For Wood, Brick or Metal 

* Perfect for Undercoating 

* Flows on Satin Smooth 

* Will Not Lose its Brilliancy 
* Ready Mixed—Ready To Use 


No need to stock 3, 4, 5 or more 
grades of aluminum paint, when 


RAN SUPER-KROME alone does the job — 
Wg 


and does it BETTER! Your customers 
depend on you — justify their confi- 
dence by giving them top quality that 
they'll come back for again and again! 





Write Today for further particulars 
and a catalog of the 40 other Sheffield 
fast sellers, as well as the dealer helps 
Sheffield offers. Window and counter 
displays, window streamers, news- 
paper mats, envelope enclosures, — 
Write Department HA. 


Shettield Zeorege 


PAINT CORPORATION 
CLEVELANDIGQ, 





HERE'S IMPORTANT NEWS! 


SCREEN WIRE GALVANIZED HARDWARE CLOTH TI! 


ACE WINDOW SCREEN COMPANY 


of Chicago fe @ 


west COAST OFFICE ALL PHONES: ROCKWELL 6331 
660s HOLLYWOOD BOUL. 
LOS ANGELES 28. CALIF. 1634 S. PULASKI ROAD 
CHICAGO 23, ILLINOIS 


OPEN LETTER 
TO THE DEALER: 








Dear Sirt 


We have changed our name of Screen-O-Glass to Lite-O-Glass; 
a "trade mark" item. Our substitute glass is the best made 
4tem on the market today, because of the fine mesh, dur= 


ability and all-around well made material. 





The entire steel industry has increased prices to 4 terrific 
scale. However, we are trying to bring you 


F 
§ 
recent increases « ; uN 
u wire, FREIGHT PREPAID, for all shipments k Al 
to your door so that you can have an actual cost of what our wire 
will cost you delivered; instead of paying high freight rates. i L 


eral sizes which we feel you need in your 


We have added on sev 
everyday business and are making deliveries now, ag per our 


price schedule on the opposite page. s 
Yours very truly, Bs 

Phil Clark, Sales Manager 
ACE WINDOW SCREEN CO. OF CHGO. 


cHICAGO’S LARGEST wiNDOW SCREEN PLANT 
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DON’T EXPERIMENT! 
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IR . ” 
ERTS Shipments 
wai Are Paid 
to Your 
Door 


LITE-O-GLASS 


TRADE-MARK 


mie $Q20 


100 Lin. Ft. Rolls 


% Insures Sunlight % Waterproof 
% Crystal Clear % Flexible 
% Shatterproof % Butyrate 


Everyone has a use for all-purpose “ACE” LITE-O.- 
GLASS, a fine mesh galvanized screen wire, imbedded in 
a solid sheet of waterproof, transparent glazed coating. 
Super strong and longer lasting, “ACE” LITE-O-GLASS 
insures light penetration with a diffusion of ultra-violet 
rays. Serves as insulation, retaining heat and keeping 
out cold. May be cut with shears and tacked anywhere. 
Available in 36” widths. 


ERR REE RERERRReeee 


Freight 
Prepaid 
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There is no substitute for BRONZE 
SCREEN WIRE 


* Galvanized Screen Wire 
* Aluminum Screen Wire 
* Hardware Cloth Wire 
* "Ace" Lite-O-Glass 





FREE 


Square Footage 
CHART 
for the asking 











Price Schedule 100 Sq. Ft. 


Bronze Screen Wire 
Width: 24”-26”-28”-30"-32”-36”- 
gt Ee OE EE a ene $10.00 
“Everlast” Aluminum Screen Wire 
Width: 24”-26”-28”-30”-32”-36"- 


i. ie eae se ae ee 7.50 
Galvanized Screen Wire 
Width: 24”-26”-28"-30”"-32”-36"- 
ge 6.25 
Galvanized Hardware Cloth Wire 
14” Mesh 
Width: 24”-30"-36"-48”........ 6.50 
Galvanized Hardware Cloth Wire 
14” Mesh 
Width: 24”-30"-36"-48” ........ 7.50 


All Prices Freight Prepaid 


FIRM PRICE 
GUARANTEED DELIVERY 


All rolls of screen wire packed and 
shipped in 100 lineal ft. rolls and stone- 
wall cartons. 


ACE WINDOW SCREEN CO. of Chicago 
1634 SOUTH PULASKI ROAD - - CHICAGO 23, ILLINOIS 
Chicago's Largest Window Screen Plant 
West Coast Office: 6605 HOLLYWOOD BOULEVARD « 


LOS ANGELES 28, CALIFORNIA 


il 





COmeel LE “a Wrench Department ; 


Ns 
_ 2. 


> 
\* 
































Designed to fit the needs of any store, 
large or small, Billings Wrench Depts. 
are made from only seven basic boards 

_. Choose the boards which best service 
your wrench trade or better yet get all 
seven for a complete wrench service. 





A Few Display Arrangements. W : 
! rench 


Department 








THE BILL! 
a, ce ee. ee 
SPENCER CO HARTFORD 
1 CONNECTI 
CuT 
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DON TOBIN 
FAMOUS SATURDAY EVENING POST 
AND COLLIER’S CARTOONIST 


“But dear, do you think you can get it out 
of the living room, now that it's finished?” 


“SURE, 


_ Evorithing Hinges. On Hager/” 


© 1948 


C. HAGER & SONS HINGE MFG. CO. - St. Louis, Mo. 
FOUNDED 1849— EVERY HAGER HINGE SWINGS ON 100 YEARS OF EXPERIENCE 
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This year you'll sell more sun lamps than ever before. 
A growing demand for the benefits of a healthy tan, plus 
the stimulus of this new low price, will make Westinghouse 
Sun Lamps a bigger-than-ever profit builder for you. 


HOW TO CASH IN ON THIS NEW LOW PRICE: 











Offer a special package—a sun lamp complete 





rte : 
with handy fixture. 


Promote the Westinghouse sun lamp as a 
Christmas gift item... it’s timely . . . it appeals 
to everyone, 


Use the promotion material available. 
oS « . : : 

Send for your free Westinghouse Sun 

Lamp Point-of-Sale Package. 


Check your stock of Westinghouse sun 
lamps and order an ample supply from 
your distributor—now. 


Build a sales winning sun lamp display 
using colorful display material. Mer- 
chandise related items, such as fixtures 
and heat lamps, for added sales 








Be ee 


You can be SURE... f dd Weilinghoude 
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This new Westinghouse fluorescent bulb, with a 
rated life of 3.000 hours, offers users new economy 
—offers you a fast-selling profit builder. 

The Westinghouse Nite Lite is long lasting and 
economical to operate—costs only a cent or two 


a month to burn all night. Retails at 19¢ plus tax. 














HOW TO PROFIT FROM THESE PRACTICAL USES: 


1. Promote Nite Lite’s practical uses for safety and convenience 
in the home. Mothers with small children, especially, will like 
it. Its soft glow will not disturb the lightest sleeper. It’s a safe. 
cool fluorescent lamp. 


2 Send for your Nite Lite promotion package—a 
e , © . ° ° 
complete kit of point-of-sale aids and ad mats to 
help you cash in on Nite Lite’s sales appeal. 


3 Order an ample stock of Nite Lites from 
® your Westinghouse Lamp Distributor— 
now! 





in eye-catching carton of 12 Nite Lites, 
plus the bright display card will help to 
make Nite Lite one of your best sellers 
and biggest profit builders. 










LAMP DIV., WESTINGHOUSE ELECTRIC 
CORPORATION, BLOOMFIELD, N. J. 


Westinghouse 
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De Lavals profitable, fast-moving line 








keeps dealers’ route trucks “on the go 


g 


* 











hi ULRICH BROS 
OM. veiw 
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THE DE LAVAL SEPARATOR COMPANY De) 


is? acetate, s While y Owe nearest Do lavele Ufice 


61 ote Miia fe ate he Fil Deal J & 
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Complies with all requirements of Com- 
mercial Standard CS132-46 issued by 
National Bureau of Standards of U. S. 
Department of Commerce. 


Widths: 24”, 30”, 36”, 48”. 


na —. we i to “al it 
Hard-wear Cloth! 


Cyclone Hardware Cloth is made for long, hard service. 
And only Cyclone gives you all these star features: 


be WELDED SELVAGE— makes a stronger, flatter, even edge with no distortion 
or variation of width. It’s better looking, easier to use—and it’s made 


] Meshes: 2 x 2,3 x 3,4 x4,8x 8. 








only by Cyclone’s patented process. 


PRECISION WEAVE—gives you cloth that’s easier to cut square, because all 
wires are straight, and the meshes true and uniform throughout the 
entire length of the cloth. 


+ SMOOTH “’GALV-AFTER” FINISH—produces a heavy, non-porous zinc coat- 
ing that is bright and smooth, adding greatly to the strength, rigidity 
and “eye-appeal” of the cloth. It’s made by Cyclone’s special method 
of “hot dip” galvanizing. 


EASY TO WORK WITH—Quality materials combine with expert workman- 
ship to assure a cloth that lies flat, stretches square, and is easier to 
tack to wooden frames or weld to steel frames. 





EASY TO DISPLAY, PROFITABLE TO SELL—Take full advantage of the bright, 
neat appearance and national reputation of Cyclone “Red Tag” Hard- 
ware Cloth by giving it prominent display. Point out its advantages to 
your customers .. . it means better business for you! 


Be sure to keep adequate stocks of this fast-selling hardware cloth. 
Place orders regularly with your jobber to cover your normal require- 
ments for all the famous U-S-S Cyclone Hardware Products, 


it 
* 
i 

; 


CYCLONE FENCE DIVISION 


(American Steel & Wire Company) 
WAUKEGAN, ILL. - (Branches in Principal Cities) 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 








cians fame je fa femme 


HARDWARE CLOTH AND 
WIRE SCREEN CLOTH 





CYCLONE “Red Jaq" 
HARDWARE PRODUCTS 
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WEIGHS ONLY 12 POUNDS! 


8 to 10 lbs. Less than Steel Ironing Tables 





STRONG AS A 


because it’s 





















u% y 
Just what every woman wants. . . because it’s SO-LITE A , | 
(8 to 10 pounds lighter than steel models—less weight RY?) 14 e 
to lift, less freight to pay) ... because it’s strong and IRONING TABLE 





sturdy where pressure is greatest . . . because it opens ‘haa 
automatically at either end ... because it has every 
convenient feature! 


ife, peopuct 


Retail Price 


10° 
EXCLUSIVE FEATURES THAT MEAN QUICK SALES 


Full Dealers’ Discounts 


Steel rods eliminate 
bend or twist. 
—Has special girder device for extra 
strength. 

—Works without springs, catches 
instantly and securely when table opened. 

Automatically, or with light 
Goaer touch. 
—Braced, so table 
won’t bend, twist or become misshapen, 

—602 fine holes dissipate steam 
without roughening ironing surface. No extra potsing 
necessary. 
I —Protect floors. Permanently 
riveted. 

—For hanging or standing table; preserves 
cover by keeping it off floor. 
—Full 15” wide by 54” 
lone by 32” high (most practical height for ironing). 





FLATWORK HOLDERS—One in each side of table. 
Concealed when not in use. Slide out as far as 12” to 
keep long pieces off floor, or for hanging small pieces. 
A convenience all women want. 








\ NEWSPAPER MATS AND LITERATURE AVAILABLE 
Flatwork Holders Concealed Flatwork Holders Slide Out for Use SEE YOUR JOBBER OR WRITE US FOR INFORMATION 


GARY STEEL PRODUCTS CO Y : 

















HOUSEWARES DIVISION NORFOLK VIRGINIA 
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Z 
Gift of utility 


FO 2 TH E NO. 90B “HY.POWER” 





PRUNING SHEARS 


NO. 700 
“WISS-CLIPPER”’ 
GRASS SHEARS 


He may be shovelling snow at Christmas, but any 

man will be happy to find this Wiss Lawn, Hedge 

and Shrubbery Kit No. G.T.100 in his stocking. 
Assortment contains one pair each: hedge shears, 





grass shears, pruning shears, garden gloves and 
pruning guide. Everything the gardener needs for 
care of the lawn, hedge and 
shrubbery . . . and the finest 
tools of their kind, famous for 
quality and easy, efficient op- 
eration. 

NOTE: Kit with transparent 
. window top makes an effective 
d display for window or interior 
of store. Order plenty! 


NO. GT 100 


f table. 
3 12” to 
| pieces. 








1848 + Quality for a Century + 1948 


J. WISS & SONS CO., NEWARK 7, N. J. 
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ce | like gold, the pure manila 


fibre you get in famous Columbian Tape-Marked 
Rope is the standard of matchless quality. 


From the leading fibre-producing plantations 
of the Philippines, Columbian buys only the 
choicest fibre. 


It's thoroughly cleaned. It’s graded and classi- 


There is no finer ropel 


Columbian experts exemining end grading newly arrived 
manila fibre before shipment to the States, 


fied by Columbian’s own inspectors. It’s rigidly 
inspected by government officials. Then — and 
only then —is the fibre sent to the Columbian 
Mills at Auburn, N. Y. 


From fibre to Tape-Marked Columbian Rope 
. every step is quality-controlled for your 


satisfaction. 


COLUMBIAN ROPE COMPANY 


400-70 Genesee St., Auburn, ‘The Cordage City,"’ N. Y. 


MARKED 


PURE MANILA ROPE 
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Order Through Your Jobber... OR wRiTe 
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The greatest paint and color influ- 
ence today is the CONSUMER MAGA- 


. chock-full of decorating WY 2 


ZINES. . 


2. 


Women want to 


know how to 
achieve these 
rooms they see 


featured in the 
leading maga- 
zines. Un'til 
Kyanize Color 
Recipes, they 
just guessed. 








READ ALL ABOUT IT !! 














3. Talk to customers about the new, free Kyanize Paint service. . 
them Color Recipes are available in your store! 


Kyanize offers Kyanize Color Recipes 
free at Kyanize Paint Dealers through a powerful 
national advertising campaign . . . helping deal- 
ers get new customers, sell more paint. Cash in on 
Kyanize Color Recipes today! Teil your custom- 
ers they can get this new, free Kyanize Paint serv- 
ice free at your store! 


1. Put your Kyanize Color Recipes display in a prominent place! 
2. Use all the additional Kyanize Color Recipes point-of-sale helps . . . 
window cards, window streamers, the Kyanize Color Recipe Scrapbook. 


. tell 


VIE (NM WITH 7715 


EUG PAINT PROMOTION 
... GET YOUR SHARE / 























Kyanize Color Recipes, 
capitalize on this need 
this magazine 
Color Recipes specify what 
color Kyanize paints are 
needed to achieve the paint color schemes 
seen featured in leading consumer maga- 
zines! You'll receive new packets of Kyanize 
Color Recipes each month to go with 
latest magazines issued. Color Recipes will 
always be up to date. 





influence! 


























BOSTON VARNISH COMPANY - EVERETT STATION, BOSTON 49, MASS. 


22 
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A SURE-FIRE SELLER 








ecipes, 









eed @ This big, beautiful display package—in blue and gold— 
fluence! contains a brush assortment designed to attract a wide 
fy what market. The brushes, finished in blue and gold, range 
nts are from 2 inch to 4 inches in size, and are made of pure 
chemes black Chinese bristle vulcanized in rubber. 
maga- 
ger RETAIL DISPLAY 
des will 
2dozen OK ‘,". brushes to retail @ .18 Y dozen OK 212" brushes to retail (a 99 
SELL FOR $49.70 1 dozen OK 1” brushes toretail @ .30 Vs dozen HYGRADE 3” brushes to retail ( 1.45 
BUY FOR 33.08 1 dozen OK 12" brushes toretail @ .45 Vs dozen HYGRADE 3'2” brushes to retail ( 1.90 
PROFIT $1 6.62 1 dozen OK 2” brushes to retail @ .69 Vs dozen HYGRADE 4” brushes to retail ( 2.19 


A. G. JACOBUS’ SONS, INC. 


Canadian Representative 
National Domestic Products Co. of Canada, Registered, Montreal, Canada 


LA 


Ow 
JACOBUS 


A. G. JACOBUS' SONS, INC. 
770 Bloomfield Avenue 


c 
; Order TODAY from your jobber, or send this coupon 
1 

i 

I 

Verona, New Jersey 












Please ship at once: 
(J Display No H cartons @ $33.08 
() Free Catalog 


Name 





Street City State 


4s 
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WHY EVERY PROGRESSIVE 
HARDWARE STORE 


should have a 


HOBBY TOOL 
DEPARTMENT 






Display Cabinet and 
Stock Rack 


with purchase of $96 (retail) 
worth of fast-selling 
X-acto Hobby /, 













NCOURAGED by schools, clubs and 
the U. S. Armed Services, young 
America is going in for scale modelbuild- 
ing and other handicrafts as never be- 
fore. Here’s a growing market for hobby 
tools that will bring youlife-long business. 


The adult market, too, gets bigger 
every day, as men discover the benefits 
of handicraft hobbies for fun and relaxa- 
tion. Millions of home workshops need 
special hobby tools. Industrial establish- 
ments, too, need X-acto! 


Why You Should Feature X-acto 


X-acto handicraft tools were created to 
meet the special needs of every type of 
hobby, handicraft and art. Made of the 
finest materials, they are real tools, not 
toys. They are smart looking, ingenious 
and designed to do specific jobs. 


The line is richly boxed, smartly mer- 
chandised, extensively advertised and 
fairly priced, with a good profit margin 
for you. When shown in X-acto’s out- 
standing point-of-sale displays, available 
to you FREE, they literally sell them- 
selves. 


An X-acto hobby tool department in 
your store will pay off in big dividends. 
Help yourself to the profit and prestige 
this line can bring you, by sending the 
coupon for full details, today! 


*Reg. U.S. Pat. Off. 


Peses ee Sees ee eee2e88e8888888K9 


Alfred Field & Co. 

(Manufacturer's Agents in the Hardware 

Field) 

93 Chambers Street, New York 7, N. Y. 
Please send me complete information on 

X-acto Knives and Tools. 


Your customers see them quicker 





Your clerks sell them faster 


NAME inteseemnctntin You collect profits oftener 
ADDRESS 


Handsome blonde wood and oak 
My jobber is cabinet, 16 x 14x 614 inches, holds 
Fane ee eee e ewes eee eeeenaeannd eye-catching display of 17 differ- 
ent X-acto hobby tools. Stock rack 


* 
@ keeps stock of same items neatly cans ware Songer 
convenient, with prices plainly X-acto Knives 


CITY & ZONE STATE 


KNIVES & TOOLS marked. X-acto Fair Trading Pol- —but there are millions more who 
icy and generous profit margin can be sold. Ask about the FREE 
Singly and in sets, 50¢ to $50. make this a can’t-lose deal for you. = display cabinet for the knife line 
(Prices slightly higher in Canada.) . 
‘ SE > S- 
pine <n teenage Y) Send the coupon today for full de alone (No. 101N) and blade di 
440 Fourth Ave., New York 16, N. Y. . tails on the complete X-acto line. _ penser for repeat blades (No. ! 11). 





In Canada: 
Handicraft Tools, Ltd., Hermant Bidg., Toronto 
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it's RIGHT for Volume Sales! 
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VAL 


POLL, 


The 1949 Worcester Lawn Mowers are the 
finest we’ve seen in our fifty-odd years of lawn 
mower manufacture. They’re made with the 


careful craftsmanship for which Worcester has 
long been famous. And they’re nationally adver- 
tised . . . backed by a name your customers 
recognize as standing for top quality. 


Features They Demand 


COMPACT —streamlined — lightweight — easy maneuver- 
ability. ; 
SIMPLIFIED ADJUSTMENTS — handle easily and conveniently 
adjusted to the height of operator . . . Belt and chain 
adjustment easily accessible. 
“STA-TEMP” hardened steel 
blades and underknife. Large 
=. diameter, sectional 3-piece 
2. roller. Cutting width 18", 
~ height from 54” to 214”. 
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There’s a Worcester Mower for every lawn, priced to fit every 


pocketbook. And this year, important new features and increased 
production guarantee Worcester dealers bigger-than-ever volume 


g 


... even faster turnover. 


— Y Uh SHEAR 
\e MODEL 600 
\ 
a 


ee 


ke 


NO FINER 
HAND MOWER 
MADE 


Positive Alignment 
Sealed Reel Bearings 
Permanent Lubrication 
Clean, Easy Cutting 


“Lynite” side plates — 6” 
reel, 5 hardened blades 
double riveted to 4 steel 
cutter heads — Automotive 
type ball bearings, felt 
seal, metal retainer — 
Rolled steel, rigid, one- 
piece cutter bar knife, 
“Sta-Temp” treated — 
Streamlined tubular steel . 
handle, rubber grips, alumi- \® 
num shield — 10” semi- 
pneumatic tires, cast wheels, 
snap-on hub caps — Hi- 
cut roller brackets, height 
of cut from 5%” to 2144” — 
Oversize rubber-covered 
roller — Baked enamel 
finish, harmonizing colors 
— 16” and 18” widths. 


Send for new descriptive folders 
of the Worcester line for ’49. 


WORCESTER 
LAWN MOWER COMPANY 


Division of Savage Arms Corporation 


CHICOPEE FALLS, MASS., U. S. A. 
OVER 50 YEARS OF BUILDING BETTER LAWN MOWERS 
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one-foot 





operation. 


No springs or 
mechanisms 
to get out 


of order 
Hard maple 


rollers 
capped with 
steel ferrules. 


All parts 
hot-dipped 
galvanized. 
Plenty of 

room 
for mop. 









Light enough fo mar. sass 
for a : —_ . 
housewife — 
strong enough : 
for a janitor. = — a , 
a, haa Good 









Housekeeping 
Seal 
of Approval. 





Quality features—plus National Advertising—plus real 
demand on the part of users—that’s the combination that adds 
up to fine sales possibilities for YOU! Ask your Jobber 
about the De Luxe Mop Wringer Pail! Stock it! Sell it! Build 


customer goodwill while you’re building volume and profits! 
Qg bd g Dp 


Fuil Color Display Card 
IN EACH CARTON 


We make it easy for you to tie up with our big National 


Advertising program. Attractive materials are furnished Delwet 
for-use right in your store—to help you sell more De Luxe gcse > 
Mop Wringer Pails. — SCHIUETER wid 
SCHLUETER MFG. C0. > ST.LOUIS 
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BUCKEYE’S GIFT TO YOU! 


* eye-appealing »* buy-appealing 








cororrul San oe 2UcKe, 
| E 
“UmMINUM 


THESE attractive cartons don’t add a cent to the price of their 
Buckeye contents—but they do add a big push to their sales-appeal 
for you. They make traffic-stopping window and counter displays. 
They picture the Buckeye item... give directions for its use and 
care...supply helpful information for both your sales person 
and customer. 




















BROILERETTE — The only one of its kind...a two piece, easy to 
clean, smokeless broiler that has dozens of other uses. Full color 
carton shows use as cake cooler, drainer, strainer, steamer, open 
roaster. Holds two small steaks, four chops for broiling. Popular 


gift item. noe « 
Case Case Wt. 
No. Size Gauge Lots Approx. 
9800 12” diam. 20 12 23 Ibs. 


BLUE HEAVEN COTTAGE HOUSEKEEPING SET — 
This unusual carton holds eight gleaming aluminum trea- 
sures: 6 qt. and 10 qt. covered sauce pots, 1'; qt. double 
boiler, 8 cup percolater, large fry pan, and three sauce 
pans. The carton when empty makes a doll house. Each 
cottage packed in separate shipping container so it reaches 
you in perfect counter condition. 


No. Case Lots Case Wt. Approx. 
190-8S 1 15 Ibs. 






GRIDDLE — Can be used for wheat cakes, corn 
cakes, English crumpets. Or it grills tasty sand- 
wiches, hamburgers, steaks, chops, bacon, ham. 
Serves as egg fryer, too. Extra thick, pure 





Buckeye aluminum. Sturdy riveted handle. ' 

Chicago Sales Office Recipe booklet in each package. Full color : i 
11-110 Merchandise Mart carton pictures many uses. A good fall promo- } 

New York Sales Office tion item, but moves steadily all year round. ' 

Room 1814—175 1 grees B y 
New York 10, Case Case Wt. i 


No. Size Gauge Lots Approx. 
pe 1010A 10% 10 6 15 Ibs. 


UCKEYE 


Order now for immediate delivery and plan a fast-moving holiday promotion on these unusual 
— Buckeye packaged items. Newspaper mats available in one column and two column widths 
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ANOTHER OF THE GREAT NEW THINGS FROM NEW HAVEN!.,, 


thinnest and lowest priced American-made 





Travel Alarm Clock in its field! 


NEW HAVEN’S 
NEW 
“BON VOYAGE” 





95 


plus tax RETAIL 





Never before so many wanted 
features at such a low price... 






1. New, all new movement, one-half the thickness of the regular 
alarm clock movement. 2. “Click-Set”, sets accurately at five 
minute intervals with sweep alarm hand. 3. Single key winds 





both time spring and alarm spring. 4. Handsome streamlined NEW HAVEN EXCLUSIVE! 








THE “VITAL NERVE CENTER" 


Every New Haven clock and 
watch has this famous patented 
compensating hair spring to 
make it keep better time. 


design. 5. Stylish simulated leather cover in assorted colors. 
6. Ultra-thin size. 7. Nationally advertised in America’s 





top magazines. 


ONCE AGAIN, “IF IT’S NEW, IT'S NEW HAVEN” 


THE NEW HAVEN CLOCK ano WATCH 


COMPANY °* NEW HAVEN 4, CONN. 
THE RIGHT TIME SINCE 1817 | 
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MODE 
America’ 
65,000 B 
Fireplace 
provides 
Model 15 


RE ae 














MODEL 168-D = 


America’s most beautiful home heater. 

65,000 B.T.U. output. Features exclusive Horizontal Burner 
Fireplace Window—Furniture-Piece Styling. Heat-Wave Blower 
provides a carpet of warmth from wall-to-wall at floor level 
Model 158-D rated at 55,000 B.T.U. offers same features 


DUPLICATES 


MODEL 188 


A self-contained fully automatic Commercial 

furnace that takes only 33'4" x 2334" of floor space. 

85,000 B.T.U. output. Completely assembled and wired, 
may be installed in hours . . . not days. Blower moves 
more than 725 cubic feet of air per minute. Burner has 

no moving parts —no nozzles to clog—no service problems. 


<8 4 MODEL 158 

A Deluxe Economy Heater. 

50,000 B.T.U. output. A fuel squeezing powerhouse 
with Finger-Tip controls. Automatic draft 
regulator. Beam-O-Heat Blower optional. Model 
148 rated at 42,000 B.T.U. and model 138 

rated at 31,000 B.T.U. offer same features. 


EVANS @. - 


PRODUCTS CO. 
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. And no other kind of magazine 
reaches them effectively 


In a recent national farm survey, Crossley, 
Inc. found that: 

Nearly two-thirds of Country Gentleman’s 
women readers read none of the four leading 
monthly women’s magazines—and over 
three-fourths of them read none of the 
three leading weekly magazines .. . 

More than four-fifths of Country Gentle- 
man’s men readers read none of the three 
leading weekly magazines. 


caine ania 


No.1 with Rural Dealers 


In a nationwide survey by R. L. Polk & Co. 


Hardware Dealers gave Country Gentleman 


a 116% lead 


over the next magazine when voting for 


ee 


the farm magazine 


ing sell rural customers.” 


34 


ry ad Gerry 
| milemar 


most effective in help- 








head 


No. 1 with Advertisers 


Advertisers invest more advertising dollars 
in Country Gentleman than in any other 


farm magazine. 
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HOW DEVOE AGENTS 
MERCHANDISE COLOR 


_AT A PROFIT 


> 


ae 


NOW you can really merchandise the 


nation-wide trend to color with 
profit instead of headaches! In the 
hands of hundreds of Devoe 
Agents the new Devoe Library of 
Color has already proved a profit- 
able business-building tool. It can 
do the same for you. 













ONLY THE LIBRARY OF COLORS OFFERS ALL THIS 


. Ww 
255 Decorator-Approved HOW IT WORKS “Complete Pack 


Shades—you stock only 10 basic 
toner colors, 5 Quality whites! From 
these, all 255 shades are mixed surely, 
quickly, easily. 


Deal 


1. Select shade from 
big (8% x 11 in.) 
sheets in Library of 
Colors Book. 


oe 
ta 


All Five Paint Types 


The first toner color line covering the 
complete range of interior and exterior 





finishes — 
2. Add toner accord- 
Enamel ing to accurate for- ( Put this great tool to work 
. mula printed on | at moderate cost with the 
Flat Wall Paint oni A mh ouatels | Devoe complete package deal= 
Semi-Gloss Wall Paint wHITE Contains all ten colors in a carefully pro- 


‘ 3. Sti int! 
Gloss Wall Paint 3. Stir and paint 


Outside House Paint 


portioned assortment of Colors and sizes 
Big Library of Colors Book—Library of 
Colors Packs shown above (to clinch sales 
with selected customers) — full set of field- 
tested displays, and other sales-building aids. 







Devoe & Raynolds Company, Inc. 


787 First Ave., New York 17, N. Y. 














Act fast and NOW if you want the benefits of the Devoe Library 


E DEVO 
WRIT DEV E of Colors for your business. It is available only to Devoe Agents. 


To arrange an interview with a Devoe Representative, write today 
FOR FULL DETAILS to Dept. E on your business letterhead. He will call without obliga- 
tion to explain all the advantages of being an authorized Devoe 


Agent—and how you can qualify for a Devoe Agency which may 
be open in your community. 


7, 1948 





FEATURE THESE DEV 


VARNISH 
ITEMS 


The varnish market is a big 
market—a profitable market. 
Devoe products give you prof- 
itable coverage right across 
the board. Stock all these 
Devoe varnish products. 
You’re sure of steady, profit- 
able sales for every varnish 


need. 


FOR ALL-ROUND USE—INDOORS AND 
FLOORS, FURNITURE, WOODWORK, 


m 
il 


tNOW 


y" 
“4 


i 


FLOOR AND 
TRIM SEAL 








HERE’S YOUR NEW 


-BELT SALESMAN! 


* Carries 37 types to 
satisfy practically 
all your customers. 





ris) 
U.S.RAINBOW 
V-BELTS 


wit = EQUA-TENSIL CORD SECTION 








RAINBOW 












































ee 


* Revolves for easy 
selection. Solves 
your storage problem. 


This streamlined metal counter stand does a 
powerful selling job. It holds enough belts 
to fill the needs of practically all your cus- 
tomers. It’s an attractive display and it reveals 
at a glance that you stock a wide assortment. 

Each belt is a carefully selected best seller 
chosen to fill your needs as a Hardware Dealer. 
Each has the unique Equa-Tensil Cord Section 
which provides entirely new pulling power 
and endurance. 

Ask your Jobber for prices, or write Me- 
chanical Goods Division, United States 
Rubber Company, 1230 Avenue of the Amer- 
icas, New York 20, N. Y. 


U. S. RAINBOW—The V-Belt 
With the Equa-Tensil Cord Section 








EQUA-TENSIL CORD SECTION 


Top Rubber Section in 
closely-engineered 
balance with the 
foundation member 
... keeps cool under 
constant stretch 


and turn. 
Equo-Tensi! cond oceecnesosane es 
Section—all cords yy 


scientifically placed, \i 


each pulling its ‘ — 
share of the load. 3° : 
A sturdy level cushion : 

for the Equo-Tensil 

Cord Section. Provides 

structural firmness for 

V-grooves and over 

the flat pulley of 

V-to-fiat drives. 











UNITED STATES 
RUBBER COMPANY 
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Ce you alive 


to the profit possibilities of Workshop Accessories? 


If you, like so many other hardware dealers, are 
making extra profits with workshop accessories, 
then you’re on your toes. For you know the market 
for home workshop equipment is tremendous—and 
you’re making each sale of a lathe, drill press, or 
other power tools count by selling a good quantity 
of useful accessories, too. And you’re promoting 
workshop accessories to customers you know already 


















* 
* 
: ee 
° a ant 
. Collet Chucks Point Centers 
e 
& 
oO 
Wamtoat 
2 
e Shaper Collars Shaper Cutter Adapter 
e 
e 
2. 
e Chucks with Taper Adapter 
e Round Sockets 
s 
. S— 
e Chucks with 
® Morse Taper Shanks QvateiyGecter 
* 
se 
- 
. sh 
e Shaper Cutter Adapter Collet Chuck 
& 
Scuicy 


@eeoeeeeeee#eee#eeee#eee#e#ee#ee#eee @e# 
o / 5 a S Note that most Millers Falls accessories are de- 


WORK 


Ceddotlod. 


38 


have home workshops. Yes, you're alive to these 
extra profit possibilities you get with Millers Falls 
workshop accessories. 

Only Millers Falls has such a broad line. Only 
with the Millers Falls line can you meet every re- 
quest for a workshop accessory. Write Millers Falls 
Company, Greenfield, Mass., now for full informa. 
tion. It will pay — you! 














o 
* 
‘peers 2 
e 
Morse Taper Adapter Sleeve Cup Center a 
e 
& 
= = 
: : ® 
Screw Face Plates Drill Chucks ° 
* 
é 
= ae . 
e 
Work Arbors with Chuck Work Arbors for ° 
Morse Taper Sockets 
7 
. 
== - 
7 
Spur Centers Work Arbors , 
 ] 
* 
 ] 
7 
Face Plate Abrasive Disc Holder 
\ , 
= . 
Wheel Arbors Drill Pad : 


signed to fit spindles or tail stocks of lathes or 
drill press spindles with Morse Taper Sockets 
or No. 33 Jacobs Tapers. Note that others are 
designed for plain round or threaded spindles. 
This gives you a broad market — since Millers 
Falls accessories can be used on most standard 
workshop equipment. 
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Gt this SALES-FUUDER 


to work tor you / 


UTICA WRENCHES sell themselves 
in this attractive new counter display! 





















































You get this Counter Display 
No. W-1! for the cost of tools only 
You have no investment in your display 
case itself — it’s available for the cost of 
your tools only—an assortment of Utica 
Thin Adjustable Alloy Steel Wrenches 


in the Utica Dichromate Finish. Your 
sales builder is waiting for you! 


Ask your distributor 
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This eye-catching Utica Wrench Display is a 
sales-catcher too... sells more Utica Wrenches 
more easily! It’s heavy fibreboard, covered with 
bright red textured paper. . . shows your assort- 
ment of five tools under transparent plastic 
covers ... holds extras too. And they’re out of 
reach, don’t need daily dusting, yet are instantly 
available for customer inspection! 









































UTICA DROP FORGE & TOOL CORPORATION 
UTICA 4, N.Y., U.S.A. 
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NEW DISPLAY INCREASES SALES 
OF WYTEFACE STEEL TAPES! 





NCREASE your sales of WYTEFACE* Steel Tapes and 
Tape Rules by putting this new merchandiser to work 
in your store. It takes less than 1 square foot of space, yet: 
e It displays a popular assortment of WYTEFACE Steel 


Tapes and Tape Rules where more customers 
will see and buy them. 

@ Its glass front and sturdy metal construction 
discourage pilfering. 

e It has a roomy back compartment which 
holds a complete stock. 

© It has sales helps printed on the back to aid 
your clerks in making sales. 
Next time you order WYTEFACE Steel 

Tapes and Tape Rules and Refills ask your 








Drafting, 
Reproduction, 
Surveying Equipment 
and Materials. 
Slide Rules, 
Measuring Tapes. 








jobber for either one of the two assortments which come 
to you packed in this handsome display. 

You, as a hardware dealer, already know the sales ad- 
vantages of WY TEFACE Tapes. The black markings on the 


white background are easy to read in any light 
The patented white surface prevents rusting and 
will not crack, chip or peel off—and it is easy 
to keep clean. 

Now, with this new merchandiser, you caf 
sell WYTEFACE Steel Tapes and Tape Rules 
faster than ever before. For complete details, 
ask your jobber or write Keuffel & Esser Co, 
Hoboken, N. J. 


*Trade Mark. Wyteface Steel Tapes are protected by 
U. S. Patent 2,089,209. 


KEUFFEL & ESSER CO. 


NEW YORK * HOBOKEN,N.J. * CHICAGO * 


40 


ST.LOUIS °* 


EST. 1867 


DETROIT 


SAN FRANCISCO * LOS ANGELES °* MONTREAL 
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These brand new 

Stanley Door and 

Drawer Pulls and 
Knobs are made of extruded brass and 
finished in either gleaming, lustrous brass 
or chromium. 


You can sell these trim, modern de- 
signs for use in any room of any style of 
house. You'll find them a profitable addi- 
tion to your Stanley Cabinet Hardware 
line. This line is being advertised to 
builders in their own magazines, and to 
home owners in THE AMERICAN HOME, 
HOUSE AND GARDEN, and BETTER HOMES 
AND GARDENS. Ask your jobber for these 
hew solid brass pulls and knobs, or write 
us direct for full details now. The Stanley 
Works, Cabinet Hardware Department, 
New Britain, Conn. 


ASK FOR THIS 
WINDOW OR COUNTER DISPLAY 


This attractive window and counter dis- 
play showing both brass and chromium 
finishes is available. Write for details. 


co 
Pe? 


de 
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No. 4482 


STANLEY 











YOU’LL DISCOVER MORE 


[proved 


» LARSAN SAWS! /_ 





Wy... you sell Larsan saws you deliver 


a fine saw built for years of customer satis- 
faction—thanks to Larsan’s exclusive heat- 
treatment and tempering process—plus fea- 
tures not found in any other saw, regardless 
of price. These features make Larsan a 
leader in fine saw manufacture. Rigid con- 
trol of all manufacturing processes, and the 
best in new and modern equipment, results 
in the finest saw possible to produce. 

Study the outstanding features of the Lar- 
san saw—the same features your customers 
look for in a fine hand saw. You'll quickly 
see why Larsan means more sales—more 
satisfied customers! 

Larsan manufactures a complete line of 
hand saws and miscellaneous saws, sold 
through wholesale hardware jobbers. Write 
today for complete information. 


THE LARSAN MANUFACTURING COMPANY 
678-17th Avenue, Columbus 3, Ohio 
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Features 
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@ Finest quality tool steel with maximum tough- 


) MADEINUS.A 


ness and resiliency. 


Special design jointing guide insures each tooth 
is exactly the same length. 


Each tooth is beveled identical in both angle 
and pitch, each is equally spaced, each does 
its own share of the cutting. They are sharp, 
stay sharp, and require no touch-up before use. 


Larsan saws are ground on the newest type, 
modern, precision grinders, assuring accuracy 
to .0005”. Each side of saw blade has precisely 
the same taper. Finish is mirror-smooth. 


Comfortable grip, designed fo fit the hand, and 
made of select, high-quality hardwoods. 


Handles are completely interchangeable on all 
models of Larsan hand saws. 


Exact control of heat-treatment and tempering 
processes, reduces tooth breakage, the most 
common cause of saw return to the dealer. 


Larsan saw teeth are set with positive limit con- 
trols, establishing the same projection on each 
side of the saw, for entire length of blade. 








—_a___. 
TOOLS OF MERIT 





THE LARSAN MFG.CO 


LOLUMBUS - - CHID 
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HAT makes Suopsmiru profitable? It’s the big 
demand for a sturdy multi-purpose power tool. 

That’s what craftsmen want—both hobbyist and pro- 

fessional. And that’s what they get in Suorsmiru. 

Store after store reports SHorsmiruH sales exceed all 
other power tools combined. And—Suorsmiru does not 
tie up capital in a never-ending line of single-purpose 
tools. SHorsMITH saves space. There’s no store-flooding 
inventory of separate, one-job tools. 

And SuorsmirH is advertised consistently. Popular 
Mechanics... Popular Science...Science Illustrated... 
Sunset... Home Craftsman...Science And Mechanics... 
Mechanix Illustrated ... Popular Homecraft —all get 
power tool prospects to go see SHorsmiru...in the store. 


6 Features that sell SHOPSMITH on sight 


1, COMPACT... . SHOPSMITH takes just 18” x 60” floor space 
— easily fits garage, basement, spare-room shops. 


2. COMPLETE .. . SHOPSMITH combines 5 basic power tools 
— also converts to grinder, buffer, router, mortiser, drum 
sander, shaper, scratch brusher. 


3. ECONOMICAL . .. SHOPSMITH requires only one motor for 
all five operations —costs far less than 5 single-purpose 
tools of comparable capacity. 


4, EASY TO OPERATE— (and easy to demonstrate)...SHOPSMITH 
converts from tool to tool —in less than one minute! 


5. STURDY... 
Has cast-iron headstock and carriage. . 


SHOPSMITH weighs 200 lbs.—withoyt motor. 


. heavily ribbed 


table... greater work capacity than the single-purpose 
tools it replaces! 


6. ACCURATE... 


SHOPSMITH is precision-machined—factory- 


tested .. 


. used by professional woodworkers — as well as 






hobbyists! 


Cy ©) MAGNA ENGINEERING 
P=) {7 — CORPORATION 


465 California Street, 
San Francisco 4 


Plants in Cleveland and San Francisco 


‘2 OUT OF 3 SHOPSMITH 
OWNERS BOUGHT AT 
FIRST DEMONSTRATION 
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“We did tt agatn...” 


A sensational Offer brings 
a sensational Response... 


Orders from retailers from coast to 
coast prove that The New Look by JOY 
is the biggest sensation in Cutlery mer- 
chandising today. 


New, rich Cadillac colored handles 


@ Baked Enamels in Midnight Blue, 
Brasil Green, Autumn Red 


@ No Chipping — Very Durable 


@ Super-edged Blades — hot-dropped 
forged — nickel finish 


@ Very Attractive — Sure-fire Sales 
Getters 
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The New Lock in Blade Protectors 





first time: 


Multiple 
Tweezer 
Sales 
@ Eye catching— The 


New Look in beautiful 
durable Vinylite Plastic 








_ © Adds life to precision 
points 


@ Protects the lining of 
a Lady’s Pocket book 


@ Customers pay only 
the actual resale price 





Rich, Bright looking Colors 
Adds Life and Durability to Points 


and B 
Brings 


lades 
New Life into your Cutlery 


Department 
NO CHARGE FOR SHEATHS AND 


CASES. 


FOR ILLUSTRATED CATALOG AND COMPLETE INFOK 
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F Be successful with Cut yourself a juicy slice of these new 
Ae: and very profitable sales-getters. Write 
le th VY hk today for all particulars. Our beautifully 
* ¢ cw 00. illustrated catalog is yours for the asking. 
The i —- 
iutiful Oe ational Vv J r ae a 
Plastic ui 3 \ 

‘cision the most sens . “ i Pa | 10 CHARGE FOR ¢ 
er, | , 
ong Fine Manicure and Sewing Sets in Vinylite Plastic 

only | : | 

price CHARGE 





@ No Gamble on Holiday Stock @ You and your Customers pay 
@ No Worrysome Inventory only the actual resale price for 
@ No left-over Sets the cutlery items 


7" Something NEW 
in Baby Safety 
“t Sets 


@ CONTAINS: 

1. Baby Scissors 
with safety point 

2. Baby Clipette 


with safe 
cutting head 


@ Baby Colors 
pink or blue 









@ The Cutest Gift for Stork a PREFERRED WV. 
Showers : ee Qu 

@ Every mother will want ~< . 
one 






IRVINGTON, NEW JERSEY 


OR MATION WRI TE i REX CUTLERY CORPORATION 
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= eight-piece Decoware set in the suc- 

. cessful “American Beauty” pattern 
saves time for the customer and retailer alike. 
One consumer purchase is a multiple sale — 


and no wrapping or packaging problems. 


Known as the “A” pack, this combination unit 


meets basic home requirements (other pieces 


can be added later from open stock ). The pack 





~~ Now available for unit sales, this , 
r 


the new 8-PIECE combination package 


contains four canisters, a bread box, waste 
basket, dust pan and step-on can — all snugly 


packaged in one sturdy shipping container. 


For bridal showers, Christmas presents and 
other special occasion gifts, the “A” pack 


is a “natural.” 


Please contact our nearest sales office fo! 


details. 
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QUICK, EASY WAY TO SELL BY SHOWING 


Ne Grill 


Thal | hand ‘in Vint U 


(US UY; Of WKH F, JO V7 © e 





The smallest “complete kitchen” 
you ever saw—that’s this Manning- 
Bowman Automatic Table Grill! So ver- 
satile, it’s the one applidnce no home 
should be without. To sell it, just show 


your customer everything it can do... 





y 
r. 
d 
k 
- Point out: “With this grill you can 3) Show the customer: “Set this dial for While ringing cai sale, say: “This 
toast two full-size sandwiches, grill temperature you want—light in the Automatic Grill is only one of Man- 
meats, fry eggs, bake waffles, and heat cover glows when current is on. The grill ning-Bowman’s quality appliances— 
soups or vegetables right at the table! comes complete with quick-change grill toasters, percolators, broilers, irons, waf- 
It’s beautifully chrome plated.” plates, frying pans, waffle grids.” fle bakers. We feature them all!” 
« oo As 2 
] fiusin uy nc + p ST 
anning Bowman Means Be 
tisco 4 es Manning, Bowman & Co., Meriden, Connecticut * In Canada: Manning, Bowman & Co. (Canadc) Ltd., Oakville, Ont. 


oe, r THAT ' D 
ah THE LINE THAT'S ALWAYSIN DEMAND 
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@ Crisp, autumn evenings add up to corn popping weather 
and more Priscilla No-Shake Corn Poppers in your daily sales, 
for this is the only Popper that butters and salts each kernel 
while it pops—and makes the best popcorn anyone ever tasted. 





The folder in each Pris- 
cilla No-Shake Corn Pop- 
pertells howto make bet- 











ter popcorn in less time, 

The Priscilla No-Shake Corn Popper has been newly de- and includes recipes for 
signed, is now made of heavier gauge aluminum, with a new various popcorn treats. 
style bakelite knob. The high polish, satin finished bottom and 
inside sun-ray finish are all of the same high quality as always. 


Housewives like the thrifty feature, too. Compress the 
steel stirring wire and it springs out of the cover. The Popper 
now becomes an efficient 3-quart covered sauce pan for every- 
day use. 

The Priscilla No-Shake Corn Popper is only one item in 
the complete Priscilla line of aluminum cooking utensils and — 
like all Priscilla Ware -— it is unconditionally guaranteed. 


LEYSE ALUMINUM COMPANY 


KEWAUNEE © © ee «© WISCON 
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COMPARED TO BLACKSTONE WASHERS 


those proverbial hot cakes are pretty slow sellers. Before the 
war, Blackstone's production line was geared to produce one 
washer every minute of the day. Since then increased facilities 





and improved methods have made possible a vastly superior 





product. . . and still, in spite of a larger production than ever 
before in Blackstone's history, there is no slow-down in the 
smooth flow of Blackstone merchandise from factory, to distrib- 
utor, to dealer—and most important of all, to ultimate consumer. 





In these days when sales of many home appliances are starting 
to bog down, this fact is doubly significant. Every successful 
dealer knows that “profit margin” is a meaningless quality 
without merchandise turnover. Blackstone's traditionally fine 
quality, outstanding performance and better dollar value 

are paying off in the fast-shaping buyers’ market. 


America’s Oldest Washer Manufacturer 


i 
k 
BLACKSTONE CORPORATION, JAMESTOWN, N. Y. ee 
























Assures you of 


BLACKSTONE 


Sranchtse 





Fast Turnover 
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LIFE, JOURNAL, BETTER HOMES sell Bruce Floor Cleaner and 
the Bruce Doozit together —two profits on every sale! 


Yours just for the selling, more than fifty million pros- 
pects already pre-sold on wonder-working Bruce 
Floor Products by the biggest concentrated advertising 
drive in their history! The ads are on the presses now. 
Big, colorful bleed-size ads that will send millions of 
scrub-weary housewives to buy both Bruce Floor 
Cleaner and the wonderful new Bruce Doozit. A 
double-profit sale for you every time! 
Watch for these powerful ads— 
but don’t wait for them! 

You can’t afford to miss a single one of the ready- 
made sales that are coming your way. Check your 
stock on the complete line of Bruce Floor Products 
now. Order today for earliest possible delivery. 


E. L. BRUCE CO, Mempuis 1, TENN. 

















\ FIFTY MILLION CUSTOMERS 


for fast-moving, double-sale 


BRUCE FLOOR PRODUCTS 





Raitt O84 8t7uR9 on 


/#” Guaranteed by ™ 
Good Housekeeping 
. * 


or 





t-Pol 


Paste, m Linoleum 


Liquies aor Finis 


Bruce Doorzit retails at $1.89. Bruce Floor 
Cleaner, 68c. qt., slightly higher in the Far West. 
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Stock up now for more profits...with the new 


G-E SUN AND HEAT LAMP 








1. DISPLAYS 


Real profit boosters that put a sales punch into your 
windows and counters. Several types and sizes to 
meet your needs. 





. ATIO | Al 
PLUS counter literature and handouts—complete sales 2. NATIO . 


talks in print to reinforce your sales force. , , = 
P , Leads off with color pages in some of America’s most 


popular magazines. Hits prospects with a series of 
follow-up ads! 


PLUS plenty of ad mats and good, newsy publicity 
stories featuring the name of your store, for use in 
your local newspapers. 





3. NETWORK RADIO 


a 
Carries the story of G-E Sun and Heat Lamps to mil- 
lions of listeners, with General Electric Lamp’s spar- Ge yy aca ey gl ee —— $8 50 
kling quiz show ““What’s My Name?”, starring Arlene formerly #9.95 .....- si lin deat ata _ 
Francis. Every Saturday night on the ABC network. G-E HEAT LAMP 
P sample spot announcements that prominently Hardglass model i Standard 
feature the name of your store. with red filter... $2.95 model... $1.10 


G-E LAMPS 
GENERAL 6@ ELECTRIC 
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in just 12 space 
24 GAUGE STEEL COUNTER UNIT 












3 COLOR 
DISPLAY 







s-\ 
13 DIFFERENT 
2" ITEMS—A TOTAL OF 
\ 650 PIECES IN ALL 


(2: 
aA a 
PACKED AS SHOWN— s/f 
Ge E- 
& 
every ifem 


| ; 
$49950 << 
only *123 a proved seller 


including Genuine STEEL Counter Unit! 


INDIVIDUALLY PACKED—1 UNIT TO A Feature it! 13 different items, 650 pieces—and every 
SHIPPING CARTON—WEIGHT 15 LBS. one a PROVED SELLER! All ready-packed in hand- 
some STEEL counter unit—and sparked by an eye- 
catching 3-color display card. 

Answers all your plumbing rubber needs—yet spots 
your complete department in just 12” counter space. 
Every inch means PROFIT with the ‘Handy Man’ 
Assortment. 
























wtber Company 
420 NORTH WOOD STREET, CHICAGO 22, ILLINOIS 
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»PONGE 


It’s your customers who have created the 
Du Pont Sponge ‘“‘shortage.’’ We’re pro- 
ducing more than ever before, yet we are 
still unable to fill all orders promptly. 
It seems that almost everybody wants a 
Du Pont Sponge. 

Keep asking—and insist on genuine 
Du Pont Cellulose Sponges. We’re doing 
our best to take 


care of you. Ol DONT 


BETTER THINGS FOR BETTER LIVING 
. . . THROUGH CHEMISTRY 
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Check Dearborn Gas Heaters against competing heaters, just as though you 
were buying for your own home—and you'll find that DEARBORN LEADS 
IN DOLLAR VOLUME OF SALES BECAUSE DEARBORN LEADS IN 
SELLING FEATURES! 


What other gas space heater 






can offer you—and your cus- 






tomers—all of these things? 






own 
Qu, ay, We yicn-C* 


") 









ONLY DEARBORN OFFERS ALL THESE FEATURES! 





Check Dearborn against anything else on the market—and you'll discover that it all 
boils down to this: You'll Sell More Dearborns Because Dearborn Has More to Sell! 


NY 1700 WEST COMMERCE STREET, DALLAS, TEXAS 






STOVE COMPA 
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BIG VALUES 
BIG CAPACITIES 
BIG SELLERS 


Ready for you now—the popular 
Bluestone line of top value porcelain- 


on-steel enameled roasters. 





Improved shape means greater ca- 
pacity in the new Federal Oval 
Roaster now available in two 
most popular sizes. Ends are full- 
rounded so that the smaller size 
holds a 7 pound fowl or 10 pound 
roast while the larger size holds a 


12 pound fowl or 18 pound roast. 

















Federal Jumbo Oblong Roaster is a real 
big-family or party roaster. Makes 
maximum use of oven space and will 
take up to a 20 pound fowl or 25 


pound roast. 














Popular Federal Round Roaster fills 
the need for an attractive piece that 


fits small ovens and is a value leader. 








When you compare these sizes and values in Federal Bluestone Roasters, you'll see they just 
can’t be beat for attractiveness and capacity at such modest prices. Be sure to see your jobber 
now or wire for his name. Be sure to place your order promptly because Bluestone Roasters 
move fast! 


heal EDERAL ENAMELING & STAMPING CO. 
PITTSBURGH, .U. S.A. 


w 
ow 
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1 Self-selling to save 2 Their fast turnover Acme Fasteners ... 
your sales efforts means extra profits versatile home RST — Be 
repair need s the Satur 


wer tools. 
ence! Tog 
Hundreds of 


| Se tee 7 prCOoND— 
HANDY AS NAILS eee o. Seeee te : ~ hy) ihe other tw 


ee yeas as x, 
SHARP AS TAC KS. ee I eae - ‘ we IRD —Ir 
: “ 2 iS ™ ats of attra 


PUT 7EM TO WORK S : ’ s < i: if ith the nat 
FOR you! Re a. . on Se treamers. E 


ommercials. 
Acme Corrugated Fasteners are used in ae ae. a possible mers 


homes everywhere for repair of all 


wooden household items. Besides being Z ae . j 


good-profit items with fast turnover, 

they bring traffic into your store. And Ee % ee : he his plan ce 
, ee y as rving indu: 

3 he finest inc 

See your jobber now for eye-catching y be coe men... and 


this traffic buys higher-priced items! 


cartons of 12 boxes, 50 fasteners each. You'v 


Three sizes, *% x 4, %x 5, % x 5. ; A F 
NEW YORK }7 ATLANTA LOS ANGELES II " UE cuicacos Bolus 


‘CABLE 
AUME STEEL CUMPANY 


~ mens ORINDERS 
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fan, here’s a triple-threat, hard-hitting merchandising plan that’s going to 
it that cash register of yours right square between the eyes! You’ve never or 


SANDER ‘ae #) 


n anything like it! 
Does all kinds of 


sanding 10 times 
Porter-Cable 


faster. Abrasive Belt 2% 21”. 
Weighs only 9 Ibs. 
RST — Beginning with the Christmas selling season, Porter-Cable is smash- DISC GRINDER 
bg the Saturday Evening Post with 3 big ads on 3 of its portable, easy-to-use ont cantatas 
attachments. 6” disc— 


ower tools. Also full page color ads in Popular Mechanics and Popular om oe eames aren. 


ience! Together, they’ll hit at least 20 million people like a 3-gun battery! pl A 


fundreds of them right in your area... ripe for Christmas gift-buying. a 














COND—The three tools are related. Any man who gets one will want 


he other two. There’s no doubt about it! And he’ll come to you for them! Porter-Cable 
GUILD SAW 
5 to lOtimes faster. 


IRD —In addition to these powerful national ads . . . Porter-Cable has Rips, cross-cuts. 

- oes dadoing, 

ats of attractive, hard-selling ads for your own local newspaper. They tie-in netciinagretng, 
ith the national magazine ads. We have effective window displays and ee oe 

switch. Weighs only 


teamers. Eye-catching counter and floor displays. Attention-getting radio 6% Ibs... . easier one 
: P ‘ 7 a and operation. 
ommercials. Direct mail pieces to top off this bang-up campaign. Every : 


bossible merchandising help you want. 











Porter-Cable 


HEDGSHEAR . 
Trims hedges, shrubs, End- 
less-chain cutting blades on 
both sides of bar. Self- 
sharpening. No vibration. 


his plan can’t miss! It’s backed up by Porter-Cable—a company a ee 


ving industry on a nation-wide basis for more than 40 years with 
the finest industrial tools and machines. It’s backed up by field sales- 
men... and continued advertising after the holidays. 








You've got to act now to cash in on this triple-opportunity 
plan! SEND TODAY for the complete story! It doesn't 
cost you a dime. 


: PORTER-CABLE MACHINE CO 
ios Blues 2100-9 N. Salina St., Syracuse 8, N. ¥ 


PORTER-CABLE Wee ee 


My name 
2100-9 N. Salina St., Syracuse 8, N. Y. 
‘rving Industry for more than 40 Years 


eedmatic Saws Take-About Sanders Bench Belt-Grinders Street 
Floor Sanders & Edgers Abrasive Belt Grinders 


Company 








ere are four Cor- 
bin designs created to 
meet the need for quality 
hardware at a modest 
price . . . for homes and 
apartments. Each pattern 
is available in either 


wrought brass or wrought 








steel and in a variety of 


BARRE ACADIA finishes. 


Design Design 


DESIGNS Foremost IN TODAY’S HOMES 


BARRE DESIGN is stream- 
lined in the modern manner. 


ACADIA DESIGN has the 
charm and beauty of the 
Colonial period. 


MIAMI DESIGN is typical of 
modern design. 


ELMWOOD DESIGN is pleas- 
ingly distinctive to blend 
with modern home decora- 
tions. 


Order through your jobber 


P.s F. Corbin 








Division 
THE AMERICAN HARDWARE CORP. 
New Britain, Connecticut Since 1849 









BUILDINGS 





6000 





DESERVE GOOD HARDWARE | 





MIAMI ELMWOOD 


Design Design 
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NEW 
PLASTIC-CRAFT KIT 


A natural for Christmas selling. All hobbyists are 
interested in internal carving and coloring of plas- 
tics. Kit contains materials to make over $50.00 
worth (retail value) of costume jewelry, plaques, 
paper weights, etc.—includes special cutters, buffers, 
sanding discs, buffing compounds, dyes, cement, a 
liberal supply of clear plastics and instructions. For 
use with Handee or other portable tools. 


Nationally 
advertised, 


$6.95 








Every man and boy wants a Handee, the famous tool- 
shop in your hand. First tool of this type and the leader 
today. Runs at a smooth, steady, cool speed of 25,000 
r.p.m. and works on all materials. AC or DC current. 
Put this brand new case containing a Handee and 40 
accessories in your window and watch them go at $27.50. 
Handee only, with 7 accessories $20.50. 


NATIONALLY ADVERTISED for the past 20 years! 
That's why Handee is known from coast to coast. 


EALER HELPS—Mats for local advertising—radio scripts—circulars— 
displays. Ask for copy of the Handee Advertiser. 


P FOR CHRISTMAS—And, don't buy short. Handee is a 
staple—good any day of the year—doesn't get out of style—doesn't de- 
teriorate. 

Write for Literature and Discounts. 


CHICAGO WHEEL & MFG. CO., 1101 W. Monroe St., Dept. HA, Chicago 7, Ill. 








oF 


HARDWARE AGE, OCTOBER 7, 1948 

















A healthy youngster grows up! 


* * 


Celebrates the 48th Anniversary 


Back in the year 1901 we envisioned a healthy, steady growth— 
but never anticipated the size of our present plant. This expansion 
was necessitated to fulfill the ever-growing demand for National 
Builders’ Hardware. We pay tribute to our National dealers for 
their faith in our products and the wide acceptance of our hardware 


by their trade. The “Big 4’ Flexible Door Hanger is one of the 





The “Big 4” Flexible Door Hanger early members of our extensive line. This dependable, sturdily built 


hanger has earned an enviable reputation in service for operating 







heavy, sliding doors with frictionless ease. Discriminating buyers 


insist upon the genuine National. 


i SS ae aa 
Bet th oth oe tt thy 4 
FETE tn th yp 

fe 20 FC Sh FE TE Fp 

4 St tt it) tt gy tu> 


hin 
NATIONAL MANUFACTURING COMPANY :- Sterling, illinois 
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FOR MORE HOLES PER GRIND 


Cor TCC crcees Newest Listings er 
e REAMERS 


Complete.... Everything Included as 
Compact... Loose Leaf & Tabbed Index ° COUNTERBORES 
Convenient.. Lies Flat When Open rectal 


® SPECIAL TOOLS 


ASK YOUR CHICAGO-LATROBE DISTRIBUTOR FOR YOUR CATALOG 


CHICAGO-LATROBE 


ee ee ee) 


411 WEST ONTARIO ST., CHICAGO 10, ILLINOIS 
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Every smart hardware man knows 
that effective display is the very 
essence of successful retailing 
Now, Williams has applied this 
profit proven principle to the mer- 
chandising of wrenches. 

With these nine eye-appealing 


display boards you can set up a 
COMPLETE wrench department in 
a very small space. You not only 
“impulse” 


reap plus profits on 









J. H. WILLIAMS & CO. e 


62 






TTL 





WRENCH pj 


sales, but double up purchases 
from the customer who comes in 
for one wrench and buys several. 

You may order the complete set 
or as many as you require for your 
trade. Boards remain in your store 
and you replace your depleted 
stock from your wholesaler. 

Call your Williams wholesaler 
for attractive discounts and de- 
scriptive literature. 







// (Naa | 
TT 


BUFFALO 7, N.Y. 
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The “New Look” 
; In Fasteners 
That Means 
Money To You 











RB&W’s consistent effort to help you make 
more profit on fasteners, is typified by the 
new attractive package developed for RB&W 
bolts, nuts, screws and rivets. 

Your first glimpse of the package shows 
the label information to be clear and com- 
plete. Big black type on a white background 
and the product pictured on the label save 
your men time and error in selecting from 
stock. 

Next, you will note the package is styled 


THE CASE 
with sturdier 
construction 
and common 
end size resists 
damage, per- 
mits more ef- 
ficient layout 
of stock. 





to prevent spilling of contents. The label 
is attached upside down so that the cover 
will be always underneath and the bottom 
won't drop out in handling. 


And closer examination shows the con- 
struction to be strong, yet light — abuse- 
resistant, convenient to handle. 


Already the new RB&W package has 
been called the most sensible— and most 
attractive — in the fastener industry. 


NEW RACK permits 
putting away complete 
cases instead of han- 
dling individual pack- 
ages into bins. Re- 
moving side exposes 
packages for order- 
filling. 


FUMBLE - PROOF 
COVER. Boxes are de- 
signed with covers un- 
derneath. No danger 
of box slipping from 
under cover, spilling 
contents. 





103 Years Making Shong 


gQews- 
$c "ve, 





the Distributors That Make Imerica Shong 





RUSSELL, BURDSALL & WARD 
BOLT AND NUT COMPANY 


Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill., Los Angeles, 


THE COMPLETE 


QUALITY LINE 











“ 
Calif. Additional sales offices at: Philadelphia, Detroit, Chicago, Chattanovga, ’ 
Oakland, Portland, Seattle. Distributors from coast to coast. %~ 


a 
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Your inquiries are 


cordially invited on the 


complete U B M line 
of quality paint and 
varnish brushes. 


THE TOWERS OF “BABBLE” 


Words can make a business grow to giant stature, or 

crumble it into forgotten dust. 

At UBM we are fully cognizant of the power of a customer’s 
commendation. For nearly sixty years of serving the trade with quality 
paint and varnish brushes, we have thrived and prospered 

and grown apace with the fervent, outspoken acceptance of UBM 
products by leading hardware and paint distributors 

throughout the country. 

Truly, “the towers of babble’ for us simply reflect the growth of UBM 
on the foundation of the good will and success of our customers. 


‘Use Brushes of Merit’ 


UNITED BRUSH MANUFACTORIES 
116 and 118 Wooster Street, New York 12, New York 


Since 1890 one of the country’s 





leading manufacturers of paint brushes, 
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..-10 Modern New 





Overhead Door 


Convenience 


ROLLERS ADJUST AUTOMATICALLY 


a Garage Door Hardware 


Here it is! Modern, new Garage Door Hardware . . . beauti- 


ful, balanced, smooth and quiet . . . especially designed for 


economical conversion to overhead door convenience ... a 








profit-producer it will pay you to push. 


New R-W 999 Garage Door Hardware for lightweight 
garage doors is delivered complete, with everything needed 
for installation and operation—all hardware including tracks 


—packed in one carton, weighing 85 pounds. For full informa- 
tion about the new R-W 999 Garage Door Hardware, call the 


nearest Richards-Wilcox office or write for folder. 


2 
‘ee. 


Richards-Wilcox Mfg. ©. 





1880 
Branches: New York Chicago Boston Philadelphia Cleveland Cincinnati Washington, D. C. 
Indianapohs St. Louis New Orleans Des Moines Minneapolis Kansas City 
: OVER 68 YEARS Los Angeles San Francisco Denver Seattle Detroit 
ce tie SS le PBN DY 4 sa ~ Nala st BR emai nih 
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Eye-catching, 
easy-to-put-up 
display is 18” 
high, 20” wide, 
814" deep. 
Order your 
No. 14AN1 
Package today! 


All of these 
thermometers 
plus the Taylor 
Baroguide 
make unusual, 
attractive 
Christmas gifts. 


Get set now for Christmas with this self-selling 


TAYLOR GIFT DEPARTMENT! 





aylor 


INSTRUMENTS 





} 

Pcs. NO. 
3 $127 
3 5316 
6 5140 
3 17AA1 

5304 
2 5908 
2 5928 
3 5936 
1 2510 
1 AA 





NO. 14AN1 ASSORTMENT 


DESCRIPTION RETAIL EACH 
Taylor Utility Thermometer . . $1.75 
Taylor Window Thermometer 1.75 
Taylor Wall Thermometer . .85 
Taylor Wall Thermometer . 1.25 
Taylor Deluxe Window 
Thermometer . wa 3.50 
Taylor Candy Thermometer 3.00 
Taylor Oven Thermometer . 3.00 
Taylor Roast Meat Thermometer. 1.75 
Taylor Berkeley Baroguide . 9.00 
Home Instrument Display N/C 


Retail Value $49.10, Cost to Dealer $28.20 


pront $20.90 — 42.64 
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SEE YOU AT THE NATIONAL HARDWARE 
SHOW! (BOOTHS 91-92) 
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, : NAM 
OU'LL make extra profits not only at 0 

wnel 

Christmas time—but all year round with or 

2 utt di 


Taylor's new improved 14AN1 Package! It’s 
actually your own Thermometer and Barometer 
department on only 20” of counter space! Ever) 
instrument pre-tested for fast turnover, backed 


by hard-hitting ads in Saturday Evening Post, 





Better Homes and Gardens, Ladies Home Jour- 
nal, and other leading magazines. Order this 
packaged department today and watch it make 
extra profits for you! Taylor Instrument Com- 


panies, Rochester, N. Y., and Toronto, Canada. 





HARDWARE AGE, OCTOBER 7, 1948 HARDY 





ly at 
with 
-! It's 
meter 
Every 
acked 
Post, 
Jour- 
r this 
make 
Com- 


nada. 


1948 


, 





GUIDE ALIGNER 
Automatically lines 
up guides with handle. 


TENITE GRIP 
Serrated and grooved for 
comfortable, non-slip grip. 


NAMEPLATE DISC 
Owner’s name can be en- 


graved on removable handle / 
butt disc—a big sales point. 


i] 
8 
: 

5 
' 
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ORCHARD INDUSTRIES, INC. + 18404 
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A few quick turns loc 
in handle—keep it there. 


REEL LOCK 
Wedge-type lock keeps constant 
pressure on reel—no slipping. 


a complete Actionrod line. Prices range 
from $6.50 to $25.00—in three lengths 
—in round, square and triangular 
blade shapes. There’s a rod to suit 
every customer! 


Super réction Gacls wv actionroo 


Stock these two new tested and proven 
fish-getting baits. They come in 
strong, transparent plastic containers 
that are re-usable. 


“BOTTOM SCRATCHER” 


Gets the deep feeders 


“KICK-N-KACKLE” 


A great surface bait 


MORANG ROAD «+ DETROIT 5, MICHIGAN 








VACUUM PITCHER 


FOR GIFTS...OFFICES...HO 


A natural for the gift and class markets. And 
ready for the Christmas gold rush. This 


superbly styled vacuum pitcher set comes in a 


choice of four colors— Maroon, Sorrento 


Green or Black crackle finishes with Chrome 
trim... or combination satin and 

burnished all-Chrome. Complete with 
Chrome tray and two platinum banded glasses. 
A vivid display item that stops passers-by 

and builds store traffic. Backed by compelling 
4-color national advertising. Each set 
registered by serial number and backed 


by guaranty. In quart and pint sizes. 





0% 











eds eee A /UTIONS 


7” DELUXE VACUUM BOTTLE 


The finest of all vacuum bottles. Designed 
and styled with rich simplicity. A splen- 
did gift item. And an attractive “lure” 
to draw the luxury trade. Its exceptional 
quality distinguishes your store as a place 
for the unusual and out-of-the-ordinary. 
In same four color combinations as the 


pitcher. In quart and pint sizes. 


ALADDIN INDUSTRIES, INC. 


Dept. K-2, 223 W. JACKSON BLVD., CHICAGO 6, ILL. 


the name in Vacuum Bottles, Lunch Kits, Electric 
Lamps, Kerosene Lamps, Lanterns, and Heaters. Copyright 1948 
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HERE'S A REAL SALES 


mast 


FOR you! 


THESE ADS ANNOUNCE THE NEW, MIGHTY SHOT SHELLS WITH THE SEALED GAS CHAMBER 


THE KEY TO MORE SALES 


Backed by these powerful advertisements, 
the Sealed Gas Chamber will help you sell 
more SUPER-X and XPERT shells. Now, 
because customers will be asking you for 
full technical details—-we have prepared 
a new folder which tells the story of this 
and other outstanding shot shell develop- 
ments. Send coupon today! 


ight 1948 
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Meson om 


WORLD C HAMP 1ON- ‘AMMU NITION 


Please send me copies of your 
folder giving full technical details 
of the new SUPER-X and XPERT 


shotgun shells. 


Western Cartridge Co., Department 120, East Alton, Illinois, 
Division of Olin Industries, Inc. 


STORE NAME 
STREET & NUMBER 


CITY Z y STATE 











DEMPSTER PRODUCTS 


Windmills Shallow Well, 
Pumps and: Deep Well and 





Cylinders Ejector Water 
Tanks Systems. 
Pump Jacks Pipe-Fittings 
irrigation Plumbing 


CENTRIFUGAL 


Equipment Supplies 
PUMPS 





ONT-2-46 


FRANCHISE 


INFORMATION 


NOW IS THE TIME... . to prepare for increased Demp- 
ster Water Supply Equipment sales that can come your 
way. The COMPLETE Dempster line is now becoming 
available for you to sell. Don’t waste any time getting at 
the “ready-made market” which awaits you. 


Write for information concerning our Dealer Franchise 
Plan. A franchise for your territory may be available. 


DEMPSTER MILL MFG. CO. Beatrice Nesraska 











A PRODUCT OF H.R. BASFORD CO. 





FINGER-TIP RELEASE 


> a 














GRIPSO’S REVOLUTIONIZING NEW FINGER-TIP 
RELEASE that unlocks jaws with a flick of a finger gives ‘‘vise 
pliers” a new meaning to thousands of craftsmen, farmers, 
factory workers, machinists, welders, carpenters and electri- 
cians. NOW for the first time you offer them a vise pliers 
they adjust, lock tight, and use with ove hand—then quickly 
release with one finger. This saves time, saves knuckles. GRIPSO 
gives aalioncae adjustment, too, employing both right 
and left hand threads on adjustment screw. Add to these 


features GRIPSO’s NEW-TYPE JAWS (flat upper, curved 
lower) which double resistance to slipping and side twist, 
and you have a NEW hand-tool, ‘deal for use as PLIERS, 





THE NEW KIND OF VISE PLIERS 


A NEW TOOL FOR THOUSANDS! 


HAND VISE, 
PIPE WRENCH, 
CLAMP and NUT WRENCH. 


IT WILL PAY YOU TO GO AFTER THE EXTRA SALES 
THIS NEW TOOL CREATES! 


Send coupon today for full information and selling plans 
on GRIPSO, the NEWEST OF HAND TOOLS. 


DEPT. B-5, 235 15th STREET +» SAN FRANCISCO, CALIFORNIA 
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SOCKET CAP SCREW 





CHICAGO Safety Plus 


SOCKET SCREW PRODUCTS 


SOCKET SET SCREW 





Well centered burr-free sockets of controlled width and 
depth with hard surfaces which resist the most strenuous 
wear—speed assembly time. 


Accurately formed threads of uniform pitch diameters well 
within Class 3 limits—-speed assembly time. 





Closely controlled concentricity tolerances assure equal. SOCKET HEAD SHOULDER SCREW 
distribution of stress and permit the use of small counter- 
bores and more accurate tapping to speed assembly time. 


Over 75 years of dependably uniform 
quality are behind every Chicago 
**SAFETY PLUS'' Screw Product. 


Chicago ‘SAFETY PLUS" Products Include: 
Socket Head Cap Screws * Socket Set Screws * Stripper 


Bolts or Shoulder Screws * Square Head Dog Point Set Le 
Screws * Socket Pipe Plugs * Keys for ‘‘SAFETY PLUS” CHICAGO 24, it 
Socket Products * Hexagon Head Cap Screws, Steel and OMAN AVE., 

Brass * Square Head Cup Point Set Screws * Headless 1026 s0. H 1872 

Set Screws * Fillister Head Cap Screws * Flat Head Cap Established 


Screws * Taper Pins * Milled Studs * Semi-Finished 
Hexagon Nuts, Stee! and Brass * Semi-Finished Hexagon 
Castellated Nuts. 


Ask for “CHICAGO” products when 
ordering from your hardware distributor 
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GREATEST 


YEAR IN LUMITE 


HISTORY 


Amazing New Plastic 
Screening Selling Faster Than 
Ever Before, Because It’s 


DPN 
~ 
SS 
te 





Be sure you have plenty of LUMITE screening in 

¢ stock to take care of the huge demand that has 
been built up for this miracle screen that is GUAR- 
ANTEED never to rust or corrode... that has greater 
impact strength than any other type screening ... 
that never stains paint under windows . . . that 
never needs painting. 


Order LUMITE from your Hardware, Woodwork or Building 
Supply Wholesalers, LUMITE DIVISION, Chicopee Manufactur- 
ing Corporation, 47 Worth Street, New York 13, N. Y. 


*® 


Woven of saran 
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to meet winter 
demands for 


STERLING 


ROCK SALT 


for Snow and Ice Removal 


Wren winter strikes, your customers want Sterling 
Rock Salt for clearing snow and ice... and they want 
it right away. So be prepared to make these swre sales 
... have plenty of Sterling Rock Salt on hand. 


STOCK UP NOW! For at the time of severe storms... 
shipments are sometimes delayed. Sterling Rock Salt 
is packed in bales of six 10-lb. bags, or 100-Ib. bags. 





bag for the house to 


under wheels when 


Sell ] bag for the car to use 


steps, walks of snow “stuck” in snow and 


and ice. ice. 


DON’T OVERLOOK THESE OPPORTUNITIES! 
Sell 100-lb. bags for apartment houses, 
office buildings, banks, libraries, stores, 
schools, hospitals, business firms. 







INTERNATIONAL SALT COMPANY, INC. Z 
Scranton, Pa. 


STERLIN 


Auger -Merion tole Gy: Tay 
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Packs a big sales wallop wherever 
displayed. Attractive 3-color pop-up 
dispenser catches the eye and ready cash. 
Rigid box holds 2 dozen fast selling 
Bright Star No. 10M metal top batteries, 


Write your jobber now 

for details of Bright Star’s 
big profit-making 
merchandise. display deals, 


HARDWARE AGE, OCTOBER 7, 1948 


ht ke att 








ore profits 
r.counter inch 





flashlights 
pe ar | 





Cash in with the fastest selling metal 

flashlight on the market. Popular priced to sell 
on sight. Colorful new easel card 

holds 3 No. 57 2-cell Nickel Plated Flashlights. 
$1.10 retail, complete with cells. 


BRIGHT STAR BATTERY CO., 


CLIFTON, N. 3. 
BRANCHES: CHICAGO e« SAN FRANCISCO 
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NEW 
BRASS-COPPER NON-FREEZING WALL HYDRANT 








| Now Available! 
Here’s an all new, modern non-freezing wall hydrant destined to be a big 
seller! 
| High in quality, yet low in cost, this new James Knights Company wall hy- 
drant is made with brass head and valve connected with copper pipe. Only 
| part not of brass or copper is the removable handle, which is made of cast 
4 aluminum. Spout is threaded to fit standard garden hose. Installation is easy. 
| wm. wreeaar | Ideal for homes, farms, factories, public buildings, filling stations or wher- 
| ever year around outside use of water is essential or desirable. 
Constructed for a life time of dependable service, the new JK non-freezing 
wall hydrant is available in a variety of sizes. 
| Approx. Weight Copper ee 
Cat. No. Length Each Siz Inlet Size 
CH 112 12" | Ib. 13 oz. 7/8" O.D. 3/4" 
CH II2A 12" 1 Ib. 13 oz. 7/8" O.D. 1/2" 
CH 114 14" | Ib. 15 oz. 7/8" O.D. 3/4" 
CH II4A 14" | Ib. 15 oz. 7/8" Q.D. 1/2" 
CH 118 ia" 2 Ibs. 3 oz. 7/8" O.D. 3/4" 
CH IIBA 18"' 2 Ibs. 3 oz. 7/8" O.D. 1/2" | 
CH 124 24" 2 Ibs. 9 oz. 7/8" O.D. 3/4" 
DEALERS! CH 124A 24" 2 Ibs. 9 oz. 7/8" O.D. 1/2" 
i ile lia ; Special Sizes On Application 
ee iaataee ph nagar goo | Contact Your Jobber Or Write For Literature 
JK Wall Hydrants, you 
will receive an attractive, TH E ames os hts COMPANY 
sales stimulating counter Gg 
display, pictured above. 
SANDWICH, ILLINOIS 
| Manufacturers of Ground and Wall Hydrants, Float and Check Valves 


















WARWOOD WORKMANSHIP 
MAKES THE DIFFERENCE 


are Ao ii Bae 







When it comes to 
Heavy Hand Tools, 
the uniformly high 
quality maintained 








throughout the com- 
















plete line of War- 
wood Forged Tools 
explains the con- & 
stantlyincreasingcus- & 
tomer preference for Warwood. And what 
the customer wants... the Dealer stocks. 
The Double Faced Sledge is a good example 
of Warwood accuracy in forging, correct- 
ness of design and scientific heat treating 
.-.-and what YOUR CUSTOMERS want! 
MATTOCKS... SLEDGES... MAULS.. . HAMMERS 
WEDGES... PICKS...BARS.. HOES 


5 5 LS.. ANVIL TOOLS Ww, 
ALSO TRACK TOOLS.. ANVIL Té aga °05 


MINING TOOLS, AUGERS “ft 








CUTTER BITS. 






SINCE Ce 1854 


pS 
Grp 1° 









WARWOOD TOOL COMPANY © Wheeling. Weat Vinginta 
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Woodward 





best known 


for thirty yeard 
“MOTO-MOWER” 











SCOUT 
22” model 


Powered by 


Briggs & Stratton 


New models... 

- specifications . . . 

he <onvlete information and 
name of the nearest 

jobber... 


OTO-MOWER 


Woodward Avenue, DETROIT 1, Michigan 
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_HERE’S THE NEW GILMER LINIOF 


V-BELTS - SHEAVES - GARDEN HOSAP 
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Jilmer \-Belts 


For extra pull, long life 


You get 35 selected V-Belts in the Gilmer Tower Sales Aid 
No. 350. Included are the most popular size V-Belts, for 
home and shop appliances—specially chosen to give cover- 
age of the profitable V-Belt replacement business. 


You also get valuable merchandising helps with the Gilmer 
No. 350 Sales Aid. A compact metal counter-stand to dis- 
play V-Belts—permitting speedy choice of the right belt for 
your customers. Also the Gilmer Handimeter (patented) 
for quick and accurate measurement of replacement belts, 
And you get an attractive window display card, a handy in. 
ventory form and the Gilmer Belt catalog, “America’s Belt 


Bible.” 


On your counters, this attractive display will start V-Belt 
profits coming your way. 


Gilmer V-Belts are manufactured by 
belting experts, pioneers in the design 
and construction of V-Belts. Each 
Gilmer V-Belt comes in an individual 
sleeve wrapper, plainly showing specifi- 
cations of the V-Belt. 






Gilmer Tower Scles Aid 
No. 350 takes omy 18°’ 
circle of counter space. 
























Gilmer 
Sheaves 


Cash in on more sales with these ac- 
curately machined cast-iron single- and 
* Garden Hose double-groove sheaves. Full groove de- 
sign for maximum power transmission, 
minimum belt wear. Each sheave bal- 

Finest quality materials go into anced to eliminate vibration. 
the construction of Gilmer cor- 
rugated hose. Complete line in- 
cludes 3 grades: 1—Four Ace 


brown hose (2-ply double cord , : 
inetmmcions ality 367. 4" os head set screws. Made of fine grain cast 
i tech diene: 5 Tensde iron; all pulleys are painted. Avail- 
Slack or green hese (2-beaid able in all standard sizes from 1.7” 

54r to 18.2” for % to “x F.H.P. belts. Each 


rayon construction) with %” or : 
%4"" diameter; 3—Badger black sheave is individually boxed and labelled. 


or green hose (1-ply spiral cord 
construction) with &” diameter. 
All available in 25- and 50-foot 


lengths coupled, or 100-foot ORDER THESE PROFITABLE GILMER 
— LINES TODAY... FROM YOUR GILMER 
HARDWARE WHOLESALER ... 


Large sizes are oval 6-spoke design with 
hollow head cup point set screws. Smaller 
sizes are flat web design with slotted 


13 ft. friction tape 
display carton, 


i 


7,4 










PROFITABLE ITEMS! 


CORD SETS - ELECTRIC WIRE 


gilme* Cord Sets 


For indoor and outdoor use 
With the Gilmer Master Sales Aid No. 17WS on your 


Sales Aid , oa 4s a counters you can fill most requirements for wire cord sets 
Belts, for <7 on home, shop and farm appliances. It’s a complete wire cord 
ve cover department of 39 cords with 6 combinations of connectors 
in 13 different lengths. Included are cord sets with prepared 
open ends for lamps, electric irons, vacuum cleaners and 


1e Gilmer 
other appliances. Each cord set comes in a protective cello- 


id to dis- 


t belt for phane wrapper. 

patented) You also get 3 large spools of replacement cord in the Sales 
ent belts. : x . Aid. Each spool contains 250 feet of wire cord—Lamp Cord, 
handy in. , Power Supply Cord and asbestos-served Heater Cord. And 


ica’s Belt IK y for outlet sales, the display contains 50 Electrix 3-way out- 
lets of unbreakable one-piece construction. 

rt V-Belt : You can cash in on more wire cord profits with the Gilmer 
Master Wire Cord Sales Aid on your counters. 


‘ w! JUNIOR 

anne by oN WIRE SALES AID 
le design i J 

3. Boal a , NO. 13W 
ndividual Contains same selections 
g specifi- 3 as No. 17WS (above), ex- 


cept wire spools, 





Complete wire department is 381/2"’ high, 26"’ wide, 16"’ deep. 
Back is fitted with shelves for storing extra Gilmer Cord sets. 


Gilmer Tane 





gilme* Spool Wire 


For mechanical strength, 
dielectric efficiency 





Attractive Sales Aid No. 


13 ft. friction tape 
display carton, 


FRICTION TAPE — Sell this straight-tearing, 
non-ravelling tape for assured customer satis- 
faction. High insulation and adhesion qualities 
recommend it for general purpose application. 
Standard width %"’; 60 ft., 30 ft., 13 ft. and 5 ft. 
lengths—all foil wrapped. 16 rolls of 13 ft. or 
32 rolls of 5 ft. tape packed in display cartons. 
All lengths come individually boxed (60 ft. and 
30 ft. lengths also available foil wrapped only). 


RUBBER TAPE — Fast-selling companion item to 
friction tape. Made of highest grade rubber. 
Fuses readily without heat. Standard width 
4%’; 21 ft. or 10 ft. lengths. Foil wrapped; 
individual boxes optional. 

Friction (60 ft. and 30 ft.) and Rubber Tape 


available cellophane wrapped (not boxed) with 
labels, when requested on order. 





6S contains 6 spools, each 
with 250 feet of fast-sell- 
ing wire cord. You get 
one spool each of Power 
read Cord; asbestos- 
served Heater Cord; 
twisted pair Lamp Cord; 
Black, ows and Ivory 
Lamp Cord. Wire can be 
reeled directly from rack. 
Measuring rule imprinted 
at base. 











ALL GILMER WIRE PRODUCTS ARE APPROVED 
BY UNDERWRITERS’ LABORATORIES 

















PUT THESE GLASBAKE 
— the 


1/ 





Give these colorful McKee Glasbake cartons 
a spot in your merchandise displays—see for yourself how they'll 





step up your ovenware sales to profitable new highs. That’s the 
BIG advantage—but these cartons will prove their worth in other 





ways, too—in easier display, easier selling, easter handling. 





Get complete information from the McKee jobber, or sales 








representative in your area—or write for the facts. 


MCKEE GLASS COMPANY 


JEANNETTE, PA. ° 














ESTABLISHED 1853 
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CARTONS TO THE TEST 
their valué To you 


proved- 
DISPLAY 
APPEAL 


HANDLING 
EASE 


proved- 
INSTANT 
IDENTIFICATION 


Beautiful, full-color illustrations attract 
attention—create a glamorous atmos- 
phere that immediately arouses fem- 
inine interest. Your display problem 
is simplified—attractive displays are 
far easier to arrange. 


Each carton gives complete informa- 
tion—the casual shopper can learn 
what he wants to know without the 
services of a clerk. And an appetizing 
recipe further stimulates buying de- 
sire. Salespeople, too, find that having 
all the basic sales features right on the 
carton makes their job easier, too. 


Individual packaging eliminates the 
wrapping problem—makes it easy to 
handle Glasbake, both on the sales 
floor and in the stockroom. Your 
sales and stockroom personnel will 
be equally pleased with this feature. 


Shoppers will easily recognize the 
McKee item they want—and so will 
your sales and stockroom personnel. 
Style numbers are printed boldly— 
a different color for each item. Saves 
time in getting stock and taking in- 
ventory. 


GET THE PROOF IN YOUR OWN STORE— 


ORDER GLASBAKE IN THE NEW CARTONS TODAY! 
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THE WORLD'S 
MOST COMPLETE LINE 


OF GLASS 


COOKING WARE 


| Giaseakt mx 
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tr £0 
gift 9" You with this 


SPECIAL 
WIPE-ON 
ASSORTMENT 


FREE 














It'll move off your counters like quicksilver this fall 
—so you'll want plenty of Wipe-On in stock. 
Order 2 or 3 of these new Assortment Cartons... 
each one gives you a balanced assortment of 
both popular Wipe-On sizes. 












Remember, Wipe-On is nationally advertised in 
Good Housekeeping . . . publicized by factory- 
sponsored demonstrations all over the country. 
That's your assurance of FAST Wipe-On sales 
and the kind of steady profits you like! 


<<a dk 

is Georemned by 
Good Housekeeping 
“it . 










Oe 1 hale 






45 aovreristo Aa i cl i i es is in ea es ss 
Embree Mfg. Co., Elizabeth 4, N. J.* HA-2 
My jobber doesn’t have the new Wipe-On Assortment Carton. 
Please send_ ____Assortment Cartons .. . 
$________is enclosed for prepaid shipment. *(Open accounts 
F.O.B. factory due to added handling costs.) 


my check for 


PE a6 C0 eed adT Ceo eNENeeD eRe eso NesinsEenede< 
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EN eee Te eee ee ee ee 
GE Fe SKetcreceveeKeeenens ZONE... c 00 PIB scccces 
GV SOGBER 1S...ccccccesescccccces WW 608000nsesexeeeees 


(city) 
(L) Check here for free advertising mots. 
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Powerful 
consumer idea 
advertising year after 
year...LIKE THIS! 
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F. A. WHITNEY CARRIAGE 


Since 1858 LEOMINSTER, 


HARDWARE AGE, 


construction 


features...LIKE THIS! 
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YOU’VE HEARD OFSI! 
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The CAMILLUS Dealer is a happy dealer! 





Dont ) 
accept 


at CAMILLUS 


/ 





Ka-MiLL-us 








camitius G/VES YO 


5 REASONS 


WHY CAMILLUS POCKET KNIVES ARE 
SELLING SUCCESSFULLY IN OVER 
14,000 HARDWARE AND SPORTING 


GOODS STORES 


SIMPLIFIED STOCK CONTROL... A short line 


composed only of fast sellers, popular de- / 

signs. 24 numbers usually comprise adequate fri. 
dealer stock. Large, identifying numbers on /” “gi 
blade of each knife. ~~. 


SIMPLIFIED QUALITY CONTROL. .. Entire 


CAMILLUS line—all numbers—are of same top quality. 
When you order any CAMILLUS knife .. . 

when you sell any CAMILLUS knife, the name [Eemuser 
and integrity of the manufacturer assure you “~“ 

of quality. 


SIMPLIFIED PACKAGING .. Each knife wrapped 

in cellophane, easily identifiable, and pro- -. 

tected. ‘’Window-front”’ box covers with large Cs 

knife number on bottom section prevent stock 

mixups. > 
Sea 6 


SIMPLIFIED DISPLAY ... Knives clearly and tempt- 


ingly displayed behind Lucite windowof hand- 
some counter case. Customers are served 
from pilfer-proof stock compartment in rear, 
with sales points for clerk as well as sharpen- 


ing and oiling directions on back. i a) 
SIMPLIFIED SALES PROMOTION... . Nationc! 


advertising to build reputation and demand 
for the CAMILLUS line. Window streamers, =" 
counter cards, ad mats and catalog are easily \ 
obtained from manufacturer. 








IF YOU are not now a regular CAMILLUS Dealer 
write us so we may have your CAMILLUS distributor 
service you without delay. Camillus Cutlery Com- 
pany, New York 17, N. Y. 
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DISTINGUISHED DISTRIBUTORS 


Backing the Camillus Program 


Added during the past year 





BAIRD HARDWARE COMPANY, INC. 


Gainesville, Fla. 


BROWN-ROBERTS HDWE. & SUPPLY CO., LTD. 


Alexandria, La. 


BUHRMAN-PHARR HARDWARE CO. 


Texarkana, Ark. 


BURHANS & BLACK, INC. 
Syracuse, N. Y. 


FARWELL, OZMUN, KIRK & CO. 
St. Paul 1, Minn. 


FLORIDA HARDWARE CO. 
Jacksonville, Fla. 


HERBERT HEARN HARDWARE CO. 
Cambridge, Md. 


KRUSE HARDWARE COMPANY 
Cincinnati 3, Ohio 


LEE HARDWARE CO., LTD. 
Shreveport, La. 


MONROE HARDWARE CO., INC. 
Monroe, N. C. 


NELSON HARDWARE COMPANY 


Roanoke, Va. 


O’NEILL-McNAMARA HDWE. CO. 
Vicksburg, Miss. 


PAXTON AND GALLAGHER CO. 


Omaha, Neb. 
SUMMERS HDWE. & SUPPLY CO. 
\ Johnson City, Tenn. 


TEAGUE HARDWARE COMPANY 
Montgomery 1, Ala. 


THOMSON-DIGGS COMPANY 


Sacramento 4, Cal. 


TRACY-WELLS CO. 
Columbus 15, Ohio 


VAN DEREN HARDWARE CO., INC. 
Lexington, Ky. 


WITTE HARDWARE CORPORATION 
St. Lovis 2, Mo. 


Announced in Hardware Age one year ago 





ALBANY HARDWARE & IRON CO. 
Albany 1, N. Y. 


AMARILLO HARDWARE CO. 


Amarillo, Texas 


BAKER & HAMILTON 


San Francisco, Calif. 


BARKER, ROSE & KIMBALL, INC. 
Elmira, N. Y. 


BECK & GREGG FDWE. CO. 
Atlanta 1, Ga. 


BIGELOW & DOWSE CO. 


Boston, Mass. 


THE W. BINGHAM CO. 
Cleveland, Ohio 


BLISH, MIZE & SILLIMAN 


Atchison, Kan. 


BLUEFIELD SUPPLY CO. 
Bluefield, W. Va. 


THE BOSTWICK-BRAUN CO. 
Toledo 1, Ohio 


BROWN-CAMP HDWE. CO. 


Des Moines 6, lowa 


BROWN-ROGERS-DIXSON CO. 
Winston-Salem, N. C. 


BUHL SONS COMPANY 
Detroit 31, Mich. 


CALIFORNIA HARDWARE CO. 
Los Angeles 54, Calif. 


CORPUS CHRISTI HDWE. CO. 


Corpus Christi, Texas 


EDWARDS AND WALKER CO. 
Portland 3, Me. 


HIGGINBOTHAM HDWE. CO., INC. 


Waco, Texas 


HIGGINBOTHAM-PEARLSTONE 


Dallas, Texas 


HUNT & MOTTET COMPANY 


Tacoma, Wash. 


CHARLES ILFELD COMPANY 
Las Vegas and Albuquerque, N. M 
Durango Mercantile Co., Durango, Colo. 
Formington Mercantile Co., Farmingt n, N. M. 
Gallup Mercantile Co., Gallup, |i. M 


KNAPP & SPENCER CO. 


Sioux City 5, lowa 





\. 
XR 
\ 
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KNIGHT & WALL CO. 
Tampa, Fia. 
LEWERS & COOKE 
Honolulu 2, Hawaii, U. S. A. 


MARSHALL-WELLS COMPANY 
Duluth - Portland - Spokane 
Billings - St. Pau! 


MASBACK, INCORPORATED 
New York 13, N. Y. 
C. M. McCLUNG & CO., INC. 
Knoxville 7, Tenn. 
McGOWIN-LYONS 
Mobile 7, Ala. 
MICHIGAN HARDWARE CO. 
Grand Rapids 2, Mich. 
MOORE-HANDLEY HDWE. CO., INC, 
Birmingham 2, Ala. 
MORLEY BROTHERS 
Saginaw, Mich. 

ORGILL BROTHERS & CO. 
Memphis 2, Tenn. 
PHILLIPS & BUTTORFF MFG. CO. 
Nashville 3, Tenn. 

JOHN PRITZLAFF HDWE. CO. 
Milwaukee, Wis 
RAILEY-MILAM, INC. 

Miami 31, Fila 


RICHMOND HARDWARE CO. 
Richmond 19, Va. 


» SCHWABACHER HARDWARE CO. 


Seattle 14, Wash. 
STRATTON & TERSTEGGE CO. 
Lovisviile, Ky 
SUPPLEE-BIDDLE CO. 
Philadelphia 5, Pa. 

U. S. HARDWARE & PAPER CO. 
Los Angeles 54, Calif. 

VAN CAMP HDWE. & IRON CO. 
Indianapolis, Ind. 

ISAAC WALKER HARDWARE CO. 
Peoria, Ill. 
WOODWARD, WIGHT & CO., LTD. 
New Orleans, Lo. 

ZCMI! WHOLESALE HDWE. DIV. 
Salt Lake City 10, Utoh 


ZORK HARDWARE COMPANY 


El Poso, Texas 


N\ 
>; 
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to EYE" BUY" - 
Soee “7 NONE BETTER 


HAND TOOL SPOCKING PANELS 


Make your custo #; roving eye stop—look—and glisten 
with that buyimg urge! Show famous NONE BETTER Hand 
ve ese handsome Stocking Panels. NONE BETTER 
Pagels carry balanced, fast-selling Tool Assortments — care- 
ully selected to cover the whole range of modern Tool needs 
in shop, farm, garage and home. What’s more, each Panel 
is yours without charge upon purchase of the Tool Assort- 
ment. You'll find NONE BETTER Panels light in weight, 
easy to handle and readily adaptable to your display needs. 
And how they’ll sell NONE BETTER for you! Gleaming 
triple-plated, Chrome Finish Sockets & Drive Parts, Box 
End, Open End and Combination Wrenches move fast from 
these eye-catching Displays. Write TODAY for the address 
of your nearby NONE BETTER Jobber... learn how YOU 
can insure a balanced Hand Tool Stock and mounting 
Hand Tool profits with a minimum inventory investment! 
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NONE BETTER Panels moke it ‘| =, 

easy for you to have effective ; 2 : | 
Combination Displays for your a 

counters or windows. Each handy 
1’ x 2’ Panel comes with a com- 
plete Kit for quick assembly with 
other Panels. Sales-making Dis- 
play variety is yours — without 
bother or delay! 






THE NEW BRITAIN MACHINE COMPANY 
New Britain, Conn, 





34 HARDWARE AGE, OCTOBER 7, 1948 
















HARDWA 





f 
} 





1948 





Here’s an easier, simpler, faster way to 
spot your actual profit figures. At any 
time, you can tell exactly how much 
money you have in cash and accounts re- 
ceivable, and have a sound basis for in- 


ventory control. You can make sure that 


all charges are billed. You’ can 
put your finger on profitable lines 
and items, with up-to-the-minute 
sales analysis. You can know all 
the vital facts about your business 
and you can prevent mistakes 
and stop losses—with a Stand- 
ard Form-Flow Register and 
Forms specially designed for 
your business. 

Ail record copies—cash and 






FREE/ Mail Coupon for ‘‘Helpful Hints’ giving 
e vital facts about your type of business 


charge forms, invoices, work and delivery 
tickets, inventory and bookkeeping rec- 
ords—will be clearly legible and exactly 
alike, word-for-word and line-for-line. 
They'll be made at one fast writing. You'll 
save clerical work and time, prevent the 
errors and delays that irritate custom- 
ers, stop lost profits due to lost records. 
You'll step up overall efficiency-—know 
where you stand—all the time. 

Using Standard Registers and Forms, 
thousands of businesses control cash and 
charge transactions —save time, work and 
trouble—cut costs—simplify bookkeep- 
ing and tax accounting—protect and in- 
crease profits. YOU can do all this in 
YOUR business! Mail the coupon. 








Register all the facts in one writing—quickly, easily! 


rhe Standard Register comes 
Dept. 3310, Dayton 1, Ohio 


»bligation, 
Please * nd me, re ety 0 
fully di tailed information 

= siness 

form can help my busin 


* and 


“Helpful Hints 


» ind 
without Standard Registers © 


Name __ 
Company 
Street__4 


City 


O 
O 
O 
oO 
O 
O 
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your FLoor war Sales away 
INTO THE NEARBY GROCERY STORE , 


Yes, 20 to 1 you are kicking sales away when you sell her a floor wax she can get at 
her grocery store! Remember, she goes into her grocers or supermarket 20 times more 





often than she goes into a hardware store. So, if you sell her a wax she can buy any- 
where you're throwing away repeat sales! That’s why smart hardware men are stocking 
and pushing BEACON Quik-Gloss, the floor wax housewives have discovered gives a 
more radiant finish that lasts and lasts, the floor wax they've come to call for and come 
back for again and again! So push Beacon Floor Wax — display it — reap those repeat 
sales for yourself and KEEP them in your store! 


The OMLY Big -clling Floor War NOT sold thru Guvcery Store! 


ASK ABOUT BEACON’S GUARANTEED SALES PLAN... write to THE BEACON CO. BOSTON 30, MASS. 


86 


HARDWARE AGE, OCTOBER 7, 1948 











(TJS-5) 


HARDY 





f 
i 


Warm Morninc 
COAL HEATERS 


As America’s largest distributor of WARM 
MORNING Coal Heaters we will help you get a 
juicy slice of the “Warm Morning Profit Pie”. 
Wherever you are in the great area of distribution, 
you are in the midst of a ready-to-buy market. 


WARM MORNING heaters have proved to be 
America’s favorite by a sales record that has gone 
"way past the million mark. They are easy to sell 
because of these big features: Start a fire but once a 
year — Heat all day and night without refueling — 
Hold fire several days on closed draft — Burn any 
kind of coal, coke or briquets — Semi-automatic 
magazine feed — Low in cost, big fuel savings — 
Quality built for long carefree service — Nationally 
advertised, nationally accepted. Sell the full line 
for full profit. ORDER NOW! 

FREE — Book of Home Plans — 12 beautiful low-cost Small Homes designed by 


nationally known architect especially for heating with space heater. Write today 
for Free Sample. 


Southern Coal Company, Ie. 










/ 100 Ibs. cool. 
ry] America’s Largest Distributor of Warm Morning Coal Heaters — ee 
¢ Atlanta Birmingham Charlotte Chicago Knoxville Louisvilie Nashville aes ‘holds 200 
New Orleans St. Louis General Offices: Memphis 1, Tenn. Ibs. of coal. 
MASS (TJS-5) Canadian Agent — Boon-Strachan Coal Co. Ltd. — Montreal, Quebec 





















oe 
(Above) Mbdel 420-A. Holds 








100 Ibs. of coal. Has Built-in 


Automatic Draft Regulator. 





. 


(Left) Model 
818. Holds 100 
Ibs. of coal, 
Porcelain en- 
amel finish, | 
chrome trim. 


4 


(Left) Model 
616. Only 1614 
inches square. 
Holds 60 Ibs. 


of coal. 
2 


(Right) Model 
520-B. Holds 
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Hear how Bissell makes 





You'll toot, too! This Fall, a bigger 
proportion of our production is devoted 
to the ‘‘Vanity’’ Sweeper. Like the 


Grand Rapids’’ model, it has “Bis- 


co-matic’’* Brush Action. (Both still on 
allocation, of course.) 


*rea 


It all means music in bigger sweeper sales! And, no 
matter whether the market goes up or down, Bissell 





More “‘Bisco-matic”’ ads are coming! 
Look for the new ads explaining ‘‘Bisco- 
matic”? Brush Action in Good House- 
keeping, the Ladies’ Home Journal, the 
Woman’s Home Companion, McCall’s, 
and 13 other leading home magazines. 


always sells at Fair Trade prices, with an assured 


profit margin to every dealer. That’s a tune we stick to! 


PAT. OFF 





‘em whistle! 





Hear the women warble when they 


see this new “‘Bisco-matic’”’ Brush Ac- 
tion. It’s the first fully spring con 
trolled brush in carpet sweeper history. 
Needs no pressure on the handle for 
any rug, thick or thin! 


BISSELL SWEEPERS 


Bissell Carpet Sweeper Company, Grand Rapids 2, Mich. 

















No. 5557. Smart appearing . . . built 
for years of dependable service. Has 
rolled front marbleized rubber platform 
in assorted colors; Zerostat dial control, 
Twin-Flex Springs, and the new, exclusive 
Micro-Regulator for peak performance 
under all conditions. Large magnifying 
lens over dial. Finished in gleaming all- 
white enamel with chrome trim. 


COUNSELOR 


STREAMLINED Pd 





“Correct in Every Weigh” 


No. 444C. DeLuxe mode! in all-chrome 
. complete with’ Zerostat dial control, 
Twin-Flex Springs, and the exclusive Micro- 
Regulator light-heavy adjustment to as- 
sure enduring accuracy. Platform is mold- 
ed black rubber; large magnifying lens 
makes dial reading easy; plastic feet 
prevent scratching. 
No. 444 CL is same except it comes with 
dial light powered by replaceable dry bat- 
tery ... cost is slightly higher. 








Leaders in 
Quality 





No. 222. New model in the popular price 
range. Large flat top platform is cov 
ered with colorful, marbleized rubber mat. 
Scale is only 2'/4," high; weighs 6!/2 Ibs. 
Features Zerostat dial control, magnify- 
ing dial lens . . . white enamel finish with 
chrome headplate . . . platform mats in 
wide range of colors. 

No. 222C is same except it is made in 
all-chrome. 





THE BREARLEY CO. e ROCKFORD, ILLINOIS 





— 
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EVERY HOME NEEDS 


Vox “Pele. « 


Cc K S$ 


Over 250,000 
DOR-FILE Racks 
Have Been 










Purchased 
they 
Ac- 
» for 
SPICE RACKS — in kitchen cupboards, linen closets, 
medicine cabinets. Keeps small articles handy and neat. 
Made of polished aluminum — 12 '2-in. long, 2 ¥2-in. high, 


1 Y2-in. deep. Retail price, 79c ea. (Fair Traded) 


: SNOW © 


=—\ 


CLEANSER RACK — under sinks, in cupboards and 
cabinets, on the wall. Holds cleaning cloth, soap packages, 
bleaches, etc. Polished aluminum — 10'%-in. long, 4-in. 
high, 5-in. deep. Retail Price, $1.49 ea. (Fair Traded) 








- gun = 

ov 

at. ; : DOR-FILE MANUFACTURING CO. 

bs Take advantage of Dor-File’s intro- Mceenn Gelling, Pedinnd & Ore. 

ith ductory offer. $7.75 assortment (retail | Send your introductory offer. Enclosed find $5.00. 


Name 





value) for $5.00 (Postpaid). Six Dor-File 





otr Reni ——————— 


Spice Racks, two Dor-File Cleanser Racks. 


Zone State. 

















a 
2) 
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Point Up Your 
Tack Sales with 


THE HIGH-PROFIT 
QUICK-TURNOVER 


NATIONALLY ADVERTISED 





THUMB TACKS Colorfully 
Dressed in Sell-ophane Wrappers! 





F Guaranteed by * 
Good Housekeeping 
er {Y 





45 apvransce 













No. C 366/36 
SAF-T-HED 
Thumb Tacks 
GUARANTEED—Pin 
Can't Poss Thru Head. 





10¢ retail 

No. C550 

Enameled Thumb Tacks 
50 Tacks — 11 colors. 


1 O¢ retail 





\ 


na 


TO SELL !/ 


@ Sleek beauty in finish and 





“ No. 210/50 
Furniture & Upholstery Leatheroid 


Nails Upholstery Nails beauty in design combine to make 
No. 53/35 50 in Cello-Window Box. 


10¢ retoil 


Columbian Ware “easy to look 
at.” Show a set on a new gas or 
electric stove. Your customers will 
see how it “belongs” in the clean 
white spic and span kitchen. Time, 
soap, water, or normal use will 
not dull its luster. 


35 Ornamental Noils in 
Cello-Window Box. 


10¢ retail 








2 Now it’s cleaner and whiter 
a. than ever before. No wonder 
SAF-T-HED Thumb Tacks Bross Plated more women are asking for it— f 
ee Furniture Nails no wonder it’s so easy to sell. | 
10¢ satel 60 Nails in Box. al 
10¢ reroii "Ne A /, ld, y bb 


WRITE FOR FREE SAMPLES & CATALOG: EVERYWHERE 


giving complete 
listing of these COLUMBIAN 
and many other E-nameledware 


types and \ 
packings of tacks, Gs) 
furniture and 

upholstery nails, WHITE-ROCK @ CESCO @ BLUE ONYX 


a” |COLUMBIAN ENAMELING & STAMPING 
-€O., INC, © TERRE HAUTE, INDIANA 
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YoU SET 


thumb dial for 
desired heat 


desired heat in 
magic watchman 





Arvin announces the sensational new 


ARVIN DUAL-CONTROL (RON 


ARVIN | ENDS IRONING GUESSWORK! 


ZL 





Easy to demonstrate! Easy to sell! Control knob is in the 

GF: handle where women want it. Magic Watchman tells sole 
plate heat as fast-action Arvin thermostat follows change 

MODEL of knob setting. Ends risk of scorching with a too-hot iron. 
2300 Ends wasted effort with a too-cool iron. 





8-ft. reversible cord for right or left hand ironing 


The new Arvin Dual-Control Iron has 
an extra long 8-ft. safety-locked cord, 
: easily reversible for right- or left- 
: handed women. Other strong selling 







: features include: Light weight—only 
: 3 lbs. Rod-type 1,000-watt element 


cast into aluminum alloy sole plate— 
faster heating, faster step-down, even 
heat over whole ironing surface. Ever- 
cool comfort-grip handle means free- 
dom from muscle fatigue. Under- 










eeeeeeeee 
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writers’ listed. One-year guarantee. 
TO CAPTURE THE LOWER-PRICED MARKET, 


. BE SURE TO SHOW ARVIN MODEL 2200 AT AO ad 
NOBLITT-SPARKS INDUSTRIES, INC., COLUMBUS, INDIANA 





SELF-SELLING CARD AND CARTON: Arvin Dual-Control lron master carton comes 
complete with self-selling display card and special carton which forms display stand 


and consumer storage box. Counter card fits easily in back of carton. Mats and 
window streamers how ready. 
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Order from 
“STANDARD” 
... For Less 


You make a long margin and can still beat the tar 
out of competition with Standard Steel's low prices. 


You're missing a bet if you don't handle this fast- 
moving line that repeats and repeats and repeats. 
We style ‘em to sell and build 'em to last. Get the 
new, complete Standard catalog right away to see 
this beautifully styled line. When you see the pric? 
sheet you won't be able to resist grabbing an order 
blank and telling us to "ship at once"—we'll do it, 
too! 


Attach the coupon to your business stationery and 
we'll rush the catalog to you at once [if you want 
us to ship anything shown on this page, send the order 
and we will confirm and quote price before shipping). 


MODEL 300L 


This budget-priced cabinet has 
a 16x22" beveled plate mir- 
ror, chrome plated brackets 
and piano hinge. Bulbs (T-S- 
40) not furnished. 





MODEL 3000 


Registers and Grilles 


Baseboard and side wall mod- 
els. Made of deep drawing, 
Registers 
have positive damper control, 
heavy gauge steel handles. 
Sizes 6"' x 10", 12" or 14". 


prime grade steel. 





STANDARD STEEL CABINET CO. 
3713 Milwaukee Avenue, Chicago 41, Ill. 
Here's the coupon, all filled in, and our company letterhecd. 


| want to see that bargain-packed catalog . . . quick. 


Company 
Name 


Street 
Address 


City, Zone 
and State 
My Name is 


Title or Function 





adadde 








Here’s a compact, colorful counter display to boost 


your sales and profits on Gilbert Alarm Clocks. It re- 

quires space of only 15 by 81 inches, stands 15 inches 

high, is a real traffic-stopper. If your wholesaler cannot 
¢ > 


supply it as yet, write the nearest Gilbert office. 


Traditional Gilbert quality, style and value still 
back up your store promotion. You can offer these 
clocks with full assurance that they will sell quickly 


and stay sold profitably. 


Distributed 


thru the wholesaler 


WINSTED, CONN. 


Laconia, N. H. 


141 W. JACKSON BLYD 
CHICAGO 4, ILL. 


551 FIFTH AVE 





NEW YORK 17, NY 


Clock makers to the nation 
Since 1807 
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“HERE ARE JUST A FEW ALL- 
NEW CROSLEY MODELS FOR ’49 


MODEL 9-113 


Outstanding 
beauty and 
tone in hand- 
some walnut 


plastic. AC-DC. 


MODEL 9-104W 


Dainty, compact. Plastic 
cabinet finished in mellow 


ivory. AC-DC. 





MODEL 9-121 


Distinctive in tone 
and styling. Rich 
walnut plastic. 


MODEL 9-120W 
Highest quality at lowest 


cost in rich ivory finish 


plastic, AC-DC, 
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WITH THE ALL-NEW LINE FOR *49 BY 


CROSLEY 


EVERY CUSTOMER you serve—every family in 
your community is a red-hot prospect for one 
or more all-new Crosley radios! For personal- 
ized listening at home . . . news and enter- 
tainment on trips, vacations, at school or 
office. And Crosley builds a complete line of 
styles and models to fit every need . . . at 


“within budget” prices anyone can afford. 


CROSLEY HELPS YOU SELL with powerful ad- 
vertising in popular magazines and home- 
town newspapers, You tie-in with a wide 
variety of localized sales-stimulators . . . ad 
mats—displays—radio spots—literature . . . 
specially prepared for your particular needs! 
IT ADDS UP TO PLENTY: With Crosley radios 
you'll earn plenty of extra profits without 
added overhead. What could be sweeter? 
Get set for the holiday buying rush. Con- 
tact your Crosley distributor now! 


"Island of Profits’’ 
Available at Cost to 
Crosley Dealers 


Attractive! Compact! Pro- 
vides 24 square feet of 
radio display area... with 
eight convenience outlets 
for plugging in radios. 
Carefully made of top ma- 
terials with a durable, 
colorful finish. Customers 
can't miss it! 





Division 4Z¥CO Manufacturing Corp 


Cincinnati 25, Ohi 


Shelvador* Refrigerators « Frostmasters « Ranges « Radios 


Radio-Phonographs « Television 
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Alert hardware dealers are profit- 
ing by selling power equipment. 
Cash in on Choremaster leadership 
and national advertising by han- 
dling this tractor and complete line 
of profitable attachments. Excellent 
sales helps. Write for details of 
franchise and name of distributor. 


LIST PRICE 


146-50 $157.00 


with Standard with Mercury 
clutch clutch 


Plus Freight 


SPECIAL PRODUCTS DIVISION 


The LODGE & SHIPLEY (Co. 
828-10 Evans St. Cincinnati 4, Ohio 











THE AMAZING 
Streamline 


LAWN SPRINKLER 





, & 
if ate 
CIRCULAR SPRINKLING SQUARE SPRINKLING 


PRODUCES UNEVEN GIVES THOROUGH 
SATURATION SATURATION 





Decidedly there are dozens of Lawn Sprinklers on the market, 
but—there are none as efficient as the STREAMLINE Lawn 
Sprinkler. No substitute, cheap materials are used in the 
manufacture of this product. It is constructed entirely of dur- 
able, non-rusting metals, and made to last without attention, 
for years. You don't have to assemble or adjust it—nor does 
anyone else—that is done at the factory. It is strictly a quality 
product and should be sold as such. 


Here ore its qualifications: 


. Saturates in squares instead of circles. 

. Sprinkling range of from 3 to 24 ft. on the side. 

. Operates from 4 Ibs. of water pressure up. 

. Sprinkles right up to, and parallel with its base. 

. No attention required. 

. Constructed of durable, non-rusting metals. 

- Eliminates wet sidewalks or sprinkling cars in 
the driveway. 


NOOMA WR 


STREAMLINE Lawn Sprinklers are sold through your jobber. 


STREAMLINE 


PIPE AND FITTINGS DIVISION 


Mueller Brass Co. Products 
are recognized throughout the 


nation as quality products, MUELLER BRASS CO. 


PORT HUROM MICHIGAN 
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eeling: 1) The label that 


spells confidence! 











WHEELING CORRUGATING COMPANY + WHEELING, W. VA. 


ATLANTA BOSTON BUFFALO CHICAGO CLEVELAND COLUMBUS DETROIT KANSAS CITY 
Lovisvitte MINNEAPOLIS NEW ORLEANS NEW YORK PHILADELPHIA PITTSBURGH RICHMOND ST. LOUIS 
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FRONT DOOR SET, 
#400A WITH 
H-59S HANDLE 


The natural brilliance of 
highly polished solid 
brass, coupled with ex- 
quisite design and flaw 
proof manufacture make 
the KWIKSET lock the 
leader in the field of 
Contract Hardware. 


400A—5 pintumbler 
cylinder entry lockset 
with wrought solid brass 
trim, equipped with H595S 
solid brass pressure cast 
front door grip. 






Instantly reversible 
cylinder for right or left 
hand doors. 


A Gateway Product 


PETKO INDUSTRIES INC. 


1107 EAST EIGHTH STREET, LOS ANGELES, CALIF. | 
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You’ve got everybody's number when 
you sell CAMBRITE house numbers, 
There's a customer in every home and 
building in town! 

Home owners go for CAMBRITE because 
these glazed tile numbers are up-to- 
the-minute, good-looking and always 
visible, day or night. 

CaMBRITE house numbers are smartly 
designed in black on white—sealed 
forever under a smooth satiny glaze. 
They add a quality touch to any home. 
Black japanned aluminum frames are 
available to fit 1 to 5 numbers. 
Attractive profits await CAMBRITE 
dealers. Order this new money-maker, 
model #33, today, or write Dept. 
HA-10 forcomplete information. 





THE CAMBRIDGE TILE MFG. CO. 


CINCINNATI 15, OHIO 
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because . — ea i Lis ae 
e up-to- 
| : WICKWIRE SPENCER 
| always 
smartly THOUSANDS OF HOME OWNERS are remodeling troublesome 
—sealed ie , 
swinging garage doors to smooth operating overhead INSECT WIRE 
y glaze. ee ae SCREENING 
y home. doors. And the many advantages of the Coburn #500 Famous American 
‘ , “GOLD STRAND” Brand 
mes are ’ : s ; ; 
< Hardware Set have,made it a leader in the field. ° 
POULTRY NETTING 
MBRITE T . . —e ; onesie 
The Coburn #500 Set is adaptable to practically all Clinton” Brand 
-maker, : Hex Mesh 
| Dept. types of garages—on remodeling jobs or new installa- ° 
onan NAILS AND BRADS 
tions. It is easy to erect and operate, does not interfere ‘ 


HARDWARE CLOTH 


with usable floor space and, even though it is high in 
- ~ “Clinton” Brand 


DOOR SPRINGS 


“Perfection” Brand ~ 


quality, it sells fast in the lowest price field. 


Write today for catalog showing full line of hardware 


a 
for garage and barn sliding doors. Other Coburn Prod- CLOTHES LINE 
i 7 “Wissco” Flexible 
ucts include fire door hardware, overhead trolleys and Clothes Line 








conveying systems for carrying loads up to 3,000 Ibs. 








eS 


WICKWIRE SPENCER STEEL 











AMERICAN WIRE FABRICS CORPORATION 





H1IO 500 FIFTH AVENUE ° NEW YORK 18, N. Y. 
wos 6 Heston . Buffalo + Chicage ~- Denver + Ft. Worth + Philadelphia ~- Pacific Coast Subsidiary—The California Wire Cloth Corp., Oakland 6, Cal. 
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O your customers, the Savage name stands for 
quality . . . dependable, efficient service. To 
you, it means consumer acceptance without 

















question of a fast-moving line of fine products. In » 
1949, the Savage name will mean more than ever to OUR Fil 
you, in your lawn mower selling. Stock Savage — nGID — Sa 
db ’ double-dowe 
and be sure! iaioen an 
— No adjust 
Yj y, ‘ - ~ a GEARS PRON 
VE ty AW nt 13 joints betwe: 

4 94 4 A ONLITE WH 

supply of oil 

6” reel, 5 hi 

Temp” har 


Important new improvements feature the 1949 — “Sta-Tem 


Savage line. They’ve been made to provide you with ~oinatios 

the right mower for every prospect. There’s a de- com bub. a 

ee pendable Savage mower for every type of lawn, — Bee 

SAV TAGE siti for every budget — and they’re nationally Baked enam 
od toed widths: 16” a 

vertised. height: 56" tc 





hiower Uhtof 


Features that SELL 






SIMPLICITY—with engine in opera- 
tion, depress the pedal — mower 
moves forward; lower the handle — 
it stops. Handy thumb speed con- 
trol. 








/ 





EASY ADJUSTMENT — handle height 
changeable for child or adult. Chain 
and belt adjustments conveniently 
made. 







SA‘ 
Las Vii 


MODI 


DISTING 
MODERA’ 
5 high carbs 
“Sta-Temp 
6" all todd 
ings spring ; 
a cutt 

ta-Temp 
steel. Ribbe 
Plates, thre 
reinforced | 
steel tube. 
semi-pneum 
caps. Hi-cut 
= height 0! 
to214".16" ; 





“Sta-Temp” hardened and tem- 
pered reel blades and underknife. 






Large diameter, differential roller, 
for “turning on a dime”. 
















Eye-catching baked enamel finish. 
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rare SAVAGE 


Fuwnee 
MODEL ebeD 


A QUALITY MOWER AT 
A POPULAR PRICE 


For lawn owners who want a 
cutting quality, and dependability, 
at a low price. 

5 blades, riveted to 3 steel cutter 
heads. Ball bearings, spring ad- 
justed cones. Closed wheels, rub- 
= cushion tires. One-piece rolled 
steel cutter bar knife. Oil-treated, // 
hardwood roller; adjustable brack- /) 
ets. Selected hardwood varnished 
handle. Width of cut: 16’. 





ste 
Superchief” 


OUR FINEST HAND MOWER 


RIGID — Savage designed torque tube, 
double-dowelled and bolted to side plates. 


SEALED ANNULAR BALL BEARINGS 
— No adjustment, no lubrication needed. 


GEARS PROTECTED — Rings of felt seal 
joints between side plates and wheels. 


OILITE WHEEL BUSHINGS — Retain 
supply of oil for long periods. 


6" reel, 5 high carbon steel blades, “‘Sta- 
Temp” hardened, 4 steel cutter heads 
— “Sta-Temp” heat treated underknife 
— Aluminum alloy side plates — Rubber 
covered roller — Cast wheels, alumi- 
num hub caps — Semi-pneumatic 
tires — Tubular steel handle, em- 
bossed shield, rubber grips — 
Baked enamel finish — Cutting 

widths: 16” and 18” — Cutting 
height: 54” to 214”. 

























SAVAGE 


Launchtof 
mMopEL 5 


DISTINCTIVE BUT 
MODERATELY PRICED 


5 high carbon steel blades, 
Sta-Te ” hardened. 

6" all dled, ball bear- 
ings spring adjusted cones. 
at cutter bar knife — 

ta-Temp” treated ralled 
steel. Ribbed grey iron side 
plates, threaded tie rod 
reinforced with seamless 
steel tube. Cast wheels, 
semi-pneumatic tires, hub 
caps. Hi-cut roller brackets 
— height of cut from 5%’ 
to 214”. 16" and 18” widths. 












Write for literature or 
further information. 


SAVAGE ARMS 
§) CORPORATION 


awn Mower Division 




























CHICOPEE FALLS, 
MASS., U. S. A. 
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This is how your customers make 
their decorator draperies ...with 
Decorod. A pin here and there on 
our self-pleater creates a lovely 
cartridge pleat in just minutes. 


@ Decorod is a brand new, 
grand new idea...a pleater- 


EDDBRBRRERELE| 


hanging fixture, complete 
with self-leveller and wall 
bracket. Easy to use. Easy 
to sell! Don’t let your drap- 
ery hardware department 


2b 
ite | 
‘ll 

ed 
—_ 
ig 

& 


lag without this sensational 


ae 


new fixture. 


Decorod 
Decorod 
Decorod 
Decorod 


is easy to display... sells itself on sight 


. . . fie 
comes in two sizes for any width drapery fabric 
bracket holds straight rod for glass curtains, too 


swings out 110°...can be used with French doors 
and windows 


And eee Decorod is high in profits. Be the first 


hardware store to sell Decorod in your city. Put Decorod 
to work for you and hang up new profit records! 


ATTENTION JOBBERS! 


A few territories are open 
for you to sell this sensa- 
tional new drapery hard- 
ware item, 


ATTENTION DEALERS! 
Contact your local jobber 
or write—phone—direct to 


BIN-HAY CORP, 


Suggested retail prices 
Model A (for 45” to 54” material) .......... $2.69 per pair 
Model B (for 33” to 36” material) .......... $2.19 per pair 
24 to the carton, f.0.b. Rochester 


BIN-HAY CORPORATION 


*Reg. U.S. Pat. Office 


45 EXCHANGE STREET ROCHESTER 4, NEW YORK 
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(/ BLUE WHIRL 
4) Ball Bearing 
BEATER 


Gee, Blue Whirl, with its ball-bearing 
action, has been known and respected by thousands 
of housewives for over 20 years. It’s always a read 
sales maker! Blue Whirl has smooth, quiet operation, 
with 8 beating edges for greater speed. Its protectin 
apron keeps finger tips away from gears, its flattenct 
center wire enables beater to work close to the bottom 
of the bowl, even in small quantities. Blue Whirl i 
popularly priced, made to meet consumer preferentt 

_— give you fast turnover! Individually packaged 


Write now for prices ani 


A \\ complete informatio 
} 


rs 











THE TURNER & SEYMOUR MFG. CO} 


55 LAWTON STREET, TORRINGTON, CONH 
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Cutlery is Packaged to 


Carvel Hall Steak Knives 
are a sight sale to any housewife. 
They're so beautiful they'll go well 
with her finest silver... enhance the 
most smartly appointed table . . . so 
practical they'll fill a great need with 
meat courses. As a gift item they're 
gaining popularity every day, at- 
tractively packed in plastic cases of 
six or eight, fitting into compelling 
counter displays. National adver- 
tising in Good Hausekeeping and 
Better Homes § Gardens has started 
a growing demand that you can cash 
in on. Carvel Hall Steak Knives 


are a good bet to build your profits. 
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Kitchen Cleaverettes with 
mirror-polished blades and colorful 
plastic handles catch any feminine 
eye. Fine steel blade, keen, long- 
lasting edge butchers fowl, fish or 
meat, minces vegetables, tenderizes 
meats. Packaged in new, colorful, 


sales-making display carton. 


DeLuxe Cleavers do many 
household jobs but are larger and 
Cleaver- 


heavier than 


ettes. They're attrac- 
tively packaged to sell 
...and when shown on 
aisle 


your counters, 





a 


tables or in your windows, they 
move quickly to satisfied customers. 
Write today for details on all three of 


these fast-selling Briddell products. 





See Your Jobber for 


the Briddell Line 


Steak Knives + Butcher Knives + 

Cleavers *« Boning Knives + Ice 

Picks +¢ Ice Chippers + Oyster 

Knives + Clam Knives + Awls 

* Scimiter Knives + Corn Knives 

* Machetes + Oyster Tongs * 
Clam Rakes 











CHAS. D. 


p> Briddell 





INCORPORATED 
CRISFIELD, MARYLAND 


Line Quality Cullery 
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here’s how to cash in on 
extra profits — 





AS to sales-minded retailers. 

“a . Three big catalogs that are real business 
builders—your guides to better profits. 
Keep these ready reference catalogs on your counters. They contain 
money-making merchandise of over 57 leading manufacturers. All items 
carefully selected for quality, value and salability by U. S. ELECTRICAL 
SUPPLY CO., one of America's largest wholesale dis- 

tributors of electrical appliances, sup- 
plies and lighting fixtures. 


SEND FOR YOUR FREE 
CATALOGS NOW!! 


U. S. Electrical Supply Co. 
Dept. C, 55 Warren St., New York 7, WN. Y. 
Gentiemen: 
Please send us the following business building catalogs we have checked: 
{_} Electrical Appliance and Houseware Catalog. 
{_] Wire Devices and Electrical Supplies Catalog. 
{_] Lighting Fixture Catalog. 

















Stock 
plenty of 


DeCCaUSC... 


SEE PAGE 
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SHUCK-’EM, INC. 


SEE SHUCK-’EM JR. 


THE NEW HOUSEHOLD SIZE OYSTER OPENER AT 
THE HARDWARE SHOW, GRAND CENTRAL PAL- 
ACE, ON OCTOBER 12-16, BOOTH 547. 


MADE BY THE MANUFACTURERS OF SHUCK-’'EM, 
SENSATIONAL AND SUCCESSFUL MECHANICAL 
OYSTER OPENER USED BY HOTELS AND RES- 
TAURANTS. 


108 Beekman St. 
New York 7, N. Y. 


























SCREWS 


Est. 
1867 


SHEET METAL 


Types A and B 


Made of steel, stainless steel 
and brass. 


Good 
standard packaged lines. 


THE SOUTHINGTON 
HDWE. MFG. CO. 
SOUTHINGTON, CONN. 


inventories now of 


Est. 


1867 


ne 
ey 
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The Fast-Selling 
Nationally Advertised Line 


SSE ERO S'S OE GSAS 2S 
ee! SS SS GS c= 


Profitable 
Hardware Store 
winners — they 
sell fast and 


1 stay sold because 

of their moderate 
| price and good workmanship 
3 








WAYFARER: PW-191. Chro 
mium plated Pocket Watch 
in genuine leather travel 
case that folds flat. Retail 
$4.9 





10 kt. rolled gold plate bezel, stainless steel back. Raised 
numeral metal dial. Pigskin strap. Retail $7.95. 














mY LIBERATOR: 8D-182. A beautiful 








a, OTIS | 
ES SSS 







j ly designed 8-day Alarm Clock. 

i} Watch-type escapement assures 
"i quiet operation.Clear bellalarm. 

} Its 5” square metal case is fin- 
{ ished in durable ivory baked a 

by enamel, with brightly polished . 

y brass plated bezel and graceful 
i, distinctive hands. Retail $4.50. a _ 4 
Ye - - 
fin AUTOCRAT: PW-12. Chro 
A\y ; mium Gres Sentinel 

, Pocket atch with out 

y, . =, LYRIC: SA-14. Graceful side black enamel numeral 
J } ’ = ==; Sentinel miniature dial. Has modern, dial- 
HY, Cn ‘ —————, eee self-starting Electric type second indicator. Re- 
2) ‘ WEW 1 & Alarm with 1-2-3 tail $2.75. 
Yo i 11 S o-q % iq alarm. Metal case, 

ee ” \ durable ivory baked 
Yr w 4 P = 2 PRINCESS: 10-0-13. A enamel finich. 4,” 

eel : tiny, very beautiful high. Retail $4.95. 
ae Sentinel one day 


Alarm Clock only 


ye Po gta Low THE FE. INGRAHAM COMPANY 


enamel finish, brass Bristol, Connecticut ¢ Established 1831 


plated bezel and 
Y , 
{WCUMtEL 


hands,single wind for 
Zz ’ . 
/ | 
ies a ssa Se Ss < ox a a KA 4 Ss E Ni | N E 7 ( : 
Est. Si, 2) ON mh Se SA SOD oS ees APO aN re T L Sass! 


time and its cheerful 
1867 Sold under Fair Trade Agreements (in states where applicable) with liberal 


bell alarm. Retail 
brofit margin for dealers... Prices exclusive of taxes and subject to change. Chocks SELL / 1 Uialey TA, if , / 
-, 7 a 
/ , 


$3.50 
¥ 
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Gunning for Sales? 
lyon), ep) | It’s easy with i 


Gun oe oe 2 


H1 Line Packages: ED 


cleaning brushes and rods on the market—it's the best 
merchandised line! BRITE-BORE national advertising 
SELLS these high quality precision made brushes and 
| rods for you! 














Ads in leading outdoor magazines 

everywhere merchandise these 

special features of 

BRITE-BORE RODS— 

@ The swivel handle with the perma- 
nently lubricated bearing — 


@ The combination rifle and pistol 
cleaning rod — 


@ The SAFETY STOP* pictured here: 


*Adjusts your rod to the correct bore-clean- 

ing depth—protects hands and gun mechan- 

| ism from injury on sudden push-throughs. 
BRITE-BORE SALES are zooming—BRITE-BORE DEAL- 
ERS profit by our up-to-the-minute merchandising meth- 
ods. Looking for SALES? Order BRITE-BORE from your 
jobber today! 


If your jobber can't supply you send us his name and address 


THE MILL-ROSE COMPANY _ Dept. HA 


1985 East 59th Street, Cleveland 3, Ohio 
































Cris 
THE (724 


| 








-» MORE BUY APPEAL 


STRAIGHT FROM THE INDUSTRY'S 
MOST MODERN LINE PLANT 


ALL PLASTIC .. . streamlined de- 


sign . . . clear-view cover, solid red base . . . 


(Nationally Advertised) 


LEG of MUTTON 
Gun (ase 


No 1500—An unusually handsome, sturdy case. 
Made of top-grain leather, oil treated to resist 
moisture, It is of blocked laminated construction 
with heavy lock stitching. The cap is specially 
made to fit flush with case, when closed. 







attractive and practical. It’s the newest put- 
up on the market . . . beautifully designed to 
catch your customer’s eye and hold it—prac- 
tically designed as a utility box to “catch” his 
odd pieces of tackle and hold ’em. One more 





28” - 30” - 32” sizes for double barrel, 


pump and automatic guns. 








example of H-I’s leadership in providing 





No. 1400—Made of handsome brown 
grained plastic cover, scuff resistant, 
completely water and mildew-proofed. 


you with outstanding “buy appeal” in tackle 








for every fisherman and every kind of fishing. 


Horrocks Ibbotson Co., Utica, N. Y. 


MANUFACTURERS OF THE LARGEST LINE 
OF FISHING TACKLE IN THE WORLD 






Send for Catalog of Complete Line 


BRADLEY E. GRIMES CO. 





Ti 
The 


Mfrs. of Hunting, Camping, Fishing & Sports Accessories 
W. COLLINGSWOOD HEIGHTS, N. J. 
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The Finishing Touch 


IN VACUUM WARE SALES 





* When your customers want beauty, quality, ef- 
ficiency — Thermos brand vacuum bottles rank first. 
And the one thing you really want to stress is the 
trade-mark ““Thermos”’ itself. 

All your customers know and respect this old, 
established trade name. It’s been a family standby 
for years and years, in work and school and play. 
Every time they see this name, they recognize a 
friend. 

Show this trade-mark on the bottom of every 
“Thermos” brand vacuum bottle. Feature it in all 
your displays— mention it in every sale. 


THERMDS 


BRAND VACUUM BOTTLES 
AND LUNCH KITS 





THE AMERICAN THERMOS BOTTLE COMPANY - NORWICH, CONNECTICUT 
Thermos Bottle Co., itd., Toronto Thermos Limited, London 
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Besci the Federal All-Purpose Cap 
A dependable friend-in-need for 


every customer's kitchen...an easy-to-use 


Remover! 


“*gimmick"’ with lever-type action and instant, posi- 


tive adjustment. Stubborn caps — from 


nail polish bottle to Mason jar and larger — 


present no problem to this sturdy nickeled steel 


wrench, which is equally effective in removing 


vacuum seal and crown caps. Housewives from 


coast to coast reach for the Federal All-Pur- 
pose Cap Remover on its bright, descriptive 
display card. Be sure it's on your counter! 


Suggested retail: 49c. 





Federal Practical 
Housewares 

also include: 
No-Drip Servers, 
Onion Choppers, 
Nut Meat Choppers, 


‘ 


All-Purpese CAP REMOV..\— 
A Day-to-Day NECESSITY 18 YOuR KITCHEN 


| semoves any scrtw Car 


Salt ’n Pepper Sets, 


Condiment Sets, 





Household Sprayers, ete. 







mason aR CP 






. 
man POUSH BOTTLE CAP 


-..and a variety of 








Gift Set Combinations. 


















Federal’s Fork ‘n Spoon Tongs —a handy, 
practical, extra “pair of hands” for milady 
...to do those ticklish tasks of turning 
meats, lifting hot foods or hot canning jars from 
Strong 
nickeled steel construction... scissors-type 


boiling water, serving salads, etc. 


operation... smartly packaged in an eye- 
catching tells-the-story-with-pictures box. 
Bring a possessive gleam to your customers’ 
eyes — and a profit to your own cash 
register — by displaying these Federal 


Fork *‘n Spoon Tongs! Suggested retail: 69c. f? 
vu, 





FEDERAL 
Practical 


Available for prompt shipment. 
* 
Write for 
illustrated catalog pages... 


‘ “ 


| 
} 





i 
Representatives in: New York, 
St. Louis, Memphis, Seattle, 
Detroit, Atlanta, Minneapolis, 
Louisville, Pittsburgh, 
Dallas, Kansas City, Los Angeltj 
120 + Emmitsburg (Md.). 
‘ } 


FEDERAL TOOL CORP., 3600 W. Pratt Bivd., Chicago 45, U.S.A. 


- 
> “ — 
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THE HOOVER COMPANY 
> North Canton, Ohio 
ayer Motors are ade 
apone sof 4 hp uP — 
ed 1 hp by vr rps aie This advertisement appears in the 
} the wig hg aati October issues of Popular Mechan- 
‘ Hoover ©! ics, Successful Forming, and Elec- 
New York, J tricity on the Farm. 
, Seattle, ere % 
ot MOTOR 
burgh, OVER , Ohio 
a HO ee aa < Colo), 5-1 
id.). so oe 2 ees, 
S.A. 





















Here is the first advertisement in a 


new series for Hoover Motors 


It is a new kind of advertising in 
the electric motor field 


It cakes a fractional horsepower 
motor apart—gives the man who 
wants a motor the “inside story” 
on what makes this motor good 


The whole message says, right 


from the start, ‘‘Here’s real, hon- 





‘tugal est workmanship!”’ 
t this centrifuga . 
m the Hoover Motor. It is 


_ he 
: . Right from t 
long-lived i - aaelain 


Take a long look a 
starting switch fro 
quiet, dependable, 


This is the kind of advertising 
that makes people want to buy 


rt, it sayS “engineered efficiency 
ont Motor delivers © 
der conti 
motor is 4 place 


Hoover Motors—and buy them 


ool, quiet, smooth 


nuous operation. 
for a 


from you, when you carry the 
every Hoover ; ; 


performance even un sie 
Any place on your farm tor 
Hoover Motor. Order today 


Hoover Motor line. If you don’t 














stock Hoover Motors now, write 
us for details. 






HARDWARE AGE, OCTOBER 7, 1948 








THB LACEL EAVO— 


* IT’S A BIG PROFIT ITEM 


--- with a great, expanding market 


---and steady repeat sales! 











and here’s what they 
mean to you @ They mean sales far be- 


Here’s what ironing board yond anything you thought an ironing board could reach. 


Introduced as a war-time development. ironing board 
Overs ; ' ; 
covers made from ASBESTON covers made by reliable manufacturers from burn-resist- 
2 t y > t ‘e ant Asbeston are fast taking over the ironing board cover 
mean 0 your customers: ; ; 
market. That's because it makes ironing safer, easier. 
quicker and more finished than your customers ever 
I. The Asbeston fabric is flame-proof—brings greater , ' —_ 
6° imagined ironing could be. 
safety into the home. 


ASBESTON, a product of United States Rubber Com- 


© a a a sa : : pany, is licensed for use by reputable manufacturers. 
e The Asbeston fabric makes ironing easier. quicker, ' : 

~ Write this company for their names. 

more efficient. 


4 The Asbeston fabric wears much longer than ordi- MADE BY TEXTILE DIVISION 
nary ironing board covers (and it’s washable). UNITED STATES RUBBER COMPANY 


1230 Ave. of the Americas @® New York 20, New York 
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Blondie of Screen and Radio 


In the Leading Home 
HELPS YOU SELL Magazines "Ameria 
No. 1 Housewife” through 
Pp) attention-compelling ads 


* ff kn sells your customers on the 
Wilf “) Ce AO a extra advantages found 
, va ° ° 
. UGA UU = wr % only in Thermic Ray 
VA 7 4 q Norris Ware! 






















copper bottom « stainless steel 


COOK WARE 
with. ]o/7isl lave Vapor Seal 


Hii 
aeagtt 


Soest neat anim eS 


Norris Were VAPOR SEA 


gbetter, easier method of cooking! 





- 2, SAUCEPAN 


«a3 


olor €ye-catchi 
lor, hin 
ric flasher display, 





elect 


2 “How to Sel] » 
Y £0 Sell The 
Ray Cookware” bookies Se |= 


3 Full-color an 
; imated (=k 
display cut-outs E Eke 


4 Colorful Price card 


' ' = 
PRIC DE \ 

CONTACT YOUR NORRIS REPRESENTATIVE TOD 
Never Before a flashing display that attracts and sells 
like this one. The sparkling lucite will turn all eyes to 
your Thermic Ray display — the display wil! turn shoppers 
into buyers. Booklets, handout folders, ad mats, all com- 


bine to make Thermic Ray your profit leader. 


NORRIS STAMPING AND MANUFACTURING CO. 


5217 So. Boyle Avenue « Los Angeles 11, California 


5 A Supply of “How to V pr f 


Cook with Th 
Ray” folders. _— 


6 A planned ; 
‘ advertising 
nPaign With a nas 
selection of free Mats 
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DRIPLESS VERSATILE BEVERAGE AND SANDWICH SERVER 
Lithographed tray, |" deep, catches overflow. Tray, chrome 
compartment and chrome handle are all detachable. Holds 
8 standard drinking glasses. : 

Chrome handle is expandable (a patented feature). 


Tray and handle makes useful sandwich server. No glasses 
furnished. $16.00 per dozen, weight 22 Ibs. Packed K.D. 


With decorated glasses, individually packed, $24.50 per doz. 
Weight 66 pounds. Suggested retail price $3.50. 


PERFECTION STORE DEVICE CO. 


637-41 East 7lst Street Chicago 19, Illinois 


Some Territory Open — Manufacturers Representatives please write 











TRADE MARK ate 


CHEMICALLY 


woveEN 
SPUN GLASS 














NICHOLS 


The Original fverstly ALUMINUM 
CLOTHESLINE 


GUARANTEED 
PARENTS 
~ 


Ouce xn Place ...\T NEED NEVER BE TAKEN DOWN 
National advertising in leading household magazines is 
daily building a demand for Nichols “lifetime” Aluminum 
Clothesline. More and more women are daily talking about 
its many advantages. It’s a real traffic builder, sells on 
sight with a mice profit for you. Packed in cartons of four 
300 ft. coils. Each coil marked with red tape every 50 ft. 
for convenience in cutting. Ideal for yard, basement or 
attic. Holds all types of clothespins. Order a few cartons 
from your favorite jobber today. He has them in stock. 


Nichols NEVER-STAIN Aluminum Clothesline bears the 
Good Housekeeping and Parents’ Seal of Approval. 


ALUMINUM IS NOT A SUBSTITUTE! 


WIRE & ALUMINUM CO. 


ey) NICHOLS 


WIRE AND ALUMINUM CO. 


DAVENPORT, IOWA 
Warehouses: Battle Creek, Mich. * 


Mason City, lowa 
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TREATED 


KINDLERS 


STOVES 


FOR OIL BURNING WICKLESS 
RANGES AND HEATERS 





wim waits Pa 


asbest 


America’s finest wick! Most efficient, most economical. The 
original wicking made of spun glass, it provides instant, clean 
intense heat. Outlasts other wicks many times over. Stocked 
by practically every leading jobber in America. 











ASBESTOS COMPANY 


NORTH WALES, PA. 


MAKERS OF GLASWIK, FLAMEMASTER, TOP NOTCH AND VICTORY WICKS 
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IG HINGE CO. Inc. 


aes. BROOKLYN 5S, NEW YORK q 
HICAGO SALES OFFICE: 180 N. WACKER DRIVE 
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GETTING 
YOUR SHARE 


OF 
KAY-TITE 


SALES TO FARMERS 
—! ? 























I, The 
» Clean 
tocked 


Ask the next 100 farmers who come into your store if they have a water seepage 
_— problem... 





$ You will find that _ of them have silos, hog pens, potato cellars, dams, cellar 

. walls, dairy barn walls, graineries, or some other masonry wall that leaks 
water... 

v wicns_| They may wonder why you asked the question .. . 

nae If they ask you why . .. you are on your way to make a nice profit . . . because 


you can tell them how to solve their problem .. . 


That is... if you know how well their problem can be solved with Kay-Tite Primer 
and Kay-Tite ... 


lf the farmer's wife is interested .. . there is a choice of white or 8 different colors 
of Kay-Tite ... 


For more than 20 years hardware dealers in rural districts have been answering 
the farmers $64.00 question with Kay-Tite and making $64.00 themselves .. . 


Ask Your Nearest Distributor 
or write us—if you do not 


stock Kay-Tite 


KAY-TITE 


COMPANY 


" ad 4) Years of satisia™? WEST ORANGE, N. J. 


enaaeneeoeaneee 
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UTILITY TONGS = 


Ideal for handling ice cubes, 























hot foods, sterilized bottles, 











etc. Positive grip on smallest 











objects. All steel with heavy 


nickel plate 







“GAS-TITE” 
EXPANSION 
STOPPER 

Durable and posi- 
tive. Double 
shoulder seal pre- 
vents gasleakage. 






| PIVOT BASE 


All-in-one Aluminum juicer pivots 
freely on rubber base which grips 
table without marring or scratch- 
ing. 


MORE EFFICIENT 


Gets ALL the juice—no bitter pee 
oil. Strains coarse pulp and seeds 
. no holes to clog pouring. 






























“GAS-TITE” DISPLAY CARD 
EASIER 
Fits over bottle neck, holds 12 stoppers. 
- Three strokes of the handle usu- 
Free with box of two dozen stoppers. ally extracts all the juice. Easy to 
keep clean. 


CHICAGO 24, ILLINOIS 


Individually and Attractively Boxed 


THE BETTER 


BIGGER $ VALUE 


JUICER 


Ov, 


“KWICKY-ER" 


Races through fruit juicing—rinses 
in a jiffy—no detachable parts to 


clean, 


BIGGER DOLLAR VALUE 


Complete satisfaction — more for 


the money 


Nationally Ad- 
vertised in Better 
Homes and Gar- 
dens and Sunset Magazines. 


3211 CARROLL AVENUE Write for complete information 
Manufactured by 

QUAM-NICHOLS COMPANY 

World's Largest Manufacturers of Bottle Openers and Can Openers 33rd Place and Cottage Grove, Chicago 16, fil. 




































NO. 120 | 


4-PIECE GYRO-SHAKER 


Every housewife will want this 
unique kitchen helper because 
of its large size, compactness 
and versatility. Holds 12 fluid 
ounces . . . measures from !/, 
to I'/2 cups. For mixing, an 
agitator in cap and one in 
bottom of cup causes thorough 
blending of ingerdients. Much 
faster than stirring. All four 
pieces made of Polystyrene 
that can be dip-sterilized in 
boiling water. Available in 
red, blue and yellow. Each 
unit individually boxed. One 
dozen to a case. Retails about 






















Juices 


No. 119 GYRO-MIXER 


Same as unit above ex- 
cept it includes only 
the cup and cap. A 
large size unit for mix- 
ing and measuring. 
Made of the same ma- 
terial . . . available 
in the same colors, 2 
dozen to a case. Re- 
tails about $.50. 











%& Hardware dealers can create 
PROFITS from ready and waiting home moderniza- 
tion jobs by owning and renting out this Lincoln 
Speed-O-Lite. sander, People gladly pay up to 
$5 per day in rentals alone. Besides you sell large 
amounts of supplies that are needed in any floor 
finishing or building modernization program. 


THE LINCOLN SPEED-O-LITE 


J This famous rental sander has earned thousands upon thousands of dollars 
1. Ounce for hardware and paint dealers from coast to coast. The rental income 
Measure that ranges up to $5 per day is only a starter. 


new EXTRA 


SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 


Figures compiled by a number of your fellow dealers clearly indicate 
that you can ADD SALES of sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day to each and every Lincoln Speed-O-Lite 
rental customer. We urge you — write today for full details about the 
Speed-O-Lite Sander Rental business. 


World's manufacturer of the most complete line 
of floor maintenance equipment 


hincola-Schlucles 


PLOOR MACHINERY COMPANY, inc 
1752 WEST VAN BUREN ST., CHICAGO 7, ILLINOIS 
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THE INDUSTRY'S BIGGEST 
SALES CAMPAIGN ON 


CONSOLE HEATERS 


Rheem Ads in § National Magazines 
Plus Heavy Merchandising Aids to Help 
Give You Record Volume 


OMING off the production lines 
+ with machine gun speed are the 
handsomest, best engineered gas and 
oil console heaters in America. 

And Rheem isn’t pussyfooting 
about it... ; 

At the peak of the season, over 
TEN MILLION readers of Life, 
Saturday Evening Post, Better 
Homes and Gardens, American 
Home, Country Gentleman and 
other magazines will get the story 
about the appliance that “LOOKs LIKE 





Foreign offiliated companies in Brisbane, Melbourne, 


Sydney, Rio de Janeiro, Singapore, and Hamilton, Canada 
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A RADIO, HEATS A ROOM OR A HOUSE.” 


In addition, the Rheem “Design 
For Better Business” gives you a 
wide choice of tested selling helps, 
including displays, direct mail cam- 
paigns and newspaper ads, to nail 
down prospects in your community. 

Call your distributor NOW fon 
immediate delivery. Every day 
counts. This is harvest time for heat- 
ing profits—with the fastest-moving, 
PROFIT 


. Rheem consoles! 


easiest-to-handle line of 


makers. . 


Gas Console-dic-formed heavy steel with 
baked walnut finish. Seam-welded heating 
element. Cast iron burner adaptable for 
any kind of gas. Equipped with pilot, auto- 
matic controls optional at slight extra cost. 
Can be installed with or without vent. 3 
sizes for 25,000, 35,000, and 50,000 B. T. U. 
input. Largest size is 26” wide, 34” high, 
20” deep. A. G. A. approved, Good House 
keeping Guaranty. Shipped completely as 
sembled for easy installation. 


Address 


City 








Rheem Manufacturing Company, Dept. HA10 
570 Lexington Avenue, New York 22, N. Y. 





. 
Oil Console —welded aluminum cabinet 


finished in neutral baked enamel. Lights 
easily as a candle. Produces 50,000 to 65,000 
B. T. U. Radiant flame, high-low, vaporiz 
ing type bummer. Combustion chamber of 
high tensile steel, seam-welded. Two sizes, 
largest 31” wide, 39” high, 23” deep. Burns 
light fuels up to No. 2. Shipped completely 
assembled. Available as extras are pan-type 
humidifier, rear-mount fan with switch 
51%-gallon attachable fuel tank. Approved 
by Commercial Standards and U. L. 


Rheem 


HOME COMFORT APPLIANCES 





Please RUSH complete specifications on Rheem Oi] and Gas Console Heaters. 


State 

















Caloric ALONE gives 
all these features 


Fluorescent light - seamless 
porcelain enamel Mono-Top .- 
Flavor-Saver Dual Burners . 
one-piece porcelain Hold-Heat 
oven - automatic time and 
heat controls - Veri-Clean 
Broiler completely removable 
* Porcelain Hi-Lo broiler pan 
and rack - patented balanced- 
action door mounting - seam- 
less Burner Tray Compartment 
and one-piece front frame in 
porcelain - America’s easiest 
range to keep clean 





The IOP-VALUE Line 
is your PROHT Line 








Caloric ALONE does 


this promotion 


First in volume of 
consumer advertis- 
ing on gas ranges » 
Month-after-month 
advertising in lead- 
ing magazines + 
Productive sales lit- 
erature for every 
purpose « Store and 
window displays + 
Dealer advertising 
service « Sales train- 
ing programs - 
Service training 


Feature for feature, dollar for dollar 
... @very way your customers look 
at it, there’s more value in any one 
of the new Ultramatic Caloric mod- 
els. From Compacto to Six-burner 
fully automatic, Caloric is America’s 
finest range to own, America’s easiest 


range to sell. 


Caloric Stove Corporation 
Widener Building, Phila. 7, Pa. 


Every Range 
in the Caloric 
Line is Available in 
Models 


All Caloric LP-Gas models have specially 
engineered burners and valves. 


NEW Uttiamate, 





REG & & PAT. O 


THE Aritomitic GAS RANGE 
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4 “VOLLRATH * 


SINCE 1874 


Sa 
4 sf 
£0. SHesovcan. *' 


FOR MORE SALES 
SELL VOLLRATH VALUE! 


The customers you want, want value today . . . the kind of 
value offered in Vollrath Enameled Ware. Value that sells 
easily! ... 

First: Let the beauty of Vollrath Ware automatically attract 
customers to your counters. Display it at every opportunity! 

Then: Tell women of its durability .. . how easily it is kept 
sanitary-clean! 

Just sell those values and you'll sell more Vollrath 
Enameled Ware. Remember, performance is always the 
final assurance of quality! 


The 
Vlbnathz 
SHEBOYGAN, WIS. | 


NEW YORK 
CHICAGO 
LOS ANGELES 
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Every home with plumbing is a prospect for 
FAUCET-QUEEN ...the perfect, practical kitchen-helper! 
Now nationally advertised. 






























es shad 


A Flick of the Finger Gives 


Sp 


Crap! 


And it’s a fine shower spray. Click! 
And it’s a steady stream for regular uses! 
FAUCET-QUEEN has a rubber casing, 
built-in strainer. Stays on permanently— 
ready for instant use! 


Sells for 39¢. 






Reaches every part of the sink! 
Makes dishwashing simpler, quicker! 


Doan, [ Makes vegetables, fruit, come clean! 
of U yses Handy for washing anything! 


This compact, exciting display makes sales on sight! 
Holds 1 dozen. Assorted colors. 


FAUCET-QUEEN also comes in smaller, rigid neck model. 
Popular for years... 


(A 


more than 15,000,000 used. Retails for 29¢ 
Order Now From Your Jobber 


UCET-2UEEN 


THE FAUCET-QUEENS, INC. 
119 W. Hubbard St., Chicago 10, Illinois 
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You'll Gad the biggest selling points in HAMILTON 
CLIMAX products cre their practical utility, compact- 
ness yo excellent yg ety Every: feature of 


pre-tested to ass volume 
‘is popularly” ed to allow 


HAMILTON ereney 


CLIMAX CABINETS 
LOW-PRICED LINE 
© All Welded Construction 7 
® High Quality Silvering 
@ Rounded Corners in Back ' 
for Easy Cleaning 





mB? CLIMAX RECESSED CABINETS 


® 22 Gauge Steel Construction 
® Door Stops 

® Razor Blade Drop 
® Bullet Catches 














oe ee. i ey CLIMAX ARISTOCRAT 
Co ey ee CABINETS 

® Double Strength Glass 
High Quality Silvering 
2 Bulb Edge Glass Shelves 
Bullet Catches 
Piano-Type Hinges 
Heavy Steel Construction 
ALL CABINETS INDIVIDUALLY PACKED, 


». Write for descriptive catalog sheets of 
= r complete line of 14 different sizes 
styles of low and. medium 
priced. cabinets. 













£11 — Small 
Utility & Tackle 

Box. 11 %4''x5''x3'/2"’. 
For storing valuables, 
small tools or tackles. 
Comes with snap catch for use with j 
padlock or lock and key. Baked grey BS A ee 
satin enamel finish. : oe 


With tray. 19°'« 


“ 6''x6'/)"", Heavy 
#19-1 — Tool, steel, corners 
Tackle end rounded tor 
Utility Box. safety, strength 







and beauty. 
gua, Baked grey satin £ 
4 enamel finish. 








$ 


Holds rigidly in place when in use by 
_ suction cupsi No destructive, annoying 
tlomps. Simple to clean, eosy to operate. 


HAMILTON 
METAL PRODUCTS CO. Yams 
HAMILTON, OHIO am 


Sales Offices: 401 Broadway, New York 13, N.Y 
Principo!l Cities 





eeerves 


Representatives in 
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PEARL W 


HARDWAR 


Pearl-Wick alone can make Duroweve — 


the amazing fibre with steel ribs woven in every %ths of 


an inch. No wonder Pearl-Wick Hampers are three 


times stronger! No wonder they move off your 


floor far faster than any hamper ever! 


PEARL-WICK 


SELF-VENTILATING HAMPERS 


“ DUROWEVE 


Pearl-Wick and Duroweve are registered by Pearl-Wick Corp. 


PEARL WICK CORP., Long Island City 2, N.Y. * Sales Offices: Chicago, Los Angeles, New York, Houston 
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There’s nothing that helps so much 
in creating profitable business as good 
showmanship. 





That is why so many smart dealers 
build displays to dramatize the fact that 
beautiful Revere Ware makes the modern kitchen one 
of the most cheerful and inviting rooms in the home. 

The bright, lasting beauty of Revere Ware, com- 
parable with that of fine silver, glamourizes the store, 
creates traffic, brings in sales, makes satisfied cus- 
tomers—customers who repeat. 

“A thing of beauty is a joy forever!” That sum- 
marizes the story that has made Revere Ware such an 
outstanding leader in the housewares field. 


ROME 





MANUFACTURING 





DISPLAYS of REVERE 
WARE really pay off / 


Month after month, the thrifty beauty of 
Revere Ware is being glorified by four- 
color advertising in full pages of leading 
national magazines. And remember that 
these giant attention-getters have big 
circulation right in your own community! They create 
demand—customers enter your store completely sold. 

Plan now to feature a de luxe display of beautiful 
Revere Ware in your store. The expefience of other 
alert, progressive dealers all over America proves 
that doing so really pays off! 

Revere Copper and Brass Incorporated, Rome 
Manufacturing Company Division, Rome, N. Y. 


COMPANY DIVISION 
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GAS TUBING * BRAIDED GARDEN NOSE 
PLASTIC GARDEN HOSE * RUBBER PRODUCTS 


World's oldest and largest makers of Gas Tubing 





















Ask Your Jobber For These Quick-Selling 


MITRE BOX 


VISE TYPE 


For Home and Professional Use 


ner Broken to Show Sliding Vise Construction 





Vise adjusts to take up to 8” board or 
moulding. Can be used without vise 
on wider boards. Mitres all angles in 
both directions up to 45°, scales cali- 
brated in degrees. 
















Made of heavy 
steel—compact 
in design. Size: 
6” x 1242". Wt. 
1 Ib. 13 oz. Indi- 
vidually boxed 
24 to a carton. 


An exceedingly 
inexpensive Mitre 
Box does the work 
of an expensive 
tool 


Pat. Pending U.S.A 


MODEL M 119 


Can Use 
Any Type Saw 


WATCH FOR ADDITIONAL TOOLS 
NEW NUMBERS APPEARING REGULARLY 


If your jobber can't supply you, write 


TWIX MANUFACTURING CO., Inc. 


40-09 21st STREET, LONG ISLAND CITY 1,N.Y 
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EVERY WORK BENCH 


“the best 


TRAFFIC BUILDER 


in my store”’ 


PUT THIS NEW FREE Pol-mer-ik DISPLAY CARD 
AT THE CASH REGISTER OR WRAPPING COUNTER! 


@ Unusual profits can be produced by increas- 
ing the ‘‘traffic-sales”’ of Pol-mer-ik Linseed Oil 
in cans. Send for your free display today. 


*% INCREASE YOUR SALES 
*% INCREASE YOUR TURNOVER 
*%& INCREASE YOUR UNIT-OF-SALE 


ARCHER-DANIELS-MIDLAND COMPANY 


ROANOKE BUILDING MINNEAPOLIS. MINNESOTA 
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a) 
M ARCHER-DANIELS-MIDLAND CO. @ 
— 684A Roanoke Building * Minneapolis, Minnesota — 
@ That free display looks good to me. Send it to: @& 
@ 3 
ba Nome ye 
we a 
Me Address ss “ 
& ®. 
@ City State — 7) 
= ; Mat 
= We purchase our oil from: @ 
=  & 
we 8 
we % 
BSB GRRALELSRRRARReMHBar. £ 
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How to choose 
a good Enameling Br 






































1. You'll get finest performance 
from 100% Chinese bristle brushes 
when bristles are blended, boiled and 
straightened to assure uniformity, as 
in the Rubberset process. 





2. Nylon Enameling Brushes will 
give you maximum paint pick-up and 
delivery when the filaments are 
processed with the permanent wave, 
exclusive Rubberset development. 


3. Note the full stock of carefull) 
selected lengths of bristle in this Rub- 
berset brush. This insures speedy, 
even flow of material over large sur- 
faces. 




















5. Seamless steel nickel plated fer- 
rule, as in the Rubberset brush above, 
prevents the distortion that’s so often 
apparent in swedged brushes. 








6. Bristles must be locked everlast. 
ingly in place as with Rubberset’s ex- 
clusive setting. Try the “pliers test”’ 
yourself, 


7. For better balance and “feel”, 
Rubberset gives you Enameling Brush 
handles of the extension type, made 
of hard wood to prevent splintering, 
shrinking, warping. 


Kusserset 


BRUSHES 


Made only by the Rubberset Company 


4. Get 


broken in 
ing-in effo 
results in 
film, too!) 











8. Look 


not just “ 
uine Rubl 


berset gue 


The Rubberset Company, 56 Ferry Street, Newark 5, New Jersey. 
. Established 1873. Factories: Newark, N.J., Salisbury, Md., Graven- 
*Pate:.t Applied Fi ‘ : 
ee “a hurst, Ont., Canada — Branches: Los Angeles, Cal., Chicago, Ill. 
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Semi-Oval 
#192—Bristle 











#1192—Nylon 











4. Get a brush that’s already 
broken in—eliminate tedious break- 
ing-in effort. (Rubberset’s “chisel tip” 
results in a smoother, more uniform 


film, too!) 

















8. Look for the name Rubberset— 
not just ‘Set in Rubber.” Only a gen- 
uine Rubberset brush carries the Rub- 
berset guarantee. 


HARDWARE 


AGE, 


OCTOBER 









Flat 
#170—Bristle 
#1170—Nylon 


Extension type handle 
#184—Bristle 
#1184—Nylon 
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Big News! 


tS) Nylon Wall Brushes for home use to Retail at 
-_ $ 
0.98 1° 398 


Note these sales points listed 
on tag: 


The public goes for NYLON! 


Especially at these low prices, you can 
cash in on the great public acceptance 
of the name nylon. 


You can sell these 3 Nylon Wall Brushes 
to your most finicky customers with 
confidence—because of the quality fea- 
tures built into them. 















Choice of 3 sizes: 


#1220 (4") retails for $2.98 
#1220 (4Y") retails for $3.59 
#1220 (5") retails for $3.98 


Order from your wholesaler now! 


Unique new filament mixture — of varied 
lengths of filament, processed by Rubberset’s 
exclusive Permanent Wave*— gives better pick- 
up, release, resiliency. 


Superior for water paints — Nylon absorbs 
only one-fifth as much water as bristle, cuts 
waterlogging, sogginess. 


Double plug construction. 


Eye-appealing red and gold handle. 
Costs less than comparable bristle brush! 


*Patent applied for. 


Kusserser BRUSHES 


Made only by the Rubberset Company, 56 Ferry Street, Newark 5, N. J. 
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Plus these other Quality features: 





CRES-LIT 
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finish. On 
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READY MIXED 


~’ Lustro \ 
» ALUMINUM | 
e ENAMEL 













CRES-LITE LUSTRO ALUMINUM ENAMEL 


For interior work. Dries quickly to a brilliant, metallic 
finish. One coat covers most surfaces... withstands 
heat. Excellent for painting pipes, metal ductwork, 
walls, boilers and other interior surfaces. 


CRES-LITE ASPHALT BASE ALUMINUM PAINT 


Ready-mixed...ready to use...on surfaces requiring 
the utmost in resistance to moisture and sunlight... 
especially roofs and tanks...and other exterior 
surfaces originally protected with a base coat of 
asphalt or bituminous material. 


FAMOUS CRES-LITE SYNCHROME ALUMINUM PAINT 


«Choice of master painters everywhere...the finest paint 
Protection you can buy! A quick-drying, synthetic resin, oil 
Paint, guaranteed to contain only pure 325 mesh aluminum 
and the highest quality grades of OIL, PIGMENT AND SYN- 
THETIC RESINS. For complete details regarding uses of 
Cres-Lite SYNCHROME, write for FREE copy of “A Guide to 
Using Aluminum Paint.” 







ALUMINUM 
PAINT 


HEAT PROOF + RUST PROOF 
WEATHER RESISTING 


ONE GALLON 

























“READY MIXED 
‘SYNCHROME 


PAINT 


HEAT PRoor- RUST PROOF 
\\ WEATHER RESISTING 


ONE GALLON 


x 












POWDER COMPANY 


linois 





CRESCENT BRONZ 
116 West Iilinots 
1841 South Flower St., Lb 





St., Chicago 10, Il | 
os Angeles 15, Calif. 
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STOCK THE 
TRIMALAWN 
AND 24” 
SNOW PLOW » 






REO DE LUXE TRIMALAWN 
21” of 25” Cut 












CHRISTMAS 

GIFT THAT BRINGS 
YOU A GIFT 
OF EXTRA 





A REO MODEL FOR EVERY PURSE, 
PURPOSE AND PROSPE CT 


THE REO TRIMALAWN: 2’ or 25° cat, mows up to 4 actes p na 
day, has more exclusive engineering features than any o 


‘The s sensational power mower with full 21) 4 
r ere nee possible prospedi@ 


| NOISE ‘HAND MOWER: Precision 
built for ‘ie eperdioc with a minimum of effort—there’s nonely 
finer! 


REO 24” SNOW PLOW ATTACHMENT for the Trimalawn: it 
Makes the Trimalawn a Power Snow Plow—makes extra saleg 4 ; t 


¥ tS 
a 
; *y 
2 





REO ROYALE POWER MOWER 
a1" Cut for you all winter long! 





Sensational Low Price 








SA GREEN CHRISTMAS — 
RD BREAKING NEW YEAR 


Ouly REO 
TRIMALAWN 


WITH 24’ SNOWPLOW ATTACHMENT 


TRA brings you this 


EXTRA VOLUME 
EXTRA PROFITS! 


FULL PAGE 
4 COLOR 
SATURDAY 

EVENING POST 
ADVERTISEMENT 





SURE 
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THE PEERLESS 





GENERAL UTILITY CENTRIFUGAL PUMP 


Type PB direct-connected to standard motor 





HEADS: Up to 270 feet 


Drives: Fractional to 20 hp 
CAPACITIES: Up to 1000 GPM 


Durability — Economy — 
Plus Wide Utility for 
a Multitude of Services 


The versatile Peerless Fluidyne is 
pumping simplicity at its best. Peerless 
FLUIDYNE Type PE (Electric drive 
unit) or the Type PB (direct con- 
nected, V-belt or flat belt drive unit) 
are designed for vertical, horizontal or 
intermediate angle installations, with 
consistent and dependable high effi- 
ciency operation. Completely described 
in Bulletin B-165. 


FLUIDYNE FRACTIONAL HP PUMPS 
Ys to 1 HP 
CAPACITIES: 10 to 50 GPM. 
HEADS: 20 to 95 ft. 


Possessing all characteristics of the 
Types PE and PB pumps described 
above, these fractional Fluidyne 
Peerless Pumps may be coupled to 
motor for incorporation into any sys- 
tem requiring forced liquid circula- 
tion. All Fluidyne pumps are of end 
suction, single stage design with ver- 
tical split casing joint, and embody a 
host of features for ease of acces- 
sibility and maintenance. Completely 
described in Bulletins B-150 and B-151. 





Type PE Integral HP Electric Unit 








-~—r 


= 


NU res | 
SE 


FACTORIES 

Peerless Fluidyne 
Types PE & PB are 
ideal for permanent or 
temporary installa- 
tions in plants or fac- 
tories. Small in size, 
easily moved, sturdy 
and dependable 


SYSTEM 
SUBASSEMBLIES 


Fluidyne flexibility is 
readily adaptable as 
an integral part of 
equipment and system 
sub-assemblies in 
processing, refrigera- 
tion, air conditioning 
equipment, etc 


aM vik 


BUILDINGS 

Builders and construc- 
tion men can rely on 
Fluidyne’sdependable 
service for their opera- 
tions and for hotel, 
apartment and domes- 
tic layouts. 





FOOD PACKERS 
Fluidyne is handy for 


service in washers, 
coolers, cookers, etc. 
An_ excellent pump 
for liquid transfer. For 
continuous or inter- 
mittent service against 
head variations. 


PEERLESS PUMP DIVISION 


FOOD MACHINERY CORPORATION 
FACTORIES: LOS ANGELES 31, CALIF.; INDIANAPOLIS, IND. 
District Offices: New York 5,37 Wall Street; Chicago 40, 4554 No. Broadway; 
Atlanta Office: Rutland Building, Decatur, Georgia; Dallas 1, Texas; Fresno, 
California; Los Angeles 31, California 
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Sal e Chain t at 


SFI 
ISH 


Customers know from experi- 














ence that CM Chains are top 
quality...designed specifically 
for particular applications. 
They know that CM's are safer 
... last longer...cost less on 
the job. CM Chain Products are 
nationally advertised and rec- 
ognized. There is a chain for 
every purpose in the CM line. 
You can sell them with confi- 
dence and profit. 





AUTOMOTIVE 
AGRICULTURAL...HARDWARE 
INDUSTRIAL...MARINE 


for practically every chain 
use there is a CM product 
designed specifically for 
that job. 


OLUMBUS-McKINNON 


CHAIN CORPORATION 


with Chisholm Moore Hoist 






Corporation 


GENERAL OFFICES AND FACTORIES: TONAWANDA, N. Y. 
SALES OFFICES: New York + Chicago - 


Los Angeles 


Cleveland + San Francisco + 
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CASH IN ON 
Written Guarantee ! 





Si 


@ Every coil of Swan garden hose now carries _If you are not now selling Swan Garden Hose 
a “time guarantee” in writing—a positive in your hardware store, we suggest that you 
promise to the customer that should his Swan 4, your Swan jobber salesman to tell you the 
Hose fail before the period of time it is guar- 
anteed for, Swan will replace it in accordance 
with the terms of the written guarantee. 


complete Swan story. Then, we believe you 
will agree that you owe it to yourself and your 


We believe that no stronger product endorse- customers to sell Swan Garden Hose, manu- 


ment can be made than a written guarantee 
by the manufacturer who made the product. world’s largest manufacturer of garden hose. 


factured and guaranteed in writing by the 


SWAN RUBBER COMPANY 
BUCYRUS, OHIO 


World’s Largest Manufacturer of Garden Hose 
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92.875.000 is a lot of times to say one of your file-buying customers many) 
“Nicholson files.” Try it and you'll be times during the year. They go to more 
talking continuously from now until some- people—more often than any other small 
time in 1951. Better still, den't try it. tool advertisements. 


Let Nicholson do it for you through hard- It in hide persistent, nation-wide peb- 


selling ad-messages that say, in effect, 


postin : : licity — plus the guarantee of Twelve per 
Nicholson and Black Diamond files are 


capa fect files in every dozen —that gives 

tops in quality, tops - value. Get ‘em Nicholson and Bleck Piemeand brank’ 

at your hardware dealer's. the fastest turnover in a naturally fast 
Who sees these ads? Just about every- turnover item ... and gives you the big 

body who uses files. They appear in lead- gest return on your file capital. 

ing general, farm, industrial, mechanics, + dial tee cetdins Cities x Chel 


home-craftsmen, lumber and miscellane- Siemend): cons your oledineder on acd 


ous magazines. They reach almost every assortment for your trade. 
evels NICHOLSON FILE CO. © 25 ACORN STREET <i 
wi c ~ 
U.S.A. PROVIDENCE 1, RHODE ISLAND >> < 


(In Canada, Port Hope, Ont.) 








| FOR EVERY PURPOSE 
: a aed a OE oe 4 3° 
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Other Thursday 
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STEAM LOCOMOTIVE 


a a Pre ONE 


Cotter pins! Here’s one 18 inches long that weldhe over two 
pounds. Again—there’s a box of 1,000 that weighs a little 
over an ounce. Everyone knows some of their uses. No 
one knows them all. 

e@ AMERICAN CHAIN makes cotter pins in two basic styles, 
Acco with extended prong or even ends and CAMPBELL 
which is self-spreading. There are over 
400 variations of size, type and mate- 
rial. The, materials are steel, stainless, 
brass, bronze and monel. Although pro- 
duced by the million, each pin is as 
straight and as accurate to size as 
though individually made. 


e Look to AMERICAN for all types of 
electric welded and forge welded chain 




























: .C. A. PUCKETT, 
—weldless chain made of formed or pv hag} stg 


stamped links—a complete line of fit- Weldless Conia Dept., 
tings, attachments and assemblies— = 4”"\Chain Man” 


repair links. since 1924. 


Buy AMERICAN—the COMPLETE Chain Line 







York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, 
Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 


In Business for Your Safety 
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; By Charles J. Heale 





Retail Hardware Unionization Efforts 
Increasing in Many Parts of the Country 


N recent weeks there has been a 
great increase of retail store 
unionization efforts, with retail 

hardware stores getting a_ full 
share of attention from profes- 
sional labor leaders. Reports from 
New England, eastern seaboard 
states, and the mid-west and cen- 
tral west indicate stronger and 
more persistent efforts are being 
made than in previous attempts. 
So far, all of the active and/or 
acute cases involve CIO opera- 
tions. 

It has always seemed to me, that 
as most retail hardware stores 
have relatively small personnel. 
there is normally a pleasant human 
relation between management and 
employees with management fre- 
quently sharing the varied selling 
and other jobs incident to such 
operations. Under such close re- 
lationships I feel that retail hard- 
ware store employees do not have 
a need and should not have a de- 
sire for some outsider to work out 
their employment conditions. This 
seems particularly true for those 
engaged primarily in the selling 
HARDWARE 
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end where incentive compensation 
for actual accomplishment, rather 
than hours spent on the premises, 
should be the only gage. Under 
any unionization program I have 
even seen, such is not the case. 

If your store is approached by 
union organizers with claims that 
a majority of your personnel has 
“signed up.” I urge that you make 
no snap judgment decision but 


that you get a good lawyer and 
then follow his advice. 

One of the best things I have 
read on the subject of unioniza- 
tion of retail stores appeared in 
Retail Hardware Reporter, month- 
ly bulletin of the Chicago Retail 
Hardware Association, and was 
written by J. C. Amis, secretary- 
treasurer of that organization. 
This text appears in full, below: 


The Retail Store Is a Symbol 
Of What Many Wish to Destroy 


It is to their credit that most 
merchants are so intent upon their 
business that few give much time 
to outside affairs. This is very fine 
and is good business so long as 
the affairs outside his business are 
running smoothly. In recent years, 
however, affairs outside the busi- 
ness have not gone so well, and 
the time is at hand when every re- 
tailer should give thought to those 
great influences which are mov- 
ing in our country today. He can 
no longer regard himself as an 
innocent bystander of whom noth- 
ing is expected except to serve his 
customers by distributing the mer- 
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chandise they need. Merchants 
are dependent upon everyone else 
just as much as everyone else is 
dependent upon the store. That 
means that what others are think- 
ing and trying to achieve can 
bring repercussions to the retailer, 
whether good or bad. 

The store is a symbol of our 
American system, and every at- 
tack on that system is an attack 
on retailing. Reformers with 
peculiar ideologies have seen the 
retail store as something which 
must be done away with in favor 
of some less costly system, to 
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achieve the same results. Retailers 
are in the very forefront of the 
class which the Communists wish 
to eliminate. 

One example of things that are 
going on that could make one be- 
lieve that we do not have an Amer- 
ican Constitution is the fact that 
certain unions in our city are try- 
ing to force the owner of the store 
to pay dues for his employees 


whether or not the employees wish 
to be members of the union. It is 
in violation of our laws and ethi- 
cal practices in the industry. Of 
course, they can put pickets in 
front of your store. This they 
Isn’t it 
strange that someone else other 
than your employees is so inter- 
ested in their welfare and well- 
being, especially when your em- 


call economic pressure. 





ployees do not wish to be a part 
of the organization? Yes, we tried 
to get a stronger picketing bill 
through the Legislature last yea 
and were unsuccessful because oi 
the power lobbyists that labor has. 
We are not critizing the 'cbby. 
We, as retailers, should have one 
just as strong. And that is what 
I am trying to tell you in this 
article. 


“Where Are We Now and What 
Does That Plant Produce?” 


URING the first two weeks of 

September it was necessary 
for me to travel slightly over 3600 
miles mostly by rail in daylight, 
or at least during “waking hours.” 
It seemed to me that about every 
10 minutes someone would ask 
aloud, “What town is_ this?” 
“Where are we at now?” or “Won- 
der whose plant that is and what 
does it produce?” 

Neither the mileage in that short 
space of time nor the questions 
mentioned represented either a 
new or uncommon experience to 
me. I was reminded, however, of 
an enthusiastic yet futile joint ef- 
fort on the part of the late R. J. 
Atkinson of Brooklyn. N. Y., and 
myself. We attempted to persuade 
hardware merchants at local, coun- 
ty and state hardware meetings to 
lead the way in erecting, on both 
sides of the railroad track, in- 
formative signs about their respec- 
tive communities. These signs, 
common on the highways, would 
tell the town’s name, year settled, 
population, number of schools, 
churches and stores, etc., and if the 
town was outstanding in certain 
phases of farming or manufactur- 
ing that would also be included. 
The second part of the idea was to 
encourage all local factories to 
have legible signs, preferably 
lighted at night, giving the firm 
name, the products made and their 
brand names. All this activity was 
about 20 years ago at which time 
quite a few towns and factories had 
been following such a program 
for many years—but then and now 


134 


the practice is not sufficiently 
widespread. 

I still think such an effort worth- 
while and hope that at least a few 
hardware men take some interest 
in the subject through the local 
Chamber of Commerce, or equiva- 
lent with the possible help of the 
Lions, Rotary, Kiwanis, Exchange. 
and other service clubs. 

For example, Van Wert, Ohio, 
has a fine sign along the tracks of 
the Pennsylvania Railroad. As you 
stop or pass through you know 
that Van Wert is the “Home of 
Liederkranz Cheese” and you 


quickly get the other desired data 
on the town in addition to the 
names of leading merchants in 
several fields. 

When you stop to consider the 
tens of thousands of American 
business men going to and coming 
from our thousands of industriai 
and trade conventions in all parts 
of the country, almost every week, 
plus the overall millions of people 
traveling all during the year, the 
value of such community and fac- 
tory signs should be quite obvious 
and worthy of some effort to ac- 
complish in all communities. 


Taxing the Co-ops 


JITHE problem before _ the 

United States Senate is not 
whether we are to destroy the co- 
operative movement, as its de- 
fenders assert, but whether they 
should, as competitive business en- 
terprises, pay taxes on an equal 
basis with all other business. 

“The power to tax is the power 
to destroy. The Socialist and Com- 
munist party leaders know this 
very well. Through this power 
competitive free enterprise is being 
challenged, and those who want 
co-operatives to continue to escape 
the payment of taxes would by 
their votes limit individual initia- 
tive and ultimately concentrate eco- 
nomic power in an_ all-powerful 
state. 


“I make bold to assert, there- 
fore, that if this issue is not re- 
solved, the American way of life 
as we have known it for a century 
and a half will ultimately be 
destroyed. It should be emphasized 
that those here who believe they 
can limit competitive business. but 
leave other freedoms intact, are 
fooling themselves. Economic and 
political independence for the in- 
dividual can never be separated. 
To my way of thinking, when the 
final vote is taken upon this issue. 
it will constitute the most impor- 
tant test of our domestic economic 
policy ever to face the United 
States Senate.” 

—Sen. Joun J. Wituiams (Del. ) 
Before the U. S. Senate. 
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Once there was a very old man who ran a book shop in 
the quietest part of town. He would have been a very 
happy old man except for one thing: his ears were so 
sensitive he couldn’t stand noise of any kind. To make 
sure his customers came and went quietly, he put a big 
Lockwood closer on his front door, adjusted so the door 
would shut without a sound. 

One day, while the old man was sipping tea in his 
little office, a feather blew in the open window. As the 
feather hit the floor, the old man started from his chair 
with a great cry of alarm. “What was that?” he shouted. 
“What was that?” 

Moral: Even falling feathers make more noise than 
closing doors when the doors are equipped with Lockwood 
Ball Bearing Door Closers. 


Of course this is only a fable. But the point is well taken. 
For Lockwood has engineered the Ball Bearing Closer to 
the finest degree of operation ... its reserve strength 
always under complete control, balanced and applied in a 
precision, friction-free mechanism. Why not sell the best? 
Lockwood Hardware Manufacturing Company, Division 
Independent Lock Co., Fitchburg, Massachusetts. 


BALL BEARING DOOR CLOSERS 


HARDWARE AGE, OCTOBER 7, 1948 


The Lockwood Ball Bearing Door Closer 
reduces friction to nothingness. Opening 
force has been cut by nearly a third, over- 
all efficiency boosted by better than 20%. 
An ingenious splash chamber does away 
with liquid leaks and creeps. Over-sized, 
one-piece main shaft rides freely in two 
ball bearing collars, letting doors open at 
a child’s touch, closing them lighter than 
a feather’s. 
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Are You the Man on 


"Energy and ambition come first. These naturally lead to 


self-analysis, study, careful preparation ...and the rewards 


usually come according to the time and effort put forth" 


) OU may be the man 


on the flying trapeze of hardware 
business these days. It’s a new 
sensation for many of us, and 
we're not sure where to grab hold 
nor when to jump. 

Prices are flying high, volume 
is shuttling back and forth, while 
profits are dragging dirt in spots 
and zooming out through the top 
in others. 

If you’re on a salary, you may 
be with a company or in an area 
that is hot right now and your 
pay is good; or you may be one 
of the millions of “white collar” 
workers being choked by the col- 
lar of inflation today. 

The whole thing makes a crazy 
quilt pattern, and conditions may 
stay this way for a long time. 
“Highly selective” is what the 
economists term it. In our lan- 
cuage this means that volume and 
profits and top jobs will go to the 
people who do the best sales and 
merchandise job. 

It is illustrated in this little in- 
cident related by Robert W. Wood- 
ruff, chairman of Coca-Cola’s ex- 
ecutive committee. 

An ancient negro was asked 
how he lived so long. 

“Ah just cain’t he’p it,” replied 
the old man. “Ah co-operates with 
the inevitable.” 


What Counts Most 


The things we do each day may 
seem small but to do them prompt- 
ly and properly is not a small 
thing. 

Most of today’s hardware ex- 
ecutives ... 


owners, managers and 
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department heads . . . “graduated” 
from the ranks of helpers and 
clerks. How did they do-it? What 
put them ahead? Mostly by work- 
ing harder or by selling more in- 
telligently. 

Nowadays the general emphasis 
is not on longer hours or “working 
harder,” so we'll proceed along the 
lines of better selling. 

There are many ways to im- 
prove yourself and none of them 
start out with the old “let George 
do it” attitude. Energy and ambi- 
tion come first. 

These naturally lead to self- 
analysis, study, careful prepara- 
tion . . . rather than idly drifting 
along. The rewards usually come 
according to the time and effort 
put forth. 

Whether or not you expect to 
make selling the main end of your 
career, a good working knowledge 
of the principles of salesmanship 
will help you all through life and 
in any form of activity you may 
later take up. It will help you 
handle difficult situations tactful- 
ly; it will help you influence peo- 
ple to your ideas and plans. 


How Gimbel's Does It 

For example, the great mercan- 
tile dynasty of Gimbel’s, now a 
network of 11 department stores in 
leading cities across America, 
started a small frontier trading 
post in Vincennes, Ind., 105 years 
ago. Today’s head, Bernhard F. 
Gimbel, famed for being a kindly, 
good-humored man, recently said: 

“My boss is the customer. He 
or she has to be satisfied that 
goods possess integrity and hon- 





esty. It is up to us to distribute 
them economically and sell them 
as cheaply as possible. 

“I think the greatest requisite 
in running stores lies in picking 
good men and women, then train 
ing them properly. We prefer peo- 
ple who make themselves noticed 
by their ambition, by their per- 
sistence, by their willingness to 
work. Those qualities will carry 
the man of average intelligence a 
long way.” 


Results of a Survey 

A survey of retail stores was 
recently conducted by the adver- 
tising agency of Batten, Barton, 
Durstine & Osborn, Inc. It showed 
a surprising number of business 
people still don’t know the war is 
over; they haven’t got the right 
hold on the business trapeze. 

Some 2000 women were asked. 
“What would you do if you awoke 
today and found yourself in charge 
of your favorite store?” 

The net of most answers was. 
“There'd be some changes made.” 
A number indicated they'd fire all 
the indifferent and lackadaisical 
help . . . “courtesy costs nothing 
but too many ration it our spar- 
ingly.” 

A Milwaukee housewife wrote. 
“I’d greet customers with a smile. 
and try to remember their names.” 
“Helpful service,” said another: 
“put the personal touch back in 
business. After 100 years we will 
all be the same. Why not now?” 

“I’d have a cleaner, neater and 
better arranged store,” was a com 
mon answer. One woman wrote. 
“I'd see that my store was as clean 
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the Flying Trapeze ? 













































By BRIANT SANDO 
President, 
The Sando Company, 
Orange, Coal. 


and convenient as my own heme.” 

Other frequent answers: “I'd 
mark prices clearly.” “I'd lower 
prices.” “I'd stock and feature 
well known brands.” 

A good way to check on your 
own sales efforts is to put yourself 
in the customer’s place once in a 
while. Imagine yourself going to 
some strange hardware store to 
buy something entirely different 
from anything offered in your own 
store. This is helpful because. 
after you have been working in a 
certain place for a while, you feel 
so much at home there it is easy 
to lose the outside viewpoint. 

The average customer thinks out 
purchases in advance only about 
this far: “I want to buy good 
merchandise that will fulfill: its 
mission properly; and I want to 








buy it as economically as _pos- 
sible.” 

Thus, advertising helps create 
sales by making certain facts 
known, but even with standard and 
nationally known lines some fears 
and doubts may linger in the cus- 
tomer’s mind and can be removed 
only by personal salesmanship. It 
is up to you to inspire the cus- 
tomer’s confidence and assist in 
fitting the right merchandise to 
his requirements and pocketbook. 
If you don’t, the sales trapeze will 
swing on past you and some other 
person will grab it. 


Some Selling Sentences 


Just think, as you put yourself 
in your customer’s place, “Now, if 
I were faced with this problem or 
this purchase what would I do?” 









ee ' 

After you have accurately diag- \ . __—_——_— ; 

nosed the situation, then mentally (A ‘a, 
“Customers prefer to deal with y 
people who know their business." 
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choose from the stocks in your 
store the merchandise in the cor- 
rect size, quality and price. Of 
course you will start with the high- 
er priced lines or the larger sized 
packages first . . . and work your 
way back down if the customer 
prefers. 

When you first present the mer- 
chandise to the customer, be ready 
with a few well chosen, specific 
words; make a positive recommen- 
dation, and give the reasons why. 

For almost any product, stimu- 
lating sales points may be worked 
out along such lines as these: 

“Customers who desire the best 
buy this brand because . . . ” 

“Young people show a marked 
preference for this because . . . ” 

“This will help you save many 
hours every week—and do your 
work easier and better.” 

“There is extra satisfaction in 
owning one of these ranges (or 
lawnmowers or clocks) with the 
special new features.” 

“Buy this outfit and you will 
have something new and different 
that few others around here pos- 
sess as yet.” 

The average customer has only 
a superficial knowledge about most 
of the goods he or she buys along 
hardware and specialty lines, hence 
your job is partly an educational 
one: supply consumers with useful 
information about all the goods 
you think they might use. 


Customers prefer to deal with 
people who know their business 
with people who “know the 
ropes” and how to handle them. 
This helps allay their natural fears 
that they may not be purchasing 
exactly what they need, or not get- 
ting the latest or very best. You 
can help eliminate this uncertainty 
by knowing what merchandise 
your store has, where it is, and 
exactly which is right in size, 
shape, style, quality, price, etc. 


Good Points to Observe 


For example, when selling cer- 
tain items you can obtain valuable 
sales information by reading the 
label and the circular that often 
accompanies the item or the pack- 
age. If new merchandise, try to 
learn: 

1. What new features it has. 

2. How each of the new fea- 
tures will interest the customer. 

3. What special appeal it has. 

4. What it may be used for. 

5. How to keep it in good con- 
dition. 

6. What guarantee it has. 

7. How it can best be presented 
to customers. 

8. With what items it may be 
suggested for purchase. 

9. What other items may be 
suggested along with this. 

Most of these nine points can 
also be used on standard, well- 





known merchandise. Read _ the 
manufacturer's ads, circulars o1 
booklets, or material put out by 
distributors; talk things over with 
the various salesmen who drop in 
at your store or with your boss. 
Also listen to the comments of cus- 
tomers and you will learn what 
points interest them most. 

A New England sales manager, 
Wallace Strathern, gives 10 sim- 
ple rules for becoming a success- 
ful salesman: 

1. Learn to like people. 

2. Have a friendly smile. 

3. Be generous with honest 
praise. 

4, Listen—people like good lis- 
teners. 

5. Talk in terms of you-—not in 
terms of I. 

6. Learn to agree before you 
disagree. 

7. Don’t argue—if you win you 
lose. 

8. When you are wrong, don't 
be afraid to say so. 

9. Try to understand the other 
fellow’s viewpoint. 

10. Don’t knock—it destroys 
confidence. 

If you will practice these 10 
points in your daily contacts with 
customers, friends and neighbors. 
youll smooth out the ups and 
downs in hardware selling 
and remove many uncertainties 
from the business trapeze. 


Holiday Window Display Helps Sell Bird Seed 





The Christmas theme of this window trim suggests that the birds, too, be remembered when 
the snow is on the ground. Displays such as this one helped the Fruehauf Hardware Co. store at 
17702 Detroit Ave.. Lakewood, Ohio, to sell as much as 10 tons of bird seed in one year. More 
than a dozen feeding stations are shown, together with piles of several kinds of feed. Note the 
dried sunflower heads, a source of seed, in the foreground. Mounted pheasants and framed pictures 

of birds were color accents that helped to catch the eye. 
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Here is the revamped interior. The two compartment-topped tables which 
run the length of the store contain easily identified farm and home 
items. Grover C. Lile, proprietor, is at the central wrapping counter. 


jy 


Impulse Sales Were Doubled 
By Open Display Layout 


41 
q the chain stores get 
in your hair, why not use chain 
store methods to fight them?” 
asks Grover Lile of Marshall, Mo. 
Twenty-five years ago he estab- 
lished his Grover C. Lile Cash 
Hardware on a corner of the court- 
house square in Marshall. The 
store is still on that corner and it 
is the only strictly hardware store 
in the town of some 9000 people. 
That would seem to indicate pretty 
smooth sailing for this store, but 
Mr. Lile points out that it is far 
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Hundreds of items are binned on long display 
tables in Grover C. Lile Cash Hardware store 


that was revamped for self-service selling 


from having a monopoly on the 
town’s hardware trade. 

“There are perhaps 25 other 
stores in town which carry hard- 
ware items,” Mr. Lile explains. 
“Most of these are chain stores of 
some type: variety, auto supply. 
farm supply. even the chain gro- 
ceries have hardware items. 

“None of these stores has full 
hardware lines,” he says. “They 
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stock only the faster moving, 
higher profit items, and much of 
their merchandise is made to sell 
on price rather than on its quality. 

“My problem, and that of every 
independent hardware dealer, is 
to get mv share of business in the 
competitive goods, along with the 
slower moving. exclusive hard- 
ware lines.” Mr. Lile says. “As a 
solution. I have adopted many of 
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the chain stores’ own tested mer- 
chandising ideas.” 

Six months ago Mr. Lile did an 
extensive job of remodeling. He 
put more color in the store; he 
installed new cold cathode light- 
ing fixtures in the store and its 
windows; he widened his aisles 
and built open display fixtures 
which enabled him to get his mer- 
chandise out of boxes and drawers 
and display it where customers can 
see and handle it. The cost of 
the refurbishing was not excessive, 
and results are proving that it was 
a mighty fine investment. 


Conditions Changed 


“It is difficult to make a fair 
‘before and after’ remodeling com- 
parison,” Mr. Lile says. “These 
last few years, during the sellers’ 
market, you needed neither dis- 
play nor salesmanship to sell 
everything you could get your 


hands on. Now, however, that is 
all changed. Today things have 
to be sold, and our new layout is 
helping wonderfully in our selling 
job.” 


Two Objectives 


Mr. Lile had two objectives 
especially in mind. One was open, 
self-service type display; the other 
was an arrangement which would 
make the best possible use of every 
square foot of his rather limited 
space. 

Display tables 5 ft. wide were 
built to run almost the full length 
of the store. Four-foot aisles on 
either side, extending clear from 
the front to the back, have a ten- 
dency to pull customers deep into 
the store. Because there are no 
side aisles to divert the customer. 
the long tables keep him moving 
toward the back of the store. 

“In my old layout I had nu- 





Floor Stands an Aid to Sales 


haw: steel goods display at the 


Gainey Hardware Co., Sheldon. 
Iowa, is different from that in 
most hardware stores in that the 
store uses 18-in. high display 
stands on which items such as 
garden hose. rope and other round 





objects can be displayed quite ef- 
fectively and still be off the floor 
of the store. The arrangement 
makes it possible for steel goods 
to be hung on the wall, while the 
area directly below is utilized for 
the items previously named. 


Customers attracted to the steel goods display are sure to see the 
hose, rope and other items featured in the stands below them. 


merous small tables,” Mr. Lile 
says, “and the customer might 
circle around the front table or 
two and then go out. Now he 
usually gets back at least as far 
as the centrally located wrapping 
counter, where the first 
aisles are located.” 


cross 


The incoming customer first 
sees a large tilt-top cutlery display 
case, which is directly in front of 
the door. Its back is flush with 
the end of the front table, which 
extends from there back to the 
wrapping counter. The cross 
aisles there are the only ones be- 
tween the front and back of the 
store. 

The display tables are specially 
designed. compartment topped af- 
fairs which do a bang-up job of 
open display selling, both on their 
sectionalized tops and on their 
lower levels. 

The front table features small 
appliances. housewares, kitchen 
needs. and other gadgets for the 
home. and it does its job well. 

The back table is perhaps the 
more unusual. because it is given 
over almost wholly to farm needs. 
The top is divided into six rows 
of 24 compartments each. and on 
one side these spill over to form 
tiers of bins of matching size. four 
high from the floor. 

These side bins and top com- 
partments are filled with carefully 
classified pipe fittings and small 
items which the farmer 
often. such as_ harness 
buckles. pump leathers. and other 


needs 
snaps. 


cadgets. 


Aided Business 


“This fixture has increased busi- 
ness remarkably.” Mr. Lile states. 
“Farm trade is important in a 
small town like this and the farm- 
ers are attracted by this open dis- 
play where they can easily find 
things they need or are likely to 
need. We formerly had to get 
things like this out of drawers and 
boxes when a farmer called for 
them. Now he can come back 
here, walk around the table and 
pick up all the things he wants in 
a fraction of the time it formerly 
took to wait on him. The chances 
are, too, that he will find several 

(Continued on page 190) 
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Redondo Hardware Co., of Re- 
dondo Beach, Cal., featured 
chinaware, crystal, pottery and 
silver in this window. Three long 
panels—two red and one white— 
formed a background. Against 
the central panel was a tall red 
candle and silver foliage and 
bows and red floors completed 
the picture. 
















The Imperial Hardware Co., Long 
Beach, Cal., featured a panel ir. 
the rear showing a snow-covered 
church and homes. Green and red 
were the colors used on the fix- 
tures while a red panel at the 
end was decorated with holly. 


CHRISTMAS 





Appliances for Christmas gifts were 
“put across" simply and effectively in 
this window of the Schaefer Hardware 
Co., Ypsilanti, Mich. Red ribbon ties 
adorns large appliances and the va- 
cuum cleaner is completely wrapped 
in Cellophane. Small items were on the 
floor, brick-pattern paper on walls. 
































The Charles Librett, Inc., store 
of New Rochelle, N. Y., had fall- 
ing "snow" in its window. It was 
made of puffs of coiton dipped 
in shellac to make it adhere 
to the window. "Snow" was also 
on the floor and the wrappings. 

































Action in this window display meant 
action in toy sales for the Geo. W. 
Hubbard Hardware Co., of Flint, Mich. 
The gnomes and Santa Claus were al- 
ways "on the go,” their motions cap- 
turing the interests of youngsters and 
centering it on toys displayed be- 
for a colorful background. The book 
of names of "Good Little Boys and Good 
Little Girls was a decided feature. 






il 
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Special fixtures, made in the store, aided the 
Christmas display of the B. Urich Co., Milwaukee, 
Wis., last Christmas. Each fixture had a 2-in. pipe 
as a center support with circular cutout wooden 
display shelves. These were sprayed with paint 
and sand to give a frosty look. Tinsel added a 


Yuletide touch. These window bases were described 
in Hardware Age, March 25, 1948. 








Sporting goods of many kinds were 
posed against a green grass panel 
and rustic fencing at the City Hall 
Hardware Co., Providence, R. |. They 
caught the eyes of gift customers. 





A fireplace was the central piece in : 

this Wolff, Kubly & Hirsig Co. display one goods were 

in Madison, Wis., in 1947. Flowers upon the keynote in this 

the mantel furnished an added touch. D. & F. Kusel Co. win- 
dow in Watertown, Wis. 
A footbal poster in 
the background drew 
eyes to items shown 


The City Hall Hardware 
Co. featured practical 








‘ gifts in this window and 
wie: every item bore a large 
, % r price mark. Book ends 
¥ a _ placed on book shelves and 
‘ figurines on whatnots sug- 
: so ra s gested the purchase of 
a 

} 

’ 
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, © extra items. 
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This 


full of toys and the 


was tiered so that youngsters 


could see everything. 


paper and fir boughs were used 
to give a real Christmas note. 






= 
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People in Watertown, Wis., who wanted to give a useful 
gift to a housewife received many a suggestion from this 
display of the Koerner & Pingle Hardware Co., Glassware 
and pottery were shown against a colorful 2-ft.-high backdrop. 





Paulson's, Hopkins, Minn., made 
a strong bid for the sale of major 
appliances as well as smaller items 
in this window. Cellophane wrap- 
pings and bows caught the eye 
while the figure of Santa beck- 
oned to the passers-by. Price 
tags were upon major units. 


window of Schaefer 
ware Co., Ypsilanti, Mich., was 














Hard- 
shelving 


Edging 





Wolff, Kubly & Hir- 
sig Co., Madison, 
Wis., featured an 
animated display 
with Santa Claus in 
the dominant posi- 
tion. Santa's mouth 
moved and gave the 
impression that he 
was speaking. 
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SHOP HERE 























This window of Horace Green & Sons, of Long 
Beach, Cal., fairly shouted "Merry Christmas.” 
Panels of blue and tan and decorations of red and 
silver autumn leaves added to its effectiveness. A 
tall silver lamp post with holly, red balls and bows 
of silver metallic ribbon caught the eye. Barber 
poles of red and white and green and white aid- 
ed the effect. Tableware was the item featured. 





An artificial fireplace with andirons, screen and allied items 
were featured against a brick and icicle background in 


Housewives who looked at this window in one of a bid for varied household gift sales. Decorations on the 
the Wolff, Kubly & Hirsig stores, Madison, Wis., mantel and a Santa Claus head added atmosphere for this 
found many suggestions for gifts. Sandwich and display of the Zweck-Wollenburg Co., Beaver Dam, Wis. 


cake trays, serving sets and an electric ironer 
were shown. All items were on trimmed step-ups. 





Radios, electric (heaters, clock and other articles were 
“t featured by Koerner & Pingle Hardware Co., Watertown, 


ee Wis. Snow and icicle type paper decorated the backdrop. 
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Yuletide Decorations 

















Sound color and light were welded into a beautiful display at the Linder Hardware 
Co. store in Tulare, Cal., by Ross,C. Wolf, display manager at that time. The pipe 
organ was made of cardboard tubes, sections being cut in half and mounted on a 
framework. Long drapes hung at right and left. A radio phonograph was installed 
where the keyboard would be and Christmas carol records were played. 










The Zweck-Wollenburg Co., of 
Beaver Dam, Wis., made use 
of festoons down the store and 
emblazoned its columns with 
striped decorative material 
topped by bows and flowers. 


Coast Hardware, Long Branch, 
N. J., used this gateway at the 
edge of its “Toyland.” Tubes 
covered with white paper and 
colored ribbon resembled candy 
canes. The letters atop the gate- 
way were in a variety of colors. 


, y D.&F. Kusel Co., Watertown, Wis., had a 

: “—* F111) * number of attractive effects by mak- 

: Sooo « : ing use of sidewalls. Christmas theme 

+16 posters were placed high up, connected 

« AS and trimmed with red and green rope, 

aie. ¢ owl silver stars and red paper bells. Red 
we bells were on lighting fixtures. 
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Santa arriving at the Lansing, Mich., 

airport. Flying him into town was one 

of the Van Dervoort Hardware Co.'s. 
big Christmas promotions. 


- Van _  Dervoort 
Hardware Co., Lansing, Mich., 
snares a $80,000 and upward vol- 
ume in toys alone during two 
months of intensive Christmas 
selling, for when the holiday sea- 
son rolls around the store prac- 
tically turns itself inside out to 
keep all eyes trained on its activi- 
ties. Every phase of its merchan- 
dising goes into high gear for the 
season, beginning the last Satur- 
day of October. 

When stocks are in—gifts, toys, 
housewares and every conceivable 
item that makes for a Christmas 


gift—Joseph B. Whitney, Van 


When Santc 














COMING 











SANTA’S 








Direct from the North Pole 
By AIRPLANE...He Will 
Arrive at the Capital City Airport 


SATURDAY at 10:30 A. M. 


December 6th 


VenDervoort's have chartered an airplane from 
Arianon to bring the jolly old fellow te the LAND OF Tors. 


where every little hoy and girl can visit with hum 





BRING THE KIDDIES OUT TO THE AIRPORT TO SEE 
SANTA ARRIVE. Give him & royal welcome to Lansing .. if 

ato srdigipheetiants « VamDervoort’s 
Lan OF TOYS ot 11:15 #'clock Satu esos 


+7 miemea Timi Lo 


(28s VANDERVOORT 'S 
ee Wa Ws 


_ LOSATED—ONE BLOCK HORTH OF Malm STORE 
vooymresirm Ottawa at Grand Ave 








Here is the ad that was used to an- 
nounce his coming to the town. 












| 
; 


Dervoort’s display and advertis- 
ing manager goes into action. 
Special interior and window dis- 
plays, special newspaper copy be- 
gins to come off the assembly line. 
The pictures on these pages show 
just how good they are too. 


Toyland the Attraction 


But the biggest draw for the 
youngsters is toyland. Getting 
them into the store’s “Land of 
Toys” is getting mothers and dads 
into the store, too, a nice shot in 
the arm for store traffic. And get- 
ting youngster’s excited about 
Van Dervoort’s Toyland instead 
of Sears’, or Ward’s, or whoever, 
means special promotion. Here’s 
how it was done last Christmas: 

Scorning reindeer, Santa flew 
into Lansing’s airport from an out- 
lying one. Of course his coming 
was heralded in newspaper ads 
and over the radio. Officials of 
the company met him and he rode 
into town on a company truck. A 





Transported by a store truck, Santa was 
paraded through six blocks to his head- 
quarters at the store where he qreeted 
youngsters daily. He also had his own 
radio program during which he callod 
children at home. 
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Flew to Van Dervoort's 






He was paraded through town to his headquarters 


in the Van Dervoort Hardware Co.'s "Land of Toys.” 


The youngsters visited him there, heard him upon 


the radio and spoke to him over the telephone 


The coming of Santa was wide- 
ly advertised in the stores news- 
paper ads; large space was taken 
to announce the event and also to 
tell all about the “Land of Toys.” 
Plenty of free advertising went 
along with it for Santa’s arrival 
and parade through town got 





Intensive selling in a two-month pre-holiday season has built a toy volume of 
more than $80,000. These pictures show the part display takes in building it. 


local high school band played the 
procession through six business 
blocks to the store, followed of 
course by hordes of eager chil- 
dren. 





Van Dervoort's “Land of Toys” is set up 
in an adjoining warehouse and store- 
room building. This view shows a section 
of the model train and hobby depart 
ment. Wall panels are made of metal 
foil in two colors—cerise and char- 
treuse. Metal foil is also used to trim 
wall cases. 

















good treatment in the news 
columns, 

Santa was on duty in the store 
daily until Christmas at definite 
intervals of time, greeting the 
children and giving them various 
novelties. Incidentally, the novel- 
ties were also good advertising, 
for each contained a_ message 
from the store. 


Santa on the Air 


An unusual feature about this 
promotion was that Santa was also 
put on the air in a program which 
was built around telephone calls 
to various homes. Telephone mes 
sage slips were available at the 
store and by these, parents could 
arrange for Santa to call the home. 
ask for the child by name and to 
have a chat with the youngster. 
Children not called during the 
program were called during the 


(Continued on page 181) 


(Additional pictures, pages 150-151) 
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completely depart ; 
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tion shown here is a aan 
paradise for little Me 
girls. The “cage” _ 


behind the counter Bie 
has large rubber - 
Cle 
tapes for bars so dec 
that the stock can d 
easily be moved at 


will when desired. 











Games, educational toys, wheel good: 

and sleds always intrigue youngsters and 

this section is full of them. The same 

decorative motif is carried out in this 
department. 





Yip 
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aa ne of the holiday decor. 
epert They are big mail- 
yp ing tubes : covered 
at ag with a white cloth 
little wound with red rib- 
eee" bon and then en- 
oltiies cased in Cellophane. 
2 eee Big cutouts, Santa 
Se ae Claus, candles, rein- 
gene deer and other holi- 
af of day figures are in 
al front of colorful 
panels. 
Kaa 


Large candy sticks 
are another feature 





by. It may be Christmas and 
it's a good time to sell heot. 









Story of “Coyland” 




















Here is one of the many windows that 
broadcast a gift message to poassers- 


cold but 
Joseph B. 


Whitney creates all the displays. 





VanDervoort's _ 





<<, ‘LAND OF TOYS 
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OPENS SATURDAY, NOVEMBER 1~ 


ONE BLOCK NORTH OF OUR MAIN STORE OTTAWA ond GRAND AVE. 


We're prepored to help you make this the “MERRIEST CHRISTMAS” ever for 
the children you can make their dreams come true this yeor 
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Van Dervoort's opening guns in_ its 

holiday toy campaign are fired late 

in October to get children and their 
parents anticipating the opening. 








Simple but sales pulling, this display was 
opposite the wrapping counter and cash 
register at the Charles Librett, Inc. store, 
New Rochelle, N. Y. Cutlery and related 
lines were on the table and on the 
panel covered with Cellophane. The 
display was responsible for many sales 
of an impulse nature during the season. 





The first floor entrance to the toy department of 
Foulke & Norman, Madison, Wis., had a decorated 
tree atop the stairway railing, Santa's picture 
and a colorful sign. Merchandise caught the eye. 

















fi Bremerton, Wash., Travis & Yowell 
ardware Co. used festoons to lend a 
Christmas atmosphere to its gift de- 
partment. Decorative mirrors on the 
top shelves gave an added touch. - 
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Linder Hardware of Tulare, Cal., had an 
attractive enterance to its toy depart- 
ment. A wooden frame covered with 
wall board, brick paper-covered and 
with a transparent window frame was 
built in the center. Between the window 
and archway was a Santa Claus mailbox 
where the children placed their letters. 





Easily erected wall display tables and shelving 
are used each year by D. & F. Kusel Co., Water- 
town, Wis., for the showing of Christmas toys and 
dolls. Step-up levels show the toys to perfection. 


















The Magnolia Hardware Co., Seattle, 
Wash., featured a Christmas tree in 
its sporting goods section. Tinsel and 
snow gave a further Christmas appear- 
ance to the entire department. 





ives in the old- 
Dobbin takes 
d Blitzen. 


Santa Claus _ 
toned way only 
ge oe of Dunder an 


= year, as in the 


past three, Santa Claus will be 
brought to Ridgefield, Conn., to 
meet the young hopefuls of that 
town and the surrounding coun- 
tryside, by Ed Rabin, proprietor 
of the Ridgefield Hardware Co. 

The event has been growing in 
popularity and this year there will 
probably be more than the 300 
children and their parents who 
turned up in front of the store on 
Saturday afternoon, Dec. 20, last 
year. 


St. Nick Himself 
The role of St. Nick was filled 


by an elderly customer of Mr. 
Rabin who delights, each year, in 
entertaining the children. He 
kisses and shakes hands with them 
and gives each a nickel candy bar. 

Last year he also sold the chil- 
dren mystery packages, from a 
grab bag, for 25 cents each. He 
sold about 30 doz. clay sets, mu- 
sical toys, drawing books and 
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small sets of dishes, each wrapped 
in gay Christmas papers. These 
toys cost the store about $3 to 
$3.50 per dozen so they are sold 
at about cost price. 


The Only Expense 
The only expense of the promo- 


tion was for the candy and a small 
display ad, the total amount of 
which was about $15. For this 
expenditure Mr. Rabin says he got 
“$100 worth of advertising.” 


The Reasens 


Mr. Rabin thinks a promotion 
similar to his could and should 
be used by other dealers for the 
following reasons: 


1. It builds good will. 








ree | 





(4 
Cay | 
SANTA CLAUS 


WILL ARRIVE AT OUR 
STORE— 


1 P.M. Saturday 


FREE CANDY 
FOR THE CHILDREN 
Also 25c Grab Bag 


RIDGEFIELD HARDWARE: 


MAIN ST.— RIDGEFIELD 4% 
& 
ARMRMMMRMMMNMADRRMRRMMBI S 
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Serna tects 


This one-column, 3-in. ad drew 
the crowd just one year ago. 


2. It brings many fathers and 
mothers as well as children into 
the shopping center. 

3. People remember and men- 
tion it months afterwards. 

4. It increases sales. 


Part of the throng of 300 chil- 
dren and 100 parents who turned 
out to greet Santa last year. 


5. It brings out-of-towners into 
the shopping center, something al- 
ways to be desired in any com- 
munity. 


An Example 


One example of the lingering 
effects of such promotions, told 
by Mr. Rabin, is that of a little 
boy who came into the store in 
July and asked if Santa Claus 
would be coming to the store 
again at Christmas. The saleslady 
assured him that he would and 
on questioning the boy found that 
he lived at Tarrytown, N. Y., 50 
miles away. Shortly thereafter the 
lad’s father arrived, bought him a 
sidewalk bicycle at the hardware 


store. 
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Packages like these will require advance planning but will give your 
gifts added personality. Fig. 7 diagrams the bow on large package ‘n 
background. The bow on package in left corner is illustrated in Fig. 8. 





Fig. 2, right—Fold the top ends of the 
paper down flat against the side making 
neat creases at the edges. Fold the 
sides in next, creasing the ends of the 
bottom flap. Fold up the bottom. Fasten 
at each corner with a matching seal or 
with white library paste. Turn the pack- 
age over and it is ready to tie and 
decorate. 
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How to Wrap Packages 


Fig. |, left—In wrapping boxes be sure 
that paper is exact size, wide enough 
to go around length of box and over- 
lap I'/, in.—extending at each end one 
half of the depth of the box. Before 
cutting paper to size needed, center 
design of paper. Place sheet of paper 
face down with box on it upside down. 
If box can't) be turned over arrange 
overlap so it will be covered by the 
ribbon. Bring ribbon over top over- 
lapping edges near middle of box. 
Fasten edges with seals or paste. 





Fig. 3, left—Tie the ribbon, leaving the 
ends long enough to te on a separate 
decorative ribbon. The tying may be 


across the middle of the box or off to 


one side. 





With a little 


A LITTLE practice 


will perfect that added service 
special gift wrappings at Christmas 

that you offer your customers 
Here are some easy-to-learn rec- 
ipes for the ladies or anyone on 
your staff to follow in giving this 
year’s gift sales a plus value 
colorful bows, ribbon ties, and 
wrappings. 


Packages in Display 


A few dummy packages, gift 
wrapped and displayed on your 
gift counters or in your window 
displays will boost the suggestive 
selling idea. You should start your 
planning now. 

Paper is perhaps the most ex- 
pensive item but may be narrowed 
down to white tissue, if necessary. 
(This can also be used all during 
the year.) Tissue in two colors 
such as red and green takes you 
a step further. Ideal, of course, 
would be one of the heavier de- 
signed papers. 

Ribbon is an economy factor 
for with the plainest paper, effec- 
tive use of ribbon can make your 
packages more  eye-compelling. 
There are many types to choose 
from—-Cellophanes, silver and gill 
effects, laminated ribbons, etc. For 
bulky packages, a strong ribbon is 
recommended. 

Because hardware stores have so 
many diversified items, all popula: 
gift items, it is wise to break those 
down according to anticipated vol- 
ume, toasters, grilles, irons, radios, 
etc. In that way paper can be pur 
chased according to needs. Rib 


ave 
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imagination and plenty of advance planning 


bon can be measured in the same 
way. 

Before the pre-season rush, paper 
can be cut to fit various sized 
containers, labeled and filed ac- 
cordingly. Ribbon can be handled 
in the same manner. Fancy bows 
can be made and placed in a con- 
tainer, ready for use, eliminating 
this time-consumer during the 
busy season. These are done by 
taking a length or ribbon and loop- 
ing it around the hand, with the 
over-all about four inches. Loop 
until full enough, then twist a 
length around the center, leaving 
two ends for tying. Another type 
can be made by taking strips of 
cellophane ribbon about eight 
inches long (one or two colors) 
and when thick enough, tie in mid- 
dle, leaving two ends to attach to 
wrapped page. Then take scissors 
and curl ends. An average sized 
package takes an average of two 
yards. 


Ribbon Sizes 


Ribbon can be purchased on 
rolls and spools from 50 to 500 
yards, the quantity purchased de- 
termining the cost to some extent. 
Narrow widths, 14, 5, and 7/16 
in. are most commonly used. 

Paper is generally priced at 10 
cents for three sheets in the heavier 
designed papers which come in 
innumerable patterns to suit each 
individual taste. Tissue is general- 
ly 20 cents for 24 sheets. Reduced 
to a minimum, packages of colored 
tissue and cellophane ribbon would 
cost about two cents for an average 
size, it is estimated. 
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How fo Tie Bows 


Fig. 4, right—The bows for decorating 

these Christmas packages are made 

early in the season and then may be 

tied on at the very last minute in a 

jiffy. Directions for making bows: Form 

the first loop and hold between the 
thumb and the forefinger. 


I, 


Fig. 6, right—Cut off end 
of ribbon. Fasten bow 
around the center with a 
piece of cotton-covered 
wire. Attach the bow to 
the package with the long 
ends of tying ribbon. 





Fig. 5, left—Make another loop the 
same length by bringing the ribbon 
around on the opposite side. Hold firmly. 
Repeat making three or more loops on 
each side according to the size that is 


desired. 





(Please turn to pages 158 and 159) 


Mtg. C 411 Fifth Ave., New 


419 Fifth Ave., New York Cit 





Bows can be made and paper cut to needed sizes before the Christmas rush 
and filed away until needed. Fig. 9 illustrates how to tie tailored bows 
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How to Glamorize ah 


How to Tie 











Fig. 

of s' 
Fig. 7, left—A two-tone bow or double ribk 
bow, as we call it, is always an eye- sma 
catcher. The one used on the large box alor 
is a large bow made of vari-colored 9-in. 
ribbon with a smaller one of red tied in fp 

in the center. 








Charlotte, N. C., hardware firms aided yen 
the local merchants’ association and Chris 
the Charlotte Observer in making a cit: 

success of the city's first holiday fes- aan 
tival. Here is a float of girls entered in onde 
the parade by the Smith - Wadsworth age 
Hardware Co. The float and the bevy - 


of beauties proved popular. 





sn sin 


Instead of a community Christmas 
tree each year, the merchants of 








Beaver Dam, Wis., use a 25-ft high 
Christmas candle which stands on Merck 
the lawn of the public library. The all 
candle was constructed by the stu- ames 
dents of the vocational school, is “Merr 
made of metal and at its base are Bags 
small evergreens. 
Heavy evergreen strings with silver stars 
at the apex were placed at the highway 
intersections in the little city of Water- 
loo,, Wis., last Yuletide. When lighted 
they were impressive. 
Oe a ae SO 3+ La“ Se Ce Se) ae aes 
Ee i - ie Aika Gl Ahan Ks hhacw Ge qx 
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Your Gift Parrels 


Tie Bows 


Fig. 8, left—A double bow may be made 
of sharply contrasting colors. Light green 
ribbon is used for the large bow and a 
small red bow with a tiny white strip 
along the edge is tied on top with a 
9-in. piece of either color ribbon. Hold 
in place on the package with the tying 
ends left for this purpose. 








4: 


The Charlotte, N. C., Merchants’ Associ- 
ation entered this float in the first 
Christmas Festival to be held in that 
city. The festival promoted the city 
and its merchants through the pres- 
ence of movie stars, beauty queens and 
a parade of 34 festival queens elected 
from the Carolinas’ high schools. 





Merchants of Horicon, Wis. used a 
woodsy Christmas sign at the en- 
trance to the city.. White letters— 
“Merry Christmas" were strung upon 
wire against evergreen backgrounds. 


rroralions 








Fig. 9, right—For the tailored bow, 
start with the longest loops. Cut off a 
length of ribbon twise as long as de- 
sired length of bow, plus '/2 in. for over- 
lapping. Place ribbon with the shiny 
side down, overlapping at the center. 
Repeat making two more loops each one 
of them shorter than the other. Place 
one on top of the other, pasting at the 
center. Add a separate short piece of 
ibbon around the center, fastening with 
paste on underside. 
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Criss-cross lacings of 
evergreen and wreaths 
with stars in centers 
were used on the lamp 
posts of Beaver Dam, 
Wis., last Christmas. 
They were attractive. 
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Community Becorations 





Primarily for the youngsters, but of great interest to the oldsters, too, was the 
parade held on the Saturday after Thanksgiving, 1947, in Ogden, Utah. It was 
led by Santa Claus in person and included numerous floats, among them being 
the "Old Lady in a Shoe" which is shown above. The parade started the Yule- 
tide season off with a bang. Sponsored by the Junior Chamber of Commerce, 
it helped to bring a record holiday business to the merchants of that city. 


A colorful red and white picture of Santa Claus 
adorned the center of large evergreen wreaths 
on street lamp posts of The Square in Madison, 
Wis. They proved to be decidedly appropriate. 





Qas ¢ Electricity 
SOUTH CAROLMA 
seins ae yt ie. 


SEBSES owe 


(Courtesy South Carolina Electric & Gas Co.) © 
Ten thousand lamps across Main St., Columbia, S. C. extended 
for almost a mile and bid shoppers and visitors welcome 
to that city during the 1947 holiday shopping season. This 
is a nightly scene from the high steps of the State House 
facing down Main St. Decorations were sponsored jointly by 
the Chamber of Commerce, Merchants’ Association, the city 
administration and the South Carolina Electric & Gas Co. 
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emington Dealer Letter 


OU PONT 








PUT SHOOTERS ON RIGHT 
TRACK BY RECOMMENDING 
REMINGTON AMMUNITION 


A tremendous increase in hunting and 
shooting activities finds countless new 
shooters asking, ‘What ammo should I 
shoot?”’ Tell them about—sell them on 
Remington. They’ll soon learn it was a 
“right”? slant! 


For shotgun shooting where yard- 

age counts, recommend Reming- 

Teomington ton “Express’’ shells. They've got 
Zijgeeees ~Power... plus pattern 


Sa eAne Se 





Year after year, famous Remington 
Remington, “Shur Shot’’ shells bring down 
- the game—push up the scores. A 
sales natural! 


we ant, 


ane 
Remington 





There's a right Remington 
cartridge for all kinds of big 
game. Accurate, hard-hitting. 
Loaded for big trophies—big 
sales! 


For “‘plinking,”’ for hunting 
small game and pests, Rem- 
ington “‘Hi-Speed"’ 22's are 
standouts! Sell ‘em early and 
often! 





Remington Hand Trap 
a Sales Promoter for 
Guns, Shells, Clay Targets 


= 


Light, easy to carry and fun to use, the 
Remington Automatic Hand Trap can 
throw a clay target 65 yards with little 


r 2 





effort. “The spring does the work.” 
There’s no closed season on hand-trap 
shooting. It’s a lot of fun the year 
round ... and bird hunters find it’s a 
big help in sharpening up their shooting 
eye before the season. 


Express, Shur Shot, Hi-Speed, Sportsman, Woods 
master ure Reg. U.S. Pat. Off. by Remington Arms 
Co. Inc., Bridgeport 2, Conn 











“All work 
and no play... 


A grocer doesn’t have to grow spin- 
ach in order to sell more of it, but a 
merchant who sells sporting goods 
and who is also a sportsman enjoys 
a natural advantage when it comes to 
talking guns, game conditions, choice 
of ammunition to his customers. 


The dealer sportsman benefits in 
several ways. He develops a keener 
appreciation of outdoor sport... 
gains valuable contacts on a friendly 
basis with fellow sportsmen... gains 
first-hand knowledge of the equip- 
ment he sells, and as a result can sell 








it better. Then too, a dealer-sports- 
man has the added satisfaction and 
enjoyment that outdoor activities 
bring... better health and a sense 
of well-being. 








How to Win Shooting Friends and Influence Hunters: 


Seli Them a Lifetime of Shooting Fun. ..a Remington 











~~ 


Shotgun or rifle shooter, big game hunter 
or small, for flying or running game .. . 
you'll win any customer’s buying confi- 
deftce if you sell him a Remington. 


Remington Model 31 pump action repeating 
shotgun. No other shotgun ever takes or gives 
as much. Smooth, fast. Easy to handle, easy 
to shoot. 12, 16, and 20 gauges, in models for 
all shotgun shooting sports. Lightweight 
model also available—a pound lighter in each 
gauge. 


Remington “Sportsman” and Model 11. Most 
popular autoloaders ever made. Fast pointers, 
fast action. Easy recoil, no loss in power. 12, 
16, 20 gauges. Three-shot Sportsman, five- 
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Model 31 pump action shotgun 








ee — ———eE — 
=== 721 big game rifle 


shot Model 11. 


Remington Models 721 and 722. Powerful, 
lightweight, bolt-action big game rifles. New 
and already in great demand. Exclusive Rem 
ington features for better shooting, including 
“the strongest action ever made in a bolt 
action rifle."” Model 721 in 30-06 Springfield, 
270 Win. and 300 Magnum. Model 722 in 257 
Roberts and 300 Sav. 


Other Remington guns designed for fall sales: 
Remington Model 141, the only big game slide 
action rifle made. Remington Model #1 
‘"Woodsmaster”’ autoloading high power big 
game rifle. And when customers are looking 
for the best in 22 rifles... remember, “If It’s 
Remington—It’s Right!"’ 
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Toys Really Require a 


Sales of toys increased two or three times when they were spread 
out on these step-up shelves. The diamond shaped cards give all 
the information about each toy and spot its proper location. In the 
inset is shown simple stock control ticket—the basis of the system. 


| = managers and own- 
ers of many hardware stores which 
have developed a substantial trade 
in Christmas toys have noted that 
they develop some frequent and 
prolonged headaches each year 
with the approach of Christmas 
Eve. 

Too often they learn, just a week 
or two before Christmas when it’s 
too late to reorder, that they are 
completely out of stock on a num- 
ber of the most popular items that 
had sold like hot cakes. Or, on 
checking the stockroom, they dis- 
cover that they’ve got dozens of 
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a certain toy which the kids 
wouldn’t even carry out of the 
store as gifts. 

Many of these owners and man- 
agers also get phone calls the day 
after Christmas from irate parents 
because some salesman neglected 
to have Junior’s velocipede deliv- 
ered to the next door neighbor as 
he had promised; or perhaps be- 
cause Betsy received a blue baby 
buggy when she had insisted that 
only the pink one would please her 
little heart. j 

Sometimes, too, it is discovered 
about New Year’s Day, that there 
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A simple system used by the Alliance Hardware makes 
the operation of its toy department a matter of 
following a set routine. A very effective lay-away 
system is based on a closely-checked filing system 








was a whole gross of those fast- 
selling chemical sets in stock, but 
they had been hiding behind other 
stock in the basement. 

The Alliance Hardware, Alli- 
ance, Ohio, used to have lots of 
problems similar to these in con- 
nection with its toy department but 
most of them have now been elim- 
inated by the use of a fine stock 
control system. An effective lay- 
away system also make life easier 
for everyone during the Christmas 
rush. 

Eric B. Harrison, owner-mana- 
ger, reports that the toy depart- 
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Good Stock Control Plan 
















































ment which functions on a year- -———— — 
round basis, is now operating THE THE AI THE 
much more profitably and ef- t nen wALLIAN E 
. m Ow. | 
ficiently. Ane, WeaTingtAR ARE 
‘“ o 
Our toy sales last year were Phone 3256] Phone 3256 Phone 3256 APPLIANCES Co. 
about 15 per cent ahead of the 05599 
previous year and we anticipate an 318 oy, 
: r ° L: r. or M r. r iy. | 
even greater increase this Christ- eS ee. y 
- : at ! 
mas,” says Mr. Harrison. “In the No -| No io 4 
: : 
first place our efforts to establish — _ 

. ee SS i 
our store as the toy center of this / / 
community are gradually bearing it Marna: 
fruit, and secondly, the goods wines ail, 

= | 
available this year are improved 7 / 2 .# 
over those we had last year—bet- | 
ter quality and better values. 
“We anticipate opening the de- a ws | 
| 
partment shortly after the first of —| — 
October as we, too, are finding the eae = 
an sn a -__—— en - - 
£ _ _————— — 
a ~- 
. ¥ 
( 73 ' — 
HP OS? tata 
i \ 4 { ———— 
be / a Ze vi ee ee 
i / 
of y (4 re LA / 
> ; 7} A. 
hi 7 Ue ad « LAY Way / ” 
"a ‘ - T THis Py — 
THis CUMEN Catty, 
No Rot, OROER ING FoR 
Mer-j,_ In Uy, 
Af ee Loy.g yy Od 
The sales tickets at right. are made in — 
triplicate. The original is then stapled to sett 





the lay-away index card. Below is shown 
a section of sample card from the store 
lay-away file. 
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Christmas buying season has 
moved up considerably.” 

One of the first steps that had 
been taken for revamping the toy 
department, last fall, was to make 
five-tiered, step-up fixtures on 
which toys and games could be 
shown to best advantage. Fourteen 
of these, each 9 ft. long, were built 
in the store, from pine lumber. 

These were varnished, last year, 
but they have been vastly improved 
for the coming holiday season, 
having been painted a turquoise 
color. They show up in pleasing 
contrast to the walls which have 
been repainted yellow. This was 
found to be an excellent color 
scheme for the background of 
toys. 


Units Are Flexible 


These units may be used against 
the wall, or back-to-back. During 
the off season when they are not 
needed for toys they are used for 
the display of plumbing fixtures 
and parts. 

The second floor Toyland is laid 
out in two long aisles, the depth of 
the building. Stock goods, this 
year, will be located in the back of 
the fixtures and also along the 
sides of the room, under cover. 

The pictures of these fixtures, 
on these pages, show diamond- 
shaped cards, one of which is af- 
fixed by a thumb tack below each 
toy or game. One of these tickets 
on which the stock control system 
is based is shown on page 162. 

The tickets contain the follow- 
ing data: Source of supply (ini- 





tials are used); the toy’s code 
number; name of the article; sale 
price; the bin number of the over- 
stock, and the number of the items 
that had been ordered. 

All the toys are kept in the same 
order in the stockroom as on the 
display shelves. Just as soon as 
an empty space appears over one 
of these tickets it’s the salesper- 
son’s responsibility to see that it 
is filled immediately with the prop- 
er item. Even if the last item of 
its kind is sold, the ticket still re- 
mains on the display shelf to indi- 
cate which toy had occupied the 
space. 


Check Missing Items 


The use of these tags makes it 
possible for the salespeople to tell 
at a glance if some item is missing 
from its proper place. 

It also makes it possible for 
salespeople to keep the displays in 


pa * 
AZ. 
oe | 
Bo /\> 








order, for a quick look at the tick- 
et tells which toy is missing. It 
helps in the prevention of shop- 
lifting. 

One of the greatest advantages 
of this system is that at the begin- 
ning of the Christmas season the 
toys can be spotted on the shelves 
in the spots in which they will 
probably sell best. Thereafter they 
remain in the same place, which 
makes it easier for the salespeople 
to find the sort of toy that is 
wanted by a customer. This system 
also eliminates the possibility of 
having a dozen items of one toy 
on display and only one, or per- 
haps none, of another. 

When a salesperson notes that a 
certain item is missing from its 
place on the shelves and another 
cannot be found in stock, the sales- 
person removes the diamond- 
shaped label and takes it to the 
buyer who decides whether or not 
to reorder. 


Used as a Record 


At the end of the season these 
tickets are used as a record of the 
sale of the various items and are 
valuable when it comes time to re- 
order the next year. 

Commenting on the toy stock 
control system Mr. Harrison said, 
“We found that this system greatly 
discouraged thieving, and also 
makes for a neat department, and 
constant vigilance of the stock for 
re-ordering purposes.” 

Any sets which have a number 


(Continued on page 180) 





Even a little lad liko 
this learns the price 
of a desirable toy if 
he reads the yellow 
ticket beneath it 
Sets are covered 
with Cellophane to 
prevent damage ana 
loss of parts. The 
step-up fixtures 
shown have recently 
been painted a light 
turquoise shade. 
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SLING CHAIN 


(length as required) 




















8 reasons why chain isa 
profit line for. 
iardware dealers: — 





SEN os 








1. Demand is constant! Chain is used in every home, farm, industry. Every 
person who enters your store is a potential chain customer. 


2. Large industrial market! Single and double sling chains and super-steel 
high test chains are used in every industrial plant, garage, foundry, ware- 


house, machine shop, etc. 
3. Turnover is fast!—6 to 8 times annually. 


4. No depreciation! There are no new models to make present stocks obso- 


lete .. . no shelf wear. 
5. No service or repair expense! 
6. No breakage, leakage or evaporation losses! 


7. Minimum sales expense! Chain, on display, sells itself. Clerks require no 
technical training. 

8. Sure customer satisfaction! There is a quality Cleveland Chain for the 
needs of every customer . . . with extra service and security in every link. 


Remember these 8 facts. Stock the complete Cleveland line for increased 
sales... greater profits...more repeat business from satisfied customers. 
Var .5047 





Security in Every Link 
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The Cleveland Chain & Miz Co. 


Associate Companies: David R 
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ee Ohio * The Bridgeport Chain e Mine 
idgeport 1, Conn. * Seattle Chain & Mtg. Co.” 
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Because toys and games are a year ‘round department, as well as an important 
feature of its Christmas sales promotion, the company devotes a full window to 
their display. "Toyland" takes up almost the entire basement floor and when the 
youngsters reach the foot of the stairs they are in it. Spot announcements on 
the radio whet their interest. Colored booklets are given away to children. 
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It's Toys, Toys, Toys for 


Toy sales at Charles A. Sturmer Co. step up 50 per cent from September 


Te headquarters for 
Port Huron, Mich., and 50 miles 
around, including near-by Canada, 
is the Charles A. Sturmer Co., 911 
Military St., not only by virtue of 
its 25 years of selling toys but 
because of the promotional punch 
put into toy sales when Christmas 
looms on the horizon. It’s a three- 
plus promotional punch—newspa- 
per and radio advertising and 
store display. 

The Sturmer company styles it- 
self as a hardware department 
store and toys are a year ‘round 
department. Though active holi- 
day promotion doesn’t get under- 
way until mid-November, toy 
sales pick up from September on 
and culminate in a $7,500 Christ- 
mas volume. Yearly volume runs 
$20,000 and over. 


Christmas selling begins with 
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Christmas and All the Year 


on and hit $7,500 by Christmas. Radio and display provide sales punch 











an advertisement in a Christmas 
Gift Shopper's Guide. a special 
section of The Port Huron Times 
Herald. Last year the section came 
out in the paper’s, Nov. 16 edi- 
tion, well in advance of the holi- 
day. 

Sturmer’s ad in the newspaper 
was the opening shot in publiciz- 
ing its Toyland which opened the 
following day. “Toyland” itself is 
more than a department for prac- 
tically the entire basement is 
turned over to toys, games. and 
wheel goods. Of the latter. the 
store has some 500 to 750 units 
on display. 

The value of advertising in this 
special section, which had a color 
cover of a jovial Santa, is that 
the grouping of all ads and news 
stories on what the various mer- 
chants have to offer concentrates 
the reader’s attention. Of course 
the ads must be strong because 
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If youngsters aren't interested in appliances their parents certainly are. Few 
are they who, on a trip through "Toyland" with Junior, can miss the big appliance 
displays. In fact they make a point of inspecting them after their interest 
has been caught by the handsome window display of small and large appliances. 
The color scheme of the decoration is red and white and it catches the eyes. 
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Helping along the Christmas advertising promotions and interior displays, such 
as the one shown above, is the co-operative effort of the merchants to decorate 
Port Huron's main thoroughfore with festoons of lights and lamp post decorations. 


It builds the sort of traffic that's 


they must compete and _ the 
Sturmer company ad attracts be- 
cause of its large bold type and 
bold illustrations. The ad an- 
nounces: “Sturmer’s Toyland— 
Opens Tomorrow. Toyland is full 
of toys the kiddies have been long- 
ing for—bicycles, dolls, sleds. 
wagons, automobiles, games, pooi 
tables, trains, pull toys, books. 
tables, velocipedes, tractors, etc. 
Come in now while stock is com- 
plete—shop early! Free, colored 
booklet to every boy and girl.” 
Backing up the paid advertise- 
ments, the newspaper publishes 
reams of columns talking up gifts, 
toys and appliances; discussing 
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easy to sell with complete displays. 


new features and new models: 
home Christmas decoration and a 
wealth of information of a similar 
nature. 


Radio Broadcasts 


The next bid for attention is 
made by radio. Two stations are 
used, a local one and a station in 
neighboring Canada. Spot an- 
nouncements broadcast: Sturmer’s 
“Toyland.” The radio copy em- 
phasizes that the store has been 
selling toys for a quarter of a 
century; is the place that sold toys 
to “your father’s father,” and that 
it has the widest selection of any. 








These points are repeatedly 
beamed out to listeners. Sturmer’s 
also joins with five other mer- 
chants in sponsoring a_ nightly 
Christmas program. This runs for 
a half hour and is a popular fea- 
ture. 

The third impressive promo- 
tional accent is put on right at 
the store with the use of special 
window displays and the conver- 
sion of the basement into “Toy- 
land.” Gerald Zieg, one of the 
store’s salesman, does the windows 
and the store decorations. The pic- 
tures on these pages show just how 
well he does them. 

Port Huron’s merchants also go 
beyond their own stores to create 
the spirit of Christmas in the town 
by cooperating in defraying the 
cost for Christmas decorations 
along Main St. Last year the lamp 
posts were decorated, lights were 
festooned across the streets, and 

(Continued on page 181) 
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The wide staircase commands a sweep of the basement. The ledges around the stair well afford an 
excellent display opportunity to show some of the items to be found on the lower floor. 
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Also a complete line of Twines 
for the Hardware Trade 


- ROPE - TWINE - OAKUM PACKING 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. Y. 
Branch Factory: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 
* PHILADELPHIA 


HOUSTON = NEW ORLEANS 
169 


Sclies Offices: BOSTON * CHICAGO > 
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They add fun & efficiency 
to sprinkling 


GOOSE NECK 














OFFERS A COMPLETE MERCHANDISING PROGRAM 


"f TO HELP YOU INCREASE 
GARDEN HOSE EQUIPMENT SALES! 


Never before have you had merchandising help like normally be allotted to garden hose equipment. 

this to offer hardware dealers. Study the GREEN 
SPOT display above. Notice the packages, plainly 
} marked . . . the self-selling product cards. And re- 
member, everything’s in color—even package inte- 
riors—to attract the eye and stimulate sales. 





Dealers who used the displays this year reported, 
in many instances, phenomenal sales results. That’s 
why this “complete garden hose equipment depart- 
ment” idea is back for ’49 (with new “‘silent-sales- 
man” displays) . . . the main attraction in a complete 
merchandising program that now includes the sales 
magic of the famous don herold. 


Here is a complete garden hose equipment depart- 
ment. All the retailer has to do is set it up in his store 
window or garden section. (A series of diagrams on 


— 


the back of the product cards suggest the most ef- It’s all designed to help you do an even bigger, 
fective ways to arrange a GREEN SPOT display.) more profitable business with GREEN SPOT, the 
The whole thing takes up no more space than would quality line of garden hose equipment. 


Gwen Spot KEEPS THAT SPOT GREEN 
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Bonus Irems For Extra Saces 
and —- highlight of the 
new GREEN Spot merchandising 
plan. These are items ple 
want and would buy if they 
knew and understood their ugp. 
They get special attention in 
the don herold booklet and at 
point-of-sale. 







BookKLet By DON HEROLD, 
“How To Water Your Lawn 
Right"’ will increase demand 
for GREEN Spor garden hose 
equipment. This well-known 
cartoonist tells why and when 
to use many items in the GREEN 
Spot line. Available free to 
your retai ’ 


























New Propuct Displays 
featuring don herold cartoons 
are traffic-stoppers. Easy-to- 
understand pictures show 
how o_ is ae i. tie in 

’ with this completely inte- 
H 3 R 3 S WwW H AT grated merchandising and 


sales program. 






SCOVILL IS DOING TO MAKE 







NoTHiInG Was OVERLOOKED in 
the way of merchandising assis- 

tance. Package inserts feature ‘‘Bonus 
Items’’, promote extra sales. ‘Product 
tags help sell by telling how to use 
GREEN Spor items. 


New Catalog . . . explaining S ] 


has to offer will be sent to all GARDEN HOSE EQUIPMENT 


has to offer will be sent to all 
country. A PRODUCT OF SCOVILL 







leading retailers throughout 





SCOVILL MANUFACTURING COMPANY, WATERBURY 91, CONN. 
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Shop Our Gift Section | 
| 2-SLICE \ 
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% Fun for Kiddies! i 
Tricycles $12.95 “ F 
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Six illustrations were used in this two- 
colurin by 10-in. ad of Fennimore 
Hardware Co., Fennimore, Wis. Concise 
copy was the order of the day while 
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Literally Hundreds of Wonderful Christmas Presents of 
\ 





decorative borders helped do the rest. Rains Settee — 5 s N Ly v A 
McKichan’s s@ st>-se" : 
le r ' 

‘ Aes 






Decorative borders and a list of a variety of 

items, mostly of a utility nature, were featured 

in this four-column by 7'/2 in. ad of the McKichan 

l!ardware & Implement Co., Fennimore, Wis. The 
ad attracted plenty of attention. 





We're Telling You... | 











A giant turkey broad- 
4 casted the holiday message 
of Green Lake Hardware, 
Green Lake, Wis. There 
wasn't a sign of a selling 
message in this two-column 
by 8-in. Christmas ad. 





WE MEAN IT! 


Yes sir, we certainly do mean it when we say, 
“MERRY CHRISTMAS!” It hos been a pleasure ( 

J 

> S| to serve you during the months past and we sin- r 








cerel thot you will continue to favor us with 
y hope We wish to take this oppor- Ss 


if patrono: 
your patronage tunity to express our thank- 


Best wishes to you, one and all! 


Delafield Hardware Co. 


ys, ARTHUR JANOTTA WAYNE HOLTZ 


fulness to you for your pat- 
ronage in 1947 It is our 
aim to remain worthy of your | 














continued consideration in 
the year ahead. | 


MR. and MRS. KEN HUNT 


AT THE 





Tied up in a Christmas package, the 
message of the Delafield Hardware 
Co., Delafield, Wis., made an unusual 


type of holiday publicity. It was three 
columns wide by 5 in. high. Green Lake Hardware 
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Christmas Advertising 
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Gifts of all kinds 
were featured in 
this pre-season ad 
of Travis & Yowell 
Hardware Co., of 
Bremerton, Wash. In 
addition to a num- 
ber of bargains in 
the form of close- 
outs it emphasized 
the lay - away idea. 
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When a leading popular maga- 
zine* recently polled hardware 









to the wives! > 


GIVE HIM 7 fat py Js the Most Unique Store in 
iy Southern California } 





“STAR”. 
Of all dealers replying, 50% 





= | dealers from coast-to-coast to 
- find out what maker-branded 

CHARLES LIBRETT...184-186 HUGUENOT ST. hack saw blades are most fre- 

San . ‘| quently asked for by brand 

a“ mame at sales counters, the re- 

nati nV; HERE IS WHY TROLL'S | sponse was overwhelmingly 


‘ YEARS of FUN 





named Star. 








; with an sits 
é Trotl's of Pesadena ts herd to deictibe. tt le not 0d Reflected in this outstanding 
EVI sore yeti ats h mols of iano cossly fond in om leadership are; Star's 69-year-old 
UTBOARD MOTOR iact fa casaibsaaaai ads dicen cali eek canals reputation for consistent high 
friendly compar an quality workmanship—Star's 
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merchandising policy designed 
to help you... year-round ad- 
vertising to your customers, sales 
aids such as the Star Wall Chart 
and the Star Metal Cutting 
Booklet, ready references on se- 
lection, use and care of hack saw 


section in wh 


ag Evinrwd gestions for Christmas. All this in five artistic departments 
do under one single roof, But, come in... see for yourself why 
oe Troll’s is unique . . . delightfully s 


We Represent These World Famous Names 



















































] - $102.25 wf RCA RADIOS TAPPAN RANGES y 
y. - $181.50 PYREX FLAME WARE DU PONT PAINTS blades for workshop and pocket 
| en —_—— t ~ : HOTPOINT MAJOR APPLIANCES ARMSTRONG LINOLEUM 9 or tool kit respectively. 
For the Fireplace PHILCO DEEP FREEZE REFRIGERATORS o Be sure of your share of Star 
95000 sais tanh been niillen han dihiing be bellied profits—stock the complete Star 
Solid Brass Andirons - set 16.95 7 . ’ line 
Bruss-bound Folding Screens 9.95 » 
1, ’ *Name upon request 
—— metal Fireploce $998 bast Covce . lhe OuOnd Women 29198 
Geshet «© © © © «= « 4% 
Bellows - - - - 3.50 to 5.95 ae Til ee = @® 4497 
Fireplace Brooms - 1.49 to 3.25 CNS BOOT UNIONS STORE 1H sOurnsen casipoania 
—— Tey & tongs ~— 
Rh Ai : Troll's, in Pasadena, Cal., featured an 
Color Cones = + + phe, 1.95 ad three columns wide and 9!/2 in. high id Ye 
Pveptone Grates | that was entirely lacking in decora- 
ol ‘ a Pe ene tions. The main idea was to sell the 
_ A Z store as a source of good gifts. 
nank- é a ~~ 9 a> 
pat- 
saad CHARLES LIBRETT Merchandise running from as low as 
iad $1.75 to a high of $2.47 was offered 
nin in this two-column wide by fuli page 
104-186 HUGUENOT STREET high ad. Pictures of items and holiday BROS., INC. 
1UNT | ore a oe border gave it the authentic Yuletide TOWN, N. Y. 
seuleamesad Tol, 0. R. 6-6108 touch for Charles Librett, Inc., of New MIDDLETO . 
FREE PARKING ".;:" NEXT TO FIREHOUSE Rochelle, N. Y. Makers of hand and power jack saw 
blades, frames, metal cutting band saw 
ware SSAA blades and the Clemson Lawn Machine. 
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Christmas Advertising Bright 9deas 


For the KIDDIES a 


AMERICAN FLYER 
ELECTRIC TRAIN 
a scale model train any 





























laa reed Gad ah ae, Re This two-column by 7 in. ad of the on aed Sen oy 
CPP PS PS PG OP GR PERS: Fennimore Hardware Co., Fennimore, — $14.95 
Wis., used a minimum of decorative 
effects to point out that it had ''Prac- “p 
tical Gifts to Be Liked and Used." Then > aS St 
it went on to prove it. = $2.50 lig 
Se siiaerdaead M 
VOL APSRVALARSMVRALE witarcea ‘ase of” Sp 
3 MODELING woe, Lo 
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° y, ~ > oe 
Time To Be Happy! Pyrex Ware Sleds = 
pa niece f Electric Casseroles Skiis —— 
ristmastide is the one time in ~ 
F < Yeloci I 
the year when we should all be as resp roams vanes E on id 
happy as a boy with a bright new F eating Pads Wages 7 
sled. So let's light up our faces Hot Plates Flashlights - Si Noone 
and our hearts when we light up 32-pe. Dish Sets Knives we Bis ate BOOks 
our trees, and here's wishing for Vases Bill Folds = 
you and your family the happiest Book Ends Electric Razors 
Christmas you've ever had. Coffee Makers G. E. Radios 
Electric Blankets Electric Clocks 3 
TRIBBY HARDWARE Electric Foot Warmer Tree Light Sets 
201 S. Pearl St. New London Cookie Jars Pencil Sharpeners 
Rotel hehahetohatetohetete Beurtee api 
Mirro & Priscilla Fishing Tackle 
Tribby Hardware, New London, Wis., put Sams Sos ae SS 
action into this ad which measured 2 . : : 
columns by 6 in. No merchandise was Fennimore Hardware Co. j This ad of the Union Hard- 
: ware & Supply Co., Ashland, 








ff —just friendl tings. 
offered—just friendly greetings GRICE APOE AGS Ohio, was two columns wide 


by 10!4 in high. Copy was 

brief and effective. The dec- 

orations at the top and bot- 
tom caught the eye. 
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These two advertisements of Geo. W. Hubbard Co., Flint, Mich., served to promd¢te the store as c 
gift center. One announced the opening of "Toytown" while- the other urged parents to bring 
their children there. Unusual and attractive illustrations made each advertisement a hit. 
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PING PONG PADDLES. Regulation size 





“PLUTO” Flashlight designed of smooth and weight. Moisture-proof—will not “TIDY LOU.” Household set contains 
RY SETS Styron to fit small hands. Press tail to warp. Red, green or yellow. Individually wash tub, wringer, bucket, wash board, 
50 light bulb in his mouth. Opaque red. wrapped. Molded and distributed by dust pan and sink strainer. Assorted 
Molded and distributed by Precision Plastic Industries Inc., Kent, Ohio. colors. Molded and distributed by The 


Specialties, 210 North Western Ave., 


= +. , Plas-Tex Corporation, 2525 Military 
Los Angeles 4, California. if ; 


Ave., Los Angeles 25, Calif. 
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NILE 
OKs 
“site “LOC-IT-BLOX." Amusing and educational 
& for children of all ages. Colorful blocks 
4 packaged with transparent box top. 
oi Molded by Norton Laboratories Inc., 
4% Lockport, N.J. Distributed by Emporium 
Specialties Inc., 450 7th Ave., N. Y., N. Y. 
' 
Hard- 
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BARKY IN DOG HOUSE—Barky makes an 
appealing pet. Press the chimney and he 
moves his head as he barks. A sturdy and 
well constructed toy in red, green, blue 
and yellow Styron. Molded and distrib- 
uted by Ideal Novelty & Toy Company, 
200 Fifth Ave., New York, N. Y. 
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TOY TRAIN. This Powered Streamlined 
Low-priced Christmas tovs like Super-Train has a wind-up engine and 
. : three cars with unusual coupling attach- 
these will build traffic and speed ment. Molded and distributed by Nosco 
your holiday turnover. They’re ° Plastics, Erie, Pa. 
made of dependable STYRON 
(Dow Polystyrene) . . . AND are 
backed by an extensive National 
Advertising Campaign! SEND 
FOR your “Buyer’s Check List of 
Latest Toys.” It will give you com- 
plete information on a full line of 
new toy creations. Representative 
samples of every toy are evaluated 








th 
WC 


if) SEND sing Kit today. , ss iceell 
SS Complete a a by Dow’s Consumer Product Eval 
ij ~ to help you select Aplay toys that sell, uation Committee . . . your 
A SECOND Toy Check List of Christmas assurance of customer satisfaction. 


Mae "schadole ond Region of Neier Every toy is made of STYRON, 


Toy Ads appearing _ in So Saume America’s No. 1 plastic ... your 
ning Post, "s, Good Hou ing . 

and Parents Magazine « Counter ‘Cords assurance of more sales. 

Check Tint of Stopte Toye, Gulp antee PLASTICS DIVISION, TP-24 

additional material. THE DOW CHEMICAL COMPANY » MIDLAND, MICHIGAN 





1948 HARDWARE AGE, OCTOBER 7, 1948 175 




















This little girl seems 
enthralled by all the 
lovely toys and 
games in the win- 
dow of the store 
And there are many 
more who feel the 
same way. 


Mother and Daughters Run 
A Gay Holiday Store 


O.. of the most 


Christmassy establishments each 
year in St. Albans, L. I., N. Y., is 
Bressler’s, a small hardware store 
that is operated by three women, 
the widow and the daughters of 


the late E. R. Bressler. 


8 oO 


The reindeers in *he 
panel in the left win- 
dow and the dwarfs 
in the right are al- 
ways in motion to 
attract attention. 


B. 
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Bressler's hardware store is transformed into 
a toy and gift shop each Yuletide by handiwork 
of a young woman who creates her own animated 
window displays that appeal to young and old 


Miss Claird Bressler, one of the which the store enjoys, for it’s her 
daughters, is responsible for much — own novel and attractive window 
of the good toy and gift trade trims which attract public atten- 
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7 ENVELOPE PACKAGED 


CHROMIUM PLATED 
CABINET HARDWARE 


Beautiful NATIONAL LOCK Cabinet Hard- 
ware can easily become a major profit item 
with any hardware retailer, It has consumer 
demand that's quickly converted into profit. 
Four attractive sets. Four appealing display 
boards to help you sell. Order from your jobber. 


so 
9: ENVELOPE PACKAGED 


LOCKS FOR ALL PUKPOSES 


Quality-built locks for chests, drawers, doors, 
cabinets, for every purpose. Locks that have 
consistently proven fast sellers — locks that will 
show a worthwhile profit day after day. They're 
ready for you immediately. Envelope pack- 
aged for ease of identification. Ask your jobber. 


SCHHOSSSHSSSHSHSSSHSSHSSHSHSHSHSSSHSSHSSHSSSSSSSSSSSSSSSESSSSSSSSSESSESSESSSeeeeeee8e8 


ASK ABOUT NATIONAL LOCK 
SCREWS & BOLTS... SASH HARDWARE 


DISTINCTIVE HARDWARE 
ALL FROM J sounce 
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YOU CAN GET IT... YOU CAN SELL IT... 











KIGHT NOW/ 


IT’S PROFITABLE 


























NATIONAL LOCK COMPANY 


BORG @20) 20 Mian Leone 
MERCHANT SALES DIVISION 























tion to the store at 201-14 Linden 
Blvd., in St. Albans. 

Another sister, Harriet, is the 
doll, toy and gift buyer, manager 
of the paint section and the book- 
keeper. 

A schoolboy works in the store 
in his spare time but otherwise 
Mrs. Bressler and her daughters 
think they can handle any phase 
of store operation just about as 
well as any men. 

The majority of the store’s cus- 
tomers are women but the men 
have also learned that they can 
buy paint, tools and hard lines 
with confidence from the Bressler 
women. Claire is just as handy 
with a saw, a plane and a hammer 
as a man and some of her ani- 
mated window display pieces at- 
test to her mechanical ability. 


Only one window of 
the four is devoid of 
toys and it is de- 
voted to holiday gift 
suggestions. The 
church front is cur 
from stiff cardboard 
and is painted. The 
light shines through 
red Cellophane win- 
dows and red bells 
of plastic mounted 
on white circles are 
rocked by a motor. 


Miss Bressler’s display talents 
have been recognized outside of 
St. Albans, for she’s won prizes 
in several national display con- 
tests. She has taken prizes in elec- 
tric lamp, glassware and paint 
promotions conducted by manu- 
facturers. 


Resembles a Toy Store 


The hardware store takes on 
the appearance of a toy store dur- 
ing the holiday season when toys 
and other Christmas merchandise 
takes over most of the display 
space customarily used for other 
goods. 

For the display of toys Miss 
Bressler built doors that are 
hinged to the shelves of the paint 
wallcase. Some of these doors are 





A wallcase is decorated with bright papers to form 
this colorful background for gifts and housewares. 
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constructed as shelves so that 
fairly large toys can be displayed 
on them. Some of the other paint 
shelves are concealed by panels on 
which toys can be wired. All of 
these doors can be easily swung 
open to get to the paint stock. 
Three large step-up display 
tables are devoted to toys and 
games in addition to the one long 
wall case. One large wall case is 
given over to dolls. The wall case 
on the right side of the store is 
covered with Christmas paper and 
decorations and is used for the 
display of gift items that have an 
especial appeal for the women. 
Artificial Christmas trees, 
wreaths, tree ornaments, candles 





Mrs. Bressler with her daughter 
Harriet, left, and Claire who 
are the operators of the store. 


and greeting cards also give a 
holiday spirit to the store, which 
measures only 18 by 37 ft. Need- 
less to say it’s a busy little store 
when it is filled with mothers and 
children. 

In addition to the windows of 
the store two more of an adjoin- 
ing empty storeroom are also at- 
tractively trimmed with toys. Sev- 
eral of the displays have action 
which serves to attract the eye of 
motorists as well as pedestrians. 

All the figures are animated in 
“Santa’s Workshop,” a_ back- 
ground display piece which makes 
a hit with small children. Another 
window! has reindeer which rock 
back and forth. 
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BE SURE YOU HAVE AN AMPLE STOCK OF THESE 





a 
FISHERMAN’S 
ST’ BDE-LIAR 


One of the fastest selling 
profit makers at Christmas 


HERE’S WHY! Every fisherman wants a De-Liar 


... the perfect gift that’s sure to please. Small, light- 









weight, and easy to carry...they tell in a moment 






what a fish weighs and measures. Inexpensive 






too, the ideal gift item for increasing unit sales. 









HERE’S HOW! Just place the attractive De-Liar 


display box on the counter and watch them 






practically sell themselves. Or, suggest'a De-Liar 






to every customer... especially women -. . and 






you have extra sales, fast turnover, extra profits. 









THEY WEIGH AND MEASURE FISH 


Langley's De-Liar is one of the greatest fishing aids made... not 






a gadget. Two sizes; the standard (No. 208) for fresh water 






catches weighs fish up to 8 Ibs., measures fish up to 24'’, The 






"“Big'’ De-Lior (No. 228) for salt water catches weighs up to 28 






For Information Contact Your 


Ibs., measures up to 42"". Sturdily built and precision-made for ac- 


curacy, with rustproof metal case. Order now for Christmas profits. Local Jobber or Write Direct to 


WN clas ie) ile) 7 vile), Mam-]-lem-) ise), | ay \ i oy i icleme me Valse) J, iT) 
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Jor discouraging accidents 


IN YOUR BATHROOM! Rut “ernment: 
safer stepping in yc srothemacy tb. ee 
out of your tub. Rubi aid Toi Top Tra 
any tank top a safer lan ce Apes toile tries 


um Cup Bath er me- for 
I fat—fe f 





rh 
with spillp 
Ru 


d Tx ‘ 
Dish—drains or holds soap drippings, as you wis my ‘Cho se Sine. ‘blac k, 
peach, yellow, white or green, to match or accent your bathroom colors. 





IN YOUR KITCHEN! Rubbermaid Sink Mat—Cushions your sink . 
cuts breakage. Rubbermaid Deluxe Dish Drainer—cradles your dis hes 





air dries tableware without wiping; sliver stands up, drains fast. Rubber 

maid Deluxe Drainboard Tray—high sides and sloping bottom guide dish- 

water into sink. Use tray and dish drainer together for double safety. 

Clever touch: add a Rubbermaid Covered Sink Strainer to hide food 

scraps. All in fresh, smart kitchen colors—red, blue, black, green, yellow. 
WHEREVER HOUSEWARES ARE SOLD 





he pally home incewed brand thal assures long Y. 
ANdhanct py , heal and wear 
THE WOOSTER RUBBER COMPANY - Dept. BH2, WOOSTER, OHIO 
Send for Cotatog showing complete line 





in October Better Homes & Gardens 
104000000 


Reader Impacts during 1948 for . . . 





through the pages of 
LADIES’ HOME JOURNAL 
GOOD HOUSEKEEPING 
BETTER HOMES AND GARDENS 
COUNTRY GENTLEMAN 


Tie in with this National Campaign . . . 
Write for completely integrated Sales Helps. 


THE WOOSTER RUBBER COMPANY 
DEPT. HA 5, WOOSTER, OFilO 


120 








Action is created in another 
window, devoted to household gift 
items, by three plastic bells which 
are tolled by a concealed electric 
motor. These and other display 
pieces were created by Miss Claire 
Bressler. 


Since parents and children have 
come to know Bressler’s as a good 


place for Christmas shopping. 
they continue to come _ there 
throughout the entire year in ordet 
to buy their toys, dolls and wheel 
goods. 





Toys Really Require a Good 
Stock Control Plan 


(Continued from page 164) 


of pieces are covered with cello- 
phane to reduce the loss of parts 
from pilferage, breakage or spoil- 
age. Dolls are likewise wrapped 
to prevent damage by handling. 

Another important phase in the 
efficient operation of this toy de- 
partment is its lay-away system. 
Here’s how it works: 

John Doe brings son, Junior, 
and daughter, Betsey, into the 
store to select toys. The girl picks 
a baby buggy and a tea set and 
Junior wants a wagon. Mr. Doe 
asks the saleswoman if he may 
make a deposit to hold them and 
complete the payment later. This 
is satisfactory, so he gives her $10 
as first payment. 

The saleswoman makes out a 
sales ticket in triplicate. The first 
copy is the office copy; the second 
is fastened to the merchandise and 
the third cepy is given to the Mr. 
Doe as his receipt. 

The information on the office 
copy is transferred to a 5 by 8 in. 
ruled file card, which is placed in 
alphabetical order in the lay-away 
file. The first copy of the sales 
ticket is stapled to it. 

Four days after Mr. Doe made 


| the purchase he stops in and makes 


a payment of $5 and on the follow- 
ing days he comes in again. pays 
the balance and picks up the toys. 
The bookkeeper then removes the 
Doe card to an inactive file. 

If Mr. Doe had requested de- 
livery and specified the time, that 
information would have been 
marked on the permanent file card 
and a colored tab would have been 
attached to the card. Tabs of vari- 
ous colors indicate to the girl han- 
dling the file just when to take the 
appropriate action. 

“This system is excellent,” says 
Mr. Harrison, “provided that it is 
closely followed up, for we have 
had at one time as much as $2,000 
worth of goods wrapped and laid 


away for future delivery. The 
office girl in charge of the system 
should check the cards regularly 
to see which ones should have a 
telephone follow-up. She must also 
be sure to see that delivery instruc- 
tions are followed out to the letter 
to prevent any disappointment. 
“In 1946 we could have in- 
creased our toy sales to about 
$14,000 if we hadn’t been too 
cautious in our buying but we 
were trying to keep our carry-over 
inventory to a minimum. Last 
year we were sold out of 100 items 
20 days before Christmas, but as 
a result of our experience with our 
stock control system we expect to 
know our requirements better this 
Christmas season. Therefore, our 
toy sales should be greater and the 
whole operation more efficient.” 


This Year's Program 


This year, as last, Santa will 
“land” on the roof of the hardware 
store, on schedule as advertised, 
and will come down in the elevator 
to the second floor to greet the as- 
sembled children. His arrival will 
be announced on the street through 
a public address system, which will 
attract even more children and 
their parents to Toyland. 

Santa, who is impersonated by a 
big, jolly fireman, will again hold 
court for the children on Satur- 
day afternoons before Christmas. 

“We believe that Santa and the 
use of the speaker system both con- 
tributed heavily to the splendid 
traffic we had in the department 
from the first of November till 
Christmas,” said Mr. Harrison. 

The toy department is heavily 
advertised in the local paper in full 
and_ part-pages. Copy invites 
people to take advantage of the 
lay-away plan which is used for 
all Ghristmas gift merchandise as 
well as toys. 
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When Santa Flew 
To Van Dervoort's 
(Continued from page 149) 


day, so that none would be dis- 
appointed. The appointment slips 
were used so that parents would 
be at home waiting for the call. 
This program was a nightly fea- 
ture from 6:30 to 7. 

Decorations throughout the 
store and in all the window dis- 
plays spelled out Christmas, not 
only for youngsters but for grown- 
ups as well. Metal foil cloth in 
two colors, cerise and chartreuse, 
made attractive panel spots above 
the interior displays and as win- 
dow backgrounds. The panels 
were faced with large papier- 
mache Santa Claus faces or with 
silvered pine branches. 

Large candy canes and sticks 
were also part of the holiday mo- 
tif. These were made of large 
mailing tubes covered with white 
cloth, wound with red ribbon, and 
encased in cellophane. 

Van Dervoort’s “Land of Toys” 
is set up in an adjoing store and 
warehouse building and is so 
large, that it must be completely 
departmentalized. There are large 
displays of games, dolls, wheel 
goods, model trains and various 
hobby sets, right through a child’s 
alphabet of toy desires. 





It's Toys, Toys, Toys 
For Christmas and 
All the Year 


(Continued from page 168) 


Christmas music poured out of 
strategically placed amplifiers. 
The merchants are charged at a 
rate of $2.00 a store front foot; 
the Sturmer store has a 100-foot 
front. Last year about 75 lamp 
posts were decorated with Santa 
Claus heads encircled by garlands. 
Under each of the heads was a 
big red bow and red ribbon with 
the words “Merry Christmas” 
written on each. The decorations 
were so arranged that the lamp 
light shone down upon Santa’s 
head. It cost approximately $40 
to decorate each lamp post. 

But the best good will builder 
of all is one of Carl H. Sturmer’s 
kindly activities as Santa’s helper. 
Each year he donates a quantity 
of toys to be distributed by the 
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‘Too bad,"’ muses our disconsolate friend, ‘that WITT CAN would 
all the boys would turn green with 


certainly make a trim fit... 
envy.” 

Right! It's got everything . . 

almost indestructible! And that ‘‘in-to-stay’’ bottom is just one 
quality detail of WITT CANS. Designed to give maximum strength, 
the heavy bottom is raised off ground or floor by the steel shock- 
absorbing band which protects bottom edges of the WITT CAN. 
Wear-resistant and dent-resistant, WITT CANS are made of tough, 
heavy gauge steel, hot-dipped galvanized after fabrication. 


. attractive . . . weatherproof. . . 


No wonder they're confidently guaranteed to outlast the ordinary 
CAN three to five times. There's a good source of profit in the 
fact buyers want value today. Because WITT CANS are best for 
your customers to buy . . . you'll find they're best for you to sell! 


THE WITT CORNICE COMPANY 


Cincinnati 14, Ohio 
“Originators of the Corrugated Can” 


Vjie Can 
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Since 1888 Slaymaker has 
been making rugged, de- 
pendable padlocks. Sixty 
years’ experience are repre- 
sented in the quality, com- 
pleteness and values to be 
found in the Slaymaker 


line. Progressive dealers 
everywhere are saying, 


padlocks 


"Slaymaker are 
‘tops’ in quality and sales 
appeal” Ask your jobber 


about the Slaymaker line 


today! 





MAKERS 
OF THE 
WORLD'S 
MOST 
COMPLETE 
LINE OF 
PADLOCKS 



















| 





Junior Chamber of Commerce. 
While some of the toys may be 
shopworn or damaged by transit, 
they are “new” by the time the 
youngsters get them for they are 
all reconditioned by either the 
store employees or the Junior 
Chamber. 

Here’s what The Port Huron 
Times Herald had to say about 
Mr. Sturmer’s last year donation: 

“The proprietor of Sturmer’s 
Hardware, 911 Military St., has 
donated some 2600 new toys to 
the youngsters of the city. There 
are enough to assure a merry 
Christmas for every boy and girl 
who attends the Junior Chamber 
of Commerce Christmas party for 
underprivileged children, and sev- 
eral hundred more 
whose Christmas depends upon 
the help of other service and char- 


youngsters 


itable organizations. .. . 

“Employees of the hardware 
store worked several days and at 
least one night making an inven. 
tory of the articles. The load of 
toys, when moved from the store, 
filled one moving van, half of an. 
other and two smaller trucks.” 

Sturmer employees also have 
their Christmas party attended by 
the store’s staff of 12 and their 
wives. Gifts and bonus checks are 
distributed. 

Charles A. Sturmer Co. was 
established in 1893 and a son of 
the founder, Carl H. Sturmer, op- 
erates the business today. How. 
ever, his father still maintains his 
interest in the firm after 54 years 
in the hardware business. Carl 
Sturmer is a well-known Michigan 
hardware man and a past-presi- 
dent of the Michigan association. 





Garden Christmas Gift Section 
Proved Popular With Patrons 


JET HE majority of adults want 
practical gifts, men, espe- 
cially,” says Carl Pilegard, one of 
the proprietors of the firm of Jen- 
sen & Pilegard, Calif. 
“With this thought in mind we ar- 
ranged a special garden Christmas 
gift section, that attracted wide at- 
tention because of its novelty. 
“Two long tables were covered 
with holly paper, and on them 
were garden gloves, garden bas- 
kets, tool kits, flashlights. prun- 
ing shears, hedge clippers. packets 
of insecticides and plant food. as- 
sortments of bulbs in 
boxes. and a number of pet sup- 
plies were shown. either put up in 


Fresno, 


bowls or 


holly paper boxes, or wrapped in 
red or yellow Cellophane, present- 
ing a decidedly gifty appearance. 
A home freezer, lawn mower. and 
small garden tractor, all of them 
enveloped in red or yellow Cello- 
phane, took on a decidedly holi- 
day appearance, much more to the 
taste of the average man than the 
slippers or ties with which he is 
so often deluged. 
a refrigerator with a broad band 
of red Cellovhane: 
were coils of heavy twine, and in 
the rear a big rack of flower and 
vegetable seeds. from which selec- 


At one side was 


down front 


tions could be made to form a gift 
of garden basket. seeds. bulbs and 





A holiday atmosphere pervaded this garden section and attracted 
customers who had decided to give practical gifts for Christmas. 
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small garden implements—a de- 
lightful offering for the amateur 
gardener, masculine or feminine. 
Above the tables was a card ‘Give 
a Practical Christmas Gift This 
Year.’ 

“After we had arranged our 
garden gift section, we came out 
with an ad headed “Make your 
Christmas presents practical. See 
our Garden Gift Department. Here 
are some suggestions:’ Then fol- 
lowed a number of suggestions as 
to gifts for ‘Him,’ and for ‘Her.’ 
The ad concluded ‘Many other 
items available that we haven't 
mentioned. Give a practical gift.’ 

“During the long period of 
years our firm has served the peo- 
ple of Fresno and surrounding 
country we have built up a long 
and extended mailing list. Cards 
are sent to all the names on this 
list three times a year. One of 
these cards was sent out at the 
time our garden gift service was 
established. the wording being 
practically the same as that of the 
newspaper ad. The varied pub- 
licity we gave this gift section 
caused many to drop in to see it. 
The rural trade, in_ particular. 
was impressed with the novelty. 
and many a farmer’s wife decided 
to give John one of the practical | 
gifts displayed in this holiday 
manner. the result being a nice | 
increase in sales of many of our | 





regular lines.” 


Gives Regular Customers | 
Gifts Each Yuletide | 


HRISTMAS is the time for | 

giving, so J. W. Zibell, owner 
of Zibell Hardware, Waterloo, 
Wis. annually gives his regular 
customers a gift at that time. 

This is in lieu of a calendar, he 
states. He believes that so many | 
firms today are giving calendars | 
that the average homeowner at 
Christmas receives more of them 
than he or she can use. Thus. if | 
the customer receives a more use- | 
ful gift, he will remember the 
giver. 

For the past few years, Zibell 
Hardware has been giving each 
regular customer a certain type of 


baking dish which Mr. Zibell says 
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AN 


FURNACE 
TOOLS 


Place your order now for 
prompt delivery of these fast- 
selling, handy pieces of fur- 
nace equipment. Ash Sifter 














ashes below the grates, where 
draft takes care of the dust; 
KLINK-R-TONG for easier 
removal of furnace clinkers; 
Ash Ladle for removal of 
ashes from furnaces or stoves. 


ASH SIFTER FEATURES: 
36” HARDWOOD HANDLE 






REINFORCED BRACE 










ELECTRO-WELDED 
BY,” x 14” WIRE BLADE 


ALUMINUM FINISH 








No. 52 
“CHAMPION” 
ASH SIFTER 


No. 58 
KLINK-R-TONG 





No. 60 ASH LADLE 









for sifting unburned coal from | 





THE WASHBURN COMPANY. 


FACTORIES: WORCESTER, MASSACHUSETTS, 
ROCKFORD, ILLINOIS 





| 














To Our Friends.--- 


With this GIFT we wish you a 


Merry Christmas 


and a 


Frappy New Year 


and express our appreciation of 


age. We hope to merit your f 
future. 


ZIBELL HARDWARE 


Housewares Heating — 
g Plumbing — §S 
Electrical Service 9 heet Metal 


PHONE 30 








your patron- 
avors in the 








































This slip, printed in green on white, accompanies each gift to a customer. 


merit your favors in the future.” 

This custom has proved to be 
an extremely popular one in the 
Waterloo area. And it zan be sais, 
without fear of contradiction, that 


costs no more than a calendar 
would. 

Each gift is wrapped carefully, 
with a little printed slip which 
says, “To Our Friends . . . With 


this gift we wish you a Merry 
Christmas and a Happy New Year 
and express our appreciation of 
your patronage. We hope to 


recipients of these gifts make it a 
point to continue trading with 
Zibell Hardware throughout the 
entire year. 





This little fellow is having a hard time deciding which of all these gifts he would 
like to find under his Christmas tree. acaiggh + items for boys of all ages were shown 
his 


on a floor of bright red Cellophane straw. window trim was used last Christmas 
season by the Fruehauf Hardware store, in Lakeland, Ohio, a suburb of Cleveland. 
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Housing Construction 
Dips; 950,000 Homes 
Planned for ‘48 


Washington Bureau 
of Hardware Age 


ESPITE continuing — record 

production of building mate- 
rials, aided by voluntary alloca- 
tions of steel, new housing starts 
have dipped sharply downward 
during the first two months of 
1948’s second half. Overall build- 
ing, however, continues upward. 

Labor Department preliminary 
estimates for August place the 
number of new dwelling units 
started at 83,000, a decline of 
11,000 units from the July esti- 
mate and 13,000 below June. 

It is the first time this year that 
new housing starts have fallen be- 
low figures for comparable months 
last year. The decline has been 
particularly noticeable in Califor- 
nia and Texas where permit ap- 
plications have slumped as much 
as 25 per cent. 

Since considerable increase has 
been shown in some parts of the 
South and North, however, there 
has been no further revision in 
the government’s raised estimate 
of 950,000 home completions this 
year. For the first eight months of 
1948, dwelling units started ex- 
ceeded the 1947 figures by 
123,000. 

With dollar value of all con- 
struction for the first half of the 
year standing at about $8 billion. 
as yet government officials see no 
reason for doubting a new build- 
ing record of $18 billion will be 
reached. 

Building materials production 
for the first six months, on an 
overall basis, is some 6 per cent 
higher than for last year.  In- 
creased production (over 1947) is 
noted particularly as to fabricated 
structural steel, reinforcing bars, 
rigid steel conduit, and heating 
items including radiation. 

Despite voluntary allocation 
agreements which cover a_ few 
such items, steel continues to be 
the big question mark. Any num- 
ber of factors could easily wreck 
government hope that production 
of building materials in 1948 will 
exceed last year’s output by at 
least 4 per cent. 
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THE EASIEST STRIP IN THE WORLD 


TO SELL and PUT ON... 
fi wAy 
WEATHER STRIP 








DISPLAY 
CARTON 









Anyone can sell Nu-Way Weather Strip. 
Anyone can install it. It’s one strip that 
serves every purpose on any type of door 
or window, either double hung or swinging. 
Packed in attractive carton containing twelve 
individual 20-foot rolls, each with nails and 
instructions for installing. 


NATIONALLY 


Galoctinet 








> 
. . 
HOW IS YOUR STOCK OF Wametal . DRIP CAPS ror Doors AND 
DOOR BOTTOM STRIPS? CASEMENT WINDOWS 
. 
- . e@ Here are two very effec- 
This is the biggest door tive rain drips. (RIGHT) 
bottom strip value you ® No. DCB, brass. Easy to 
can offer your cus- e at Are. 
poe. — - extra ¢ brass. 20-gauge, 1%” 
eavy metal, and pure, . wide. 
pre-shrunk, all-wool felt x 
Sontens eagite of 3/16” thick. Shipped Both caps come with 
48”" tind ’ prepaid on orders of * holes punched, nails fur- 
three dozen or more. e nished. Available any 
length 
o 





MACKLANBURG- DUNCAN CO. 


ORLANOMA CITY 1, ORLAWOMA 





SOLD ONLY THROUGH HARDWARE STORES, BUILDING SUPPLY DEALERS AND LUMBER YARDS 
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This window, full of toys 
and games with the fig 
ure of Santa in the 
background, was a sure 
fire attraction for all 
of the youngsters in the 
neighborhood of the 
establishment. 





Fairmount Center Store 


Boasts Winning Windows 


They, together with direct mail pull a prosperous 
trade into Cleveland suburban store. Chauffeurs 


| and maids frequent buyers on employers’ accounts 
ARGE open-back win- ; 


dows, tastefully trimmed are the ty the idea 
drawing cards which attract the siege lors, It t 
lucrative trade of fashionable } ede Ww 
Shaker Heights and University semi-gl 
Heights, Ohio, into the Fairmount ; pinted fu 
Center Hardware store. bcd The ous 
\ pixing. Y« 
; ' z roducts it 
In Shopping Center The sell 
The store was opened as a new n ; oe en 
business at the time of the open- 3 | id 1 1 8 la 


Ir 
: : vs ' 2 colors 
ing of the attractive Fairmount G soe 
reclings eCorative 
{ 


4 ‘ : Exclusive 
ago and it is prospering on the trey eighborh 


motorist trade that it shares with 
a movie theater, a drug store, a 





shopping center a couple of years 


bday and 





dry cleaning shop, a shoe repair 


ok at the 


catessen. ” , Se _ Three di 
° . \ 
The well-filled but uncrowded There was also plenty to interest the grown-ups as this window proves. dentical « 


shop, a beauty parlor and a deli- 
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OUBLE SALES COME EASY apes 
gute sais come tay wk | FLATLUX 


WS 


HERE'S WHY ‘paint customers are immediately attracted iy 

y the idea of three different finishes in Identically Matched e 

plors. It means that when a customer buys Flatlux to — —* 
aint his walls, you can also sell him the exact same color 


b semi-gloss or high-gloss enamel for woodwork and = = Va 
uinted furniture. GLOS & LU x 
The customer gets perfect color matching without ’ S 
ixing. You get an easy way to sell two or even three 

oducts instead of just one 3 FINISHES IN IDENTICALLY 
The selling tie-in is a natural. The matching 3 include 

¢ fast-selling, one-coat Flatlux (flat wall finish), Satin- MATCHED COLORS 

1x (semi-gloss) and Glos-Lux (high-gloss). There are 

2 colors in the line—all of them favorites in today’s 

ecorative schemes. 

Exclusive sales territories are still available. Your 

eighborhood may be one of them. Mail the coupon 

day and let us give you full information. 


tk at these selling features of Identically Matched Colors 


Three different finishes ® Makes modern decorat- 
Identical colors ing easy at low cost 


No messy mixing to ® Wide range of decorator 
atch colors colors 


Nothing to add —noth- ° A finish for every kind 


te go wrong of eta Don't sign for any line until 


you have complete details about 
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SANTA’S 
SURPRISES 


windows are the best means for 
getting customers into the store 
but direct mail has also proven 
very effective, according to Curtis 





He's happy at the prospect of the 
prize package he is about to draw. 
This lad, like every other one who 
entered the store last Christmas, was 
captivated by this barrelful of sur- 
prises. The barrel was emptied twice 
on one Saturday. Each gift was a 
good 25-cent value and some wero 
worth up to $2. The drum is covered 
with bright paper and each item is 
wrapped in gay paper. It was a great 
builder of good will with the kiddies 


of the section. 


ee 


V. Trevis, a partner and the man- 
ager. 

Tw. mailings of 5000 each, 
made last year, cost the store about 
$600, but they were reported to 
have been very helpful in getting 
recognition for the young business. 

Since Fairmount Center is sur- 
rounded by fashionable residential 
sections, Mr. Trevis encourages his 
customers of obvious means to 
open accounts for he has dis- 
covered that considerable buying 


is done for affluent families by 
their chauffers and maids. 

By suggesting to members of 
these families that they open ac 
counts and give authorizations for 
their use to their servants, Mr. 
Trevis believes that a lot of dis- 
honesty on the part of the house- 
hold servants can be eliminated. 
Some of them who make purchases 
for their employees are apt to be 
tempted to “knock down” by mis- 
representing the cost of the things 
they buy. Ofttimes employers, un- 
der those circumstances, would get 
the -impression that the store was 
charging excessively for its mer- 
chandise and would be apt to 
transfer their business to other 
stores. 

Because of his high class clien- 
tele, Mr. Trevis states that he 
stocks only the top grade of mer- 
chandise, believing that his type 
of trade is willing to pay more for 
the best. 


Everybody Loved This Parade 


New Orleans’ Magazine Street merchants did—the commun- 

ity parade promoted new customer potential. Customers 

liked it because it introduced them to an improved shopping 
street offering free parking along its 60 blocks. 


_" busy Magazine Street in 
New Orleans, a parade moved 
to the accompaniment of blaring 
bands, flags and general hoop-la. 
It was a community business 
booster that laid the groundwork 
for a permanent volume increase 
which was the combined experi- 
ence of the street's hardware 
stores—Carter’s Hardware, Clark- 
Roscher Hardware & Supply, 
George’s Hardware & Paint. J. & L. 
Grosz Hardware, and Silverman’s 
Hardware & Paint Store. 

These are hardware stores which 
joined together to work coopera- 
tively with other merchants to put 
on a parade promotion that fo- 
cused public attention sharply on 
the shopping facilities offered on 
the 60 blocks of Magazine St., 
within convenient distance of most 
residents of uptown New Orleans. 
And the promotion helped to bring 
in a flood of immediate sales be- 


188 


cause the stores promoted it 
strongly through newspaper ad- 
vertising. 


But more important, is the gain 
in long-range business potential 
made up of customers who had 





Part of New Orleans’ Magazine Street Community Parade which introduced 
the improved street, offering free parking and speedy utility trans- 
portation to uptowners. The event kept merchants’ registers tinkling. 
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A Stock of 


PERFECTION 


Oil-Burning Heaters 
plus 
the PERFECTION 


formula for... 


Perfection’ ? ! 
popular nu a4 : a e 
with many NEW selling features. 


Sales and profits for dealers by year after year big-time national 
advertising (full-page ads in 23 publications have 270 million chances 


of being seen, this year alone)... plus direct dealer helps. And... 


Reputation with the greatest number of satisfied users of any 
product name in its field. And. . . 













Quality and leadership with 60 years’ sound experience; The 
BAC i N ( largest manufacturing plant; The most complete research labo- 
ratory devoted solely to better heating and cooking equipment. 


to the best possible answer to YOUR 
problem of selling satisfaction to critical 
customers. With Perfections, sales are 
easiest when customers are most critical, 


because the best is always a bargain. 





Perfection Stove Company 


7063-C PLATT AVENUE e@ CLEVELAND 4, OHIO 


Manufacturers of Ranges, Cook Stoves, Home Heaters, Water Heaters, Winter Air-Conditioning Furnaces 








ATLANTA e CLEVELAND e CHICAGO e JERSEY CITY * KANSAS CITY » OAKLAND e ST. PAUL 
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@ TOUGH MILLED TEETH 


@ ADJUSTABLE IN SIZE 
SEVEN DIFFERENT 
POSITIONS COVER A 
WIDE RANGE 


@ ALLOY STEEL FORGED 
9'A”” OVER-ALL 
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never formed the habit of buying 
on Magazine St., and who were 
made conscious of its shopping fa- 
cilities. Another result was to 
make them aware of the fact that 
shopping could be easy where 
there is five miles of free parking 
space. 

The parade also called the at- 
tention of uptowners to the fact 
that Magazine St. had been re- 
paved and was now easier than 
ever to reach by car. Further- 
more, new fast trolley-buses serv- 
ing the street also make it easier 
to reach by the pubic transporta- 
tion system. 


How It Started 


The cue for this promotion 
stemmed from the improvements 
in the street. New Orleans Public 
Service, Inc., the Crescent City 
transit utility, had just paved 
Magazine St. and had moved the 
old street cars off the thorough- 
fare, substituting them with mod- 
ern trolley-buses. That was just 
the thing Magazine St. hardware 
dealers and other merchants were 
waiting for. At one stroke it gave 
them an important sales story and 
a newsworthy event around which 
to build their promotion—the new 
ease of reaching their stores and 
the free parking facilities. 

How they tied the parade to 
their institutional sales campaign 
and created immediate and poten- 
tial sales can be gathered from the 
copy in a two-page co-operate ad 
which ran over the signatures of 


‘ 


the merchants of the community; 

“60 blocks of bargains—60 
blocks of friendly, courteous busi- 
ness. That’s what awaits you on 
Magazine Street, for generations 
a favorite shopping center for 
thrifty, discriminating Orleanians. 

“And now in increasing num- 
bers, New Orleans shoppers are 
getting the ‘Magazine habit.’ And 
you can’t blame them when it is 
so easy to reach Magazine Street 
on swift, smooth trolley coaches 
or in your own car, when it’s so 
easy to park on Magazine Street 
and so easy to find what you want 
on Magazine Street. You, too, will 
get the ‘Magazine habit’ once you 
visit this modern, aggressive dis- 
trict. Come tomorrow and _ take 
advantage of all the outstanding 
bargains being offered by the mer- 
chants listed below for this special 
celebration. See the big parade to 
celebrate the inauguration of new 
electric trolley coach service. Then 
stay to see the parade that goes 
on every day on Magazine Street 
—the big parade of values. 


Easy to Reach 


“Whether you come by new 
electric trolley coach or in your 
own car—Magazine Street is easy 
to reach from any section of the 
city. And once you shop Maga- 
zine Street—once you see the 
courteous, interested service you 
receive—once you find out how 
easy it is to fill all your needs, you 
too, will make Magazine Street 
your buying center.” 


Impulse Sales Were Doubled 
By Open Display Layout 


(Continued from page 140) 


things to buy which he would not 
have thought to ask for.” 

In the rear of the store, under 
an office balcony, is a wall rack 
with more than 300 classified bins 
for bolts, nuts and rivets, together 
with revolving metal nail bins. 

Against the rear wall is a spot- 
lighted rack for long handled 
farm tools, which shows up promi- 
nently from the front and draws 
many customers the length of the 
store and past the farm supply 
table. 

At the front of the store, there 


~ 


is a complete open display of hand 
tools and builders’ hardware on 
one side wall, while shelving on 
the other side is filled with alumi- 
num ware and other housewares. 
A double row of small bins along 
the front edge of the shelving fur- 
nishes display space for many 
small household needs. 

“There has been such an in- 
crease in impulse sales that we 
sell the average 
items to one that we sold before 
we had open display,” Mr. Lile 
“Furthermore, we have 


customer two 


asserts. 
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to spend much less time with each 
customer than we did when we 
had to dig out merchandise as it 
was Called for. 


The Greatest Asset 


“Aside from our open display 
methods, our greatest asset is our 
stock of nationally known brands. 
Just for example, when a women 
sees a well known brand on our 
aluminumware the sale is already 
half made. The public is more 
brand conscious today than ever 
before,” Mr. Lile insists. “The 
nationally known brands which 
we and other reliable hardware 
dealers display and advertise give 
us an advantage over those com- 
petitors whose merchandise is un- 
branded or carries private brands. 
We should be alert to push that 
advantage.” 


Features Padlocks 
On Display Board 


HE average home owner can 

always use an extra padlock or 
two, and so the R. D. Cone Co., 
Winona, Minn., carries a special 
display of them on a neat board 
placed on top a center aisle table 
and lettered “Padlocks” in black 
on a white background. 

Prices are posted on white strips 
above the padlocks, so that self- 
service is made easier for the cus- 
tomer. This special display helps 
sell more padlocks, says the man- 
agement. 


People in need of padlocks are 
sure to see this display board. 
It's responsible for many sales. 
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Here's the p US : 


that will put over that 
profitable fractional hp business 


70 million V-belt drives in homes, stores, farms, small industrial 
plants! That means plenty of replacement business — pulleys 
and belts—for you. 

With the Worthington line you have one-piece V-pulleys, 
famous QD rim-and-hub V-pulleys (easy to fit, can’t work 
loose, noiseless, trouble-free, no wobble), and Adjustable-Pitch 
V-Pulleys... plus Worthington-Goodyear EC Cord V-belts— 
to fill the complete range of requirements. 











Qe ae a ee ee 
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and here’s what you get 
to make easy sales 


WORTHINGTON 


FRACTIONAL HORSEPOWER 


V: Auienetet 







WORTHINGTON V-PULLEYS 







Profit-Maker Display Stand 
QD Jr. Display Poster 
Window Banner 


Envelope Stuffer 






Ey») WORTHINGTON os 


The Best ya ing 


WORTHINGTON- 
GOODYEAR V-BELTS 


V-Belt Wall Racks, 


Window Banners, Decals, etc 





and you 
also profit from 


More sales from less inven- 
tory with Worthington QD as GOOn/VEAR 


Jr. V-Pulleys with inter- xs 
changeable rims and hubs. +9 ae ay 


Contact your local 
Worthington distributor 
and send the coupon for 
more information on the u -- 
bigger profits with Worth- 
ington FHP Profit-Maker 








assortments. 

rr —— ewe ee eS ~ 
| Worthington Pump and Machinery | 

Corporation 
MVD Saies Division, Dept. N853 | 
| Buffalo, N. Y. | 
| Please tell me how | can make higher | 
MERCHANDISING DIVISION j profits with Worthington FHP Profit- | 

Maker. 
| > d<eswskeméande ! 
| 
The Good Right Wand of Industry , eee die 
| Address... ip eee eben | 
886-53 
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Excise Tax Relief for Hardware 
A Dim Prospect in 1949 


Trend on Capitol Hill is towards increasing excise taxes 


in number and shifting them to the manufacturing level 


ie prospects for ex- 


cise tax reduction next year on 
commodities sold in the hardware 
trade are not very bright. 

The 81st Congress, when it con- 
venes in Washington next Janu- 
ary, will undoubtedly take up the 
all-important task of making cuts 
in excises now applying to certain 
selected commodities and services. 

However, a general revision of 
excise taxes just isn’t in the cards 
at this time. It is possible that 
excises on leather goods may be 
reduced by exempting some lewer- 
priced articles. But the present 
rates on electric, gas and oil appli- 
ances—including heaters, stoves, 
refrigerators, irons, radios, fire- 
arms, and sporting goods—will 
probably continue at their present 
levels for at least another year. 

Congressional tax leaders feel 
that sales of this latter group of 
products are at a high level and 
probably will continue at the same 
level for some time to come. And, 
as long as this period of relative 
prosperity continues, Congress will 
not look with favor on proposals 
to decrease this important source 
of revenue. 


Summing It Up 


The entire problem of excise tax 
legislation for 1949, based on 
present plans of majority leaders, 
can be summed up this way: (1) 
Eliminate some taxes, (2) reduce 
others, and (3) broaden the base 
to make up for the lost revenue. 

The long-range view to support 
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Washington Bureau 
of Hardware Age 


this program is this: Many legisla- 
tors feel that the Federal Govern- 
ment has for some years been 
drifting into the error of relying 
too heavily on the revenue derived 
from income taxes. 

Until recently, excise taxes had 
never been an important source of 
revenue. They were applied in 
good times and taken off in poor 
times and always have resulted in 
floods of protests from both re- 
tailers and consumers. 


The Present Trend 


The trend which now is gaining 
more and more favor both on 
Capitol Hill and in the executive 
branch of the Federal Government 
is that excise taxes should be in- 
creased in number and shifted to 
the manufacturing level. 

Here these taxes would become 
a permanent part of the nation’s 
tax structure. And, over a period 
of years, excises would be applied 
to more and more products and 
commodities, so that eventually 
an excise tax would be levied on 
almost every article produced in 
the United States. 

An old adage among congress- 
men serving on the two revenue 
committees of Congress is that col- 
lecting taxes is like plucking a 
goose—“you want to get the most 
feathers with the fewest squawks.” 

As every businessman realizes, 
the problem of tax reduction is 
directly related to the problem of 
reduced federal expenditures. 
Taxes cannot be cut until the cost 
of running the Federal Govern- 
ment can be cut. 


If business continues to be good 
and incomes remain high the Trea- 
sury Department will reap a large 
return from income taxes and the 
so-called luxury taxes. But if the 
level of business activity takes an 
unexpected drop, most, or all, of 
the excises now in effect may have 
to be retained for the revenue they 
will bring in to the federal coffers. 

Congress feels that if all or most 
of the excise taxes are ultimately 
levied and collected at the manu- 
facturing level, the consumer will 
not squawk too loudly. Taxes 
would be paid by the manufac- 
turers and the feeling on Capitol 
Hill is that most consumers would 
be unaware that the selling price 
of an article includes a “hidden” 
levy tacked on at the manufactur- 
ing level. 


A Further Argument 


A further argument for broad- 
ening the base of the federal tax 
structure to include permanent 
manufacturers’ excise taxes as well 
as income taxes is that the job of 
balancing the budget would be- 
come simpler. The national reve- 
nue, it is argued, would over a 
period of years tend to become less 
sensitive to the ups and downs in 
total amounts of revenue collected 
under the present tax structure 
which is based principally on the 
income tax. 

Proponents of the manufac- 
turers’ tax say that consumers al- 
way buy each year a certain mini- 
mum of goods and_ services. 
People will naturally buy less in 
bad times than in good years, but 
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SLLL THE LIME 





WAT StUS THE FASTEST 


e 


PITTSBURGH’S Lightning Line of SWEEPS 
and MAINTENANCE BRUSHES 


Do as thousands of wise dealers from coast to coast 













are doing! Display and sell the best, the toughest, the 
most serviceable line of staple-set sweeps and mainte- 
nance brushes on the market! 

Their uniform quality—rugged construction 
machined hardwood, sets a new standard of quality 
for staple-set brushes. 

There’s profit in this quality. Order from your 


nearest Pittsburgh branch today! 






$ 


Nilndites nas 


Nie Let 


GLASS COMPANY 
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ALUMINUM EXTENSION 
jefmt LADDERS! 


Here’s the ladder that 
~ 3 sells on sight and ‘lift!’ 
You'll be amazed how 
many of your customers 
will lift the Duraladd 
Extension Ladder you 
have on display. And a 
“lifted” Duraladd is 
practically a sale. 
Here’s why Duraladd 
is easy selling and 
will make money for 
















you. 


LIGHTER! 





STRONGER! 


GUARANTEED! 


Unconditionally guar- 
anteed against defec- 
tive workmanship and 
materials. 





Complete line of exten- 
sion, straight, staging, 
orchard, window-wash- 
ing and car-washing 
ladders from 6’ to 75’. 













POPULAR PRICED! 


Duraladd aluminum 
ladders are priced to 
give you a handsome 
mark-up. You cannot 
= afford to be without 
such a fast, easy-sell- 
= ing, profitable line. 
Your customers have 
already asked you for 
this type of ladder. 
Take steps, today, to 
carry a stock of Dura- 
4 ladd ladders. Write for 
literature, prices and 
name of the nearest 

| @& — Duraladd distributor. 
ta MAIL COUPON TODAY! 
























DURALADD PRODUCTS CORP., DUNELLEN, N. J. 
Please send me literature and prices on 


(C) Extension Ladders [] Window Washing 
Ladders 


C Straight Ladders [] Car Washing Ladders 
0) Staging (CD Orchard Ladders 

(C) Please send me name of nearest Duraladd 
Distributor. 

My Name 


Store Name 


Street 








City... Zone... State , 
DURALADD PRODUCTS CORP. 


DUNFLLEN N J 
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certain cost-of-living items like 
clothing, furniture and certain 
household appliances are always 
in demand. 

A more or less steady and con- 
stant flow of revenue into the fed- 
eral treasury should, therefore, aid 
in achieving greater national finan- 
cial stability and should make the 
balancing of the national budget 
an easier and more predictable 
task. 


In Agreement 


Both Representative Knutson, 
Republican, of Minnesota, chair- 
man of the House Ways and 
Means Committee, and Senator 
Millikin, Republican, of Colorado, 
chairman of the Senate Finance 
Committee, agree that the next tax 
relief to be granted by Congress 
will be in the field of excise taxes. 


But they warn that any cuts will | 


be small, and that cuts will be 
made only if the budget for fiscal 
1950 will permit reductions. And 
they insist that any forthcoming 
reductions will be selective in na- 
ture, and will not be in the nature 
of general excise reductions. 

It appears almost certain that 
the chief sources of the Federal 
Government’s annual $7,500,000,- 
000 revenue from excise taxes will 
be retained—at least for the fore- 
seeable future. Therefore, little or 


| no tax relief can be predicted for 
such products as liquor, tobacco, | 


automobiles and automotive parts, 
gasoline, firearms, refrigerators, 
radios, and the like. 


In Other Fields 


In other fields, some tax relief 
seems more likely for 1949. For 
such commodities as jewelry, furs, 
toilet preparations, luggage, hand- 
bags, and wallets there may be 
exemptions granted for the lower- 
priced articles. Excises on trans- 
portation, business machines, tele- 
phone, telegraph and wire services 
may be next in line for reduction. 


Tax officials estimate that the | 


Federal Government now derives 
about $100,000,000 annually from 
excises on jewelry. Another $50,- 
000,000 is collected annually from 
sales of toilet preparations, and 
about the same amount is collected 
in revenues assessed against lug- 


MORE PROFIT With These 


Power-Packed 
eye) fs 





STREAMLINED 


Portable 


ELECTRIC 











"500" 
SERIES 
Y-Inch 


Electric Drill 


Model 500 (with Jacobs 
Hex-Key Chuck) ... $29.65 
Model 510 (with Jacobs 
Gear Chuck) ....... $34.65 








| MODEL 
250 


V-Inch 
Electric Drill 


With Jacobs Key Type Chuck. Complete 
Weight Only 3!/2 Pounds. 
Small Diameter Body for 
Close-Quarter Drilling ..... $19.95 


Price-Power-Performance 


These drills are the latest in 
streamline design. In its capacity 
range, each represents an ad- 
vancement in the combination of 
high power, quality and refine- 
ment in construction, and long-life 
performance. Due to the shape, 
size, and light weight, each offers 
a new handling ease and conven- 
ience that readily appeal to the 
user. These drills are what you 
would expect at much higher 
prices. 

Visit Our Exhibit at the National Hardware 
Show, New York—October 12-16, Booth 
| No. 538. 





| 


ELECTRIC TOOLS, INC. 
255-59 West 79th St., Chicago 20, Ill. 


Fractional HP Motors—Electric Drills—Polishers 
Sanders—Spin-A-Brush 
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gage and leather goods sales. 

Therefore, Congress will weigh 
this prospective loss of revenue 
carefully before voting even mod- 
est reductions in excises. It is up 
to businessmen to point out to 
Congress that lower taxes general- 
ly encourage investment, capital 
expansion, and the level of busi- 
ness activity. 


Summarizing the Outlook 


Chairman Knutson summarizes 
the tax outlook in this way: 

“Our federal internal revenue 
system must be based on a well- 
balanced tax system. It should 
not be confined to the income tax, 
or to the income tax and excise 
taxes on liquor, tobacco, and beer 
alone. To do so will seriously crip- 
ple the federal revenues and throw 
the entire burden of supporting 
the activities of the Federal Gov- 
ernment upon a few, chiefly those 
paying the income tax. The in- 
come tax does not reach the man 
living on his capital or the man 
deriving his income from tax- 
exempt securities. 


An Unstable Source 


“Furthermore, the income tax is 
one of our most unstable sources 


of revenue. In times of active busi- | 
ness, when capital is gainfully em- | 


ployed and profits are large, the 
government collects large revenue 
from the income tax. When indus- 
try and commerce slow down, 
capital ceases to work, profits dis- 
appear, and the income of many 
individuals vanishes as well as 
our taxes. 

“This is why the income tax 
fails to produce revenue in peri- 
ods of decline, as is shown by the 
experience in 1932 when we had 
to impose additional excise taxes 
to head off a deficit because the 
revenue from the income tax had 
declined to such an extent that it 
was insufficient to meet the costs 
of government. 

“To depend too much upon such 
a tax will place an intolerable bur- 
den upon the active American busi- 
nessman, the man with a salary, 
and the successful professional 
man, thus preventing business ex- 
pansion and production as well as 
individual incentive.” 
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“Hard Cider? Nope— 
new pair of BOSS Gloves’ 


7 







BOSS Jerzy 403— 
Outdoor Work Favorite 


Everybody’s happy with Boss gloves. : 


You're glad to get your hands on some yourself, aren't 


you? That ever-popular brown jersey, for example, 
with the knit wrist. Check your stock right now. 


Next time you order, ask for the best—ask for Boss! 


BEST KNOWN NAME IN 


WORK GLOVES 


59 YEARS OF HAND PROTECTION 








THE BOSS MANUFACTURING COMPANY ® KEWANEE, ILL. 
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THE 


NEW YORK 


ELECTRICAL 
APPLIANCES 


FOR A QUARTER OF A CENTURY 
THIS TRADEMARK HAS STOOD FOR 
“QUALITY AT POPULAR PRICES” 





The Famous EMPIRE 
Electric PERCO-DRIP 


method of coffee-making 








able oils to produce 
clear, rich coffee. Starts 
percolating in 60  sec- 
onds. Modern design, 
polished seamless alu- 
minum with cool, 
molded handle, scratch- 
proof feet, patented di- 
rect-heat emersion ele- 
ment and insulated valve- 


extracts only the desir- \ 





1802 


cup sizes. 





, a F 


No. 759 
Suggested Retail 


less pump. In 5 and 9 





Suggested Retail 
Price $4.75 


Smartly modern chrome finished 
EMPIRE ELECTRIC TOASTER 


offers outstanding fea- 
tures. Handles two large 
bread slices, turns them 
by a flip of the door. 
Large flat top for toast- 
warming. Extra large 
heating element for uni- 
form toasting. Durable 
Construction, black 
enameled base, scratch- 








Price $3.75 
handles. 


proo 


EMPIRE FOCAL-RAY 
ELECTRIC LANTERN 


is the favorite of sports- 
men, farmers, motorists 
—all who need handy, 
dependable, night-light- 
ing. Changes from wide- 
spreading floodlight to 
powerful spot at turn of 
the lens head. All-posi- 
tion pivot base turns 
beam in any desired di- 
rection, 


TWO RIVERS, WISCONSIN 


f feet, large cool 


A quality toaster at popular prices. 






Fock ray 9 


No. 900 
Suggested Retail 
Price $3.00 


RETAIL PRICE SLIGHTLY HIGHER IN WEST 


METAL WARE CORPORATION 


CHICAGO 
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Finished Steel Output 
For the Year Expected 
To Break All-Time Record 


HANCES are excellent that the 
steel industry will break an 
all-time record this year in finished 


steel output. The lron Age, a 
Chilton publication with which 


HarRpDWaARE AGE is affiliated, esti- 
mates that more than 64 million 
tons of finished steel will be pro- 
duced this year—an increase of 85 
per cent over 1939 and more than 
was produced in the peak year of 


1944. 


Ingot Production 


Steel ingot production will ap- 
proach 88 million tons this year 
about 114 million tons less than 
1944, an all-time record. But in- 
got output is no longer the real 
Finished steel output tells 
more. A greater part of the steel 
ingot is finding its way into finish- 
ed steel products. That’s why this 
year will be a banner one and next 
year a super-duper. 


story. 


Part of the credit, says The Iron 
Age, for the increased percentage 
of the ingot going into finished 
steel belongs to the converter. Had 
it not been for large and small 
companies which bought ingots 
and took them elsewhere for con- 
version into finished steel items, 
less steel would have been avail- 
able. Conversion is now a big 
business. It has shown how avail- 
able equipment in one area can 
process products from other dis- 
tricts. 


No Slackening in Demand 


There is no slackening in de- 
mand anywhere. Some large steel 
buyers are so wrought up over the 
possible breakdown of voluntary 
allocations that they are increas- 
ing their conversion deals, where 
possible. Some of these buyers 
privately see a nightmare of priori- 
ties coming. They are preparing 
for that day by searching every 
nook and cranny for steel that can 
be converted to finished steel prod- 
ucts. This will continue for many 
a month. 
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GREATEST 


national 
campaign 


pay Evening Post *Good Housekeeping *Ladies' Home Journal *House Beautiful *House & Garden 


Ps the big JUICE KING Fall and Christmas 
pmotion with the greatest array of sales power 
JUICE KING history! 25,000,000 JUICE 
NG advertisements will blanket the 





intry during October, November and 
cember—at the peak of the gift- 
ying season, 

urcommunity will read JUICE KING 
vertising. They Il see you for Single- 
roke JUICE KING . . . for the amazing 

w model that’s sweeping the nation... ae 


ned 




















» JUICE KING Whole Orange Juicer! SINGLE-STROKE 
m your tie-in NOW! WHOLE ORANGE 
JUICER, $1295 / 
Se See SSeS Tee ee Se eee RS —/eeeee#. 
o 
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Ladies’ Saturday 





Home Evening Good House and 
Journal Post Housekeeping | Garden 
OCT. 9th oct. “4 


; A 





ee 


NOV. NOV. 6th 





* SINGLE-STROKE MODEL JK-30 
° $795 
J K -300 All Chrome —$10.95 


$695 
SINGLE-STROKE MODEL JK-35 
J K -350 AH Chrome —$ 9.95 


DEC. DEC. 4th DEC. 
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Write for your complete JUICE KING promo- 


tional kit—displays, colorful inserts, ads, ete. 
tie-in with 
the JUICE KING 


sales parade 





NATIONAL DIE CASTING COMPANY 
200 Fifth Ave., N.¥.¢, 


Touhy Avenue at Lawndale, Chicago 45, Illinois 
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WHEN YOU SELL 


PRODUCTS 


BS. Stewart Steel Flagpoles 
are used extensively 














Wire Mesh Parti- 
tions provide economical enclosures 








1537 Stewart Block 


@ It will pay you to send your in- 
quiries for these and other iron and 
wire items to Stewart. We handle all 
the details, and pay you a commis- 
sion. You carry no stock nor do you 
make any investment. Write for 
Stewart Catalogs and familiarize 
yourself with the entire line. In addi- 
tion to the items shown, Stewart 
Products comprise: Chain Link Wire 
Fence; All Steel ‘‘Home-Charm” 
Fence; Iron and Wire Window 
Guards; Steel Settees; Iron Lanterns; 
Machinery Guards; Bronze Plaques 
and many others. 


YOU CARRY 
NO STOCK 


Experts in Metal Fabrications since 1886 
Cincinnati 1, Ohio 












ORDER NOW for ~< 
SPECIAL DISCOUNTS —IMMEDIATE DELIVERY 





raisers 


1613 Ed 


Name 


Now, cash in on great back-log of farmer de- 
mand for Cal/f-Teria Nipple Pails! Unavailable 
during the war, they * 


‘sell on sight” to calf 
. « - Special 30 day offer! All orders 


received next 30 days guaranteed special dis- 
counts and IMMEDIATE DELIVERY. Write 
for sample pail, ful! details. 


SEND FOR SAMPLE--— 


The Calf-Teria Co., Dept. K-7 


gewater 


Fort Wayne 3, Indiana 


Send me, without cost or obligation, full details, prices 
and discounts on Calf-Teria Pails. Also, how I can get 





Address. 





Town 


[ 
| 
| 
| 
| 
| sample pail. 
| 
| 
| 
| 


State 
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Display Helps Sell 
Power Tools 
 peeegee window displays of 


power tools, including wood 
and metal working equipment, 
backed up by featured interior 
displays, aid Stillman Hardware 
Co., Oshkosh, Wis., in attaining 
more sales of these items, reports 
J. Meyer, manager, and vice presi- 
dent. 


A Fertile Field 
Oshkosh has a considerable in- 


dustrial reputation which means 
many skilled factory workers. 
There are many woodworking in- 
dustries in that city of 70,000, as 
well as machine tool and other 
plants. Workers in such plants 
like to have their own power tools 
at home to build their homecraft 
shops and to turn out skilled jobs 
whenever the opportunity presents. 

The Stillman Hardware Co., 
through its window and interior 
displays, newspaper, direct mail 
and occasional radio advertising, 
reaches many of these workers, 
and thus builds store traffic for 
tools. 


The Firm Benefits 


The factory worker who buys 
wood and metal-working machin- 
ery is also in the market for many 
quality hand tools, and Stillman’s 
also benefits in this respect. Many 
professional men in and about Osh- 
kosh, too, like woodworking ma- 
chinery as recreational job tools. 
Such men, reports Mr. Meyer, buy 
tools now and then all during the 
year until they have a_ well 


equipped shop. 


Demand Increasing 


“Professional men and farmers 
especially ask us what they should 
have in order to have a well 
equipped homecraft shop,” says 
Mr. Meyer. “Many a piece of 
equipment is sold through an ex- 
planation of the various jobs that 
it will perform. The factory work- 
er knows quite well what these 
tools will do and he doesn’t need 
too much help in buying. How- 
ever, the average citizen, profes- 
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sional man and farmer, who is 
going into the homecraft shop 
field as a hobby or part time busi- 
ness, is open for a lot of good ad- 
vice. And this field is growing.” 


Sales to Factories 

This store also sells power tools 
to Oshkosh factories and small 
plants, including garages and ser- 
vice shops. Mr. Meyer believes 
that this type of business will con- 
tinue to grow, especially as far as 
the small shop and service plant 
are concerned. He takes time off 
himself to visit such shops in the 
Oshkosh vicinity when the pros- 
pect wants him. He says that this 
sort of personal service helps to 
make sales and establishes a bond 
of friendship between buyer and 
seller which means continued good 
relations and additional sales over 
the months ahead. 

Located on the Main Street of 
Oshkosh, the Stillman Hardware 
Co. keeps all its display win- 
dows lighted until 11 o’clock each 
night. In this way the windows 
have an opportunity to catch the 
attention of several theater crowds, 
among whom are quite a few pros- 
pects for power and hand tools. 


Pick-Up Display Policy 
Increases Sales 
= like to pick up 

items from handy displavs in 
the aisles as they leave his store, 
says M. Boyd, of Boyd Hardware, 
Columbus, Neb. 

This firm places one, two or 
more small, compact displays in 
the store’s main aisle regularly 
and finds that they help sell more 
merchandise. 

For example, a display of white 
cups—much in demand by the 
rural trade—sold up to 12 gross 
by midsummer when placed in 
wire baskets where farmers could 
see them as they entered and left 
the store. An excellent sales rec- 
ord was also achieved on canners 
and milk sieves, also placed on 
sale in the main aisle. 

“We have to be careful not to 
crowd the aisle too much,” says 
Mr. Boyd. “There must be room 
for customers to walk back and 
forth. But they certainly will stop 
and look at those aisle displays. 
We've been using them several 
vears now and get fine results.” 
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MELL-HOFFMANN 











@ This Mell-Hoffmann No. 720 Dispenser for waxed paper* and paper 
towels* is a real home necessity with sell-on-sight appeal. Has strong 
all-steel construction with fully enclosed compartment . .. two-tone color 
combination consists of brilliant red cover and white body. Enamel finish 
is infra red baked after assembly; no raw edges to rust. Compartment 
cover forms cutting blade for waxed paper; spring arms hold paper towel- 
ing firmly and with constant tension to prevent free-rolling. Size of 
dispenser: 1214” x 3” x 63”. Key-hole slets in rear panel make wall 
mounting easy. Get details, too, on other Mell-Hoffmann paper dispensers 
...including de luxe combination model and models complete with 
smart 6-jar and 7-jar spice sets! Your jobber will also tell you about 
Mell-Hoffmann kitchen sets, towel shelves, etc. 


* Not included. 
SEE YOUR JOBBER 























Brand New! 








A BRANDED TOOL 


As Advertised in 
POPULAR MECHANICS 
and 


No. 3010 

ASSORTMENT 
3 "Scandia" Chis- 
els ('/2", %"' and 
1") mounted on 
smart blue-and- 
gold display board, 
with matching blue- 
and-gold display 
box. 


DEALER’S 

$ 60 
6 

$300 


RETAIL LIST $5.40 


© Forged Vanadium Steel blades, perfect temper, 
precision ground. 


© Sharpened and honed edges. 

© Fuller's famous unbreakable amber handles, 
full size to fit the mechanic's hand. 

e Every chisel branded and fully guaranteed. 


e%”, %” and 1” sizes; also available in 


open stock. 
*Reg. U. S. Pat. Off. 


FULLER TOOL CO., Inc. 


World's Largest Producers of 
Unbreakable Amber Handle Tools 
| Garrison & Faile Sts., Bronx 59, N. Y. 


ACT NOW! MAIL THIS HANDY COUPON! 


FULLER TOOL COMPANY, Inc. | 
Garrison & Faile Streets, Bronx 59, N. Y. 

1 Rush ..................... No. 3010 Assortments | 
"Scandia"’ Brand Butt Chisels on display board. l 
Name ’ 

! Address : Sanelaeshat-< ; ! 

l ME ediccwecne Zone . .... State ! 

' Se Ct IN «bo hrtnesceenevecsonen I 

i I 


a Ueachaperesadipariaiace cibihenscmeenines 


200 








Lead car and $20,000 32-foot trailer, forming new Mobile Display Unit built by 
Sloss & Brittain, San Francisco hardware wholesaler, to bring over 2,000 sporting goods 
items to out-of-the-way dealers in Northern California. 


California Wholesaler Brings Tackle Stock 
Right to Dealers 


EWEST in West Coast mer- 

chandising ideas and unique 
in the wholesale hardware field, is 
the Mobile Display Unit now be- 
ing put into service by Sloss & 
Brittain, 100 Potrero Ave., San 
Francisco, hardware wholesalers 
for Northern California. 

In the form of a 32-foot stream- 
lined aluminum trailer, weighing 
over three tons and costing more 
than $20,000 to build and equip, 
the unit displays over 2000 sport- 
ing goods items, and is in charge 
of an experienced sporting goods 
specialist. 

The mobile display gives deal- 
ers in the smaller towns an oppor- 
tunity to see actual samples of the 
merchandise without visiting the 
wholesale house before placing 
their orders. Through the unit, 
the complete Sloss & Brittain fish- 
ing equipment catalog is brought 
to life, and hardware and sporting 
goods dealers in the small towns 
can see ‘and examine the latest 


items in their line, can more easily 
keep abreast of new developments 
and stock their stores more intel- 
ligently. 

As a result of the unit’s reception 
on its recent “shake-down” tour, 
Sloss & Brittain is already plan- 
ning additional mobile units to 
bring other lines to the personal 
attention of dealers. 

Constructed of aluminum and 
trimmed on the exterior with the 
Sloss & Brittain colors of blue and 
gold, the unit has its own heat- 
ing, ventilating, and refrigerator 
equipment and is illuminated by 
fluorescent lighting. The lead car, 
an attractively painted panel truc': 
specially designed for the purpose, 
carries scale power generating 
equipment sufficient to supply all 
needs of the unit. 

A built-in lounge, chairs, and 
order desk make the Mobile Dis- 
play Unit not only convenient but 
pleasant to view and order from 


the display. 





Interior view of trailer. Floor covering if of red linoleum, fixtures are of polished 
gumwood with aluminum trim. Ceiling, of polished gumwood, has fluorescent lighting 
and ventilators. 
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COMPARE! Unretouched photos show (left) 
an ordinary file with old style teeth, and 
(right) a Heller NUCUT File with “Wavy Teeth.” 





There's more than meets the eye in the 
“wavy tooth” construction of a Heller 
NUCUT File. You can see the differ- 
ence at first glance. What's more, you 
can tell the difference in use—from the 
very first stroke. 


A Heller NUCUT combines coarse and 
fine teeth ...cuts deep and finishes 
smooth ... both in one and the same 
stroke. It clears itself quickly, removes 
more metal, lasts longer. 

Here is real cutting power—made for 
the toughest of filing jobs. For NUCUT 
shapes, cuts and sizes to fill your cus- 
tomers’ needs best, see your jobber. 





o& 


Qe e” 


HELLER BROTHERS 
COMPANY 


Newark, N. J....... Newcomerstown, Ohio 


Good Tools Since 1836 
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Easy-locking side seam 
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of frees 


from fast-selling 


Milcor/OCK , ]/OINT 


Stove Pipe 


Your customers spot the 3. Fade-away crimp for quick, 


easy-to-use advantages of easy assembly: Short crimp 
Milcor Lock Joint at a glance. has edge turned in slight- 
Here are the features that ly. Fades away into a wide, 
ring up profitable stove-pipe smooth shoulder before 
sales for you: the bead. This gives you 


a strong, snug-fitting joint. 
You don’t have to worry 
about odor or danger of 
leakage. 
Yes, Lock Joint is the conven- 
ient, up-to-date stove pipe 
your customers want. It’s 
2. Non-slip end lock: Prongs available in all standard sizes 
on locking tongue fitinto —in beautiful Milcor Blue. 
concealed slotinthe other Stock Milcor Lock Joint for 
side. There’s no side-slip. more stove-pipe sales. 


1. Easy-locking seam: You 
simply slide the notched 
edge into the opposite 
groove and you have a 
tight seam—the pipe can’t 

Non-slip end lock pull apart. 





INLAND STEEL PRODUCTS COMPANY 
(Sons 


MiLcoR. STEEL COMPANY 
ey 






FORMERLY Mitcor 


MILWAUKEE 1, WISCONSIN 


Baltimore 24, Md. Los Angeles 23, Calif, 
Strong, tight-joint, Buffalo 11, N. Y. Cleveland 14, Ohio New York 22, N. Y. 
fade-away crimp Chicago 9, III. Detroit 2, Mich. Rochester 9, N. Y. 

Cincinnati 25, Ohio Kansas City 8, Mo. St. Louis 10, Mo. 






Another heating season sales-builder 
— the Milcor Airtite Heater 


Tell your customers about these appealing features, 
for profitable sales on this hot item: 
Appearance — Made of richly finished sheet steel. 
Durability — Double-seam construction adds strength. 
Design — Perfected stove-pipe coller holds stove- 
pipe securely. 
Comfort — Corrugated sides multiply heat radiation. 
4-51 





gives you a handsome profit. 





Farmers Fine Prospects 
For All Types of Tools 


ROSPEROUS farmers today 

want the proper hand and pow- 
er tools for farm rebuilding and 
service operations, and the Jones 
Hardware, of York, Neb., is cash- 
ing in on this demand with ade- 
quate stocks and displays of both 
types of tools. 

J. H. Jones says that power 
tool windows always attract the at- 
tention of farmers and bring them 
into the store to ask questions 
about various types of equip- 
ment. The store shows small ana 
large power tools, including wood- 
working and metal working equip- 
ment. 


A Sign of Interest 


“It’s a sure sign of interest when 
a farmer comes in and asks what 
operations some of the larger 
power tool items can do,” says 


D. H. Jones, son of J. H., and 


| active in the management of the 
| store. “Many farmers already 
| know what some of these tools will 


do, but they are interested in get- 
ting our slant on tool perform- 
ance, because they know such 
tools have a variety of uses.” 


When the store personnel gets 


| talking to farmers about some 





power tool, a few questions will 
soon reveal which of these items 
the farmer now has on the farm, 
says Mr. Jones. Then it is possible 
to suggest other tools, items which 
will help the prospect round out 
his tool stock so that he can do a 
greater variety of repair and other 
service tasks. 


Most Sales for Cash 


Prices on power tools do not 
seem to bother farmers too much, 
says Mr. Jones. They recognize 
their usefulness, their durability, 
and can envision plenty of work 
for such articles throughout the 
year. Most power tool purchases 
are for cash. In fact, Mr. Jones 
and his son encourage cash pur- 
chases on all items sold in the 
store. To date, very little credit 
has been issued and farmers have 
not asked for much of it. 


’ The hand tool section at the 


store is well stocked with a variety 
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of tools. This department is espe- 
cially well patronized by carpen- 
ters, contractors and _ farmers, 
alike, because of the versatility of 
the stock. 


Novel Display Feature 


A novel display feature here are 
the semi- step-up bins which are 
used to show many small hard- 
ware and allied items which the 
tool prospect and customer can 
use. Mr. Jones says that these bins 
are an important factor in selling 
additional merchandise, because 
they put the articles where pros- 
pects can see them when purchas- 
ing related merchandise. 


Center of Store Display 
Of Appliances Catches 
The Eye 


[" pays to display electrical and 
home appliances at the center of 
the store and not to stint on the 
space. 

This has been the experience of 
the P. H. Theede Co., Prophets- 
town, Ill., under the managership 
of Mabel Rogers. Appliances at 
this store get a very prominent 
center aisle display and this at- 
tracts numerous townspeople and 
farmers. 

Mrs. Rogers also states that 
demonstrations of various apph- 
ances have proved big aids in sell- 
ing. Whenever possible, this firm 
arranges for demonstrations and 
invites folks in to watch. An auto- 
matic washing machine, constant- 
ly hooked up, always interests 
many farm women and their hus- 
bands. 


Fire Prevention Window 
Told a Story 


STRIKINGLY effective win- 

dow was used last year by 
the Meisel Hardware & Supply 
Co., Bay City, Mich., in its retail 
division. 

A large sign carried the copy 
“Wise Men Prevent Fires” while 
pieces of fire fighting equipment 
were displayed nearby. The win- 
dow area was well lighted at night 
and attracted much attention at 
all times. 









FOR EVERHOT AUTOMATIC COOKING 
Everhot squarely meets the modern demand 
for push button cooking in limited space. Four 
great leaders — 


<P, 








@ Everbot Roaster Oven 
No. 900 DeLuxe Model 
—905 Budgeteer Model. 
Cooks a balanced mea! for 
up to ten persons in one 
operation. Roasts a 20-24 
pound turkey. 


@ Everhbot Casserole 
Roasterette No. 851, 3% 
quarts liquid capacity, 6 
pounds of meat or fowl. 





| @ Everbot Automatic Roast- 
| erette No. 930, 5 quarts liquid 
capacity, 9 pounds of meat or 
owl. 





Exclusive convenience features give compelling sales appeal to each of 
these items. Each is the product of research, study and thoughtful 
engineering. Each squarely meets the requirements of the consumer 
market it is designed to serve. 

Everhot Roaster Oven with its Turn-A-Knob Cover lifter, deeper 
shorter cooking well to provide thermal balance, Fiberglas insulation, 

accurate easily operated controls, delivers a definitely greater kitchen 
| value, easily demonstrated by a point-by-point check. 
| 





Everhot Automatic Roasterette is designed to meet the big waiting 
market between a Roaster Oven and a Casserole. This Everhot provides 
fully automatic Heat Control and a remavable inset pan. 12”x14"x9)” 
high, steel aluminum body. Fiberglas insulation. 
Everhot Casserole Roasterette. Two heat control. Steel and alumium. 
Fiberglas insulation. Cooks and serves meals right on the dining table. 


| WE'RE TELLING YOUR PUBLIC 


These Four Everhots will be featured in Everhot 
advertising throughout fall and winter in Better 
Homes and Gardens, Ladies’ Home Journal, 
McCall's, Household, Woman's Home Companion, 
House and Garden and American Magazine. 
Display them together. Order early and order plenty. 


THE SWARTZBAUGH MFG. CO., Toledo 6, Ohio 


~€VERHOT PRODUCTS 
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Musical Illuminated 
Tree Stands 


Christmas tree stand plays Christmas 
carols by winding the key and by plug- 
ging it in the lower branches of the 





tree are illuminated by a built-in light 
box which has two additional outlets 
for tree lights and accessories. Unit is 
built of aluminum and steel. All elec- 
trical installations are Underwriters 
Laboratory approved. Claimed to sup- 
port any tree up to 10 ft. Stand is 
flocked in a soft velvet finish in red, 
silvery white and green. Genuine Swiss 
movement plays carols. It is 13 by 13 by 
4 in. and weighs about 8 Ib. Suggested 
to retail for $9.95. Packed individually, 
six to carton. Brandt Mfg. Co., 9784 
Bellanca St., Los Angeles 45, Cal. 


Fireproof Hangers, Hooks 


Bonna Co., 18 E. 41st St., New York 
City, offers a fireproof “Silk Glow” 
safety first package of hangers and 
hooks for the Christmas tree. S-shaped 
for quick application, rayon silk covers 
each hanger embodied on an easily bent 
wire that holds firmly however shaped 
by user, says maker. Fireproofed “Silk 
Glows” are said to be safe from sparks 
or flame due to electric wiring or other 
hazards. Package is in red and green 
with heat-sealed Cellophane housing it. 


204 


Contents are visible through a cut-out 
window, shaped like a Christmas tree 
in the center of the package, making a 
self-selling display on counters. 


Gift Wrapped Brass 
Door Knockers 


Hardware Division, Slaymaker Lock 
Co., Lancaster, Pa., offers a display as- 
sortment, D-6, of brass door knockers 
consisting of seven each of six different 
knockers. One of each style is mounted 
on a smart 18 by 11 in. display board, 
while the remainder are gift wrapped in 
cellophane and packed in attractive gift 
boxes. Display board, which is covered 
with a silk flocking, is given free with 
each complete assortment. On shipments 
from now until Christmas, knockers will 
be wrapped in Yuletide cellophane. 
After the holidays a plain cellophane 
wrapping will be employed. Knockers 
comprising the ‘assortment have been 
selected because of their variety in de- 
sign and range in price. 





Flashlight Christmas 
Package 


Olin Industries, Inc., East Alton, IIL., 
offers a Christmas package containing 
two of the most popular flashlights in 


K 


wintltt? 
(ou) Girt SET 


“THE perrect 
paAIR” ” 





the Winchester line, one for the home 
and one for the car. Package is litho- 
graphed in color and by raising the top 
and fitting it into a slot it becomes a 
striking counter display of itself. Home 
type is the luminous-case flashlight, the 
case of which glows in the dark. Second 
type is equipped with a translucent red 
warning lens ring. Provides direct illu- 
mination for making repairs and the 
translucent ring acts as a warning to 
on-coming motorists. 





Musical Christmas Stocking 


Fred Gretsch Mfg. Co., 60 Broadway, 
Brooklyn 11, N. Y., offers the “Gretsch” 
musical Christmas stocking suggested 
to retail for $1. Stocking contains four 
easy-to-play musica! instruments—song 
flute in “C,” All-American fife, Humana- 
tone, or nose flute, and the C-Alta- 
Ocarina, with instruction and song book. 
Standard packing carton of three doz. 
shipping weight, 20 lbs. 
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Ski-Sled Combination 
Made by Poloron 


“Sked” is a combination of ski and 
sled, manufactured by Poloron Prod- 
ucts, Inc., New Rochelle, N. Y. Open 








in the rear for free play of the ski-like 


runners, the front end is joined and 

connected with two posts whose ends 

at the top are shaped into rubber- Fulten TRIPLE 

covered handlebars, which are used for STRENGTH 
| 


support and balance. The runners are 


, Il., of aluminum and the other parts of fe ) F T P fe) oO oO U g iz a 


‘ining steel. Adjustable foot-rests hold the 

its in foot firmly in place but make it pos- / 
sible for the “skedder” to jump out 

quickly. Brakes work instantaneously e 
by driving two flanges at the sides of SC sie 
the runners into the snow with pres- 


sure on the heel part of the foot-rest. 
Baked enamel finish. To retail for 





Using Fulton all-weather tarps pays off for 





$13.95. farmers in protection of machinery and crops, 

; ; as a temporary shelter for livestock and pro- 

. duce... in a 1000 money-saving ways. Fulton 

Holiday Greetings Protection against weather pays off for YOU in bigger, more profitable 
and rust for mochinery and Tr ° ° 

On Colored Lamps sunpties. sales! The eye-catching colored reinforcements 


under grommets which give Fulton triple- 
strength at points of strain... the unique 
name-on-your-tarp feature ...are extra sales 
appeals that are bringing new profits to 


| 
Sheldon Electric Co., 68-98 Coit St., | 
Irvington, N. J, is making its R-40 
lamps with Merry Christmas and Happy 
New Year emblazoned on the faces. 








” When illuminated the wording appears Fulton dealers. 
as green or red letters against a green 
home or red background. Can be used in 
litho- conventional sockets. Effective for dis- D E A L E R S WA N T E D 
p top play use when used with a flasher. | . : . 
aged | Build Sales... Build Profits...Get Fulton! 
— Act now... get the profitable dealership for 
: Fulton triple-strength tarps. Gét the lion's 
= | share of the tarp business in your territory 
‘tl. | with Fulton, the tarp with extra sales appeal! 
ie There’s a size for every use...a thousand 
iyo Temporary livestock shelter. uses for every size! 
ing FREE ADVERTISING HELPS 
seen Write today for full information about the Fulton 
ay, : selling plan which includes local newspaper adver- 
— Selling Plan tising, direct mail advertising and store display . 
“ste ! and THE NEW ‘‘NAME ON YOUR TARP” ‘ 
four for Dealers! tROMoTION! Address: Fulton Bag & Cotton Mills, 
song P. O. Box 1726, Atlanta 1, Georgia. 
mf These two lamps are available as 10- FULTON BAG & co T TON MILLS 
| watt, 110-125 volt, aluminized, gas-filled ‘ . 3 
wok. , ; z 7 os Monvtactu s Since 
d sulbs with a rated life of 5,000 hours. eines Mivkaaies $?. Levis Dolles Konsos City Kons 
OZ. Atlanto Minneapolis New York , 





Red or green. List price $1.80. Denver 
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have pr Aci known how to make a 
sale. Handsome displays feature 
colorful easy-grip plastic unbreak- 
able handles. Polished blades are 
fully hardened, tempered for longer 
life and reliability. Displays are 


specially boxed. 
EACH SCREW DRIVER FULLY GUARANTEED 


iitidd 





No. 66 Screw Driver Assortment (i doz.) 





No. AX Midget Screw Driver 
Assortment (1 doz.) 
a about other GREAT NECK 







best-selling displays! 
UNRIVALLED IN 
PRICE & QUALITY! 


SEE YOUR JOBBER 















WHAT'S NEW 





Trimz Multi-Purpose 
Paper Resists Fire 


“Under the Christmas Tree,” a new 
holiday decoration made by the Trimz 
Co., Inc., Chicago, for home and com- 
mercial use. In the home it can be 
draped around tree base or across the 
mantle, hung at the windows or used as 
a tablecloth. In stores it can be draped 
or hung in windows, showcases and 
other interior displays. Cloth-like cel- 
lulose fibre, 90 in. long and 30 in. wide, 
it is said to be fire-resistant, of sturdy 
construction, and easy to drape and 
fold. Can be used for gift wrappings. 
The three patterns are “Jingle Bells,” 
a design of large silver bells splashed 
with blue and red, swinging from gar- 
lands of evergreen branches; “Holly,” 
bright green sprays and red poinsettias; 
and “Peppermint Stick,” red and white 
striped candy canes combined with col- 
ored Christmas tree ornaments. Pack- 


aged in Cellophane envelope, it will 
retail for 59 cents. Distribution through 
jobbers and retail outlets. J. H. Ras- 
mussen and Co., 1454, Merchandise 
Mart, Chicago, are the national sales 
agents and will handle all industries. 





Adhesive Base For 
‘Snow’ Coatings 


Paisley Flock Cement No. 3125 is a 
new liquid plastic resin adhesive de- 
signed to adhere white or colored cot- 
ton, rayon or wool flock to irregular 
surfaces, such as Christmas trees and 
branches or natural or artificial foliage. 
It is applied by hand brushing, spray 
guns or by dipping. The adhesive is 
dilutable with water, the amount of di- 
lution depending on the coating method 
employed. A few seconds after appli- 
cation, it forms a tacky film on the 
branches, the flock is then dusted or 





blown on the coated areas and the ex- 
cess shaken off. When finally dry, the 
adhesive holds the flock. Paisley Prod- 
ucts, Inc., |\770 Canalport Ave., Chicago 
16, Ill., and 630 W. 5lst St., New York 
City 19, offer the cement in quart, gal- 
lon, 5 gal. and 55 gal. drum packings. 





Foster Band Saw 


Foster Mfg. Co., 1 Kinsey Ave., Buf- 
falo 17, N. Y., offers a 12 in. band 
saw 33% in. overall with a tilt table 
50 deg. through zero to 45 deg. The 
12 in. wheels, crowned with oil and 
wear-resistant rubber tires, ride in seal- 
ed-for-life ball bearings. Although 
weighing only 47 lbs., saw has an un- 
usually heavy frame which makes it de- 
sirable for heavy duty work in fabri- 
cating all types of wood and plastic 
parts. Suggested to retail for $69.95. 





Wecolite Baster 


Wecolite Co., 552 W. 53rd St., New 
York City 19, an. all purpose baster, 
tube of which is made of a boilable 
plastic. Tube is long therefore protect- 
ing the housewife’s hands and arms 
against burns. Has a wider opening 
than previous models. May be used for 
basting of meat and fowl, skimming 
milk, watering flowers, spraying grease 
and basting desserts. Packed in four- 
color display box. Equipped with an 
extra heavy bulb. 
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ANNOUNGING 


FIRST TIME IN USA. 
WOLF PORTABLE ELECTRIC TOOLS 


NOTED FOR FINE ENGLISH CRAFTSMANSHIP 


HALF A GENTURY IN 
50 WORLD MARKETS 
WINNING RECOGNITION 


FOR HIGH QUALITY 









NOW AVAILABLE—FOR IMMEDIATE DELIVERY 










SD4C '/2 
STANDARD DUTY DRILL 
FOR 
@ POWERFUL » PRODUCTION 
@ LIGHTWEIGHT 
MAINTENANCE 


@ AIR-COOLED 
@ UNIVERSAL 110-120 VOLTS 


@ 3-WIRE RUBBER CORD 
INCLUDING GROUND LEAD 


. CONSTRUCTION 








FINE ENGLISH TOOLS 


Every one of them performance proved. 











ich sreep Prices, deliveries and di 
ALve S84 rices, Vv and distributor 


* cme 
particulars on request. CHISEL MORTISER 





WAREHOUSE STOCKS AND SERVICE DEPOT: NEW YORK CITY.—ADDRESS 
S. WOLF & co. LTD., LONDON ENQUIRIES TO: U.S. FACTORY REPRESENTATIVE, FRED L. STUART, ROOM 
1t1t, 33 WEST 42no STREET, NEW YORK 18, N.Y.— LAckawanna 42255 
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and save your customers 


up to 200% with 
HAWKINS 


PREFABRICATED 


Adjustable Railings 


PATENT PENDING 








+ 40065) Sees , 





9 rr ean iss 


, i ' Z 
eho ALLitinv 


No expensive drawings, no delay. 





Simply combine the proper amounts 







of eve and bevel ra with posts 
fre 


and ornaments rom information on 





\ 
customers rough sketch Fit any 







tread and rise. Easily assembled. 






Low costs and quick service will 







bring you volume sales with good 






prof tT argir 7 









i You | want ft stock Hawkins Adjustable 
: Window Guards, too. Fit any window 


or removed in 





installed 
a jiffy with special key. Sell over- 
the-counter for 


customer installation. 





Write for details 








OE oe gee 


HAWKINS INC. 


315 North 4th St. 


IRON CO., 


Birmingham 4, Ala. 
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WHAT’S NEW 





Plastic Aprons, Tablecloths 
In 'Reusable Bag’ 
C. K. Turk Corp., South Bend, Ind., 


is showing plastic household aprons and 
table covers in an attractive clear plas- 
tic package that opens up into a handy 


refrigerator bag. Made of “Polyethy- 
lene” plastic, the refrigerator bag is 
10 by 15 in. A bright red tag stitched 
into the binding edge tells the customer 
to “Save this Package.” Each table 
cover and apron is wrapped in a smart 
green and black label which presents 
descriptive copy, suggestions for proper 
care of the product, dimensions and in 
the case of the aprons, illustrations of 
the model. Vinyl plastic aprons are 
available in six styles, in solid colors 
or prints. The table covers, also of Viny), 
are available in two standard sizes, and 
in two styles in each size. They are 
made in many gay full color decorator 
prints. 


Samson Tandem Toaster 
Buffet Tray Set 


Samson United Corp., Rochester, 
N. Y., offers a buffet tray set designed 
for use with the Samson Tandem auto- 
matic toaster to be sold separately or 
with the toaster. Set includes serving 
tray and four food dishes. Tray and 
side-rails are of chrome-plated steel 
with handles and end-walls of burgundy 
plastic, matching the base, knobs and 
handles of the toaster. Dishes are of 
gray, molded polystyrene, easily washed 
and said to be unaffected by food acids. 





Tray is suggested to retail for $12, 
toaster for $21.95 and combine for 
$33.95. 
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SELL nationally advertised 


MORE 
and you ry: | | profitable repeat 


- 
the finest ¢/ MORE 
sales volume with 
the world’s finest 
stove mats 
CHROME QUEEN Yom 
walt pecveetor = @/MORE 
Xmas sales with 


Aristo-Mats, the 
practical Xmas gift 
































: j 
4 
a 


ON STOVE—CHROME QUEEN 













MORNING 
GLORY 


Aristo-Mats are easy to sell because they are nationally advertised 
Aristo-Mats are easy to sell because they are top quality, precision built 
and approved by GOOD HOUSEKEEPING and PARENTS’ magazines. we 
Only Aristo-Mats have exclusive features such as safety-ringed Kant-Kut CRS 
corners and “Quad Coat” process. Only Aristo-Mats come in a range re ee 


RRS 
























of sizes to fit all stoves and a selection of patterns to fit every kitchen. < , 
Aristo-Mats are guaranteed not to chip or peel and to retain their mirror- aia Bee a 
like beauty indefinitely. RAY aS a> 
x@> 
| | let 
MORE THAN 100,000,000 READERS SEE KGHOO* 
ARISTO-MAT NATIONAL ADVERTISEMENTS ¥ sete? 
IN LADIES’ HOME JOURNAL + WOMAN’S . 
HOME COMPANION - BETTER HOMES AND «@ 


GARDENS + GOOD HOUSEKEEPING + PAR- 
ENTS’ « McCALL’S « WOMAN’S DAY + HOUSE 
BEAUTIFUL - GUIDE FOR THE BRIDE-GRIT —-CUP'N’ 
AND DAILY NEWSPAPERS. — 














nteed by > 
Good Housekeeping 
<< wt 


=“ OMPANION 


For further information regarding other patterns, 


44 spcramse 


see your local jobber, distributor, or write 





ede Be MAT COMPANY 


1315 West Congress Street . Chicago 
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REGENT TROWELS 


Brick — Pointing 





Pointing 
Trowel 
Philadelphia 
Pattern 


Sell Them With Confidence 


Regent Trowels are tempered and taper 
ground just right—the fine steel blades are 
nicely polished. 

Made with electro welded steel stem— 
extra strong where strength is needed. 
Hardwood handle set at tested angle fo: 
correct balance and hang. Brass ferrule 
on handle. Fully approved by Master 
Craftsmen. 


Their popular price and absolute quar- 
antee helps the sale. Immediate delivery! 


The Regent line also included: Plasting 
Trowels, Brick Layers Jointers, Cement Ed- 
gers, Groovers, etc. 


Our Literature tells all and our Trade 
discounts will please you. 


REGENT INDUSTRIES, INC. 
443 GOTH STREET 
WEST NEW YORK, NEW JERSEY 











INCREASE YOUR PROFITS 
me MODERN 


LAWN MOWER 


SHARPENER 





INCREASE YOUR PROFITS 


PRICED 


$24150 


(less motor) 


STIMULATE STORE TRAFFIC 


me MODERN ..cvc. SHARPENER 


Sharpens All Reel Type Mowers * Hand, Power 
or Gang * 10 to 20 Minutes * No Dismantling 
No Extra Attachments Needed 


All reel type mowers, from 5-inch edgers to 36- 
inch power mowers, ore quickly sharpened to 
extreme ends of both left and right twist reel 
blades. Handle, wheels, roller and motor remain 
in place when sharpening is in process. Bed knife 
is sharpened in same brackets that hold mower 
in grinding position. No extra attachments re- 
quired. One lever puts mower or bed knife in 
grinding position, 100% steel construction, 
Grinding head rides on five ball bearing races. 
Small, compact, easy to operate. Sharpens wood 
chisels, joiner knives and planer blades without 
extra attachments. Skate Sharpener Attachments 
Available. 
Send for Free Bulletin No. 27B 


ORDER NOW * IMMEDIATE DELIVERY 


MODERN MFG. CO. 


160 N. FAIR OAKS AVE. * PASADENA 1, CALIF, 
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‘Real-O-Horse’ 


Quel Products, Inc., Cleveland, Ohio, 
offers the “Real-O-Horse.” Toy slips 
over the child’s body and is suspended 


by a harness allowing the rider to grasp 
the reins. It is a western horse in strong 
brown, black and white. Made of 200 
lb. test specially treated corrugated 
board, which weighs 25 oz. Overall size 
of body is 26 by 14 by 6 in. when as- 
sembled. Shipped flat, it is designed for 
quick and easy assembly. Suggested to 
retail for $2.50. On inside of shipping 
carton are attractive western cutouts: 
six-shooter, holster, gauntlets, desperado 
signs, etc. Shipping weight 2 Ib. 


‘On-A-Lite’ Christmas 
Tree Lights 


Tron Fireman Mig. Co., Portland, 
Ore., offers “On-A-Lite” Christmas tree 
lights which use any ordinary candle- 


abra base bulb and can be attached to 
any rubber covered or fabric parallel 
cord, Sockets are constructed in two 
pieces that fit around the cord and when 
screwed together make a contact with 
the wire itself. Each socket and its 
bulb is independent of all the others, 
and one burned out light has no effect 
on the others. Small clamp holds the 
socket to the branch. Tree may be 
draped with the cord first and then the 
sockets attached in the places where 
tney will look the best As many addi- 










tional sockets as needed can be pur- 
chased and attached to the original cord. 
As long as users do not use over 50 
lamps per outlet, users will not over- 
load outlets. May be used for decora- 
tion by illumination other than Christ- 
mas trees. Sets are sold in boxes of 
eight sockets and bulbs an a 12 ft. cord. 
Suggested to retail for $3.95, additional 
sockets may be purchased at 35 cents 
each, 


Strawberry Clock 


Ceramic Clock Co., 216 N. Clinton 
St., Chicago 6, IIL, offers the 471] 
round porcelain kitchen clock embossed 
with a strawberry design. Features 
self-starting electric movement, white 





cord and is,8% in. in diameter. Clocks 
are individually boxed, six to a carton, 
shipping weight of which is 18 lbs. 


Pilot Lines Fancy 


Christmas Wraps 

The Bevin-Wilcox Line Co., East 
Hampton, Conn., offers dealers attrac 
tively printed special wraps into which 
selections of their Pilot lines may be 
inserted for gift presentation. The color 
ful design of the wraps includes a 
printed card providing space for address- 
ing. Gift wraps are available in two 
styles, one to take one or more fly lines 
and the other to take one or two con 
nected spools of Pilot casting or trolling 
lines. Packages are so designed that 
they can be used with a wide choice of 
lines both as to size and style as well 
as price, including both the level and 
double tapered fly lines. 
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Immediate Delivery On These 
FAST SELLERS 


TURNBUCKLES ASSORTMENT 


Handsome all-metal display panel in two 
colors, size 14"° x 16", with silk screen; 52 
Turnbuckles in 10 most popular sizes, individ- 
ually packed. Also open stock eye and 
eye, Hook and Eye, Hook and Hook. 





EYE BOLT ASSORTMENT 


Beautiful display panel similar to other, with 
assortment of | dozen each of |0 sizes of Eye 
Bolts individually packed. Also open stock in 
12 sizes 


“OSBORN" UTILITY HOOK 


Lowest priced 
hook on market, 
25c retail seller. 
Sturdy, sized 
right. For bales, 
boxes, meat, etc. 





OUR POLICY 


is to give prompt service on 
superior products and a fair 
price through recognized job- 
bers. All items available now 
through your jobber. 





_— DEPEND ON 


Vi urnbuchle 4 


Turnbuckles, Inc 


INDIANA 


BOX 227 
FACTORY: GRAND BEACH, MICHIGAN 


MICHIGAN CITY 


HARDWARE 
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Sandee ‘Play Safe’ Toys 


Sandee Mig. Co., 5050 Foster Ave., 
is introducing a line of 
12 “Play Safe” 


line includes toys for infants, and game 





and wheel toys. The 12 items are 

Safe-Stringer, Safe-Spin, Bright-Eyes, 
Safe Gym, Rolly the Rattle, Safe-Whirl, 
Safe Ride, Safe Flight, Safe Golf, Safe 
Croquet, Safe Pitch and Safe Whirl de 
Luxe. Toys are packaged in visual con- 
material permitting 


tainers of acetate 


examination of the toy. Copy on pack 
age describes contents and gives sale 
features as well as directions. Small 
book featuring all items is fastened to 
each toy with colored string. Materials 
Tentite, Plexiglas, Catalin 
Toys have soft, scratch free 


used include 
and others. 

finish, brilliant 
sharp edges, and are easy to clean and 
keep clean. A “Scotch baby,” trade 
mark, 


enduring colors, no 


appears on all packages. 


Tree 'Crystallite’ 


Will & Baumer Candle Co., Inc., 
Syracuse, N. Y., is introducing the 
Tree Crystallite candle which outlines 
reflected 


over a 


the decorative design with 
light. A red translucent covering 
white center is perforated in a stylized 


star and tree pattern that is illuminated 





by the reflected glow of the candle it- 
self. Tree Crystallite, 
box, is suggested to retail at $1.19. 


packed one to a 


toys. All plastic the 





FAN-GLO HEETAIRE 


gives you everything 
. and especially 


p> PROFITS! 


PARENTS 
MAGATING 





heaters built that give both 


The only 
kinds of heat (infra-red rays plus fan- 


forced heated air). The only heaters 
built that give your customers WARM 
COMFORT QUICKLY—the FAN-GLO 
HEETAIRES — give you a complete 
SALES and PROFITS program! A pow- 
erful advertising and merchandising cam- 
paign that means more goods moved to 
people — more people moved to goods 
- MORE PROFITS FOR YOU! 


* A COMPLETE QUALITY LINE 

An entire line of matched heaters 
portables and built-ins — in every price 
range, for every purse and person. 


* SPACE-SAVING, SELLING DISPLAY 
Three new practical displays (for port- 
able and built-ins) that take little space 

that catch her eye make her buy! 


% CONSUMER LITERATURE 

Two colorful lightweight statement in- 
closures and counter throwaways. They 
fit your small envelopes they’re loaded 
with “come and get it” sells-manship! 


*A POCKET-SIZE SALES MANUAL 
The 36-page “Guide to Quick Heating” 
tells your salesmen all about heaters 

how to merchandise and sell profitably! 


% NEWSPAPER ADS AND MATS 

Six different productiye retail ads— run 
them over your signature and be ready 
for better business. 


*% A COMPARISON AIRFLOW CHART 
The “tell all” 11” x 14” chart a new 
contribution to sales — turns shoppers 
into customers! 


w rife, wire or phone your sup lier—or us—fe ” 


the story of FAN-GLO HEETAIRE PROPITS! 


@) Tested and Listed Under Reexamination 


Service by Underwriters Laboratories, Inc. 
y , 


MARKEL 


ELECTRIC PRODUCTS, INC 


LA SALLE 


LIGHTING PRODUCTS, INC 





154 SENECA ST. © BUFFALO 3, N. Y. 
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BELT acing COCR RAMONE a2 


The all purpose belt lacing 
with the patented steel 
binder bars, that: (1) hold 


hooks permanently in align- 3-4 
ment, (2) lap over and 

protect belt ends, prevent 4% 
fraying and add to belt 

life. 


Safety Belt Lacing can be 
applied by any standard 
lacing machine vise lacer 
or put on with a hammer if 
you have an inexpensive 
Safety TU-WAY Hammer 


or Vise Lacer. 


SAFETY BENCH LACER 


Applies all standard make belt hooks. Belt 
thickness adjustment assures “perfect' fit. 





SAFETY BELT-LACER CO. 


5390 N. Menard Ave. 


CK 


Chicago 30, U.S.A. 

















Animal Shampoo 


(Highly Concentrated) 
Wet animal's hair. Apply 
shampoo. Wash thoroughly in 
circular motion. with brush, 
cloth or sponge. Rinse and dry. 
mercint comma A superior and economical 
shampoo. A _ non - irritating 
cleaner for hair and skin 





SHEPS ANIMAL 
Hair Dressing 
Made Especially for 


SHOWTIME 


Caine Fairs, 4-H Clubs, Cir- 

cus, Sales — wherever horses, 

colts, cattle, calves, dogs, and 

pets are featured 

Makes all animals hair slick 
and glossy. 

Economical — Only a= small 
amount required. 








‘Liquid Seddle Soap 
A Leather Cleaner 





ets, golf bags, riding and har- 


“a —) DOSS equipment—all fine leather. 
SS Cleans—Softens— Preserves. 


A Superior Soap for the Shine Trade 
Sold by jobbers everywhere 
anufactured by 


Neatslene Co., Omaha 8, Nebr. 


ROY W. SHEPARD, “SHEP” 

















Animal Archery Game 


The Rollin Wilson Co., Memphis 7, 
Tenn., offers animal archery game No. 
750 which includes animal targets, 12 





by 30 in. as illustrated in three colors 
and varnished. Also hickory bow, 30 in. 
long with three 12-in. feathered arrows 
with rubber safety suction cups. Games 
are packed assorted, six polar bears and 
six grizzly bears to each dozen. Packed 
two and four dozen to case, weighing 
10 lb. per doz. Suggested to retail for 


$1. 


Christmas 'Kristles' 


Kusan, Inc., Henderson, Ky., is mak- 
ing lifetime plastic Christmas tree orna- 
ments, Christmas characters are enclosed 








in tinted plastic orna- 


transparent 
ments, reflecting the glow of the tree’s 
colored lights. Maker says the orna- 
ments are shatterproof, non-inflammable, 
and washable. Hooks are molded as part 
of the ornament. After the holiday’s 


Kristles may be hung on the baby’s play 
pen or bed for amusement. Packaged in 
a colorful gift package, suggested to 
retail for $1. 


Gem's Stocking 
Full of Shaves 


American Safety Razor Corp., 315 
Jay St., Brooklyn, N. Y., offers an ap- 
pealing gift idea for the men of the fam 
ily. Gem’s Stocking Full of Shaves, sug- 
gested to retail for 98 cents. Gifts con- 
sist of Gem Razor with three blades; 
extra pack of five Gem_ singledge 
blades, tube of Williams guest shaving 
cream, Williams talc for men, and a 








bottle of Williams Aqua Velva for after 
shave. All are packaged in a heavy cel 
lophane Christmas stocking reinforced 
with Red Vinyl plastic binding with a 
hanging loop. Decorative gift card is 
attached. With each dozen dealer re 
ceives a full color 12 by 25 in. Santa 
display built to hold the stocking. 


Mechanical Fast 
Freight Train 


Nosco Plastics, division of National 
Organ Supply Co., Erie, Pa., offers 
Model 6378 mechanical fast freight train 
composed of an engine and five cars in 
four attractive colors. Train is equipped 


with a strong clock-type motor that pro 
pels the train over 20 ft. in a circle. 


Packaged in a colorful display box. 
Suggested to retail for 98 cents. 
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'Asbesto-Lite’ 


ee 
Compound used specifically for re- 
storing old, weather-beaten asbestos 
shingles. Leaves a clean, white durable 
rock-like surface that is said to be com- STANDARD AND 
4 e E to 1 A L - a * a . 
EVERY TYPE 


EVERY MATERIAL 
EVERY PURPOSE 














OF EVERY DESCRIPTION 


® BLANKING ® DRAWING 
® FORMING ® EXTRUDING 
Let us quote on your requirements. 
pletely weatherproof. Applied by spray | Over 22,000 Sets of Dies 


or brush. Packed in 10 or 50 Ib. tins 
which are suggested to retail for $5 and 


$22.50 respectively. Kay-Tite Co., West | WROUGHT WASHER 
Orange, N. J. MANUFACTURING CO. 


— | The World's Largest Producer of Washers 


Monark Rocket 
Safety Bike 


The 16-in. Rocket Safety bike is of- 








fered by Monark Silver King, Inc., 6501 : of —-&, « JOHNSON 
West Grand Ave., Chicago, Ill. It in- | JOHNSON Wi ee fy) . NSON 
corporates the use of regulation heavy JOHNSON WI a ; JOH 
gage steel bicycle tubing, electronic | JOHNSON WI. gc = ithe { WIR. HNSON 
high frequency brazing of major joints, | - ‘ 
reinforced crank hanger and frame | JOHNSON WI) N WIRE INSON 


joints, 16 by 1.75 semi-pneumatic heavy | JOHNSON WI N WIRE + (NSON 
tread tires, steel rims with 28 full tan- 
gent, adjustable. rustless spokes, regu- | 
lation hub and coaster brake, roller 
bearing crank and head assemblies, 
quick release drop out front and rear | 
fork ends, % in. by % in. easy action 
chain, full length chain guard, “kick | 
| 


JOHNSON WI —- 1 WIRE * NSON 
JOHNSON WI emery ///” WIRE * NSON 
JOHNSON WI) ar 











up” parking stand, double coil spring JOHNSON h XLO Musi Wire comes to you 
saddles, adjustable seat post, heavy gage | JOHNSON Johnson usic ire Y 


steel mudguards, chrome steel handle- | in a specially designed attractive package 

sendioher a7 ber Bags — | for dealer convenience and display. It is a 

heavy spbber roller essing podile. familiar item in leading hardware stores. Put 
Yup in coils of '/, lb., '/ lb. and 1 |b., all sizes 

——F: 003" to .200". 

Fr The wire of a thousand uses is a fast-moving com- 






modity and profitabe, too. Through your wholesaler. 


JOHNSON WIRE ¢ JOHNSON WIRE *¢ JOHNSON WIRE * JOHNSON WIRE 


JOHNSON 


Se ee ee ee A 2 ee Ok ee ee 





Monark’s triple baked enamel, said to | 

be mar and chip resistant, is used on | WORCESTER 1, MASS. 

these models, Boy’s model, illustrated, | New York Philadelphia Cleveland Detroit Akron Chicago 
is finished in red and the girl’s in blue, Atlanta Houston Tulsa Los Angeles Toronto 





both with ivory color trim. 


HARDWARE AGE, OCTOBER 7, 1948 213 











AT'S NEW 


Building Block Sets 


A series of building block toy sets 
called Teeveetoy is offered by Modern 
Woodcraft, 2004 Hubbell Blvd., Des 








Vented 
GAS CIRCULATOR 








Shut Off Automatic Pilots available 


Built for looks, quality, superior per- 
at extra cost. } 


formance and safety. 





e Constructed to give complete air cir- 
i The new 20,000 BTU Royal No. 820 culation plus radiant heat through | 
} Vented Gas Circulator uses all types front louvres. | 
y of gases ... the best looking and most e Enduring, baked on enamel finish 
efficient vented circulator heater being with corrosion proof trim. Built of 
made today. Features include: highest quality materials throughout 
I . . with fine furniture design. AGA ap- 
© Flue outlet set low, makes venting proved for all types of gases. 
ae easy, simple, inconspic- Royal quality and performance are 


time tested, proved by years of use 
¢ Draft diverter completely enclosed from Maine to California. The Royal 
heater gives performance that is years 
ahead of any other heater. 


: See your Royal distributor or write for Moines, Iowa. Blocks are held firmly 
vilots e .P-vas : , I S, " ‘ J 
ae See Sy See complete information. and rigidly together by means of slots 


40,000 and 60,000 BTU ROYAL VENTED CIRCULATORS COMING SOON in each block and plastic connector. 


Th tl sompleted models can be 
CHATTANOOGA IMPLEMENT & MANUFACTURING CO. ean citi dean of tlie ened. 
CHATTANOOGA, TENNESSEE , 


Young children can build interesting 
models without using the plastic con- 
a gm Ree #3 — ; _. | nectors. Maker says blocks are well 


scaled, giving a realistic appearance to 
NO HANGING completed models. Sets are available in 


three sizes. Other toys will be made 
MILWAUKEE 
“NU JAMB” SPRING HINGES 





in cabinet. 


© Furnished with constant burning 





| 





available later. 


Plastic Dog Leash 


Lee-Bert, Inc., 900 Lapeer St., Sag- 
inaw, Mich., is making a braided plas 
tic dog leash. Weighing less than 2 oz. 
the leashes have the advantage of the 
permanent resilience found in plastic 
monofilament, permitting leash to easily 
withstand sudden jerks or tugs without 
stretching out of shape or cracking. 
Maker claims they will not discolor, 
stain and they are weather-proof and 











To your builder-customers “No hanging 
strip” means lower cost installation with 
the NU JAMB Hinge. Avoids extra mate- 
rial, time and labor. And, just as impor- 























; tant, NU JAMBS provide more solid support easily cleaned. Leashes are fitted with 

because of this feature, as well as a more Milwaukee GIANT Jamb Type Hinges 
attractive finished job. With. “frictionless” For installations where hanging strips are 

» “ Hf ec a Tl L 
| bearings, high grade tempered steel — r the Mil e GIANT 
j springs and other quality construction fea- Built for extra strength, durability, and | 
’ ‘ ‘ dependable long-life service, they are avail- 

nee, they're engineered for a longer life- able in all sizes, single or double acting, 
1 time of smoother operation and trouble- and in all finishes. 

free service. Available in single or double 
acting types, Button Tips or Ball Tips, Mil- For steady sales and profits, and satisfied eustomers, 
4 waukee NU JA i j stock MILWAUKEE Spring Hinges and other Mil- 
i _ wUy re Spring Hinges are made waukee Top Quality Builders Hardware items. Order 

in all sizes and finishes. through your Hardware Jobber today! 4 


French snaps and are available in a 
MILWAUKEE STAMPI NG CO. variety of contrasting colors in braided 

black or brown with red, black or ivory 
842B South 72nd Street ° Milwaukee 14, Wisconsin plasticoil handles for comfortable grip. 


OUR 54TH YEAR OF QUALITY PRODUCTION Individually banded, shipping weight 
1% lb. per doz. 
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Pocket-Size Ice 
Skate Sharpener 


Beta Products Co., Middle Village, 
N. Y., offers a handy pocket size ice 
skate sharpener which comes in three 





sizes for figure, hockey and racing 
skates. Lightweight and compact, it is 


2% in. long and % in. in diameter. Pre- 
cision machined aluminum holder has 
sure-grip knurled surface. Abrasive 
stone, removable and replaceable is 
made of aluminum oxide and a special 
bond. May be used while skates are on 
feet. It is simply placed on the blade 
and moved back and forth from heel to 
toe. Sharpener is equipped with a small 
chain which can be used as a key holder. 





Plastic Lure 


Colors are inside the body of a plas- 
tic lure for game fish introduced by 
Holdenline Co., 2301 Scranton Rd., 
Cleveland, Ohio. Thickness of the plas- 
tic body creates a plastic halo all 
around the lure’s body. Swimming ac- 
tion of lure combined with halo which 
glimmers like reflections from 
attracts fish. Circle “H” lures are sug- 
gested to retail for $1.35. Floater 
models, Sourpuss, are 3 in. long, weigh 


scales 





"3 OZ. 2% 


Sinker models, Butch, are 2" 
in. long and weigh % oz. Both are 


minnow types available in Shad, Perch, 
Rainbow, Mooneye, Shore Minnow, Red 
and White special. 
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30 Ibs., by 1 ounce, with wide base for greater stability. 


The Hanson Nursery Scale has always been a favorite with retailers because of 
its ready acceptance by consumers. Easy for mothers to use, no weights to handle 
in addition to the baby, just read the exact weight on the easy to read dial. 

There are many reasons why prospective parents will choose a Hanson 
Nursery Scale; for example, for a little more than the cost of a rental scale 
they can purchase a clean new Hanson Nursery Scale never used before, and 
after the baby grows, have a reliable scale for household use for many years to 
come. Hanson Nursery Scales have a durability and long service life that will 
take care of a large family of babies and the grandchildren after them. 

We have been able to increase our production of Nursery Scales so that now 
orders can be accepted without limitation. Retailers can now carry an ample 
stock to supply the demand for Nursery Scales that has steadily increased due 
to the restricted supply of the past few years. 


A new Nursery Scale consumer folder is now available for retailers’ use. 
Order from your jobber. 


- ee mene Sree re 


am ~ eae ~ a ; FR ones . 
ALE. COMPANY 525.N. Ado Street, Chicage 22, 






ain ta - ms 











Have your PERSONAL ACCIDENT 
and HEALTH INSURANCE with... 


EASTERN 
COMMERCIAL TRAVELERS 


Mutual Association ¢ Direct Purchase 
No Branch Offices ° 


Massachusetts Company, Incorporated 1894 


Hospital Confinement Not Necessary to Receive Benefits 


SICKNESS POLICY PAYS 
$25.00 PER WEEK $10.00, PER WEEK 
FOR CONFINING FOR NON-CONFINING 
SICKNESS SICKNESS 
Estimated Annual Cost $24 


Why Not? 











ACCIDENT POLICY PAYS 
$5,000.00-—$10,000.00 $25.00-—$50.00 
FOR ACCIDENTAL FOR WEEKLY 

DEATH DISABILITY 

Estimated Annual Cost $15 


MORE THAN 50 YEARS OF UNFAILING SERVICE 
Provides protection 24 hours a day when traveling, while at 
work, around the home or on vacation 
NO POLICY CANCELLED OR RATES INCREASED OR ANY 








1948 


SEND THE John S. Whittemore, Sec-Treas. 
COUPON Eastern Commercial Travelers 
T re) D A y 80 Federal St., Boston 
; Without obligation, please end complete information nd 
+ | application for membership to 
BFR seccicrsscorseccosesesvncsniveh onspensecceseesenibeesnntenienienssiiesanatunantsessmisuabensendtensbeteeentiins 
' Address.. 
' 
§ CILY.......000000 pensequsesuaniiansininnsonenmeste co RED cccceccvcccessnsoceenocseven 
* HA-4s8 (No Solicitors Will Call 
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in 42 Versatile Sizes— 
ROYAL Corrugated 
fasteners mean 
ROYAL profits 
with fast turnover... 


Wood joining is a cinch with ROYAL cor- 
rugated fasteners . . . a boon to wood- 
workers, craftsmen, and yes — even the 
handy housewife! Sales are brisker with 
ROYAL, the joint fastener with many uses 
many friends. 


NEW! CONVENIENT! 





SELF-SELLING COUNTER DISPLAY! 


10 boxes—packed 50 or 100 
per box 


Handsome sales-catching red, blue, and 
white display makes selling smoother! 





POPULAR “ROYAL” DIVERGENT 
CORRUGATIONS, SAW STYLE, DRIVE 
ACROSS OR WITH GRAIN. AVAIL- 
ABLE IN TEMPERED COLD ROLLED 
STEEL, GALVANIZED AND SOLID 
BRASS. 
Inches in depth: '/4", ¥e", 2", 
a", 4", Ve", 1" 
No. of corrugations: 
2, 3, 4, 5, 6, 7, ete. 
In Bulk: In kegs of 50 or 100 Ibs., 
also cartons of 500 or 1000. 
If Your Jobber Does Not Carry 
the Royal Fastener, 
Write Us Direct! 


reg.U.S.pat.off. 





42 SIZES—SPECIAL SIZES TO ORDER 
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WHAT'S NEW 








Everedy Gift Box Wrap 


The Everedy Co., Frederick, Md., has 
designed a three color wrap-around for 
its 1812 set of Speedy-Clean kitchen 





tools. The wrap has a basic halftone 
blue background, spotted with polka 
dots and overprinted in red and black 
lettering and type matter. Attractively 
printed wrap around is done in barber 
pole fashion so that a line up of any 
three sides or three or more boxes gives 
a panoramic view of all the tools in the 
set. Fourth side of the wrap shows the 
the tools in use as well as the rack 
which goes with the set. One end of 
box carries a bullseye in which the 
dealer can stamp or letter his selling 
price. 


'Grid-A-Bout' 


Dominion Electric Corp., Mansfield, 
Ohio, is introducing the deluxe “Grid- 
A-Bout” sandwich toaster, waffle iron, 
chrome plated. One set of grids toasts, 
makes sandwiches, grills, fries, bakes 
waffles, etc. Colonial type unit has re- 
versible grids and clear vision indicator 





covered with heatproof glass. One or 
two full-sized sandwiches can be pre- 
pared at the same time. Expansion 


hinge permits top grid to be raised to 
proper height for toasting sandwiches, 
When top grid is rested back, there are 
two large frying surfaces upon which 
can be prepared small steaks, chops, 
fish, eggs. Drippings are carried off 
through spout to cup concealed on back, 
Opposite side is a waffle grid. Provided 
with overflow batter ring. Grids are 
heavy cast aluminum silver finish to 
prevent waffle from sticking. Has large 
walnut finished handles. Dimension of 
grids 10% by 5% in. Nickel chrome 
element delivers uniform heat. Packed 
one to carton; weight, 9 lb., 6 oz. Sug. 
gested to retail for about $15.95. 





‘Thermo-matic' 
Pancake Griddle 


A pancake griddle that is said to as 
sure an even distribution of heat even 
to the outer edges and features a tem- 
perature indicator in the handle for 





easier, controlled pancake baking, is 
offered by Layne Mfg. Co., 2035 Milan 
Ave., South Pasadena, Cal. Known as 
“Grandma Layne’s” pancake griddle, it 
is cast of heavy cookware aluminum. 
Machine finished to a high luster, bakes 
four large pancakes at a time, but re- 
quires the heat from only a single 
burner. Square in shape, the bottom is 
cast in the form of hub and spokes of 
a wheel, spokes carrying heat to outer 
edges. Suggested to retail for $4.95. 


Juvenile Roller Skate 


Kingston Products Corp., Kokomo, 
Ind., offers a plain-bearing juvenile 
roller skate, the “Tiny-Mite.” Model is 


constructed of 18 gage steel and cad 
mium plated to prevent rusting. 
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GLADDING 


SPECIAL REMOVABLE CHRISTMAS WRAP 
GIVES YOUR SALES A GIFT-LIFT 























@ Open-season for big Christmas profit with 
Gladding is just 30 days away! Yes, next month 
Gladding Christmas-Wrapped Lines are being 
advertised to millions of gift shoppers in “big- 
league” national publications. Tie in with this 
hard hitting campaign. You can’t overstock! The 
Gladding Christmas Wrap is easily removed. 
(Extra wraps for present stock available on 
request.) So order plenty... now... for 
Christmas and the season to follow. 
Gladding’s famous Award of Merit 
comes right in every box. 














It's not too late to wire for the 





_—— 


nationally advertised—merchandised Ne 





a 

















shnericas Finest 
HAhbdletiv Egaupmenl 


THREE OFFICE WAREHOUSES TO SERVE YOU — 
NEW YORK 10 ® CHICAGO 6 @ LOS ANGELES 11 


NEW ITEMS 


Tried Right 


FOR QUICK TURNOVER 






















FLY FISHERMAN’S KIT 


New! A kit consisting of a Gladding Fly 
Line; Gladding’s Hy-Line silicone line 
dressing; Gladding’s Hy-Fy silicone fly 
waterproofing compound; and Gladding’s 
Lo-Leader chemical leader-sink. 

Perfect Christmas gift! 


B. F. GLADDING & CO., INC. 


SOUTH OTSELIC, NEW YORK 


AVAILABLE FREE 
—newspaper mats 
and full color coun- 
ter displays. 


W. J. Voit Rubber Corp. 
1600 East 25th Street 
Los Angeles 11 





WORLD FAMOUS GLADDING LINES 
CASTING LINES © Invincible « Blue Ribbon « Dauntless 
FLY LINES « Trans-Lu-Cent « Whip-Slik « Dauntless 
ALT WATER LINES « Donegal « Carney « Dundee « Coastal « Sligo « Catalina (Braided) 
ALL PURPOSE LINE « Otselic 
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SHELBY ’S MONTHLY FEATURE ® 








Series 7-00-2 


BUILD YOUR SALES 
OF HOME HARDWARE 


Shelby presents to you the most 
saleable hardware items each 
month--selected from thousands 
of dealer’s experiences. 


Shelby is good, dependable 
hardware--designed to meet 
the economy and service needs 
of every home owner...and 


builder. 


Build sales, profit, and satisfied 

customers with Shelby Hard- 

ware. Order from your jobber. 
SPRING HINGE CO. 

SHELBY; OHIO 














HOLD EVERYTHING 


with Finger Grip 
ADJUSTABLE CLIPS 





Fastens Anywhere 
Adjusts in a jiffy 


The patented adjusting features make 
them useful for many more purposes— 
so they sell faster! Made of tempered 
spring steel. 
¢ TOOLS * CUTLERY « UTENSILS 
¢ STAMPS ¢ BRUSHES « BROOMS 
¢ IMPLEMENTS, Etc. 
7 
DISPLAY BOXES ... SALES HELPS 
> 


See Your Jobber or write 


Arthur |. Platt & Co. 


FAIRFIELD, CONN. 
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WHAT'S NEW. 





Luminous-Case Flashlight 


Winchester Repeating Arms, E. Alton, 
Ill., offers a luminous case flashlight. 
The two-cell “Fixt” focus light No. 


X4412 is ivory-colored with chrome trim 
and has a harmless luminous material 


baked onto the solid drawn brass case. 








Clear plastic protective coating insures 
long wear and permits washing off soil 
marks. Luminous material in case is 
charged by exposure to any light for 
five seconds or less. “Dark Room” dem- 
onstrator for dealers is made of heavy 
gage prefolded cardboard and is printed 
in attractive colors. It is lacquered for 
durability. Demonstrator is shipped flat 
and easily assembled by two pairs of 
tabs, occupying 8% by 7% in. of coun- 
ter space. Promotes sales of the flash- 
lights by showing customer how easily 
he can find one in the dark. Flashlight 
is placed on the inside of the rear panel 
and when not in use, the remainder of 
the demonstrator folds over to expose 
the flashlight. Customer raises front end 
of unit which drops over flashlight and 
encloses it in darkness. A peek through 
the sighting windows show the case 
glowing. 


Kessler .22 Caliber 
Air Rifle 

Suggested to retail for $15.95, the 
Kessler .22 caliber air rifle is 36 in. 
long. Rifle features rifled barrel with 


gun-blue finish, smooth finished maple 
stock, new designed ball-seat valve to 


prevent air leakage. When singly 
packed, weighs 64% lb. Also wrapped in 
six and eight way cartons. Kessler Mfg. 
Co., Inc., 20 Superior St., Buffalo 4, 
i 2 





Sell the right Marker 
for that job. There's an 
| | "Old Faithful" AMER- 
| | ICAN Marker to do 
| | each job in each plant 
| | better, faster, clearer. 


Send for FREE Industrial 
Crayon Guide — with 
complete information on 
all Markers. 


| 
| 
| 
Dept. HA-25 























WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
| dealers a bigger profit. 

PUMMELLILTIm | SELLS BETTER because 
STICKS AND STAYS pir it WORKS BETTER, 

1 j - 


a 












Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard. 
Water Putty keep 
st year after 
ear.” What's more, 
urham’s Rock- 
Hard Water Putty 
ives you by far the 
st profit-margin on 
any product of this 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel 7 or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical, Just mix with water as 
needed. ¢ Packed twelve 1-lb. cans or four 
4-lb. cans to case. Keep some of each on dis- 
lay. Available in 25, 50, 100-lb. drums for 
industrial usérs, 


The PLASTIC Repair Material 













in POWDER Form 
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Gun Case for Scope 
Mounted Rifles 


King-Moore Leather Goods Co., 7034 
N. Figueroa St., Los Angeles, Cal., is 
introducing a dual purpose gun case 








designed for scope-mounted rifles. It is 
a hooded saddle scabbard for use as a 
carrying or storage case. Hood is easily 
ani securely fastened to the scabbard 
by adjustable strap making the case 
adaptable for rifles with 24 to 26 in. 
bar-el lengths. Item is made of heavy- 
weight Russett-Butt shoulder leather in 
a smooth, hard finish. Lining is an elec- 
trified process sheepskin resembling fur. 
Lining is designed to prevent rusting. 
Hair side is a brown sheepskin and 
skin side is backed to a hard leather 
exterior for double thickness and pro- 
tection. Waterproof finish and preserva- 
tion qualities have been obtained by 
dressing the hard leather exterior with 
Tan Treeing compound. Suggested to re- 
tail for $36. 


Black & Decker Offers 
Promotional Materials 


Black & Decker Mig. Co., Towson 4, 
Md., offers dealers free store streamers, 
newspaper mats and radio scripts to en- 
able them to tie-in with the full-page, 
two color national magazine advertising 
campaign. The ads will feature the 
new Home-Utiilty Drill Kit, listed at 
$39.95, and drills, drill stands and ac- 
cessory kits as suggested Christmas 
gifts. 


Rio Grande Woodenware 


White Studios, 2421 McKinney Ave., 
Dallas 4, Tex., offers handpainted Rio 
Grande woodenware in open stock pat 
terns. Line ranges from individual 5 in. 


salad bowls, through dinner plates, Lazy 
us 


ins and serving trays. Cherry Ripe 
and Charm String are the two available 
patterns. 
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KV BUILDERS’ HARDWARE 









who is planning to build or remodel 





is a potential customer 






for 







K-V builders’ hardware will make any 
kitchen cupboard, bookcase, wardrobe or linen 

closet more useful and convenient. Shelf space 
can be arranged to fit any purpose; drawers 

never stick or sag; sliding doors operate easily. 

All K-V items are widely recognized 

for superiority in construction and design. 










































@ With so much. 
building and 
remodeling in 
your community, 
you'll find it 
profitable to 
feature K-V 
builders’ 
hardware 


prominently. 





KNAPE & VOGT MFG. CO. 


GRAND RAPIDS 4, MICHIGAN, 











AND pu p sR 


Super has completely revised 
its Standard, Stocked, Masonry 
Drill setup—added sizes, re- 
duced prices, added kits. 


Write today for new bulletin. 


STANDARD 


Carbide Tools 
SUPER TOOL COMPANY 


21650 HOOVER ROAD . DETROIT 13, MICHIGAN 
SURPLESS-DUNN CO. 
National Distributors 
NEW YORK > CHICAGO 
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WHAT'S NEW 








Portable Radiator 


Sentry Metal Products, division of 
Sentry Safety Control Corp., 1917 W. 
Oxford St., Philadelphia 21, Pa., offers 
a portable electric-steam room heater 





radiator which is self-contained and re- 
quires no installation. Small unit weighs 
20 lb.; large, 38 lb. Eliminates use of 
furnace on chilly days in spring and 
fall. Said to consume no more current 
than the electric iron. Soap and water 
is harmless to smooth baked enamel 
finish. Shell is all steel, electric ele- 
ment tube of lifetime copper, fully en- 
closed unit, no exposed coils. Safety 
edge protection equipped with standard 
airvalve and safety fuse plug. Large 
model is 17% by 9 by 18% in., weighs 
about 38 lb., water capacity 2 qts., ra- 
diating surface about 20 sq. ft. Smaller 
size is 8% by 9 by 18% in., weight about 
20 lb., water capacity 1 qt., radiating 
surface about 10 sq. ft. 


Illinois Lock Display 


The Illinois Lock Co., 824 S. Ada St., 
Chicago, IIl., offers a counter display 
merchandiser for its lines of padlocks 
and cabinet locks. Display is 18 by 12 
in. in eye compelling colors and shows 
a cutaway view of the Illinois padlock 





mechanism. Rear shelves are pro- 
vided for extra counter stock. Unit is 
offered without charge, with the pur- 
chase of a starting stock of a doz. pad- 
locks and two doz. cabinet locks. 
Latter, consisting of nine types, are 
selected to fill the greatest number of 
needs for cabinet, drawer, trunk, tool 
box and wardrobe locks. 


Cory Knife Sharpener 
Demonstration Package 


A merchandising package designed to 
aid the trade in the introduction of 
the Cory electric knife sharpener is of- 
fered by Cory Corp., 221 N. LaSalle 
St., Chicago 1, Ill. Plan places emphasis 
on demonstration and display activities. 
The self-demonstrating counter display 
unit is included with three of the sharp- 
eners as a “going into business” kit. 
Display contains a knife sharpener and 
includes a knife chained to the display 
and a dulling block. Copy on the display 





contains instructions on how to use the 
product and invites store traffic to “go 
ahead—try it yourself.” 


Bendix Air Filter 

An air filter which is claimed to elim- 
inate the lint problem is offered by 
Bendix Home Appliances, Inc., South 
Bend 24, Ind. Air filter consists of a 
container made of bakelite, a screen 
which fits over the container and a hook 
by which the container is fastened to 
the dryer. Filter employs water as the 
filtering agent. Air exhausted by the 
dryer strikes the top of the water, set- 
ting up a turbulence which soaks the 
lint and causes it to settle. Current of 
air turns along water surface and ex- 
hausts at the outer edge of the con- 
tainer. Any lint not caught in the water 
is retained by the screen. 
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Sam C. Ford 


* One of a series of ad- 


vertisements based on 


industrial opportunities 
in the states served by 


Union Pacific Railroad, 


Unite with Union Pacific in selecting sites and seeking new markets in California, Colorado, Idaho, 
Kansas, Montana, Nebraska, Nevada, Oregon, Utah, Washington, Wyoming. 


*Address Industrial Department, Union Pacific Railroad 


Omaha 2, Nebraska 


UNION PACIFIC RAILROAD 


Koad of Whe Diaity Silatcmdiwers 
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WHAT'S NEW 
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oa >- 
17 TURNS 

\ Devoe & Raynolds Master nebago St., Milwaukee, Wis., Weather- 

| % ometer tests showed the Clevelon 

i Painters’ Brush Lines insulators will stand up under most 

\iT SWINGS The Superkleen Brush Division, Devoe rigorous conditions without deteriora 

. & Raynolds Co, Inc., 44th St. and First tion, damage or aging. Maker says the 

\ 


in sunlight and hot weather as well as 
conditions of extreme cold, without 
measurable damage. 


P Hs srs Ave. New York City 17, offers the material can withstand long period loads 


, 
it Berips “4 apg nesget OTE ~~ 
- st abo 


95% OF 
ALL CORD 


SET TROUBLES 
A BIG VOLUME, FAST MOVING 
LONG PROFIT SPECIALTY! 


Eliminates 95% of all cord set troubles. 
Wireless swivel plug keeps cord from 
heat of electric iron, eliminates cord 
chaffing, twisting — no broken wires, 
mo shocks, no inconvenience. Fines? 
quality cord. Two smartly styled 
models, two price ranges. A proven 
seller. Women who see it will try 
it; women who try it will fove it. 
FREE DISPLAY CARD 

Holds one WRIST ACTION 
set, and illustrates unique 
swivel action. See your job- 
ber or write direct for com- 
plete details and prices, 


Powder Chimney Sweep 


G. N. Coughlan Co., West Orange, 
N. J., offers a powder Chimney Sweep 
each application of which is individually 
envelope-packed in a box designed for 
use with coal and wood furnaces, fire- 
places and stoves. Said to give cleaner 
heat, helps prevent chimney fires and 
coal gas explosions. Necessary to use 









— +04 tee 
“< aw a 


c Do wie t 


Black Prince and the Forty Niner, its 
two Master Painters’ brush lines. Black ¢ 
Prince wall brushes in sizes 34% and 4 


in, are typified by a fount center, spe 
cial China bristle formulation, wrist- 












a easing balanced construction and a 
satiny black handle. The Forty-Niner 
line of wall and flat varnish brushes 
comes in seven sizes ranging from 1 to 
3 in., all made from pure China bristle, 
secured permanently, according to the 
maker, by the Sta-Set process. Line is 
easily identified by beavertail and 
panelette handles in orange and black. 
Forty-Niner appears on a colorful unit 
featuring a caricature of a Chinese pig 
taking a shower and the Black Prince 
is displayed in a custom built cabinet 








WHEN SELECTING A 
PIPE JOINT CEMENT 


PICK PLASGON 
The joint cement that makes a 
tight, permanent fitting. 
Makes a perfect waterproof 
seal for threaded or sleeve 
joints. Won't crack .. . it’s 
flexible! Withstands 350°F. 






































heat, shock, jarring, and con- | combining plastic and Swedish blonde 
siderable pressure. | ; é 
wood. 

PICK PLASGON 
a re = to sani ~ only twice a week. Its new formula is 
F »sel oil, kerosene, sa ° : ; : 
soo he sc Pasi De ering Det | Electric Fence claimed to be twice as effective in the 
solvents. Won't push or work | Insulator removal and prevention of soot. Avail 
itself out. Also used to make able in two sizes, 1 Ib. for 49 cents, 3 
a tight, plastic gasket to fit Cleveland Container Corp., Plymouth, Ib. for $1.29. 


Mich., offers a composition type electric 
fence insulator which prevents ground 


ing of electrical current in fence wires Shallow Well Jet 
charged by electric fence controllers to 
Water System 


keep farm animals within prescribed 


odd shapes. 

PICK PLASGON 
Used by plumbers, steam 
fitters, oil burner technicians, 
manufacturers ... as an ad- 


hesive, plastic gasket or joint lacs ; iC : 

" Pp ke J areas. Made of “Clevelon H” are dis- Lancaster Pump & Mfg. Co., Lan- 

cement. Stock it... recom- ‘ os ‘ on WT : & , 
tributed by Pitman & Co., 822 W. Win- caster, Pa., offers the “Lancaster Motor- 


mend it. You'll win new.busi- 
ness as permanent as Plasgon. 
W rite today for a free tube of low well water system. Pump has fully 
Plasgon and complete infor- balanced impeller, leakproof seal and 
mation, is rubber mounted on a 22 gal. gal 


SAMU EL CABOT vanized tank. Available in %4, 1/3 and 


V4, H.P. sizes. May be used also with 
INCOR P OR A T ED standard vertical or horizontal tanks 
pa ' . ‘ ; 
2320 Oliver Building Systems are suited for wells with max 
Boston 9, Mass. 


imum distance of 20 ft. to water or 


Jet Pressure Pak,” a self-priming shal- 























both driven and drilled wells. Unit 





18 hv 37 in 
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How to help your customers 
select the BIG BEN 





best suited to their needs 


Remember—there are three Big 
Bens. They cover the needs of 
every type of sleeper. Be sure 
that your sales people are familiar 
with the features of each of the 


three Big Bens. They’ll do a bet- 


BIG BEN LOUD ALARM ~ 


BIG BEN LOUD ALARM has a tick 
you can hear. And he wakes the 
heaviest sleeper with his “‘fire alarm”’ 
call that rings intermittently. Hand- 
some black case. 
numerals. He retails for $4.75. With 


luminous dial a dollar more. 


Big easy-to-read 


BIG BEN ELECTRIC ALARM has an 
exclusive gong alarm, adjustable to 
loud or soft. Beautifully designed. 
Rich brown case, gold color trim. 
His sturdy electric motor is long lived 
and silent. Retails at $8.95. With 


luminous dial a dollar more. 


ers will be better 


Suggestion: Place 


prominent place in 


ter selling job, and your custom- 
satisfied. See 
details of each clock below. 

this magazine, 
opened to this advertisement, in a 


your clock dept. 


. 


BIG BEN CHIME ALARM 





BIG BEN CHIME ALARM has a 
quiet tick. He is the first polite alarm 
clock in history. ‘First he whispers, 
then he shouts’’.* His first call is a 
gentle whisper. Then if you don’t 
Retail, $5.75 


With luminous dial a dollar more 


wake up, he shouts! 


Prices quoted do not include tax and are subject to change. * Trade Mark Reg. U.S. Pat. Of 


BIG BEN on seins ome WESTOLOX® psc: ne ramets on 


Ox LASALLE-PERU ILLING 
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RECEDING 

THREADERS 
and 

CHASERS 


These improved threaders come in “Stand- 
ards,” “Ratchet,” and ‘‘Geared” types op- 


erating on the “receding die’ principle 
They will cut perfect threads in the follow- 
ing sizes: “Standard” and “Ratchet” — 1”, 
14%”, 1%” and 2” and “Geared” — 214”, 
3”, 344" and 4”. Chasers are made of special 
analysis tool steel, hardened, drawn, tem- 
pered, and tested. 





ADJUSTABLE STOCKS 
and DIES 
“ARMSTRONG BROS.” stocks are more 


compact, and are smoothly finished to fit 
comfortably in the hand. Each takes all 
standard make dies of its type. They are 
made in all sizes and are sold singly or with 
dies and guides in sets. 





“ARMSTRONG BROS.” Dies, both solid 
and adjustable, are machined from special 
tool steel, with ‘‘backed-off"’ ground teeth 
They cut easily, cut smooth, close-fitting 
threads, and “spin” off pipe ends without 
jamming or sticking. They fit all standard 


make stocks. 


ARMSTRONG BROS. TOOL CO. 
5214 W. Armstrong Ave., Chicago 30, U.S.A. 


Eastern Whse. and Sales: 199 Lafay- 
ette St., N. Y. 12, N. Y. Pacific 
Whse. and Sales Office: 1275 
Mission St., San Francisco 
3, California 
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WHAT'S NEW 








Electric Water Heaters 


Frigidaire Division, General Motors 
Corp., Dayton, Ohio, offers a series of 


electric water heaters equipped with 
magnesium rods and backed by a 10 





year replacement plan in the event of 
tank failure. Known as the EKM series, 
each tank in table top and standard 
cylindrical sizes is protected from cor- 
rosion by a magnesium rod. Certain 
types of water that normally corrode and 
disintegrate tanks will through elec- 
trolytic action affect the magnesium 
rod instead. All are equipped with one 
or two Radiantube heating units. Sug- 
gested retail prices are: 30 gal. table 
top, $129.75; 40 gal. table top, $154.75; 
32 gal. single unit, $119.75; 32 gal. 
double unit at $129.75; 40 gal. single 
unit at $132.75; 50 gal. double unit at 
$139.75; 52 gal. single unit at $142.75; 
52 gal. double unit at $149.75; 64 gal. 
double unit at $172.75; and an 80 gal. 
double unit at $194.75. 


Monarch Electric Range 


Malleable Iron Range Co.. Beaver 
Dam, Wis., offers its electric range 
featuring flat copper bus bar construc- 
tion which is said to assure positive con- 
tacts and full wattage from switches to 
units. Adequate top cooking is pro- 
vided with either rod type Kloz-koil or 
porcelain surfaced Dura-glaz units in 
two sizes and two wattages. All are 
easily removed for cleaning. Cooking 
top has surface units spaced for quantity 
cooking with standard utensils. Said to 
be fast, efficient and convenient for 
boiling, steaming, frying and simmer- 
ing. Fourth top unit is a surface oven 


where baking and roasting operations 
may be performed. Monarch ovens 
offer accurate timing as well as correct 
temperatures with’ illuminated oven 
temp control and electric clock-timer. 
Oven unit contacts are of Silicon-Bronze. 
Oven will accommodate eight standard 
one |b. bread pans, large roasters and 
full oven dinner sets of utensils. Safety 
Stop sliding shelves are rigid and se 
cure when extended. Adequate storage 
space for utensils in smooth sliding 
drawers is conveniently located. Dura- 
ble built with flush front porcelain 
enamel panels and modern handles. 
The six qt. “Side Heet” surface oven is 
equipped with porcelain enamel inset, 
aluminum trivet pan and Pyrex glass 
visible cookery cever. Oven is 16 in. 
wide, 19% in. deep and 17 in. high. 


Eugene Edwards 
Fishing Rods 


Eugene Edwards Fishing Rod Co., 
3820 Whitney Ave., Mt. Carmel 11, 
Conn., offers a new line of fishing rods, 
one of which is a two-handed rod de- 
signed for salt water and salmon fish- 
ing. Genuine Tonkin with special Mil- 
drum guides, rubber butt ‘cap and a 
24-in. cork grip, it is available in three 
weights for lures up to 144, 2 and 3 oz. 
Rod is 7% ft. overall, and is equipped 
with a canvas case. Also new to the line 
is the 100 series Club Rod. Features 
4, 5 and 6 oz. tips for club competi- 
tion fishing. Model 35 semi-surf rod has 
been modified and is offered as a light 
squidding and popping rod. Two surf 
casting rods are offered. Gene Edwards 
Special is competitively priced, while 
the Deluxe is a premium quality rod. 
Latter is fitted with the Mildarbide life- 
time guides. 


Mouse 'Trip-Trap' 


Gerity-Michigan Corp., Adrian, Mich., 
offers a mouse trap that can be set by 
pressing a lever and emptied the same 
way, with no danger to fingers. Of rust 





lated ee « 


proof metal, it is washable. Equipped 
with a strong sensitive spring and metal 
jaws. Baited with ease. Suggested fair 
traded retail price is 39 cents. 
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de life- ° ’ ° 
UNIT... Without Mechanical Change 
When you sell the new EAGLE Door Closer, you don’t have to 
worry about the correct hand for any installation. It automatic- 
ally adjusts itself to the proper hand when installed. Here’s why: 
_Mich.., . 
set by Unlike other closers, this advanced-type EAGLE unit uses all 
e same available space for mechanical performance. Two pistons work in 
Mf rust two cylinders with two springs to give twice the efficiency of liquid 
. displacement, through simple one-screw regulation. The field control is 
automatically regulated by “V” slots correctly machined in the cylinder 
walls. Thus, the regulating screw controls only the latch speed. Further- 
more, with the EAGLE closer it’s easy to obtain the hold-open or non- 
hold-open feature through proper installation. 
P 
The EAGLE LOCK Company M4 With 4-in-1 versatility like this, you'll do better with less inventory by 
Eagle Industries, Inc. featuring EAGLE’S standardized door control. 
National Sales Representative 
lepod 110 North Franklin Street, Chicago 6, Illinois 
metal lh ”; — Fi f U, e f e }} , hy, 
cd fair Ihuy (ZZ 
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Vou -Mortise 
DOOR LATCH 





Now Available for 
Prompt Delivery 


This time-tested door latch and 
good seller is now available for 
prompt delivery in solid brass or 
steel. The IVES Non-Mortise Latch 
is as easy to install as a rim latch... 
as neat in appearance as a mortise 
lock and is unsurpassed for easy 
latching. Perfected by the improve- 
ments listed below, the IVES latch 
will satisfy the demand for superior 
screen, storm and combination 
door hardware. 


1. 

Rugged construction ... larger 
handles ... larger outside rose. 
2 


Longer spindle... adjusts auto- 
matically from %” to 1%” doors and 
can be adjusted to 1%”. 


3. 


Redesigned strike... allows for 
sagging of door. 


x You 4 Jobber 
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WHAT'S NEW 











Amerock Cabinet 
Hardware in Brass, Bronze 


American Cabinet Hardware Corp., 
416 S. Main St., Rockford, Ill., offers 
a complete matched set of cabinet hard- 
ware made of wrought brass or bronze 
in polished brass, dull brass, dull bronze 
and polished chromium plated finishes. 
Suitable for use on painted or natural 
finishes. Designed for use on linen 
closets and on cabinets in playrooms, 
dining rooms, kitchens, bathrooms, etc. 
Four displays give dealers a choice of 








the finish or finishes most popular in 
their particular locality. Each shows a 
completed matched set of knobs, pulls, 
hinges and catches in one of the four 
finishes. 


Cabot's Stain Wax 


Samuel Cabot, Inc., 29 Oliver Bldg., 
Boston 9, Mass., offers a new interior 
woodworth stain that sets up quickly 
and provides a soft, lustrous wax finish 
in one easy application. Maker says 
stain penetrates deeply, enriches color, 
grain and texture and provides a wear- 
resistant finish that is easily kept clean. 
Available in several light shades in- 
cluding white, ivory and two grays 
which are valuable for producing blonde 
effect. One coat is said to be sufficient 
for most surfaces. Offered in Walnut 
Maple and Redwood. 


Amepco Porto-Sprinkler 


American Extruded Products Co., 
Hollywood, Cal., is introducing a com- 
bination of a sprinkler system and 
lightweight garden hose. The five-head, 
50 ft., “Porto-Sprinkler” system is made 
of the same plastic material that is used 
in the green Amepco Gold Seal garden 





hose, and weighs but 8 lbs. User waters 
lawn with spray he desires, size of 
spray being regulated by the five in- 
dividually adjustable solid brass spray- 
er heads held in place by brass spikes. 
When unit is used as a garden hose, 
the spikes are folded back on the 
swivels, and sprayer heads screwed 
tight. Suggested to retail for $14.95. 





Pallet Handling Book 


The Yale & Towne Mfg. Co., Phila 
delphia, Pa., offers a two-colored 20- 
page bulletin on pallet-system applica 
tions, hand lift and Worksaver pallet 
truck models and recommended pallet 
design. P-673 includes six pages devoted 
to pictures illustrating uses of the pallet 
system. Two pages feature drawings and 
text on recommended pallet design. 
Four pages have cutaway illustrations 
of hand truck mechanisms, text on ad- 
vantages of both mechanical and hy- 
draulic lifting mechanisms and three 
charts on the Easy-Lift J, Load King 
and Load King H and Y model pallet 
trucks. Worksaver information occupies 
five pages. 


Milk Can Lifter 


Starline, Inc., Harvard, IL, is intro- 
ducing a milk can lifter consisting of 
a roller bearing double-sheave, and a 
self-locking hoist equipped with 24 ft. 
of 3 in. rope. The % in. can hooks 
are attached to a heavy channel steel 





spreader. Two, 3 ft. lengths of self 
cleaning, 13 gage track with hangers 
and a self-oiling hanger truck complete 
the unit. Claimed to operate efficiently 
even in low-ceilinged milk houses. 
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demand than we thought 


“UNQUALIFIED APPROVAL” that 
seems to be the unanimous reaction 
to Goulds New Type Cellar Drainer. 
Only two months after its announce- 
ment, it’s established as a leading 
profit-maker for Gould’s dealers. 
These features are the reasons why: 
It’s HORIZONTAL 
Horizontal pump is not in the pit... not sub- 
ject to binding or clogging due to accumu- 
lated silt, sand, etc. There’s nothing in the pit 
but the suction pipe and float. 


Sump and Strainer Easy to Clean 
No need to disconnect discharge piping or to 
move pump. Just unscrew suction pipe and 
remove pipe and float. 


Motor Not Over Sump 
It’s away from vapor, moisture or fumes. And, 
when it’s not convenient to place pump on 
edge of sump, Goulds Cellar Drainer Unit 
may be set away from sump. 


It's A GOULDS 
You know it’s right because it’s backed by 
the Goulds name—famous for a century of 
manufacturing the finest of pumps. Write for 
details on this newest Goulds best-seller. 


Goulds Pumps Inc. © Seneca Falls, N.Y. 
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FOR EVERY FARM AND HOME NEED 









































Goulds Figure 3231 
New Type Cellar Drainer 


WATER SYSTEMS 
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Dual-Control 
Electric Iron 


WHAT'S 


AA 








Arvin appliance division, Nobliti 
Sparks Industries, Inc., Columbus. Ind., 
offers a deluxe dual-contro] electric iron left hand thumb rest. Carries a rod 
type 1000 watt heating element em- 
bedded in the sole plate casting which 
is said to supply endless reserve heat 
for continuous ironing. Thermostat 
covers a wide range from room tempera- 
ture up to 550 deg., the lower range 
being necessary for newer synthetic 
fabrics with low melting point. Appli- 
ance weighs 3 lb. and carries a one- 
year guarantee. A “Tell and Sell” sales 
training manual is available along with 
dealer catalog sheet, feature tag, en- 
velope stuffers and instruction folders. 
Also a six-color display piece with win- 
dow streamers which fits into the master 
carton containing three irons. Suggested 
to retail for $12.95. 





Steelstrap Booklet 


Acme Steel Co., 2840 Archer Ave.. 
Chicago 8, Ill., has prepared a booklet 





with a “magic watchman” that gives the 


user visual proof the soleplate tempera- 
ture is right for the cloth being ironed. 
Iron features an easily accessible thumb- 
control to select proper temperatures for 
ironing all types of synthetic and nat- 
ural materials. Iron is fitted with an 
8-ft reversible cord for right or left hand 
use and is permanently anchored by a 
safety lock device. Also has a right or 


providing factual accounts of Steelstrap 
uses, including method used to ship 
prefabricated houses to customers. Some 
of the stories, such as those on sink 
cabinets, premiums, furniture, copper 
wire, carburetors and signs tell about 
packaging and shipping savings result- 
ing from use of Acme materials and 


tools. 


No. 12 


Gleaming Red or White Plastic 
Cabinet. Permanent Ceramic Labels 


A Zew GRIFFITH SPICE SET 
To Sell BIG at $225 


An ideal gift and housewares item, 
specially packed to sell in volume 
at $2.95. Ten popular spices, purified 
for flavor purity. Choice of red, 
blue, green, yellow or black spice-jar 
caps. Beautiful red or white 


24-59 -wo 


plastic cabinet. 


SPICE SET No. 10 














No. 20 


Natural Wood Cabinet. 
Permanent Ceramic Labels 


Waring Sales Tools 


Waring Products Corp., 545 Fifth 
Ave., New York City, 17, offers two 
four-color counter cards for the Blendor 
and triple-purpose steam iron. Blendor 





card is die-cut to fit around the unit, 
while the steam iron is high lighted by 
a square easel-backed point of sale 
piece. Both of these are available 
free. 















Write for 
Details Today! 


aA a THE GRIFFITH 
ite. - | | ||| LABORATORIES, Inc. 


1415 WEST 37TH STREET 
CHICAGO 9, ILLINOIS 
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a Display that SELLS Locks! 









Retary Betts 
2 sets of Atumbiers 
Self Locking 








Your customer can find your “‘lock department™’ instantly with this 
colorful counter merchandiser It’s bound to be your ‘‘star lock sales- 
man*’ with an assortment of cabinet locks to fill practically every re- 
quest for cabinet, drawer, chest, tool box, wardrobe and other locks. 

Seurdy, rugged, Illinois padlocks feature a case hardened shackle that 
locks on both sides with double rotary steel dead-bolts. They're rust- 
proof, rap-proof—will not stick or freeze. 

Here's your chance to build a highly profitable, quick turnover lock 
business 







aN, 


THE ILLINOIS 


“ie 
800 Soc. Ada Streért 
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Gentlemen: 






Please ship the Illinois “starting stock” deal with our Free 


counter merchandiser. 
Name 
Street 
City __ 


Our jobber is 


Zone 


State 























Hardware dealers stock- 
ing and displaying the 
new “Fold-Flat’’ USP Rub- 
bish Burner are finding it 
is one of the biggest profit 
makers in a long, long 
time. It practically sells 
itself because customer 
can see how the new 
Quick-Burn “tunnel” 
draft construction of the 
Fold-Flat bottom enables 
air to get under rubbish iy 

. see why burning is Lit A / Wn 









































more complete and faster = é ‘i 

— with no half-burned residue. —< , 
Then too, customers like Fold-Flat tne 

because it opens with an easy flip of “Tunnel” Draft 


when hot or dirty. Sturdy mesh frame 


| 





the finger—can be opened with a stick insvres complete burning | 


has rust resisting galvanized finish. 





FOLDS FLAT — SAVES STORAGE 
AND DELIVERY SPACE 


No need to tie up storage space 
with ‘‘Fold-Flat.’’ It folds down to 
31% in. x 28 in. x 1% in.—easier 
to deliver, easier for customers to 
carry home. Opens to a full 28 in. 
high x 16 in. x 16 in. 








*COMPANION TO “ZIPPER TOP” 74% 


“Zipper Top” is the unique rubbish burner that’s 
been a sensational seller all over the country. 
Push any of the top loops and they all fold down \ H 
to make a snug, blow-proof cover. To open, | 
pull.any loop and they all pop up...ready for 
more trash. Display the ‘Zipper Top’’ prom- 
inently — and watch it sell itself. 

















UNION STEEL 
PRODUCTS COMPANY 
Albion, Michigan 
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“Fold-Flat” and "Zipper Top” Available | diately —Order From Your Jobber Today 








Lose Sales because of 


the Pipe Shortage ? 











As everyone knows, there 
is an acute shortage of 
steel piping. The whole 
water system industry is 
losing sales because of 
this shortage. But alert 
Dayton dealers are find- 
ing the answer to this is 
COPPER TUBING. It is 
available nearly every- 


where. It is easier and quicker to install than 


piping, it lasts longer, its permanently smooth 


interior provides unobstructed flow and, un- 


der present conditions, it costs very little more. 








“) 


with copper tubing. 





tional sales you can make 
of Dayton Water Systems 
and Water Softeners? 
Send for pamphlets show- 
ing the mew, easy way of 
installing water systems 


Why not look into the copper tubing situa 
tion in your city and use 
this tubing to take advan- 
tage of the many addi- 
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THE DAYTON PUMP & MFG. CO., DAYTON, OHIO 


The Pioneer Manufacturer of Water Systems and Water Softeners 
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HOTPOINT Introduces The 


Last Word In Mass Produc- 


tion Techniques For Manu- 
facturing The Last Word In 


Automatic Electric Ranges! 


Everybody’s Pointing To 


HOTPOINT RANGE PLANT 


For Manufacturing More and Better Hotpoint Ranges 


Hotpoint Dealers Will 
Reap The Advantage Of 
Gigantic New Expansion 
In Greater Sales Volume, 
Turnover And Profits! 










GEARED to turn out the phenomenal volume of 12,000 new Hotpoint 
Electric Ranges per week, production lines are rolling today in the 
world’s largest and most modern range plant! 


@ @ This mammoth new plant, built and operated by America’s 
pioneer electric range manufacturer, is Hotpoint’s dramatic answer 
to the tremendous and growing demand for Hotpoint Ranges! 


@ @ With more ranges already in use than any other maker—and with 
new production capacity that practically equals the pre-war output of 
the entire industry—Hotpoint now offers dealers everywhere new 
opportunities, new range sales values and volume! 


@ @ Signalizing the birth of a new era in electrical appliance produc- 
tion, the new Hotpoint plant covers 18 acres, employs more than 
4,000 people and represents an investment of millions of dollars! 


@ © Coming off the new plant’s production lines today—with Push- 
button-Cooking, Talking Colors—and other exciting features—is the 
sensational new 1949 Hotpoint Range—star member of the famous 
Hotpoint line that embraces a dozen sales-leading major appliances to 
give you year-round, money-making opportunities! No wonder Every- 
body’s Pointing To Hotpoint—The Franchise With A Future! Hotpoint 
Inc. (A General Electric Affiliate), 5600 W. Taylor St., Chicago 44, Il. 









The Franchise With A Future 
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Industrial Distribution 
Forums to Be Held Soon 


MEETINGS IN EAST, MIDWEST, SOUTH 


Cost of doing business 
point will be major topics 


and the high break-even 


of sessions to be sponsored 


by industrial distributors and manufacturers, in Rye, 


N. Y., Chicago 


Three industrial distribution 
forums will be held this year to 
take the place of the regional 
meetings which have been held 
during the last two years as a 
joint undertaking of the Ameri- 
can Supply & Machinery Manu- 
facturers’ Association, the Na- 
tional Supply & Machinery 
Distributors’ Association and the 
Southern Supply & Machinery 
Distributors’ Association. 

It is expected that the at- 
tendance will be about equally 
divided between manufacturers 
and distributors and will aver- 
age 250 to 300 at each meeting. 
The times and places of the 
forums are: Oct. 29, Westches- 
ter Country Club, Rye, N. Y.; 
Nov. 16, LaSalle Hotel, Chicago, 
and Jan. 13, 1949, Edgewater 
Gulf Hotel, Biloxi, Miss. 

The following men, represent- 
ing the three associations, have 
been holding meetings to plan 


the program for the 1948-49 
joint meetings: F. M. Butts, 


Butts & Ordway Co., Cambridge, 
Mass.; H. F. Torrell, Syracuse 
Supply Co., Syracuse, N. Y.: 
M. I. Stray, J. Russell & Co., 
Holyoke, Mass.; Harry R. Rine- 
hart, secretary-treasurer, Na- 
tional Supply & Machinery Dis- 
tributors Association; FE. L. 
Pugh, secretary-treasurer, South- 
ern Supply & Machinery Dis- 
tributors Association: J. G. 
Geddes, H. K. Porter Co., Inc., 
Somerville, Mass.; R. K. Hanson, 
general manager, American Sup- 
ply & Machinery Distributors 


Association, and R. M. Johnson, | 


Norton Co., Worcester, Mass. 

Because both manufacturers 
and distributors are concerned 
about the cost of doing business 
and the high break-even point, 
the general theme of the forums 
is “After the Break-even Point, 
What?” 
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and Biloxi, Miss. 


It is expected that the morn- 
ing programs will consist of a 
talk by a speaker of national 
reputation; a speaker selected 
from the distributor group and 
an introduction to the afternoon 
panel program by the moderator 
who will conduct the discussions. 

The afternoon programs will 
cover specific problems involved 
in the distribution of industrial 
supplies to be presented in a 
panel discussion with audience 
participation. 

The general sub-headings for 
these panel discussions will be: 

Packaging and Labeling to Re- 
duce Handling Costs: Their 
value to the consumer, distrib- 
utor and manufacturer. 

Reducing Distribution Operat- 
ing Costs Through Simplified 
Methods: Simplification of dis- 
counts; net pricing system ver- 
sus list and discount; pricing by 
the decimal system, and use of 
standard size and color for price 
sheets. 

Industrial Supply Industry’s 
Interest in Economical Selling: 
Packaging as an aid in controll- 
ing the small order problem; 
and establishing a minimum eco- 
nomical unit of sales. 

Many’ manufacturers have 
taken steps to help solve some 
of the distribution problems and 
in order to make this construc- 
tive work available to others in 
the industry, the arrangements 
committee is inviting participa- 
tion by these men in the panel 
discussions. 





Some of those who have al- 
ready agreed to participate are: 
H. O. McCulley, general man- 
ager of sales, Russell, Burdsall 
& Ward Bolt & Nut Co., Port 
Chester, N. Y.; D. W. Northrup, 
| president, Henry G. Thompson 
|! & Son Co., New Haven, Conn.: 





and E. M. Hicks, assistant man- 
ager, Machine Div., Norton Co., 
Worcester, Mass. Among the 
distributors who have indicated 
their intention to participate are 
T. G. Vaughan, treasurer, W. M. 
Pattison Supply Co., Cleveland, 
and J. H. Ruddell, vice-pres., 
Central Rubber & Supply Co., 


Indianapolis. 


THREE CHANGES IN 
LUFKIN RULE CO. 
EXECUTIVE GROUP 
The Lufkin Rule Co., Saginaw, 
Mich., announces the following 
appointments to the executive 
staff: Louis Barnard, Jr., has be- 
come a vice-president and _ will 





serve in an advisory capacity to 


| 
| 


| 








LOUIS BARNARD, JR. 


the other top managers in the 
company. He came to Lufkin in 
1932, joining the field sales staff 


in 1937, representing the com- 
pany throughout the Midwest 


sales territory, and returned to 
the Saginaw office in 1941 to assist 
in the management of the com- 
pany’s war-expanded facilities. 
Mr. Barnard is a descendant of 
the late Fred Buck, well-known 
former president and _ general 
manager of Lufkin, and one of 
the founders of the company. 

E. H Meibeyer has been named 
general sales manager, succeed- 
ing the late George C. McBeth. 
Mr. Meibeyer has been associated 
with the sales division of Lufkin 
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| district 
| assistant 
| Rockwell came to Lufkin in 1934, 





E. H. MEILBEYER 


for 29 years, and assistant sales 
manager of the Precision Tool di- 
vision between the period of 1925 
to 1948 when he was appointed 
sales manager to direct the sales 
activities of the combined Preci- 


| sion Tool and Tape and Rule di- 


visions. 

William F. Rockwell, formerly 
manager, is now 
manager. Mr. 


sales 
sales 


working out of the New York 
office and shortly afterwards was 
transferred to Pittsburgh where 
he was located until his present 
appointment, except for a period 
during the war which he spent 
in Saginaw as a member of the 
headquarter’s sales staff 





WILLIAM F. ROCKWELL 
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Hardware Golf Association 
Plays at French Lick Springs | 


Herman Miller, of American Cabinet Hardware, wins | 


the championship flight at 22nd annual tournament; 
Herman H. Kuehlke succeeds J. W. Patterson as 
president 


Herman Miller, American; & Mfg. Co., Louisville, Ky.; A. 
Cabinet Hardware Co., Rock-| B. Fellows, Rogers 
ford, Ill., took top honors in the | Hdwe Co., Springfield, Mo.; 
| L. Garvin, Cutler Hdwe. 
| Waterloo, Ta.; C. T. 
| American Steel & Wire Co., 
| cago: C. Neal Turner, 


W. 
Co., 


Eclipse 


Ill, and R. W. Dierker, Gary 
Screw & Bolt Co., Gary, Ind. 
| The Richard A. 
| Trophy was won by Lewis Ber- 
| nard, Jr., Lufkin Rule Co., Sag- 
| inaw, Mich.; and the runner-up 
| for it was Dick Joyce, of Henkle 
| & Joyce Hdwe. Co., Lincoln, Neb. 


Co., Milwaukee; runner-up, K. 
F. Himebaugh, Watkins, Inc., 
Wichita, Kan. 

“B” Flight: George Bulmer, 
Northwestern Steel & Wire Co., 





H. H. KUEHLKE Sterling, Ill.; runner-up, J. M. 
Reynolds, Cincinnati Tool Co., 

Cincinnati, Ohio. 
‘ . . 7 = : 
22nd annual Hardware Golf As-| “C” Flight: S. W. Strauss, 
sociation tournament which was| Avery Corp.; runner-up, Robert 


M. Kincaid, 
Co., 


Union Fork & Hoe 
Columbus, 


held Sept. 9 to 11, at French 
Lick Springs, Ind., with several 
hundred manufacturers, whole- | 
salers and their represents atives | 
in attendance. Fred Schultz, Na- | 
tional Lock Co., Rockford, IIL, | 
was runner-up in the Champion. | 
ship Flight. | 

Herman H. Kuehlke, Richards | 
& Conover Hdwe. Co., Kansas | 
City, Mo., was elected to the | 
presidency, succeeding J. W. 
Patterson, American Steel & | 
Wire Co., Cleveland. Ray vi 
Isham, Sheffield Steel Corp., | 
Kansas City, is the vice- | 
president, and Dietz Lusk, Henry 


Ohio. 





new 





Disston & Sons, Philadelphia, | 
was re-elected  secretary-trea- 
surer. 
The six new directors, who | 
will serve for three vears, are: | 
Luther R. Stein, Belknap Hdwe. | RAY V. ISHAM 
HARDWARE AGE, OCTOBER 7, 1948 


Gilchrist, | 
Chi- | 


lawn Mower Co., Prophetstown, | 


Sundwahl 
oe | Bolt Co., Gary, Ind. 


‘D” Flight: Steve Buritt, Star- 


line, Inc., Harvard, Ill.; runner 
up, Ward S. Cook, Chicopee 
Mfg. Co., New York City. 

“E” Flight: Lee Murphy, 


Eagle Industries, Inc., Chicago; 
C. H. Mosher, Columbian Rope 
Co., Auburn, N. Y. 

“F” Flight: J. E. Ziegelmeyer, 
Huey & Philp Hdwe. Co., Dal- 


las, Tex.; runner-up, W. J. 


| Butcher, Marshall-Wells Co., Du- 


& Baldwin | 


| & Nut Co., 


luth, Minn. 
—" Flight: Lowell S. Pick- 
up, Stanley Works, Inc., New 


Britain, Conn.; runner-up S. M. 
Jones, New York Wire Cloth 
Co., New York. 

H” Flight: W. B. Dunham, 
Russell, Burdsall & Ward Bolt 
Port Chester, N. Y.; 
and Bob Dierker, Gary Screw & 


“I” Flight: M. C. Harriman, 
American Steel & Wire Co., 
Cleveland; and runner-up, Pat 


| T. Gibbons, Stanley Works, New 
| Britain, Conn. 


| Flight winners were “A” 
| ‘Flight winners were: “A” | 
tional Enameling & Stamping 





| administration 
| and in the 


E. R. BAXTER APPOINTED 
DIRECTOR OF SALES 
OF CARBORUNDUM 


E. R. Baxter has been appoint- 
ed director of sales and sales 
administration of The Carborun- 
dum Co. to succeed C. E. Hawke, 
who will, on Nov. 1, assume the 
responsibilities of manager of the 
Refractories Division at Perth 
Amboy, N. J. In his new capacity, 
Mr. Baxter will assume full re- 
sponsibility for the direction of 
the field sales force and the co- 
ordination of all field sales ac- 
tivities with those of the various 
divisions of the company. 

G. R. Rayner, Jr., will become 
assistant director of sales admin- 
istration under Mr. Baxter and 


charged with the responsibility | 


for the various phases of sales 


at Niagara Falls | 
district offices. 


E. J. CAMOS CO. MOVES 
TO LARGER OFFICES 


E. J. Camos Co., 


turers’ representatives, has moved 


to larger quarters at 3529 Pine | 


= 3, Mo. 


St. Louis, 


manufac- 


LOWELL MFG. CO. UPS 
HAUSER TO POST 
OF SALES MGR. 
Philip L. 
pointed general sales manager of 
the Lowell Mfg. Co., 


Hauser has been ap 


Chicago 





HAUSER 


PHILIP L. 


Mr. Hauser has had extensive 
| experience in merchandising and 
selling to and through the hard- 
| ware, farm supply, and cepart- 
ment store fields, the principal 
markets served by the Lowell Co., 


makers of a complete line of 
sprayers and dusters. 

Previous to his joining the 
Lowell organization a year ago, 


Mr. Hauser was assistant sales 
manager of P. & F. Corbin, New 
Britain, Conn., hardware manu- 
facturer. He had 17 years of ser 
vice with that company. 


R: S. ADES JOINS EKCO 
AS FLASHLIGHT 
SALES MANAGER 


Richard S. Ades has been ap- 
pointed sales manager of the 
Flashlight Division of — Prod 
|ucts Co., Chicago. He 
his new post 12 years’ experience 
| in the field of flashlights which 
he began selling in 1936. 

Prior to his new 





brings to 


appointment, 


| Mr. Ades was the Chicago sales 
|representative for the Usona 
Manufacturing Co., Toledo, Ohio. 

For the past nine years he 


| served as mid-western sales man 
ager of the Bright Star Battery 
Clifton, N. J 


i Co., 











Saree 





B. L. OWENS 


E. C. ATKINS APPOINTS 
B. L. OWENS IN CHARGE 
OF CHICAGO BRANCH 


Leaving Cincinnati where he 
has made his headquarters since 
1924, covering the southern In- 
diana, northern Kentucky and 
central Ohio territory, Burleigh 
Owens has taken over the man- 
agement of the Chicago branch 
of E. C. Atkins and Co., saw and 
saw tool manufacturers, Indianap- 
olis, Ind. 

Mr. Owens started working for 
Atkins on the completion of his 
schooling in 1921, as a corre- 
spondent clerk, progressing 
through various departments to 
the city sales desk and then to 
the Cincinnati territory. 


| U. S. and Britain Near Agreement 


| 


Under a Washington dateline 
| of Sept. 30, The New York Times 
reported that an _ international 
agreement for standardization of 
American and British bolts and 
nuts will be completed soon. 

Details of the proposed treaty 
are classified as _ confidential, 
| pending formulation by civilian 
and military authorities and final 
| writing of standards, but a State 





| Department spokesman said it | 


| was understood that the National 
| Bureau of Standards had about 
| completed the long and compli- 
cated negotiations with British 
officials involved in comparable 
work, 


MORCK BRUSH TRIPLES 
WEST COAST PLANT 
The leasing of a large three- 

story building at 25th and Po- 

trero St., San Francisco, for a 


15-year period, has been an- 
nounced by Frank F. Tippett, 
general manager, Morck Brush 


Div., Pittsburgh Plate Glass Co. 

Acquisition of this new plant 
is in line with the Pittsburgh 
Plate Glass Company’s announce- 
ment of 1946 to expand its hold- 
ings on the Pacific Coast and to 
progressively build its sales ac- 
tivity. Tripling its present plant 
space, the Morck Brush Div. will 
completely remodel and equip 





the quarters with modern brush 


| On Bolt and Nut Standardization 


The reaching of common stand- 
ards for the universally used nuts 
and bolts would facilitate stand- 

| ardization of weapons, various 
| types of aircraft parts, and the 
many 
goods which Britain and 
United States have been trying 
| to put on a common basis since 
the beginning of World War II. 
Canadian defense authorities 
said that adoption of the “uni- 
fied” screw thread by Canada, 
Great Britain and the United 
States would be a major step 
which would be in the direction 
of general standardization of 
' industrial production. 


making machinery including a 
new handle finishing department. 





CONLON-MOORE CORP. 
ADVANCES W. H. JONES 
TO SALES DIRECTOR 


Winston H. Jones, assistant 
director of sales and advertising 
manager of the Conlon-Moore 
Corp., Conlon Div., manufacturer 
of household washers and ironers, 
for the past six years, has been 
| appointed director of sales, suc- 
| ceeding Roy E. Andree, resigned. 

Mr. Andree is_ establishing 
headquarters in Chicago to repre- 
sent various electrical home ap- 
pliances and allied lines in the 





| middle west. 


other categories of war | 


the | 








WILLIAM J. NEVIN 


WILLIAM J. NEVIN GETS 
KEY POSITION WITH 
DEVOE & RAYNOLDS 

William J. Nevin has been ap- 

pointed advertising manager, and 
executive assistant to A. H. 
Mohrhusen, merchan- 
dising manager of Devoe & Ray- 


general 


nolds Co., Inc. 
Mr. Nevin comes to Devoe & 


Raynolds with 20 years of 
merchandising and advertising 


experience; 12 years devoted to 
the paint industry. He succeeds 
G. Purdy Hall, who has returned 
to a sales capacity as New Work 
branch manager. Mr. Nevin for- 
merly was vice-president of The 
Dorville Corp., New York and 
Philadelphia merchandising and 
advertising agency. 





SALES REPRESENTATIVES OF CLEMSON BROS., INC., manufacturers of Star hack saw blades and frames and the 
Clemson E-17 lawn machine, gathered at the home office in Middletown, N. Y., in September for the annual sales meet- 
ing. The salesmen and company officials present were, left to right, in the first two rows: William A. Schrade, vice pres- 


ident; David M. Verrier, John J. Wallace, sales manager; 


Clemson Griggs, Fay Keyler, executive vice president of O. 5 


Tyson & Co., Inc., advertising agency, Raymond B. Jones, R. Neal Oysler, A. P. Henricks, Jr., T. DeWitt Vander Voort, 
vice president; Warren F. Ward, Edward F. Buie, David Clark, William Zarman, Leo G. Leddy, A. V. Wilson, F. Douglas 
Arnout, Robert Simpson, Russell E. Pines, Harold F. Soules, Irwin W. Tyson, of O. S. Tyson & Co., Inc., Charles H 


Dunning, vice president. 


In rear row, left to right: William E. Cross, president; Richard W. Canfield, senior vice 
president, and Richard D. Clemson, chairman of the board. 


The sales force inspected the substantially enlarged manufacturing facilities for the Clemson lawn machine, such as 
a new four-story plant addition that will nearly double the floor area devoted to manufacturing and warehousing 
They also inspected the E-!17 machines that were claimed to have cut more than 900 miles of grass in front of a tracto 
moving at six miles per hour. 
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VIN 
IN GETS GEP ARMOR-OID RODS 
WITH 

NOLDS ACTIONIZED RODS @ Action, strength, bal- 


is been ap- ance and beauty are 


ager, and built intoevery Gep 


i} 
o A. E Ke 
@ Faithful research and Arnuor-o1p Rop in 
merchan- . 2 
n ee ADJUSTABLE NU-GRIP ie ; 
voe & Ray- long experience have en- | either solid or tubular 
D : abled Greeuart to de- ea : f steel. Models are avail- 
D Vevoe « . ¢ ... hits the né al contour o : 
years of velop ascientific method , ae secre’ - os able to catch Marlin, 
ae RB . and and makes casting a 
advertising of fabricating solid and wand : r - © Tuna and other large 
ote ‘hi; easier, more accurate and less ; 
devoted to tubular steel. This proc- ; = fish—an accomplish- 
le succeeds uring. A set screw permits u 4 


ess, called “actionizing,” ment acquired without 


as returned 
New Work gives the rod “‘life” in 
Nevin for- 


turning of the Nu-Grip to 


; ae adding extra weight for 
any right or left position where 


the right place, im- the additional power re- 


=) 
atoete ¥ So 


ent of The wh” I as os it fits any individual com- 5 : 

ak ial proves casting action, f bl . é f bi quired, And. their fa- 
+: aT . ortably, irrespective of big 
dising and resiliency and uniform- y> I 5 mous trademark 


or small hand, long or stubby 


ity. It is of tremendous “ARMOR-OID”™ typifies 


fingers, right or left hand 
casting. Adjustable Nu-Grip 
is an exclusive Gep feature. 


help to effortless cast- the only steel rod that is 


ing and adds to the guaranteed against salt 


pleasure of playing the water corrosion. 


WVHA a gz 


meen) PAIL SS) as 


fish. “ Actionizing” is an “ARMOR-OID” is an ex- 
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LOUIS H. MULDER 


MAYTAG NAMES MULDER 
REGIONAL MANAGER 


Louis H. Mulder has been ap- 
pointed regional manager for the 
Maytag Co., Newton, Iowa, in 
charge of 12 counties in north 
central Iowa and one county in 
southern Minnesota. 

Employed at Maytag since his 
graduation from Coe College in 
Cedar Rapids, Iowa, Mr. Mulder 
gained experience as a_ sales 
analyst and service expert at the 
home office in Newton. Before 
receiving his new assignment he 
served as an acting regional man- 
ager in Pennsylvania during the 
illness of the regular regional 
manager. 

He was a pilot in the Army 
Air Corps for three years during 
the war. 

Mr. Mulder 


will work under 


the supervision of R. W. Weed, 
manager of the Minneapolis 
branch of The Maytag Co. The 
Maytag line of appliances in- 
cludes Dutch 
Oven gas ranges and home freez- 


washers, ironers, 


ers. 


H. K. KNUTZON JOINS 
VAL-A SALES FORCE 


H. K. Knutzon will represent 


| the Val-A Co., Chicago, makers 


cement, in the Iowa 
Mr. Knutzon has been 


of fabric 
territory. 


| active in the field of agricultural 


| Steel 











| range. 


selling for many years, was for- 
merly affiliated with Macomb 
Products Co. and with 
Consolidated Products Co. 
will make his headquarters at 
Eagle Grove, la. 


NEW HOTPOINT PLANT 
CAN PRODUCE 600,000 
RANGES PER YEAR 


What is claimed to be the 
world’s largest electric range 
plant, incorporating new mass | 


production techniques occupying 





He | : 


| 
} 
| 
| 
| 
| 
| 
| 


| 
| 


1,000,000 sq. ft. of manufactur- | 


ing space was opened for formal 
operations last month by Hot- 
point, Inc., Chicago. 


The new plant has a rated ca- | 


pacity of 600,000 ranges a year, 
and now is producing the new- 


est development in electric cook- 
| 


ing —the pushbutton 
An investment of more 


| than $20,000,000 was made in 


| 


| 


new manufacturing facilities. 


electric | 


tions similar to those used in the | 


automobile industry. Materials 
received at the eastern end of 


the plant, flow westward along | 
sub-assembly lines, and emerge | 


from conveyors in the warehouse 


as the finished product. 

The new plant has seven miles 
of conveyors which channel 
range sub-assemblies and parts 
to four range assembly lines. 

The company claims that at 
peak operations the new plant 
will ship 32 railroad cars of 
ranges daily. 


CORNING ANNOUNCES 
PERSONNEL CHANGES 
Corning Glass Works, Corning, 
N. Y., has announced that Rus- 
sell Brittingham, manager of the 





RUSSELL BRITTINGHAM 


All machinery is single-pur-| Technical Products Division, has 
| pose type designed to speed pro-| also been made manager of the 


duction in assembly line opera- 


Consumer Products Div. Benja- 





BENJAMIN 8S. PEIRSON 


min S. Peirson, former manager 
of the Consumers Products Div., 
has been made assistant director 


| of sales. 


CHICAGO PAINT POWER 
CLASSES START 


As a result of the successful 


| operation of two classes in Chi- 


cago last spring, B. W. Kunst, 
chairman of the Chicago Paint 
Educational Committee, 659 
Washington Blvd., Chicago, an- 


| nounced the starting of six class- 


| es open to 


dealers and _ retail 
salesmen. The will run 
for 12 weeks and members will 
meet for dinner in the safeteria 
of the various Y. M. C. A.’s in 
Chicago, adjourning to meeting 
rooms at 7 P. M. for a two-hour 
discussion. The tuition fee is 
$10 each, including a copy ef the 
“Paint Power” textbook 


course 





EKCO PRODUCTS COMPANY recently held a sales meeting in Massillon, O., at which the new fall national adver 


tising campaign, new packaging and new products were reviewed. Among those attending were, left to right: First row 


—Fred 


Harper, Washington, D. C.; J 
New York; Homer F. Farber, Omaha; Jack Tracy, Al Paul Lefton Agency, Chicago Office; 


Wood, New York; Ed Keating, Chicago; Joseph Crowley, Hartford; Charles A. Wilson, Philadelphia; Fletcher 
ohn K. Beynon, Twin Cities; Iris Murdock, Chicago; John Brooks, cnlonaes & J. Donovan, 


owd, Kansas 


Jack T. 


City, Mo.; J. K. Munger, Chicago. Second row—/(left to right)—Joseph A. Fanelli, New York; Harold Adams, Chi- 
cago; Paul DeFrehn, New York; Ed Huber, San Francisco; Walter Rosenthal, Chicago; Frederick Keller, Chicago; Bill 
Gazey, plant manager, Massillon, Ohio; Jim McGrew, Massillon, Ohio; Paul Brown, Al Brown Lefton Agency, Phila- 
delphia, Pa.; Emery Barrett, Salt Lake City, Utah; Bob Schmalle, Seattle; James L. Blaylock, Detroit. Back Row—(left 


to right)—William Mathesius, Jr.; Newark; Curtis L. Peterson, Chicago; 


Duard Parker, Dallas; Robert A. Graham, 


New York; Ken Udell, Los Angeles; Daniel F. O'Connell, Boston; W. F. Reilly, Chicago; Paul E. Williams, Pittsburgh: 


Jerry Brown, Memphis; Lester B. Warrick, Louisville; Harold E. Soden, St. 


Louis; Mike Kingsbury, Chicago; Bill 


Mullen, Chicago; John Moore, Chicago; and Jack Pierson, plant superintendent, Massillon, Ohio. 
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You can give yourself extra profit on extra Christmas sales 
simply by being sure that your gift-hunting customers know... 


i e That General Mills Home Appliances are truly welcome gifts. 
y That -the Tru-Heat Iron, Steam Ironing Attachment and 
® PressureQuick Saucepan each have unusual features that 
make household chores simpler and easier. 
 & That each has exclusive advantages which save a woman’s 
time . . . give her more leisure. 
{ That they’re sponsored by Betty Crocker, America’s best- 
* known, best-loved home service authority. 
™ That they’re packaged in gay red-and-white polka dot 
* cartons which say “Merry Christmas and Happy Home- 
making” all through the year. 
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Betty Crocker is a trade name 
of General Mills 

Big, full-color ads like this one will appear at Christmas 
buying time to give your appliance gift business a real push. 
They’ll run in: 

Saturday Evening Post BACK COVER, Better Homes and 
Gardens, Woman’s Home Companion, This Week Magazine. 
Also leading newspapers . . . Nancy Sasser and Jessie DeBoth 
shopping columns. .. Betty Crocker Magazine of the Air— 
ABC network. 








Copyright 1948, General Mills, Inc., 
Minneapolis, Minn. 
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Display 
Boord 


sure sells 


VISE-GRIP © 


WRENCHES 
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\ he 
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See Display—Booth 64 
NATIONAL 
HARDWARE SHOW 





Dealers say ‘Our VISE-GRIP sales are greater than ever since 








using the new Display-Board!" And—no wonder. Customers SEE tho | 


entire line, with wrenches in simulated use . 

. note the low retail prices. 
permanent plywood. Occupies little space. Has easel for standing— 
drilled holes for hanging. Board is free—you pay only for carefully 
selected stock of fools. 

Always the best—now better than ever! VISE-GRIP, the original 
toggle wrench, is the World's most powerful, useful, complete hand 
tool and the fastest seller! Double-lever action gives one hand TON- 
GRIP. Remains locked to the work with hands removed. Adjusts to 
ratchet action. Now has: 


INVOLUTE JAW CURVE gives powerful gripping all shapes. 
KNURLED JAW TIPS hold to the very tip. 
THIN NOSE stronger than ever, gets into close quarters. 
SUPER WIRE CUTTER cuts wire and small bolts. 
EASY TO OPEN from locked position. 
Fine alloy steel. Nickel plated. Guaranteed. 
See your jobber for VISE-GRIP Wrenches and Free Display Board. 


PETERSEN MFG. CO., Dept. H-10, DeWitt, Nebr. 
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. . read brief description | 
Board is finished in 4 colors on | 





H. A. OLSON 


G.E. CREATES FIVE MORE 
SALES DISTRICTS 


Creation of five new sales dis- 
tricts in the nationwide sales 
organization of General Electric’s 
Lamp Department was announced 
Oct. 1, which bring to 26 the 
number of sales districts. 

The new sales districts, their 
locations, and persons appointed 
to head each district, are as fol- 
lows: 

New York sales district, New 
York City, with Harold A. Olson 
as manager and Paul H. Ganther 
as assistant; a new Atlantic sales 
district, New York City, with 
Everett G. Agee as manager; 
New Jersey sales __ district, 
Newark, with Kenneth C. Lara- 
bee as manager; Niagara sales 
district, Buffalo, with Harry E. 
Huff as manager; and Mohawk 
sales district, Albany, with Dean 
M. Warren as manager. 

Mr. Olson, who has been man- 
ager of the old Atlantic sales 
district since 1945, joined Gen- 
eral Electric more than 32 years 
ago. 

Mr. Ganther joined General 
Electric in 1926 and in 1934 he 





EVERETT G. AGEE 








PAUL H. GANTHER 


became a salesman with the At- 
lantic sales district. 

Mr. Agee joined the Lamp 
Department in 1929 as a salesman 
in the Southwestern sales dis- 





KENNETH C. LARABEE 


trict at Dallas, Texas. He be 
came assistant manager of the 
Atlantic sales district in 1945. 

Mr. Larabee, with the General 
Electric Lamp Department since 





HARRY E, HUFF 
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DEAN M. WARREN 


1924, served first as a salesman 
with the Edison Lamp Works, 
Harrison, N. J. In 1932 he became 
a salesman for the Continental 
sales district, Philadelphia. 

Mr. Huff, who joined General | 
Electric in 1909 at Cleveland, be- 
came a salesman in the Buckeye 
sales district in 1910. In 1932 
he moved to the Empire sales 
district at Buffalo as assistant 
manager, and in 194] became 
manager. 

Mr. Warren joined G. E. in| 
1926. In 1942 he joined the | 
Empire sales district in sales 
promotion and engineering. 





CLYDE B. WELLS RETIRES 
AFTER 35 YEARS WITH 
REMINGTON ARMS CO. 


With 35 years of continuous 
service in various sales capacities 
to his credit, Clyde B. Wells 
retired on Aug. 31 as an assistant 
director of sales, Remington 
Arms Co., Ine. 

Mr. Wells joined Remington 
as a salesman, was later succes- 
sively promoted to the manager- 
ships of the Little Rock, Ark.; 
Memphis, Tenn., and St. Louis, 
Mo., sales districts. Since 1933 
he held the position of an assist- 





CLYDE B. WELLS 
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| 


home office, 


His 


the 
Conn. 


quarters in 
Bridgeport, 


pension plan. 

Mr. Wells will spend 
winter in the Southwest, but has 
made 
future plans. 


MOORE APPOINTS WEST 
COAST SALES AGENTS 


The Moore Push-Pin Co., 
Philadelphia, Pa., have  an- 
nounced the appointment of 


Glenn B. White & Associates as 
their western sales representa- 
tive. 

Glenn B. White & Associates 
have been active throughout the 
1] western states and El Paso, 
Texas, for the past 20 years. The 
headquarters office and display 





GLENN B. WHITE 


rooms are maintained in the 
Merchandise Mart, San Fran- 
cisco. A division office and dis- 
play rooms are situated at 115] 
South Broadway, Los Angeles. 
A third headquarters is main- 
tained in Portland,. Ore., under 
the direction of Fred S. Johnson, 
who covers the four Pacific 
Northwest States for White & As- 
sociates. 


McDOUGALL-BUTLER 
HOLDS ANNUAL PICNIC 


McDougall-Butler Co., Inc., 6 | 


Evans St., Buffalo 5, N. Y., re- 
cently held a picnic in Kudara’s 
Grove, Hamburg, N. Y. A de- 
lightful day was enjoyed by all. 
There were races, a_ baseball 


game, balloon blowing by the | 


ladies and a beauty contest. A 
fine lunch was served at noon 
and a full course chicken dinner 
in the evening. Music in the 
form of an accordian was in evi- 
dence. Movies of the whole day 
were taken in color. Olyn H. 
Parker was general chairman of 
the affair. 


ant director of sales with head- | 


retire- | 
| ment came under the company’s | 


the | 


no announcement of his | 







































HE “C Q.” No. 120 is a bargain model, made to sell 
Yet it offers all the features 


at an attractive price. 
of higher-priced grindstones. Note the oversized stone, 
running on special fixtures at a proper, slow speed 
that permits expert, non-burning sharpening of knives 
and other tools. 

To bring buyers into ydur store, place the No. 120 
on your sales floor or in your window. Once they try 
it out, they are sold—completely! 

Advertising help is available to 
help you introduce the “C.Q” Line to | ’ 
your trade. Write us today. 






The complete “C. Q.” Line of superior 
grindstones is shown in this attractive 


folder. Send for it today--no obligation! 





veland 14, 


We es ae | 











RICHARD V. JOBST 





ROWLAND H. CAUGHERTY 


Six New Sales Representatives 
Are Appointed By Toastmaster 


W. E. O’Brien, general sales 
manager of the Toastmaster Prod- 
ucts Div., McGraw Electric Co., 
Elgin, Ill., has announced a num- 
ber of sales personnel appoint- 
ments. 

Richard V. Jobst was recently 
named to the Texas-Oklahoma 
territory. Before joining Toast- 
master he was a partner in the 
Texas Speed Freezer and Equip- 
ment Co., Dallas. He spent 5 
years in the Navy and was dis- 
charged as a lieutenant com- 
mander. 

Rowland H. Caugherty has 
been named sales representative 
for the Chicago territory and will 
assist R. B. Olin as part of the 
plan to expand the sales organi- 
zation for the Chicago metropoli- 
tan area. He was employed by the 
Jodd Co., Inc., Chicago, prior to 
his Toastmaster appointment. As 
a lieutenant (j.g.) he also served 
five years in the Navy. 

Joseph E. Nelson has been ap- 
pointed to the New York State 
and Northern Pennsylvania ter- 





ritory and will have his head- 
quarters in Buffalo, N. Y. He 
has had merchandising experi- 
ence with W. T. Grant Co. and 
Sears & Roebuck and during 
World War II served as an Army 
captain. 

John L. Donoghue has been 





JOHN E, MULLEN 





JOSEPH E, NELSON 


named a representative in the 
New York territory and will as- 
sist B. F. Parker in serving the 
territory. Mr. Donoghue was pre- 
viously with Stern Bros. Depart- 
ment store. He finished college 
after three years in the Marine 
Corps. 

John E. Mullen is sales repre- 
sentative in the St. Louis terri- 
tory. He spent several years as a 











JOHN L. DONOGHUE 


field representative and district 
manager of the William Wrigley, 
Jr., Co. During the war he com- 
manded a tank unit in the Afri- 
can and European Theatres. His 
home is in Kirkwood, Mo. 

William P. Moore will repre 
sent both domestic and commer- 
cial Toastmaster products in the 
Denver territory. He formerly 
was employed by Currier’s Con- 
crete Products Co., Denver, and 
prior to that was a sales repre- 
sentative of the Public Service 
Co. of Northern Illinois. He 
served in the Army for three 
years and was discharged a cap- 
tain. 


WIPE-ON APPOINTS 
ROBERT E. WILSON IN 
METRO. NEW YORK 


Embree Mfg. Co., Elizabeth, 4, 
N. J., has recently announced 
the appointment of Robert E. 
Wilson, 1150 Broadway, New 
York City, 1, as sales repre- 
sentative for Wipe-On plastic 
base finish in metropolitan New 
York and New Jersey. 











The above group shown at the recent midsummer sales conference held at The L. S. Starrett Co.’s., main office, Athol, 
Mass., includes company executives and engineers in addition to 36 members of the Starrett sales organization from all parts 


of the United States and Canada. The meet covered an entire work week from 8 to 5 each 


day, with evenings devote 


to out-of-door recreation including a New England clambake held on the shores of one of the nearby lakes. Every hour 
of each day was scheduled and allotted to specific subjects in order to provide a maximum amount of information to the 
men who in turn transmit information and assistance to the distributors and through them to the users of Starrett tools. 


240 


HARDWARE AGE, OCTOBER 7, 1948 














r 





HARD‘ 
































ees 
This is a 
FAMOUS PAINTING 
THIS MASTERPIECE — 
































titled ‘““By The Seashore’; was 
painted by the brush of Renoir 
(1841°1919). Though a French 
Impressionist painter, Pierre Auguste 
Renoir discarded painting theories 
— in striving for an attractive result. 
This painting attains the sentiments 
nd district of the artist — “‘that a picture ought to 
id tg be a lovable thing, joyous and pretty.” 
» the Afri- It is part of the Metropolitan 
eatres. His ~. 
Mo. Museum of Art collection, 
will repre \ 
d commer- 
ucts in the 
Boog a: The Choice of those who 
enver, and ° 
alee repre appreciate the Best 
lic Service 
linois. He 
for three . 
ged a cap- t h 1S | — 
INTS ff 
SON IN 
YORK 
lizabeth, 4, 
announced 
gh is FAMOUS tor PAINTING 
way, New 1S fo r 
l cpre- 7 . . 
a aaa THIS MASTERPIECE — the finest of varnishing and 
olitan New enameling brushes — is called “La Feria”. Use this 
- quality painters’ tool and reap the extra pleasures of 
an outstanding result, with less effort. 
The workmanship and materials will give you 
longer and more profitable use. 





Own one! Men who know paint brushes do! 


R. P. Paoli & Company, San Francisco, Cal. painting contractors sa 


t 





Se, Athol, 

1 all parts 

3 devote 

very hour 

ion to the FREE—A Full Color Reproduction 

rett tools. A fall color reproduction of the above painting muy be secur?’ by dealers writing 
the Baker Brush Company, 85 Grand Street, New York 13, N. Y. 
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Some of the officers and executive committee members of 
the Pennsylvania Wholesale Hardware & Supply Associa- 
tion, left to right:—H. C. Hopkins, Reilly Bros. & Raub, 


Lancaster; C. E. Moyer, C. Dreisbach’s Sons, Lewisburg, 
first vice president; Denton L. Wright, P. A. & S. Small Co., 
York, president; R. J. Glock, Swank Hardware Co., James- 
town, second vice president; J. A. Aulenbach, Pottsville Sup- 
ply Co., Pottsville, treasurer, and Warren Geissinger, M. S. 
Young & Co., Allentown. Absent because of illness were 
Samuel B. Smith, Lancaster, secretary, and C. E. Maloy, 
H. C. Prutzman Co., Altoona. chairman of the executive 
committee. 


Pennsylvania Wholesalers Hear Plea 
For Tax Equality Legislation 


“More and taxpaying Men’s 
businessmen are joining the ranks 
of those who insist that co-opera- 


tives and other presently tax-ex- 


more 


Wholesale 


Association, at 


vania Hardware & 
Supply its 48th 
annual fall meeting at the Benja- 
share the min Franklin Hotel, Philadelphia, 
national expenditures,” Paul L. Pa. “Polls of public opinion, 
Courtney, Pennsylvania Business taken in congressional 


empt business should be made to 
heavy burden of the 


various 


Siu, Iyebive. the new 


Popularity votes are being cast nationally for the new 


Association Inc., told the 
Sept. 17 session of the Pennsyl- | 





districts over the country during 
recent months have shown that 
97 per cent of businessmen and 
more than 50 per cent of farmers 
are for tax equality. They believe 
that co-ops ought to pay income 
taxes just like other businesses.” 
Mr. Courtney stated that “busi- 


ness is not politically potent 
enough to protect itself.” He 
pointed out that the Federal 


budget for the year ended June 


| 30, 1948, was $36,624,000,000, with 


| estimates for the following years | 
at $42.203,000,000 and $47,075,- | 


000,000, American 
business, he said, does not want 


respectively. 


to put co-operatives out of exist- 
ence, but wishes them to pay 


taxes on the same basis as private 


| business, with 


which they com- 
pete. 

Denton L. Wright, P. A. & S. 
Small Co., York, Pa., 
of the association, presided over 


president 


the Friday morning meeting and 


over the banquet the evening 


before, which was attended by 


137 members and guests. Dr. 


| Frederick W. Miller, Jr., techni- 


cal consultant in the advertising 
department of E. I. du Pont de 
Nemours & Co., Wilmington, Del., 
entertained the night before with 
card and rope tricks. 





At the Friday morning meeting, 
round table discussions consid- 
ered nail and bolt 
inventory and delivery problems. 
C. G. Ralph, president, Burhans 
|& Black, Inc., Syracuse, N. Y., 
wholesalers, and representing the 
New York State Association of 
Hardware Distributors, urged 
control of 


situations, 


closer inventories 





because of very high prices. Mr. 
Ralph advised 
|“buy merchandise for turnover.” 


wholesalers to 


The association voted to hold 
its 1949 Spring meeting in New 
York City at a time and pl: 
- be announced Jater. 
| ‘UNCLE CHARLIE’ LIVING 
| LIFE OF RILEY AFTER 
| 48 YEARS OF WORK 
Many of his former customers 
wn have missed the friendly 
| calls of C. B. Riley, dean of the 
| salesmen of the Louisville Tin & 
| Stove Co., Louisville, Ky., will 
| be pleased to learn that “Uncle 
| Charlie” is planning to do some 
fancy fishing and hunting. 

Mr. Riley retired from 
|ness early in the summer after 
| working for the Louisville 


yUSI- 


com- 
pany for 48 years. For many 


| 

| years he travelled the western 
| Kentucky and western Tennes- 
see territories. 





PRECISION BUILT 





Sargent DuaLock, a superbly finished, key-in-the-knob lock. Sargent mass production 

and economies make possible a quality lock you can sell in the low price field. 

It is applicable to either metal or wooden doors. Just two holes bored with 

a standard bit are all that are needed for complete and foolproof installation. 

No support required with metal doors. (The Dualock is fully reversible—one lock for left or 

right hand regular or reverse bevel without adjustment.) It’s just the lock 
you've long been looking for. See this new DuaLock and other 


new Sargent products at Booths 50-51, National 
Hardware Show, Grand Central Palace, 
New York, October 12-16. 


SARGENT & COMPANY 


New Haven, Conn. 
New York 


Chicago 
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Pp. A. SOSTAK APPOINTED 
ACE HDWE. PLUMBING 
HEATING BUYER 
Peter A. Sostak has recently | 
been appointed buyer of plumb- 
ing, heating and air-conditioning | 











PETER A. SOSTAK 


appliances and supplies by Ace | 
Hardware Corp., wholesalers, | 
1319 S. Michigan Ave., Chicago. | 
He has had more than 20 years 
of experience in those lines, the 
past 17 being with the Grinnell 
Co., in Chicago and Providence, 





| cently elected president of the 
| Athens 


R. I. Prior to that he was con- | 
nected with American Radiator 
& Standard Sanitary Corp. 





SAM NICKERSON ELECTED 
PRES. ATHENS HDWE. 





house Electric Appliance Divi- 
sion, Mansfield, Ohio. 

Mr. McCarson, who was form- 
erly with the Philadelphia Elec- 
tric Co. and the Westinghouse 


Electric Supply Co., graduated 
| with a degree in electrical engi- 


Sam H. Nickerson was re- 


Hardware Co., whole- 
salers, Broad St., Athens, Ga., 
which was established early in 
1865. Originally limited to one 
floor and a basement, the firm | 
today occupies three and a half | 
stories and has a warehouse lo- 
cated on the railroad tracks. Sup- 
plementing the work of the local | 
personnel are traveling repre- | 
sentatives who cover Northeast 


| Georgia and parts of North and 
| South Carolina. 


Other officers elected include: | 
E. C. Jackson, vice-president and | 
N. D. Nickerson, secretary. The | 
new president has been with | 
the company since 1917 and has | 


| held other offices in the organ- | 
| ization. 





WESTINGHOUSE NAMES 
REPRESENTATIVE 


Joseph C. McCarson has been 
appointed factory representative | 
for laundry equipment in the 
Central District of the Westing- ' 


neering from Drexel Institute. 
In his new post Mr. McCarson 


will handle Laundromat and 
electric clothes dryer training 


and sales promotion materials in 
the Central District 
covers the major part of Ohio; 
Michigan, except the Upper Pe- 
ninsula; parts of Pennsylvania; 
West Virginia: southeastern TIli 
nois and southern Indiana. 

JAMES LE FEBRE MADE 

DEVOE & RAYNOLDS 

CHICAGO BRANCH MGR. 


Over 100 sales representatives | 


of Devoe & Raynolds Co., Inc., 


| Mth St., & First Ave., New York 


City, 17, convened at the Towne 
Room, Knickerbocker Hotel, Chi- 
cago in a meeting and 
supper presided over by Kenneth 
Wood, western district manager 
to introduce the new Chicago 
branch manager, James LeFebre. 


Mr. LeFebre, formerly Indiana | 


representative, succeeds William 
Miller, former Naval Officer on 
the Enterprise, who has been re- 








? . 
Make profits on every installation. 
Eliminate troublesome call backs. 


Build regular repeat business through 
cartridge replacements. 


Help customers save money by giving 


cleaner burning fuel. 


Build goodwill and customer loyalty 
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by providing trouble-free operation. 


Genera HAS THE RIGHT FILTER 
FOR EVERY OIL HEATING PLANT! 


The General is popular with all contractors, dealers and fuel oil service com- 
panies because it has proven the best fuel oil filter for heating plants, hot water 
heaters, and room heaters. The General will prove a profitable leader for you, 


too! Report after report in our files bear out these statements. 


For average installations three models, Deluxe 2A-300, Master 2A-700 
and Economy 1A-25, are outstanding leaders in the General line because they 
are priced to sell easily, built to give long-lasting service, and designed to 


provide high-degree performance. 


There is no better time than now in letting General Fuel Oil Filters increase 
your service dollar volume. Contact your jobber immediately or write direct 
for information and discounts. 


GENERAL FILTERS 
INCORPORATED 
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CAN INCREASE YOUR 


_ SERVICE DOLLAR VOLUME 
WITH INSTALLATIONS 


called to active service. A. H. 
Mohrhusen, general merchandis- 
ing manager, outlined the ad- 
vertising and merchandising 
program, with emphasis on the 
supplementary campaign in the 
greater Chicago area, featuring 
the company’s One-Coat house 
paint, Library of Colors and 87 
Spar Varnish. 

SPECO, INC., INCREASING 
MANUFACTURING PLANT 


Expansion of its Rustrem pro- 
duction facilities by purchase of 
a 15,000 sq. ft. building at 7308 
Ave., Cleveland, has 
been announced by Speco, Inc., 


Associate 


manufacturer of industrial paints, 
maintenance products and auto- 
motive chemicals. 


Construction will be started 
immediately on a 5,000 sq: ft. 
addition for general offices. 


These new facilities will be used 
almost entirely for the manufac- 


ture of Rustrem, a penetrating 
and sealing anti-rust paint which 
is applied directly over rust with- 
out sand-blasting or scraping the 
surface. 

The present company plant in 
downtown Cleveland will be used 
for the time being as a ware- 
house and for the manufacture of 
other Speco products. 







b + 


















12890 WESTWOOD AVE. 
DETROIT 23, MICHIGAN 
CANADIAN FACTORY BRANCH: GENERAL FILTERS CANADA, 173 STRACHAN AVE. « TORONTO 10, ONTARIO 


SEE YOUR JOBBER OR WRITE DIRECT TO THE FACTORY 
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AN IMPORTANT MESSAGE TO ALL DEALERS 


The GIFT BUYING PUBLIC—your customers—recognize Lenk Products 
as sensible, desirable and practical Christmas gifts. 


17,000,000 readers of Popular Mechanics, Popular Science, and other 
consumer publications, are feeling the impact of Lenk's sensational 
national advertising campaign. We are running this campaign to stim- 


ulate YOUR sales! Be prepared!! 


Specify the Christmas wrapped 


package (easily removed for after-season selling). 


Order NOW from your jobber, or write for 
Christmas catalog naming your jobber. 


famous LENK GUN-GRIP Electric 
SOLDERING IRONS /504-75 WATTS- 
$5.00 LIST PRICE. #555-125 
WATTS-$6.00 LIST PRICE. 


LENK WORKSHOP 
KIT Includes iron, 
blotorch, solder, and 
instructions — #500, 
$4.00 LIST PRICE. 
OTHER KITS— 7 123, 
$1.80 LIST PRICE. 
#124, $2.75 LIST 
PRICE. 


LENK BLOTORCH 


of Highly 


Brass. GASOLINE 
TYPE - $3.00 LIST 
PRICE. ALCOHOL 
TYPE -—$3.25 LIST 


THEY 
: lL 
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Polished 








kk * 
MANUFACTURING COMPANY 


30-38 Cummington Street, Boston 10, Mass. 


Menslecturers of Soldering Equipment Since 19/0 





Keystoners Founders Day Cup Won By 
Mike Greene; Butterfield Had Low Net 


About 40 players competed in 
the golf tournament of the Key- 
stoners, Pennsylvania traveling 
men’s organization, which was 
held recently at the Spring Haven 
Country Club, Springfield, Pa. 
About 65 per cent of the mem- 
bership attended the affair, which 
was the first of the 1948-49 
season. 

The Founders Cup which was 
offered as a prize for the first 
time was won by Mike Greene, 
of Simonds Abrasives Co., with 





Cup was won by Ben Butterfield, 
of Greenfield Tap & Die Corp., 
with a low net of 82. 

New officers of the club who 
were installed at the meeting are: 
R. S. Trimble, Simonds Abrasive 
Co., president; R. D. Casey, Lam. 
son & Sessions Co., vice-presi- 
dent; H. M. Easton, National 
Twist Drill Tool Co., secretary, 
and George L. Moran, Abrasive 
Products, Inc., treasurer. 

It was decided to again hold a 


| Christmas party about the middle 


a low gross of 81. The President’s | of December. 





KEIL LOCK APPOINTS 
TWO SALESMEN 


The Keil Lock Co., Inc., 
Charlestown, N. H., has ap- 
pointed W. S. Roberts as sales- 
man in Illinois, Missouri and 
Wisconsin and Eliot R. Selinger 
as salesman covering South 
Carolina, North Carolina, Vir- 
ginia, Maryland, Delaware and 
the District of Columbia. 





SEEK CHANGE IN BAN ON 
HOME TRIALS, RENTALS 
OF RADIOS, APPLIANCES 


Clif Simpson, managing direc- 
tor of the National Electrical 
Retailers Association, and Jim 
Cook, Eastern field director of 
the organization, met recently in 
Washington with officials of the 
Federal Reserve Board charged 
with administration of Regulation 
W. Chief among the subjects dis- 
cussed were pre-trials and renting 
of appliances. Section 6-g pro- 
hibits home trial of any radio or 
appliance selling for more than 
$50. Section 8-h-5 prohibits the 
renting of appliances wherein a 
right to purchase is understood. 

NERA favors both methods of 
sales as “perfectly honorable 


methods of inducing purchases,” |- 


and made its statement of opinion 
to the Board to that effect. 

The Federal Reserve Board 
people, however, explained that 
“it is their desire to discourage 
installment selling.” By forbid- 
ding, through Regulation W, 
rentals with options to buy and 
free home trials, two age-old in- 
dustry practices, it is felt they 
are succeeding that much more 
in their aims. 

NERA was advised that there 
is little chance of eliminating the 
non-rental clause in Regulation 
W, but that it is possible the pre- 
trial clause could be amended. In 
fact, NERA was invited to sug- 
gest to the Board how NERA 
thought it could be done. 

NERA is now polling members 








on suggestions and definite pro- 
posals will be given Federal 
Reserve Board officials on or 
about Oct. 15, when NERA 
officials expect to be called to 
Washington again. 

As it stands now, NERA be 
lieves a recommendation for a 
limited pre-trial sales arrange: 
ment might be acceptable to the 
Federal Reserve Board. 





NAT’L SILVER NAMES 
SOUTHWEST SALES MCR. 


Walter Jacobs, general sales 
manager of the National Silver 
Co., 295 Fifth Ave., New York 
City announced the _ appoint- 
ment of Maurice Pullman as 
southwestern sales manager in 
charge of the firm’s Dallas sales 
office, which services the states 
of Texas, Oklahoma and Kan. 
sas. 

Mr. Pullman was previously 
connected with the firm in the 
capacity of special representa- 
tive to governmental installa 
tions. 

He will be assisted in his new 
duties by George Olsen, Richard 
Wolk and Martha Bogart. The 
office location in Dallas is at 


1010 Southland Life Building. 





MAURICE PULLMAN 
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Cc. P. CONWAY OPENS 
‘MFR’S. AGENCY 
C. P. Conway, former opera- 
tor of Conway Corp., 211 Ed- 
wardane, Pittsburgh, Pa., has re- 





Cc. P. CONWAY 


cently organized a manufactur- 
ers’ agency located at 1664 Mont- 
pelier Ave., Pittsburgh 16, Pa. 
Besides operating his own retail 
stores for 12 years, Mr. Conway 
has served as a department man- 
ager for Sears-Roebuck. During 
the war years he was associated 
with Dun & Bradstreet in the 
loyalty investigating division and 
since the war he has covered 
West Virginia, Maryland, Penn- 
sylvania, and Ohio with a line 
of general merchandise. 





ELECTRICAL RETAILERS 
SCHEDULE NUMEROUS 
LOCAL MEETINGS 


Eastern meetings in the Na- 
tional Electrical Retailers Asso- 
ciation Board of Directors Chal- 
lenge Campaign during the early 
part of September were so suc- 
cessful that the second round 
has been planned and is about to 
begin. 

Eastern NERA meetings orig- 
inally were held in Hartford, New 
Haven and Bridgeport, Conn., 
Boston, Philadelphia, Washing- 
ton, D. C., Norfolk, Va., and 
Harrisburg, Pa. Follow-up meet- 
ings are being held so soon 
to set up working procedure for 
local groups and to open up new 
areas that haven’t been touched 
as yet. Two NERA meetings are 
being held on Oct. 13 in the 
east, one at Allentown, Pa., the 
other in Washington, D. C. Frank 
Krupa is the chairman of the 
Allentown meeting and H. S. 
Smith, of Smith’s, Inc., in Wash- 
ington, the chairman there. 

Other meetings with dates are 
as follows: Oct. 18, Boston, Gard- 
ner Cole, chairman: Oct. 19, Mt. 
Vernon, N. Y. This meeting is 


being held with the Westchester 
Dealers Association. Phil Walton 
will be the chairman. Oct. 20, 
Brooklyn. The meeting here will 
be held with the Television Radio 
and Appliance Dealers Associa- 
tion. Theodore A. Reina is the 
chairman. Oct. 21, New York- 
Queens Electrical Alliance Mer- 
chants Association. Marino Jan- 
tet, who is secretary of that or- 
ganization, will act as chairman 
of NERA-Queens Electrical Al- 
liance Merchants Association 
meeting. Oct. 22, meeting ten- 
tatively set in the Bronx with the 
Bronx Appliance Dealers Asso- 
ciation. Samuel Sosenko will be 
chairman. 

The Michigan series of NERA 
meetings started Sept. 28 with 
Lansing. Chairman of the Lansing 
meeting was Lyle W. White of the 
Van DerVoort Hardware Co., 26 
E. Michigan Ave., Lansing. Com- 
mittee members included C. C. 
Garlock, Jim Dart and Charles 
L. Hard. 

Other Michigan state NERA 
meetings scheduled held recently 
were: Flint, Sept. 30, with John 
H. Wernicke, of the George W. 
Hubbard Hardware Co., chair- 
man. Jackson, Oct. 1, with Paul 
Wilkinson, of the Wilkinson Dis- 
tributing Co., Al Weatherwax, of 
Weatherwax, Inc., and James Foy 
in charge of the meeting. Battle 
Creek, Oct. 7, with Leo Erch, of 
the Central Electric Co. and 
president of the Battle Creek Ap- 
pliance Dealers Association, head- 
ing a committee to arrange for 
the meeting together with L. P. 
Meyers of the Consumers Power 
Co. Kalamazoo, Oct. 8, with C. 
Brown, P. K. Shippers and A. B. 
Miller on the committee. 

A meeting is tentatively ar- 
ranged for Grand Rapids, Oct. 
19. Others planned are for 
Travers City, Muskegon, Pontiac, 
Alpena, St. Joe, Benton Harbor 
and other Michigan towns and 
cities. 

COMPLETE FERGUSON 

TRACTOR PLANT 


Ceremonies recently marked 
the completion of the construc- 
tion of the new tractor plant, 
Harry Ferguson Co., Detroit, 11, 
Mich. The synchronous flow as- 
sembly plant, covers 170,000 sq. 
ft., and incorporates the latest 
design with the most modern 
equipment and tools. It includes 
many labor saving devices and 
innovations in assembly line 
production. Plans call for four 
buildings covering six acres. The 
main assembly plant, 680 by 240 
ft. and the power plant are the 
first two buildings completed. 
An administration building and a 
research laboratory will be added 
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Known for Quality 


The wide “Designed to Sell” selection of the Quality Fulton 
Dust Pan line means more and quicker customer sales. 
Fulton Dust Pans are constructed for long and dependable 
service . . . with 


Sales Appeal « Attractive Styling « High Quality 


The Popular Kitchenette 
. Pattern 


An attractive, efficient dust pan, 
manufactured in black enamel, red 
or green, either open or 
hooded pattern. Packed 
| gross to the case. 









No. 20 
Open 
Pattern 


Designed for Industrial, 
Janitor, or Domestic Use 


Heavily made to stand rough commercial 
service. Manufactured in black enamel, 
red or green, either the hooded or open 
pattern, with extra large and 
heavy corrugated bottom. 
Packed 4 dozen to the con- 
tainer. . 





No. 60 
Hooded 
Pattern 


Write Today 


for Literature, and Price List on 
the “Fulton Line” of Dust Pans. 








Kia 


vere 


THE SUN WAS WARM, THE BEVERAGES COOL and the clams, shrimps, fish, lobsters and chickens were in great 
abundance at the annual clam bake of the Hardware Square Club, which was held on Wednesday, Sept. 15, at Rein- 
hard’s Park, on Long Island Sound, at Bayville, L. 1. Approximately 250 men of the metropolitan hardware trade and 
guests attended. A baseball game between dealers and salesmen team was the main event on the sports program. Light 
refreshments were consumed during the afternoon and a tremendous shore dinner was served at night. The arrange- 


HARDWARE BRIEFS , 


ARKANSAS 


Charles Bufkin, president of 
Eudora Hardware & Furniture 
Store, Eudora, announced that 
the re-building of the building 
damaged by fire last spring is 


under way and should be com. | 


pleted by Oct. 1. 

George M. Trueblood, former- 
ly of McAlester, Okla., has been 
named manager of Linkway 
Hardware Store, Russellville. 





Harry N. Nichols is the new 
manager of the Hunter Hard- 


ware, Marianna, Ark. He was | 
previously connected with a 
hardware store in Fayetteville, 


which is also owned by Fones 


Bros., Little Rock, Ark. 


CALIFORNIA 


John W. Herman has sold his 
interests in Canoga Park Hard- 
ware Co., 21,527 Sherman Way, 
Canoga Park, to Robert Daven- | 
port. 

Cotton’s Hardware Store, 15,- 
304 S. Paramount Blvd., Para- 
mount, Cal., has been sold by 


chased the Hazlehurst Hardware 


| Co., Jefferson and Congree Sts., | 


| Savannah, from Thomas M. 
| Hazlehurst, veteran of 40 years 
in the hardware field. 





ILLINOIS 


Cecil M. Allen recently pur- 
| chased Drake’s Variety & Hard- 
ware Store, McLeansboro, from 


| Ronald Drake. 


Beards- 


| 


town, which has been in opera- | 


| 
| Frey Hardware Co., 


| tion for the past 59 years, will | 


| be continued by Mrs. W. G. | 


Frey and her son, Bob. Charles 


| Hobrock, formerly associated 
with the [Illinois Public Aid 
| Commission, will conduct the 


| business with C. E. Clendenim, 
who has been with the store 


since 1932. 





W. H. Mofield has recently 
opened his hardware store at 
124 First St., Mounds. The 
store is thoroughly modern and 
will carry sporting goods, in- 
cluding hunting and fishing 


J. L. Cotton to Abe and Samuel | ¢Tipment. 





MINNESOTA 
O. O. Reep & Son, have 
opened the Ohland Hardware, 
Danube, Minn., and changed its 
name to Reep Hardware. 





Ernest T. Trampe, Swanville, 
has completed extensive remodel- 
ing of his store including modern 
display counters and improved 
window display sections. 





MISSOURI 
A. M. Jackson 


sume management of the store 
himself as soon as he can be 
relieved from his duties as dis- 
trict manager of five lumber 
companies in southeast Missouri. 


| Store is now to be known as 


the A. M. 


Store and for the present will 


| be in charge ef Shirley Bloom- 


field and Travis Jackson, son of | 


| the new owner. 





William Brucker has recently 
purchased the L. Brucker Stove 
& Hardware Co., and will as- 
sume complete management of 
the firm, at 306 N. Main St., 
St. Charles. Mrs. Lillian Luetz, 
Jule DeRoy and Mr. Brucker’s 


son Jim will assist at the store. 


recently ac- | 
quired the C & S Hardware | 
Store, Sikeston, and he will as- | 


Jackson Hardware 


NEW YORK 


Robert Simmonds, operator of 
a hardware store on E. Main St., 
Frankfort, has sold the building 
to a gun repair firm owned by 
| Frank LeFever & Sons. 


John M. Dillon, proprietor of 
the Hammond Hardware Store, 
Hammond, has entered Syracuse 
| University Law School. During 
| his absence the business will be 
| managed by Merle Bailey, who 
| Mr. Dillon. 


is associated with 


NORTH DAKOTA 


Hahowalk Hardware & Furni- 
ture Co., Grand Forks, was 
| damaged by a recent fire. The 
flames were confined to the 
warehouse section due to fire 
| resistant construction material 
and a concrete slab roof in the 


building. 


OHIO 


The Harpster & Helser Store, 
Lancaster, Ohio, recently held 
open house marking a year from 
the date of the fire which de 
stroyed the former store. This 
| store is the first complete Ohio 
Retail Hardware Association 
store and the arrangement of 
step-up type fixtures and mer- 
chandise was made by Ralph De 





Ogulnick. 


= | Harry Orlando has opened the 
Baldwin Park Hardware &| Home Supply, 126 East Hail, 
Supply Co., is the name under | Bushnell, which building has 
which Maurelle L. Newbill has | heen completely remodeled in- 
published a certificate of inten- side and has a new front. 

tion to conduct business at 124. | 
W. Ramona Blvd., Baldwin Park. 





KENTUCKY 


Richard R. Wilhoyte who is 
operating a store on U. S. 42 in 
Prospect, has opened another 
store in Harrodscreek, U. S. 42, 
now known as Upper River Road. 
He was formerly sales repre- 
| sentative for Belknap Hardware 

& Mfg. Co. 


Jefferson Hardware Co., will 
be opened by Seymour Corren, | 
Harry W. Gillis and Albert 
Josephson at 2203 W. Jefferson 
Blvd., Los Angeles, 16. 

GEORGIA 
Robert D. Reid, Jr., has pur- 


246 


| The firm has been in the Brucker 
| family since its founding in 
11875 by Mr. Brucker’s father. 





Noon of the association. 








PENNSYLVANIA 
MISSISSIPPI Fegan’s Hardware Store has 
| Balius Marine & Hardware opened at 7341 West Chester 
| Co., recently opened in a new lo- 


| 


| cation at 1309 E. Howard Ave., 
| Biloxi. Operators of the store 
are Mr. and Mrs. Noel E. Nalius H. N. Park has sold half of 
and their son. his interest in the Bells Hard- 
——— ware Co., Bells, to W. M. Cobb, 


Pike, Upper Darby. 
| TENNESSEE 








| With the additions made by| who has been associated with 
Thigpen Hardware Co., Pica-| the firm since his release from 
yune, the store now has a total| the navy at the end of W orld 
| of 18.000 ft. of floor space. | War JJ. 
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WILLIAM M. ANDERSON 
William McRee 


vice-president and treasurer and 


Anderson, 68, 


chairman of the board, of the F. 


C. Stearns Wholesale Hardware 





WILLIAM M. ANDERSON 


and 
died 


Co., Hot 
prominent 
Sept. 23. 

Mr. Anderson was vice-presi- 
dent the Arkansas National 
Bank, a hotel director, a director 
of the Ouachita 


Ark., 


leader, 


oprings, 
civic 


of 


Mate Chamber of Commerce. 


CARL R. JOHNSTON 


Carl R. Johnston, 49, industrial 
sales manager of the Stambaugh 
Thompson Co., Youngstown, O., 
collapsed at the store and died 
of a heart attack, Tuesday even- 
ing, Sept. 7. Mr. Johnston was 
stricken at the end of a meeting 
be 


which he had conducted in 
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Area Develop- | 
ment Council, and a member of | 
the Arkansas Economic Council- 


OCTOBER 7, 


half of the Freedom Train. Mr. 
Johnston was leaving an impro- 
vised platform when he became 
ill and was dead on arrival! at 

hospital. In May, 1947, he be 
came ill while attending an At 
lantic City convention but after 
two months’ rest he seemed to 
have regained his health. He 


was only 14 when his father was 


killed in a mine accident and he 


had to leave school to go to 
work. He had been with Stam 
baugh-Thompson Co. for 35 
vears. He was rated as an out 





CARL R. JOHNSTON 


standing industrial salesman and 


was a leader among the em- 


ployees of the company. 


ARTHUR F. DURKEE 
F. 
of Durkee-Atwood 
and chemical 
manufacturers 

shields 


Durkee, co-founder 
Co., 


Arthur 
in 1910 
rubber 
firm and 
belts, frost 


of V 


and “Dor 


1948 


| following 


| suffered several months 


died 
an 
He had lived 


since 1903. 


Tite,” in Minneapolis 
extended 


in Minneapolis 


illness. 


HARRY M. PIPPIN 


S. Starrett Co.; Howard Erickson, 


ments committee was composed of the following: Ralph S. Allen, Diamond Expansion Bolt Co.; George Carstens, Topp- 
ing Brothers, chairman; Fred A. Scholl, Long Island Hardware Co.; Russell Atkinson; LeRoy Fowler, Franklin Hdwe 
Co.; George H. Jungkind, Seneca Wire & Mfg. Co.; Carlton Phillips, L. 
Co.; Richard Hubler, Universal Screw & Bolt Co.; Howard H. Jungkind, Standard Wire Cloth & Screen Co.; 
stein, Keystone Bolt & Nut Corp. 


- OBITUARIES 


Hdwe. 
S. Silver 


Education and a justice of the 
J 
peace. 
J. C. GIBSON 
J. C. Gibson, 68, chairman of 
the board and former president 


of the Pioneer Rubber Co., 

Willard, Ohio, and _ nationally 

known industrialist, died June 
| 23. 


Harry M. Pippin, 59, hard- 
ware dealer of Halliday, N. D., 
died recently. He was formerly 
postmaster of Halliday from | 
1922 to 1934 and in 1935 was | 
named to the state planning 
board. 


FRED R. LUSSIER 
Fred R. Lussier, life-long Min- 


neapolis resident and representa- 
tive for 19 years for Western- 
Winchester died recently at 
of 61, following a_ stroke 
ago. 


ave 
age 


ALY I. SCHALL 


Aly I. Schall, 63, former hard- 


the | 


Mr. Gibson was born in a log 
cabin in Kentucky, taught 
school for a while, and then went 


| to Akron when a young man 
where he learned the rubber 
business. He was on the road 
for several years before under- 
taking the manufacture of rub- 
ber novelties in Akron. He came 
to Willard, O., in 1918 as gen 


| ware dealer of Yonkers, N. » 
| died Sept. 7, while on vacation. | 
| In recent years he was a real 


| estate operator. 


| in 
died in Minneapolis, at the age | 


JOHN C. FLOOD 


John C. Flood, pioneer factory | 


salesman and representative of 
E. C. Atkins & Co. for 35 years 
the North-Central territory, 


| of 74. He had headquartered in 
| Minneapolis since 1913 and was 
| a native of Effingham, II!. 


EWARD J. MULHOLLAND 
Edward J. Mulholland, 


| operated hardware 
Norwood, N. , for many years, 


79 
io 


a store in 


died Sept. 14 in his sleep. He 
came to Norwood in 1923 and 
| started a hardware business 


products | which he operated until his re 


1943. He 


of the Board of 


tirement in was a 


former member 


eral manager of Pioneer. 

A of the National 
Association of Manufacturers he 
was among the select group 
listed in “Who’s Who of Ameri- 
can Industry.” When ill health 
forced him to curtail his activi 


member 


| ties some months ago, he re 
signed the presidency of the 
company and was succeeded by 
his son, J. H. Gibson. 
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ADVANCES 


Some major electric appliances. Some radio and television receivers. Bearings. Some 
stainless steel products. Some extras on stainless steel products. Certain electric 
steam irons. 


DECLINES 


Some stainless steel products. Some extras on stainless steel. Some radios. 


PRICES REAFFIRMED 


One line of zinc pigments. 





A stainless stee] change— grade was reduced 1 cent to 4% cents 
Allegheny-Ludlum Steel Corp. made per pound and the straight chrome grade 
some varying revisions in its prices of was advanced | cent in some instances. 
stainless on Sept. 13. The chrome nickel Revisions affecting extras also resulted 
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in some reductions and inereases. At 
the time the company announced its 10 
per cent “across-the-board” increases in 
stainless steel prices in August, it stated 
that further revisions would likely be 
made after completion of a cost study. 
That study resulted in the Sept. 13 


changes. 
. . . 


Electric steam irons — The 
Cardinal Mfg. Co., St. Louis, Mo., has 
announced price increases on its Cardi 
nal model 333 fully automatic steam 
iron. Effective Sept. 1, the retail selling 
price was fair traded at $16.95 and the 
dealer price became $10.20, F.O.B. St. 


Louis. 
* a a 


Stromberg Carlson revises 
prices—On Sept. 13, Stromberg Carlson 
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Co. announced it has made substantial 
price reductions in radios selling at less 
than $100, while price advances have 
been posted for those selling at $350 
and higher. Television set prices, which 
start at $465, plus installation, remain 
unchanged. Reduction on the “under 
$100” sets ranged as high as $25. 
Stromberg’s lowest priced radio, which 
retailed at $34.95, has been cut to 
$29.95. Advances in the higher-priced 
models, a company statement said, is 
due to the introduction of a duo-speed 
intermix record changer. 


Zine pigments—On Sept. 21, 
the New Jersey Zinc Co. announced 
that its present prices for zinc pigments 
will remain in effect until Dec. 31. A 
statement sent to its customers said: 
“Our present prices for zinc pigments, 
which were effective September 1, 1948, 
will remain in effect and are guaranteed 
against advance until December 31, 
1948. It has always been our desire, 
whenever possible, to make our pigment 
prices firm for at least a three-month 
period and we trust that future condi- 
tions will permit us to continue this 
practice. While conditions, at thé 
present time, are still very uncertain, we 
feel that in guaranteeing our pigment 
prices against further advance until 
Dec. 31, 1948, we will contribute to a 
stabilization of prices and assist our 
customers in planning their manufac- 
turing and sales programs.” 


General Electric advances 
some lines — On Sept. 20, General 
Electrie Co, announced price increases 
on same models of refrigerators, ranges, 
water heaters and the automatic washer 
and «drver. All increases are effective at 
once, excep! on the automatic washer, 
which becomes effective Oct. 1. The an- 
nouncement said the advances “were 
necessitated] by the recent increases in 
cost» of materials and freight.” Five 
models of refrigerators are increased 
3.7 per cent to 5.7 per cent. an average 
of 2.4 per cent on the entire line, a 
spokesman said. The averaye increase 
on the range line is 3.9 per cent and on 
The re- 
frigerator models selling for $232, $216 
Other 
model< yo up in price from $10 to $15. 


water heaters 2.3 per cent. 
and $110 remain unchanged. 


On the ranges. the price increases also 
trun from $10 to $15. The advances in 
water heater prices vary from no in- 
crease on theres medels to $5 on some 
models, The increase on the automatic 
washer and the drver is $20, 
. . s 

Westinghouse announces in- 
creases-- We-tinuhouse Electric Corp. 
has announced on will raise prices of its 
television and radio receivers early in 
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General Electric precision engineering in this new low-priced (*12.45 list) 
Handy Time Switch will help sell your customers and keep them sold. 
Features like the large silver contacts and the reliable Telechron motor 
(synchronous, self-starting, and permanently lubricated) give long-range 
customer satisfaction, and help keep service calls to a minimum. 


- “ _. Vijs — 7 ‘ - ae g-7F / , i ys 
Your Cuilomed wilt wail he TF / becuude t- 
SAVES ELECTRICITY—Lights and appliances operate only when 
wanted, are turned off automatically when not needed. 


PREVENTS WASTE AND SPOILAGE—Automatic control reduces 


losses due to negligence. 


om 


2 


SAVES TIME—Control of motors and machines releases operators for 
other essential work. 


During any 24-hour period, the T-47 performs one ON-OFF operation 
(maximum On 22 hrs., minimum 5 min). It will continue to do so day 
after day without any further adjustment. 


FOR LOW COST , TURNS LIGH 


CONTROL OF AND OFF IN 


Motors, heaters, elec- 
tric signs, coolers, and 
electrically operated 
valves. 


Apartment halls, house 
yards, factory yards, 
poultry houses, store 
windows and green- 
houses. 


Get your share of the new T-47 business. 


Contact your nearest G-E distributor. Or 
fill in coupon below. 





Mail to: Section C603-66, Apparatus Department, General 
Electric Company, Schenectady 5, N. Y. 


terminal block permit 
easy installation. 


peooeomaenmwmeecsc@emmaeeeesnecee@e: «= 
' Please send me Bulletin GEA-4874 on the new T-47 Time Switch. 
' 
' i A AIL LE TE. 
Handy switch with cover + Company. 
removed. Notice roomy ‘ Address ow ee 
wiring space. Knockouts I a eS ey Te eee ee ee ae 
and conveniently located '&_ SS es See State 
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RAILWAY EXPRESS offers you 
a complete transportation pack- 
age. Around its nation-wide 
facilities is built a convenient, 
economical shipping service in- 
cluding door-to-door pick-up 
and delivery in all principal 
cities and towns at no extra cost. 
It is designed to meet every one 
of your business or personal 
shipping requirements. 

Your shipments are carried 
swiftly over America’s railroads 
and scheduled airlines—provid- 
ing an all-inclusive service for a 
single charge. Consistent im- 
provement in equipment and 
methods is your assurance of a 
continued, dependable, coordi- 
nated shipping service to you, 
your community and the nation. 





THE NATION'S SHIPPING SERVICE 


A 


EXPRESS 
Was NCX 





NATION-WIDE RAIL-AIR SERVICE 
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October. It said a cost-accounting sur- 
vey is being made, and the price mark- 
up for each set will be based on rises 
in cost of materials from which it is 
made, holding all advances to a mini- 
mum. Meanwhile television growth 
goes on apace. C. R. Denny, executive 
vice-president of the National Broad- 


casting Co., predicts that 2.5 million 
television sets will be in use in the 
nation by the end of 1948. He forecasts 
that television will emerge as a regular 
dependable service to the public next 
year, after the novelty aspects have 
worn aff. Earlier N.B.C. president 
Niles Trammell said the radio industry 
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| Net Poyrott 1947] 1948 51 
= a f 
| Ne % 
¥, 4 4 
a “tay ey , % 
Net Payroll 
INCREASE 
412 Every Bey 
the Fara! Papal 
No. Civilian 
| ees 
| December 1932 563,805 Si 
| December 1939 928,836 
| December 1940 113,336 
December 1941 mmm 
December 1942 26) aaarrEES- | 
| December 1943 332) i 2 
| December 1944 325. i 
| August 1945 io) ii es - 
| December 1945 01507 EEA 
| December 1946 2263550 TTT 
| December, 1947 1341 
| January 1948 005) 
| February 1948 +l —— ii 
| March 1948 06 TT 
| April 1948 0 


SOURCE: Reports of Joint Senate-House Committee on Reduction of Nonessential Federal Expenditures 











(Courtesy of Tax Ovurt.Loox, published by Tax Foundation, Inc.) 

This chart, from the June, 1948, issue of Tax Outlook, shows growth from Dec., 1932, 
to April, 1948, of the number of civilian employees on the Federal Payroll. Since 
Jan. 1, 1948, the number of civilian employees on the Federal payroll has increased 
at an average daily rate of 469, through April, 1948, when there were 56,250 new 
employees. This reverses the previous postwar trend, for in Jan., 1948, the increase was 
6,340, at the rate of 204 a day, February, 1948, showed an expansion at the rate of 
457 people a day, 551 daily in March and 652 each day in April, according to the 
Joint House-Senate Committee on Nonessential Federal Expenditures. In April, 1943, 
the Federal government had more than two million civilian employees—or one for 
every 21 Federal income tax payers in the United States. 
time peak for Federal employment was reached, when there were more than 1,600,000 
civilians on the payroll. With the addition, of state and local government employees 
to the Federal lists, there is one government worker for every 16 adult Americans. 


In August, 1945, the all- 
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is in a “generally healthy state,” and 
that; despite the growth of television, 
the radio industry is “not ready for the 
oxygen tent.” In Chicago, the Admiral 
Corp. has announced completion of a 
two-story annex to its television equip- 
ment manufacturing plant. The new 
unit will enable the company to step up 
its former production rate of 750 tele- 
vision sets daily, to 1,000 sets daily after 
Oct. 1. 
. ™ od 

SKF raises bearing prices— 
Because of steadily rising manufactur- 
ing costs, S.K.F. Industries, Inc., large 
manufacturer of ball and roller bear- 
ings, has announced price increases on 
most of its products, effective Oct. 1. 
While the changes will not be uniform 
over the wide range of anti-friction 
bearings produced by the company, the 
increases will average less than 10 per 
cent, says a spokesman, who adds: 
“These changes are only sufficient 
barely to cover the steady increases in 
cost which we are experiencing from 
day to day.” Price increases will also 
apply to steel, bronze, stainless steel and 
monel metal balls used in bearings for 
oil fields and for other purposes. 


* . * 


Commodity prices resume 
rise—Wholesale commodity ‘prices ad- 
vanced 0.4 per cent during the week 
ending Sept. 11, reversing the down- 
ward movement of the preceding two 
weeks, the Bureau of Labor Statistics 
reports. The B.L.S. index advanced to 
168.0 per cent of the 1926 average, 0.7 
per cent below the post-war peak of 
169.2 reached three weeks ago, but 6.7 
per cent higher than the corresponding 
1947 week. Food prices, led by meats, 
advanced 1.0 per cent during the latest 
week, after declining for the three pre- 
ceding weeks. 

> * * 

Support prices pledged — 
Growers of two major oil seed crops— 
soybeans and flaxseed—have received 
new assurances from the government of 
support prices for these products. Be- 
cause of big yields, their prices have 
tended to drop below support levels. In 
a formal announcement, the Agriculture 
Department said it will take “all neces- 
sary steps” to carry out the government’s 
price guarantee of $6 a bushel for No. 1 
flaxseed, Minneapolis basis, and that 
loans will be made to growers of soy- 
beans, whether stored on the farm or 
in commercial warehouses, at the price 
support rate of $2.18 a bushel. The 
problem of supporting prices of oil seeds 
has been complicated by the fact that 
most processors have withdrawn from 
the market, claiming they cannot pay 
the price support rates and come out 
even on the oil-seed by-products. The 
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“America's Finest Fishing Lines“ 





1tT’S A PLEASURE TO CUT 


SELL THE KNIVES 
<a a 















QUALITY CUTLERY 


With POLISHED NATURAL LEATHER or 
Brilliantly Colored PLASTIC HANDLES 


For quicker turnover and bigger profits stock Western 
quality knives—known by sportsmen everywhere as the 
hunting knife with the sharp, durable hand-ground blade 
and the important extras of craftsmanship born of three 
generations of cutlery-making experience. Blades cre 
made of high-carbon electric-furnace chrome vanadium 
steel, and patented double-tang construction locks the 
handle in place. It cannot come loose. Your sales of 
Western knives are boosted by national ads in all lead- 
ing outdoor magazines. LE THRO 


THERE’S A WESTERN KNIFE MADE FOR EVERY OUTDOORSMAN’S NEED 


WESTERN STATES CUTLERY CO. 


<== 


AND OTHER SELLING AIDS AVAIL 





UGH YOUR JOBBER 
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ONE-BORE LATCH 





|. For screen or storm doors. 


Requires no mortising. Just 


, screws. Latching action is 


in the strike. 


¥ bore one hole and insert 6 
i 
F 


STORM SASH ADJUSTER 


HINGES 


OD 


BRASS WORKS, INC. 

















Opens and closes 
easily with one 
hand. Locks shut 
securely with arms 
swinging upward. 
Easy to change 
over, as arms re- 
main on frame. 


BARN DOOR LATCH 


Gravity type— 
won’t freeze or 
bind. Holds doors 
open or closed. No 
pins, nuts or 
springs to work 
loose or break. For 
doors up to two 
inches thick. 


SNAP-ON SASH LIFT 


Quick to install— 
just drill two holes 
for special screws. 
Lift snaps over 
screw heads to give 
a smooth, stream- 
lined appearance. 


AND BUTTS 


Includes special 
features for storm 
and screen doors. 
May also be used 
on casement sash. 
Button tip, loose 
pin type. 3°x234’. 


Also Nonufocturers of Stays for Basement 
ond Ceserrent Sash... Screen Hangers... 
Cupboerd Friction Catches .. House 
Numbers. . . Ask your jobber, 


cr write for literature. 


250 EAST FIFTH STREET 
ST. PAUL 1, MINNESOTA 





Department said growers themselves 
can assist the price support program 
by placing their products under the loan 
when storage is available on the farm. 
Such action “will promote more orderly 
marketing and will help avoid threat- 
ened embargoes by railroads at termi- 
nal points.” The Department said it 
has purchased about 14 million bushels 
of flaxseed since the processors with- 
drew from the market in August. 
* * * 

Another new price-high — 
Wholesale commodity prices rose 0.8 
per cent during the week ended Sept. 
18, to reach a post-war high of 169.4 per 
cent of the 1926 level, says the Bureau 
of Labor Statistics. This was 0.1 per 
cent over the previous peak four weeks 
earlier, and was 7.1 per cent over the 


corresponding week of 1947. Average 
food prices led the advance with a gain 
of 2.2 per cent over the previous week, 
Manufactured products gained 1.1 per 
cent, and raw materials were up 0.6 per 
cent. Semi-manufactured articles showed 
no change. No group surveyed reported 
any decline. B.L.S. reported also for 
the July 15—Aug. 15 month, on prices. 
During that period, the housefurnish- 
ings group advanced 0.2 per cent, when 
higher prices for refrigerators, washing 
machines and sewing machines more 
than offset lower quotations for radio- 
phonographs, B.L.S. said. Clothing 
prices went up 1.3 per cent to a new 
high of 199.7 per cent of the 1935-39 
base. Fuel and electricity went up 1.5 
per cent to 136.8 per cent, miscellaneous 
goods and services rose 1.1 per cent to 











Sylvania Electric Products, Inc., 500 Fifth Ave., New York City, suggests yuy ond 
unusual illuminoted Christmas decorations designed both about the incandescent and 
fluorescent type Christmas tree bulbs made by the compony. The chubby red Santa 
Claus on green skis and the white snowman sporting a top hat. pipe and red scorf 
are illuminated from within by means of ao small Sylvania incandescent. bulb along 
with a fiber holder to keep it in place. Introduced by Miller Electric Co., Powtucket, 
R. |., both figure ore plastic and may be used on AC or DC. They have long extension 
cords. Stand is 4!/2 in. high and the snowman is 6 in. high. Both fit into many scenes 
such as the mantel trimmings shown, where Santo skis down a slope of asbestos snow 
ond Mr. Snowman stands in o simuloted forest surrounded by cone-shaped paper 
drinking cup fringed with strips of green crepe paper. Pastel-color fluorescent lights 
for the basis for other holiday decorations easy to duplicate. For the tree at lower 
left, heavy gold paper is cut and bent into shope. Seven lights are placed at the 
top of the tree and fastened with gummed tape while the rest are arranged so the 
cord is between the two sections of the tree. The miniature table tree, lower right, is 
made of o sheet of heavy red paper cut into a triangle. The light cord is pasted on 
the inside of the triangle with tape and the lights set in holes cut in the tree ond 
tri d with fringes and green crepe paper. 
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152.4 per cent, and rent climbed 0.3 per 
cent to 117.7 per cent of the base. 
. . * 


A twist drill maker reports 
—Union Twist Drill Co. expects its sales 
for the year ending Dec. 31 to total 
about $10 million, against $12.2 million 
last year, with earnings correspondingly 
lower. G. F. Holland, president, blamed 
lower sales this year on wartime over- 
expansion of the tool industry. Sales 
may still be running comparatively high, 
he said, because of the great capacity 
for production of standard items avail- 
able in the country today. Only 30 per 
cent of Union’s present volume comes 
from standard items, with the remainder 
being supplied by special orders. Be- 
fore the war, 75 per cent of its volume 
was in standard tools. 

a » * 


Soss sales—Net sales for the 
six months ended June 30, for Soss Mfg. 
Co., Detroit, Mich., reached a new high 
of $2,121,247, compared with the same 
months of 1947 when volume was $1,- 
465,854. As of Aug. 10 the company had 
a backlog of unfilled orders of $1,604,- 
000. 

. - = 

Westinghouse vacuum clean- 
ers—Dollar volume sales of vacuum 
cleaners made by Westinghouse Electric 
Appliance Division, Mansfield, Ohio, 
gained 177 per cent during the first nine 
months of this year as compared with 
the same period last year. 

> . 


Television production -- A 
forecast of a 100,000 unit a month pro- 
duction of television receivers in the 
United States was given, recently, by 
James H. Carmine, vice-president-distri- 
bution, Phileo Corp., in an address in 
Chicago. In New York City alone, he 
stated, television receivers are being in- 
stalled in private homes at the rate of 
1,000 per day. As to his own company’s 
production he stated that it is now well 
over 4,000 receivers a week and will 
step up to 8,000 weekly or at an annual 
rate of 400,000 by the end of the year. 
By the early part of 1949 Philco expects 
its weekly production to exceed 10,000 
sets a month. 

> + * 

McGraw Electric reports - 
McGraw Electric Co. had sales about 
$2 million greater for the year ended 
June 3Q than in the preceding 12 
months, Although ‘production of the 
company’s Toastmaster is at a record 
high, shipments still are being allocated 
to dealers. There was also a pickup in 
July of orders for McGraw’s water 
heater, and sales will be aided by some 
other lines shortly going into produc- 
tion. These include domestic Toast- 
master waffle bakers, one-slice toasters 
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..eFOR DU PONT PRO-TEK 


REG, U. S. PAT. OFF 


THE MARKET’S BIG 


Hand Protective Cream 


For mechanics, painters, factory workers, motor- 
ists and housewives . . . wherever hands have a 
dirty job to do. .. Du Pont PRO-TEK is a popu- 
lar skin protectant! 





Just rub on PRO-TEK like a cold cream. It 
acts like an invisible work glove—guards 
hands against paint, oils, and grime. After 
work, it washes off quickly . . . taking all the 
grime with it. 












Display PRO-TEK on your counter / 
and see how fast it sells. Show it when f 
you sell paint, floor wax and other 
products which soil the hands. Your 
jobber can supply you. 
E. I. du Pont de Nemours & Co. 
Inc.), Wilmington 98, Delaware. 


PRO-TEK 


HAND PROTECTIVE CREAM 


a PONT 


REG. U.S. PAT.OFF. 


BETTER THINGS FOR BETTER LIVING 
.. THROUGH CHEMISTRY 
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HERE’S 
THE SET-UP FOR 
STEADY SALES 


GOOD PROFITS TOO! 


Displayed on your counter, these 
companion products sell themselves. 
Nationally known ... nationally pro- 
moted . . . useful in every home, of- 
fice, and shop —all year ‘round. 


DOOR-EASE Stainless Stick Lubricant 
—10c seller—packaged 12 in attrac- 
; tive, new design display box—each 
} stick in cellophane pouch with folder 





j 
| 
ie 


SS iia er aan 








| ii illustrating many uses. Also large size ye gp th eral 
} by 39c seller. 
t “| AMERICAN Dripless Oil — This top 


quality lubricating, rust-proofing oil 

















of) “Runs In — Will Not Run Out”’— 
bel comes in unique “Drop or Stream” 
ae 4-0z. Oiler—sells for 25c. Eye-catch- 
g ing 3-color display with each 2-dozen 


dealer carton. 
Order from your jobber. 


AMERICAN GREASE STICK CO. 
MUSKEGON, MICHIGAN 


New No. B-12 Counter Display 
Box holds 1 doz. Sticks 


ORDER YOUR 





| 
eS MARSS 


UNIVERSAL Sprayers 
NOW! 


The demand for UNIVERSAL Sprayers keeps right on going up 
—a mighty good indication of their basic superiority, their 
constantly increasing popularity with the consumer, and the 
extra sprayer sales dealers who handle this line are getting. 
Decide, NOW to switch to UNIVERSAL, its by long odds the 
best line to handle. Send in your order immediately to make 
sure you have them when you want them. If your jobber 
can't supply write to us direct. 





The MOBL-SPRAY — ''Most asked- 
for'’ compressed air sprayer on 
the market; one of a complete 
line of compressed air and hand 
sprayers. 


Ee 








UNIVERSAL METAL PRODUCTS CO. 
SARANAC MICHIGAN 














and non-automatic toasters. Each month 
for the past year, sales of the firm’s 
Bussman fuse division increased over 
the like month of the preceding year, 
due largely to the generally -increased 
use of electric power to improve labor 
efficiency. Sales of this McGraw divi- 
sion so far this year are approximately 
double the rate of the years immediately 
preceding the war. 


* a * 


Sherwin - Williams gains — 
Sales of Sherwin-Williams Co. for its 
fiscal year ended Aug. 31 ran about $20 
million ahead of the previous fiscal year, 
and were at a new high. The current 
three-month period, which began Sept. 
1, is expected to be the “greatest Fall 
known by the company,” President 
A, W. Steudel says. Sales volume for 
the first three weeks in September was 
nearly double the like 1947 period. 
Sales volume for the first three weeks of 
September does not take into account 
the wholesale paint price increase of 
approximately six per cent made by the 
company September 10, Mr. Steudel 
added. 


* * . 


Ferro enamel sales up—Sales 
of Ferro Eenamel Corp. for the nine 
months ending Sept. 30 are expected 
to total over $21 million, compared to 
$19.9 million in the first nine months of 
1947. Outlook for the fourth quarter 
indicates a further increase in shipments 
over the third period. Home building 
activity, with its related demand for 
porcelain enamel sinks, bathtubs, water 
heaters, as well as household appliances 
is expected to continue. 


* * * 


Commerce Department notes 
—The Commerce Department says that 
July shipments of 57,000 warm air fur- 
naces, valued at $10 million, were down 
12 per cent from the previous month. 
Shipments of domestic heating stoves 
in July amounted to 462,000 units 
valued at $9.8 million—a 22 per cent 
increase over the June level. It re 
ported also that July shipments of 
asphalt roofing, totaling 4,774,000 
squares, were off 9 per cent from June, 
1948, and 15 per cent less than in July, 
1947. ae 

A concession on cotton loans 
—Recently the 1948 cotton loan pro 
gram was amended by the Agriculture 
Department, to permit loans on farm 
stored cotton. Its program previously 
provided for loans only on cotton stored 
in “approved warehouses.” The change 
was made, the Department said, “to 
make loans more readily available to 
producers in those areas where there is 
a shortage of warehouse space.” Cotton 
dealers predict nearly six million bales 
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of the 1948 cotton crop will be lodged 
with the government under the loan 
program. Cotton production this year 
is estimated at 15.2 million bales. 


* * ” 


The oil picture—There is little 
likelihood, at least for some time, that 
the oil industry will have more oil to 
sell than its customers will easily use, so 
says Eugene Holman, president of the 
Standard Oil Company (New Jersey). 
Oil and natural gas are dramatically 
challenging the traditional position of 
coal as the world’s main source of 
energy, Mr. Holman added. At the end 
of World War I, coal supplied 76 per 
cent of the world’s energy requirements. 
At the end of World War II, the pro- 
portion supplied by coal had dropped to 
57 per cent. Now, in the United States, 
oil and gas provide more energy than 
coal. It may surprise the “man on the 
street” to learn that the automobiles, 
trucks, and buses which crowd streets 
and highways are not the largest con- 
sumers of fuel energy in this country. 
They use but 10 per cent, compared 
with 37 per cent consumed by the 
utilities, 24 per cent used in heating 
homes and working places, 16 per cent 
consumed by manufacturers, and 11 per 
cent by railroads. The small remainder 
is used by merchant ships and airplanes. 

* + + 


Tire and tube inventories 
down—It was welcome news, in the 
trade, that inventories of tires and inner 
tubes declined in July, as production 
decreased. This is reported by the Rub- 
ber Manufacturers Association, Inc. 
Stocks of passenger car tires dropped 
11.5 per cent. from the previous month. 
Trucks and bus tire stocks decreased 
7.5 per cent, while truck and bus inner 
tube stocks slipped 11.9 per cent. Inven- 
tories of passenger car tires still remain, 
however, almost double those of the like 
period last year. Shipments of passen- 
ger car tires in July were up a little 
over one per cent above June. Ship- 
ments of truck and bus tires decreased 
almost 3 per cent. Inner tube shipments 
showed a very slight increase. 


~ 7 * 


Vacuum cleaners — Factory 
sales of standard-size household 
vacuum cleaners in the first eight 
months of this year totalled 2,270,124 
units, compared to 2,289,441 in the en- 
tire year of 1946 and came within 5.1 
per cent of equalling 2,391,535 cleaners 
sold in the first eight months of 1947, 
all-time high year, according to indus- 
try-wide figures announced by C. G. 
Frantz, secretary-treasurer of the 
Vacuum Cleaner Manufacturers’ Asso- 
ciation. Factory sales in August totaled 
237,194 units, an increase of 6.6 per 
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Points in Your Favor 
WHEN YOU HANDLE 


COLDWELL MOWERS 






Three BIG ADVANTAGES give you 
the jump on competition when you 
sell Coldwell. First, you have your 
choice of a complete line of both 
hand and power mowers. There’s a 
Coldwell in every price range—a 
style to please everyone. Second, you 
sell quality. Every Coldwell is de- 
signed and built by men who know 
how to make quality mowers. Third, 
you sell a name that’s been famous 
for 80 years—a name that is backed 
by consistent advertising. 


Coldwell has big plans for 1949— 
plans that can increase your mower 
profits. Write us about the Coldwell 
line, or ask your jobber. 


Sell COLDWELL 
and you sell Quality 






COLDWELI 
LAWN MOWER 


COLDWELL LAWN MOWER DIVISION 


Coldwell-Philadelphia Lawn Mower Co., Inc. 
Newburgh, New York 
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The Best Are 
BETTER BRAND 


mouse and rat 








METAL OR WOOD TRIGGER 
© FOUR-WAY ACTION 
e OIL TEMPERED SPRINGS 


McGiLL METAL PRODUCTS CO. 


Marengo, Illinois 











i 


CHAIR-LOC 


AN AMAZING LIQUID WOOD SWELLER 
17 aq TIGHT LOOSE FURNITURE 


decalers-sEND FOR FREE SAMPLE | 
THE CHAIR-LOC COMPANY, Freeport, N.Y. 





cent over 222,478 (corrected figure) in 
July, and down 13.5 per cent from 277,- 
280 in August, 1947. 


o & * 


Furniture sales rising-—Re- 
tail furniture sales have increased be- 
tween 10 and 12 per cent over the 1947 
volume. This was reported at the recent 
annual meeting of the National Associa- 
tion of Furniture Manufacturers, held 
at Chicago. Wholesale furniture sales 
were 25 per cent above the figures re- 
ported for 1947. Manufacturers’ ship- 
ments were 1] per cent higher. Whole- 
sale furniture figures, it was stated, in- 
creased because of the desire of retail 
merchants to keep down inventories, and 
allow their jobbing suppliers to carry 
the stock. J. C. McCarthy, executive 
secretary of the association, said that 
new methods in furniture construction, 
finishing and gluing are now an assem- 
bly line procedure. Machines today 
are capable of making 24 parts of fur- 
niture in a single operation, when ten 
years ago they could only make two 
parts. 

* * * 

Big toy buyers late — Toy 
makers recently have been upset because 
some department stores are waiting until 
the last minute to place orders. Manu- 
facturers point to the giant mail order 
houses and the chain variety stores as 
exemplary customers who order well in 
advance and are already selling Christ- 
mas toys. With Santa’s next arrival not 
too far distant, the toy producers have 
assumed a “watch out” attitude toward 
the big stores. One New York toy 
executive states bluntly that one of its 
biggest customers has not yet confirmed 
orders placed several weeks ago, and 
that “even if confirmation comes to- 
morrow it will be too late.” The depart- 
ment stores say, in rebuttal, that toy 
manufacturers, have just been spoiled by 
years of shortage when buyers started 
right after one Christmas, ordering play- 
things for the Christmas ahead. Manu- 
facturers rebuke retailers who think 
that toy factories can operate the way 
they did before the war. In those years 
some often didn’t start operating at all 
until May and they took orders right 
up to the last minute, working at a 
feverish pace as the Yule approached. 
Today wages are high and overtime 
wages are almost prohibitive, and this 
limits any last minute rush. Nowadays, 
too, the factories can’t close down in 
early months of the year without danger 
of losing their workers and being unable 
to get them back. To even out produc- 
tion, they have to promote toys all year 
round instead of just at Christmas time. 
Merchants and manufacturers in the 
controversy are, however, inclined to 
agree the nation’s youngsters will get 
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fi 
Repair Plates for 
Mending Belts. 





There's a Way 
WITH WIRE 


Formed wire often solves 
the problem of high produc- 
tion cost. By eliminating 
milling, and subsequent 
scrap loss where parts have 
been machined from bar 
stock, wire forms, made the 
Brooks way, save both ma- 
terial and labor. 


M. S. Brooks & Sons, Inc., Chester, Conn. 


Since 1848 


BROOKS ke HOOKS 


LATEGRI 


PLATE FASTENERS FOR CONVEYOR BELTS 





Make strong dust - tight, 
water-tight joints in belts of 

any width. Special design spreads 
tension uniformly across belt, allow 
natural troughing of belt and assures 
smooth operation over flat, crowned 
or take-up pulleys. Sizes for belts of 
fr A" to 11/2" thickness. Write 





ARMSTRONG BRAY & CO. 


53 48 Northwest Highway, CHICAGO 30, U.S.A. 
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A STRAIGHT LINE TO HOLIDAY SALES! 













MODEL F2 
Flexible Shaft Tool (a 
To List at $19.95 : . 





MODEL F-1 
Hand Grinder 
To List at $19.7 

















See eee eee eae eee ees eee eae aeeeae ae eee ew: ft 





SOLD BY LEADING DISTRIBUTORS 





HARDWARE AGE, OCTOBER 7, 1948 


Fairchild offers an unusual profit-making op- 
portunity by creating a Christmas sales market 
of sight-selling electric tools. Here is a line of 
outstanding gilt items patterned, packaged and 
priced for the holiday trade: a light-duty Drill 
complete with 20-piece kit; a Flexible Shaft 
Tool that is just right for every job; a Hand 
Grinder designed to meet every need of the 


hobbyist and homecraftsman. 








MODEL F-348K 
Light-Duty- Drill 
To List at $19.95 


FAIRCHILD 


INDUSTRIES INC. 


BURLINGTON VERMONT 
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RYERSON 
STEEL in stock 
for HARDWARE 
STORES 


Contact Ryerson when a cus- 
tomer’s order calls for steel you 
don’t ca in regular stocks. 
You can draw on large, diver- 
sified Ryerson stocks at any 
of thirteen conveniently locat- 
ed plants. We’ll gladly cooper- 
ate closely on any steel require- 
ment—any steel problem. 


PRINCIPAL PRODUCTS 
Bars © Structurals © Plates © Sheets 
Tubing © Allegheny Stainless © Alloy 
Steel © Safety Floor Plate * Babbitt 
Solder * Metal Working Tools & 

Machinery, etc. 


JOSEPH T. RYERSON & SON, INC. 


Plants: New York, Boston, Philadelphia, 
Detroit, Cincinnati, Cleveland, Pittsburgh, 
Buffalo, Chicago, Milwaukee, St. Louis, 
tos Angeles, Son Francisco 

























WHY HULL COMPASSES 
WILL SELL CONSISTENTLY 


FOR YOU 


. Recognized for accurate, professional instru- 
ment performance through 15 years of civilian 
and military use. 


~ 





2. Advertised in leading national publications 
every month, for years. 

3. No one has EVER paid a penny for service on 
a Hull Compass. 

4. Effective literature, displays 








and other point-of-sale helps 
always available. 


5. The certainty and ease of 
compass travel are accepted 
by inereasing thousands of 
motorists every month. 





A. Beaconlite (illuminated) Auto- 
ay Compass. List Price 


5.95. 
B. Streamline Automobile Com- 
pass. List Price $3.95. 


C. Streamline Marine Compass. 
List Price $2.75. 
et ceeennn=----- (Mail Coupon) -------------< . 


HULL MFG. CO. 
P. ©. Box 246-H.A.10, Warren, Ohio 
Sead me informztion and prices on the Hull Compasses. 


El ddovesanpinsacecbdebibawaaticescheoimaente 
Cheek : Dealer Chain Store 





plenty of toys this Christmas, even metal 
items won’t be too scarce. Very likely 
the sales total of toys for all 1948 will 
be $50 million above last year, and not 
just because of price inflation, by best 
estimate. The Toy Manufacturers Asso- 
ciation figures there are about 2,000 
U. S. toy manufacturers, although some 
smaller firms have quit business since 
the war. Toy makers are beneficiaries 
of the post-war birthrate, up 40 per cent 
from 1939. 


. * ” 


Gas sales—Total revenues from 
sales of gas by utilities amounted to 
about $358,000,000 in the second quarter 
of 1948, a gain of 7.5 per cent over the 
comparable quarter in 1947, the Ameri- 
can Gas Association reported recently. 
Revenues from industrial sales repre- 
sented the highest percentage gain, 
rising 10.6 per cent, while residential 
and commercial revenues increased 6.3 
per cent and 7.2 per cent over the like 
1947 period respectively. On June 30, 
1948, the gas utility industry was serv- 
ing 21,900,000 customers, equivalent to 
a gain of 4 per cent over a year earlier. 
Residential customers totaled 20,400,000 
as compared with 19,600,000 customers 
in 1947, an increase of 4 per cent. Com- 
mercial and industrial customers were 
up 4 per cent and 2 per cent respec- 
tively. 

+ oo te 

Fertilizer use stepped up — 
The National Fertilizer Association re- 
ports that total sales for the first eight 
months of 1948, amounting to 6,953,886 
tons, represented a new record for the 
period. Sales were 10 per cent above 
the similar period a year ago, and 68 
per cent above the eight-month 1935- 
However sales of fertil- 
izer tax tags during August were at 
their lowest level so far this year, re- 
flecting a seasonal decline. Reports of 


1939 average. 


state control officials (in 15 states using 
tax tags) to the National Fertilizer 
Association revealed that the tonnage 
for August was 5 per cent below July, 
and 15 per cent below the total reported 


for last August. 


. * * 
More crop “briefs” The 
Agricultural Department finds that 


“plenty” of potatoes are in prospect. Its 
latest estimates indicate a crop of 408.3 
million bushels, a figure exceeded only 
five times in U. S. history. Last year’s 
bushels. 
A record nut harvest, about 16 per cent 
over last year, is reported. California 
and Oregon together normally (10-year- 
average) produce 141 million pounds of 
walnuts; this year they expect to har- 
vest 157 million pounds. 


production was 384 million 


Pecan har- 
160 million 
pounds from trees this fall, 46 per cent 


vesters will gather some 
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NOW 
Stock and Display 
NEW Gem Jr. 


Fingernail Clipper 
New tapered jaws. 
Streamlines. ‘‘Gem" 
quality thruout. 
Retail price mow 29% 
THE H. C. COOK Co. 
ANSONIA, CONN. 





COOkY NAIL 
Gem lr. cuippes 
eons 








GOODYEAR LOADBINDER 


OPEN 


Swivel 


GOODYEAR & MILLER CO. 
BLOOMDALE, OHIO, USA. 





Gripper Clips 
Registered U. S. Pat. Offices 
Page r 








OD TOOLS, INC 
e a =. Mass., U.S.A. e 














a -0a-13 
AWD 
SADDLE SOAP 


Maker for You 


For use on all leather except 


suede. 
CLEANS POLISHES 
SOFTENS PRESERVES 


Packed in 6-0z., 12-0z. & 5-lb. Cans 


ASCO CHEMICAL CO. 


641 Lexington Ave., Brooklyn <3, N. Y. 











BUY BONDS 











1948 


HARDWARE AGE, 
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more than the 10-year average. And 
California’s almond crop of 65 million 
pounds compares with an average of 45 
million pounds, 


> > - 


Retail sales gains—An over- 
all sales gain of 9 per cent was the 
experience of independent retailers in 
July, 1948, compared with July a year 
ago, according to preliminary data re- 
leased by Director J. C. Capt, Bureau 
of the Census, Department of Commerce. 
From June to July of this year, sales 
were off 8 per cent. These preliminary 
data were compiled from confidential 
reports submitted to the Bureau of the 
Census by approximately 13,500 inde- 
pendent retailers located throughout the 
country and representing various kinds 
of business. Among the durable goods 
trades, lumber and building materials 
dealers and motor-vehicle dealers shared 
substantial gains of 21 per cent each in 
July of this year over July 1947. Furni- 
ture stores recorded a moderate (10 per 
cent) gain; hardware stores, a slight 
(3 per cent) and jewelry 
reported sales virtually un- 
changed from the like month a year 


increase ; 
stores 


ago 

x * * 
“Independent” retailers gain 
About 13,000 independent retailers 
reported their August dollar sales were 
8 per cent higher than the like month 
last year, but were unchanged from the 
previous month, Washington records 
Motor vehicle dealers had the 
greatest dollar sales gain, increasing 31 
per cent in August, compared with the 
like months last year. Lumber and 
building materials dealers’ August sales 
were 20 per cent above Aug., 1947. 
Furniture store sales were up 11 per 
cent in the August comparisons. Dollar 


show. 


sales in department stores in August 
advanced 3 per cent over July and re- 
sulted in an 8 per cent gain compared 
with August last year. However, sales 
of department stores were down 2 per 
cent in the week ending September 11 
from the corresporiding week of 1947, 
reflecting store closings on Labor Day. 


* * * 


August building awards — 
Building and construction activity in 
the 37 states east of the Rocky Moun- 
tains, as measured by the dollar volume 
of contracts awarded, in August main- 
tained a favorable four per cent gain 
over the corresponding month of last 
year, but the figures just released by 
F. W. Dodge Corp. show a normal sea- 
sonal decline of 11 per cent from July. 
The Dodge corporation, a fact-finding 
organization for the construction indus- 
try, reported that a statistical summary 
of its field reports totaled $854,091,000 
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Put in Your First Team! 





KitchenAid puts a complete championship team to work for you— 
a whole line of mixers to sell up to—the most complete line of 
labor-saving attachments made—a wonderful chance for a tie-in 
Coffee Mill sale. Here are multiple sales, with product-perform- 
ance and product name outstanding in the home appliance field. 


<2 


} 


























Switch and 10-Speed 
governor control 


Eassly-followed 
accurate speed guide 


Convenient, up-front 
power toke-off 
for attachments 





Mos! powerful moter 
of ony mixer Byilt-in 
power — no separote 
“power boosters." 


Planetary Action — 
consistent, thorough 
mixing results over 
every inch of area 





Single all-purpose 

beoter or whip, with 
Planetory feotures, for 
self-scraping action, 


Hr { Puree fruits 
ond vegetables 

re 

‘Sy 


¥) 





Stationary bow! 
contoured to shape 
of beater. Gradu 
ated shape permits 
beating of as little 
as | egg white 


Mix, whip, x 
beat ond blend | 





Shell peas 


KatchenAt 


REG U S PAT. OFF. 


THE FINEST MADE 


» Everybody stops for 
the aroma of freshly- 
ground coffee! Pour a 
pound of coffee beans 
into the KitchenAid 
Coffee Mill. Demon- 
strate how delicious it 
smells freshly ground. 
Then show how cof- 
fee, ground just before 
use, means coffee at its 
finest peak of flavor — 
before the flavor fades. 
KitchenAid does it elec- 
trically —instantly —in 
any desired grind. Next 
move is to write up the 
order ! 


KITCHENAID DivisiONn 
The Hobart Mfg. Co. 
TROY, OHIO 


or Boil it 
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wk Simplified Stock 
%& Availability — Never 
&Y Pulleys and Bush- 


% Faster Turnover Than Any Other Interchange- 


maune” 


MULTIPLE-PURPOSE 
INTERCHANGEABLE 


BUSHING 


Offers These Many Features 
reater Combina- 

tion of Bore Sizes 

%& One Bushing — One 


Price 

*& Elimination of In- 
vestment in Three 
Bushing Stocks 


Keeping 
Lose a Sale! 


ings Individually 
Packed and Labeled 






able Hub or Bushing Line 


RUSH YOUR ORDER NOW 


MANUFACTURING CORP. 
2909 S. Wabash Ave., 
CHICAGO 16, ILL. 













——~er pt 
pin — ne aes rite 
nett ee. 
ee 
ct uatl 
e— 
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in August building awards against 
$962,685,000 in July and $823,216,000 
in August of last year in the area east 
of the Rockies. 

* ” + 


Air express—A gain of 13.4 
per cent in the number of air express 
shipments handled during the first seven 
months of this year was reported re- 
cently by the Air Express Division of 
Railway Express Agency. Some 2,267,- 
032 shipments were dispatched over the 
nation’s scheduled certificated air lines 
during this period, compared with 1,- 
999,981 shipments handled during the 
first seven months of 1947, the agency 
stated. July air shipments were five 
per cent more than in the same month 
of last year. 


% « * 


Farmers doing all right — 
Farmers’ cash income reached 17 billion 
900 million dollars in the first eight 
months of 1948, a new record high, says 
the U. S. Department of Agriculture. 
However, the cost of producing crops 
has increased to a point where the aver- 
age farmer probably has less profit than 
a year ago. Their gross income this year 
is 4 per cent above the previous record 
in 1947. Cash receipts from farming for 
all last year totaled $30,500,223,000. 
Total farm production in 1948 probably 
will be slightly below last year’s out- 
put. Crop production is setting a new 
record high, but live stock production 
is off. 


* . * 


The fruit outlook—For this 
year, the Bureau of Agricultural Eco- 
nomics says total fruit production will 
be about 8 per cent below last year and 
14 per cent below the record tonnage 
produced in 1946. The apple, pear, plum. 
prune and cherry crops are 
smaller than average, but the apricot, 


sweet 


peach and grape crops are above aver- 
age. The cranberry crop will be near 
record size and the sour cherry produc- 
tion will exceed any previous year’s, it 
predicts. The Bureau said farmers will 
receive higher prices for this year’s 
apple, peach, pear, grape and dried 
prune crops than they did in 1947, but 
lower income from 1948 crops of apri- 
sour cherries, cranberries and 
Farmers will get about as 


cots, 
tree nuts. 
much for plums as they did last year. 
Another large crop of citrus seems prob- 
1948-49, after a record last 
Likewise, there will be a large 
pack of canned citrus juices and frozen 
fruit this season. But the pack of 
canned and dried fruits will be smaller 
than last year. The Bureau of Agricul- 
tural Economics adds that probabilities 
favor “moderately larger crops” of most 
deciduous fruits in 1949 than are being 
produced in 1948, and forecasts prices 


able in 
year. 
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TRAUBEE PRODUCTS, INC. 
1150 BROADWAY _—sCNEW YORK 1, N.Y. 











| NEW 


JAR ano CAN OPENER 


Modern, streamlined— 
two units on one base; 
each folds out of way 
when other is in use. 
Takes care of every 
“opening” job—all cans 
anything that wears @ 
: cap: bottle, 
glass or fruit jar. 
Also tightens 
screw caps. Safe 
to operate. No 
»» glass breakage. 
| Choice of white 
enamel or 
chrome finish. 





| Advertised in wove mouseneeping ana Saturday Evening Post 
| FLAT IRON REST 


Important addition to 
any board. Leaves en- 
tire surface clear for 
Ironing. Holds any size 
flat Iron. No possibillty 
of burning pad. Folds 
out of way when not In 
use. Attractive, rust- 
proof cadmium finish 


OTHER ZIM PRODUCTS 

ZIM JAR OPENER. Removes screw caps, bottle caps, 
| pry-ups and friction. White ename! or chrome finish 
| ZIM CAN OPENER. Opens any size or shape can 
| Cadmium or chrome finish. 

} Write for ilterature and prices 

| ZIM MFG. CO., 3047 Carroll Ave., Chicage 12, il. 

Headquarters for Labor-Saving Home Appliances 
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SELL THE BEST! 


Moe 


FARM SUPPLIES 


666 


Ne. 800 No. 805 No. 810 







standard 
steel 
uprights 







MOLINE STEEL TACKLE BLOCKS 
FOR MANILA ROPE 


STRONG ... STURDY .. . DEPENDABLE 


Made with heavy steel side lates and 
U-brackets and strong oversized forged steel 
hooks and thimbles. Single, double and triple 
sheave for % to 1” manila rope. Side plates 
have rounded edges which increases rope life. 
Finished in lustre enamel. 


Moline Heavy Duty Load Binders 
Double Swivels For Flexibility 







S Tho 


es SPOCae 
eave spac 


whether you 


Constructed of high strength, heat-treated malleable | 
iron, Has improved, comfortable hand grip. Bright 
enamel finish. Three sizes. No. 744 for 4%” chain; 745 
for %” chain; No. 746 for chain over 4%”. 


cut 


Moline Safe-Lock Wire Stretchers 








build your own shelving or buy 
a complete installation, 


insist on Hirsh Steel Uprights. 







Stretches longer fence 
wire easily and quickly. 






Steel roller bearings make 


ie jb aaamton Tere for a speedy and economical job. 


hardened steel axles and re- 
fined malleable wire grip and 
— - fge By one end and MORE THAN 30 ADJUSTABLE STYLES TO CHOOSE FROM 


, S. A. HIRSH MANUFACTURING CO. 
Write Dept. HA-10. ES ne - A. 
rite Dept. HA-10. for complete catalog. WE SHIP QUICK! 3119-21 West Lake Street + Chicago 12, Illinois 





Gentlemen, Yes, I am interested in Hirsh Standard Steel 
Shelf uprights. Please send your latest catalogue and prices. 


MOLINE 


1RON WORKS % FIRM NAME- 


5, U.S.A 





MOLIFE ILLINO! 


| LINE OF BUSINESsS.__§$_.__._._._.......... -" 


RE eg 





Cciry.. all = _ZONE_.___sSTATE._. 
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Bassick 
SERIES “62”’ 


PLATE CASTERS WITH 
PRECISION IRON WHEELS 
OF POWDER METAL 











Powdered iron 
wheels are now 
standard in the 
above popular 
sizes of small 
ball bearing 
swivel plate 
casters. 

















Yes, here’s something to shout about! 
Bassick’s new development of powdered 
metal wheels for its Series *'62"’ casters 
gives you a quality iron wheel caster that 
puts the old cast iron wheel in the class 
with museum pieces. They're stronger! 
Smoother! Better all around in every way! 

Manufactured by Bassick 
powder metal division. Send for a free 


. in our own 


sample and see for yourself. Write 


THE BASSICK COMPANY 


Bridgeport 2, Conn. 
DIVISION OF STEWART-WARNER CORP. 


In Canada — BASSICK DIVISION, 
Stewart-Warner-Alemite Corp., Ltd., Belleville, Ont. 


MAKING MORE KINDS OF CASTERS 
» » « MAKING CASTERS DO MORE 
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“somewhat lower” than those received 
for this year’s crop. 
+ x ” 

Inventories rise again -Busi- 
hess inventories at the end of July 
totaled more than $51.7 billion, an in- 
crease of $392 million over the previous 
month, the Commerce Department re- 
ports. Manufacturers’ inventories ac- 
counted for nearly all the increase, ad- 
vancing $374 million to $30,100 million 
total in July. Retail inventories in- 
creased about $175 million from June 
to July. Most of their increase was due 
to the “building material and food 
groups, stocks of which were about 5 
per cent over the previous month after 
discounting the usual seasonal move- 
ments,” the Department said. Whole- 
salers’ inventories in July were $8,048 
million, compared with $8,011 million 
in the previous month, 


& * 


Department stores ahead 
U. S. department store dollar sales in 
the week ended Sept. 18, were 11 per 
cent above the corresponding 1947 week, 
the Federal Reserve Board reports. All 
Federal Reserve districts reported sales 
gains for the week except San Francisco, 
which showed no change from last year. 
For 1948 to date, the average of the 
veekly gains over 1947 was 7 per cent. 

. . * 

Building materials gaining 
The Commerce Department reports that 
physical production of building mate- 
rials in July set a new 1948 record to 
date, but was still under the post-war 
peak of 159.0 reached in Oct., 1947. 
The index of production for construc- 
tion materials rose to 152.1 in July, 
based on production in 1939, as 100. 
Production has increased, month by 
month, since last March, the Depart- 
ment states, and was about 5 per cent 
higher during ,the first seven months 
of 1948 than the like 1947 period, Gains 
in production were recorded for 11 of 
the 20 materials used in the index. 
Important materials whose output in- 
creased include lumber, hardwood floor- 
ing, brick, cement, concrete reinforcing 
bars, clay tile and gypsum board and 
lath. Nails, structural steel, soil pipe 
and fittings, and soft plywood fell to 
their lowest monthly levels of produc- 
tion of the year. 

. > a 

Building—Government experts 
expect that new homes to be started in 
1949 will number about 900,000 or 50,- 
000 less than the number they are con- 
fident will get under way this year. De 
mand for high-cost homes is diminishing, 
and many builders either aren’t able or 
willing to move into the lower priced 
field, where buyers are more numerous. 
The cost of the average one-family 











IT’S 
NIGHT- LIGHT 
SAVING TIME 


—long winter nights ahead 
mean increased sales of 


‘DIETZ LANTERNS 





NEW YORK 


| GUTPUT DISTRIBUTED THROUGH THE JOBBING TRADE EXCLUSIVELY 











@ Includes Washer, Lockwasher and 
Wing Nut, 4" special wide head bolt. 
Electro galvanized. All fasteners assem- 
bled. Packed 100 in display carton. 
Large profit at a small investment. 


Order from your jobber or direct 


N Ab 
Shavoit El ‘andl, Screw Le. 


BOSTON 10, MASS. 
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house has been climbing steadily along | f P | 
with the increase in home-building ( ad “usive ecatures 
activity. During 1946, construction costs 
not the sale price, because land is FOUND ONLY IN 
THIS SUPERB EXAMPLE 


excluded—ran around $5,520 for one- 
OF THE 


family houses. By May of this year, 
FREEZER-MAKER’S ART 












when the building boom was swinging 
along at its height, this cost had climbed 
to $7,700. This implies a sales price 
averaging over $9,000. There was a de- 
cline in the number of new non-farm 
dwelling units started in August, re- 
ported by the Bureau of Labor Statistics. 
Builders started 830,000 new dwelling 
units in that month, a drop of 15,800 
units below the year’s peak of April. 
Last year the peak was not reached 





/ 


SS 
SS 


STYLED BEAUTIFULLY 
AND MADE RIGHT 
BY EXPERTS 


Through constant re-designing, 
Peerless Freezers continue to hold 
first place in modern artistic ap- 
pearance; in quality; and in ease 
of operation. 

Household sizes: 2 to 10 ats. 
Hotel sizes: 12 to 20 ats. 


until October. There were 646,100 
units begun in the first eight months of 
this year, compared with 522,700 in the 


like period last year. 





- . + 





Living costs rise again-——Liv- 
ing costs rose another notch in August, 
the Bureau of Labor Statistics reported. 
ahead 4 Its index of prices paid by consumers 
climbed to a new high, at 174.5 per 
cent of the 1935-39 average, on Aug. 15, 


RK > ompared with 174 per cent in mid- RIPLE ACTION PEERLESS DASHER STREAMLINE DESIG) EASY T 


July. Food prices showed a drop of 0.1 ASK YOUR JOBBER 


YIN 


















per cent in the month, but were more 


"1840 than offset by increases in all other || THE PEERLESS FREEZER CoO. Winchendon, Mass. 


EXCLUSIVELY major groups. Clothing prices climbed 
eee to a new peak. The B.L.S. said the 


Aug. 15 level was 8.9 per cent highe 

rte xiflora fic 30.9 ei aa i / | A 4 E | o R E & A L E Ss 

June, 1946, and 77 per cent above | Aug., ’ with this NE W IMPRO VED 
/ 

ace = HOME LAUNDRY AID! 


1939, 

National income gains — Na- 
tional income rose to an annual rate of 
$221.4 billion in the second quarter of 


















© NEW MAGIC CIRCLES 
@ SEALED SOAP TRAY 
@ METAL REINFORCED BACK 


Build your sales and profits with this new and im- 
proved home laundry aid. Exclusive Magic Circles 
save clothes, wash faster and cleaner and are easier 
on the hands. All metal soap tray is sealed in frame 
... prevents water splashing back on user. Legs and 
frame are sanded to a satin-smooth finish . . . will 
not catch or tear clothing. 








1948, the Commerce Department re- 
ports. This projected rate was $6.3 
billion above that for the first three 
months of this year, and was $18.9 bil- 


| 
lion above actual national income for 
the full year 1947. The Department 
said industrial prices continued to 
climb in August “as the influence of 
third round wage advances spread, and 
is continuing high incomes maintained 


the demand pressures.” 


Employment near record - The exclusive Magic Circles do the hard work . . . break 


up the rubbing cycle . . . dislodge dirt and grime quickly 


| 
Employment, off the farms, reached | 
45,514,000 i id-August, ¢ s al- : : : : : 
914,000 in mid-August, almost equal | and easily. Available in brass, polished aluminum or 
| 
| 





ing the all-time peak of last December, zinc that does not mar clothing . . . is light in weight and 


the Bureau of Labor Statistics reported. easy to handle. Hardwood frame and entire rubbing sur- 


er and 





d bolt. There Ca increase of 140,000 since | face is reinforced with lifetime aluminum. Will give years 
assem- mid-July. The total number in the na- | of service. Sells at standard price. Also available in 
carton. tion’s work force, including farm work- pail size. See how durable aluminum 
e ae i ; a ae P . i d to b beck and 
his rs, those in the armed se Tvice: and the | Ask your jobber or order direct. nie: hs plmauaalieaay 
rec unemployed, is approximately 63,000,- | 
000. B.L.S. attributed the overall rise to 
. | 
expansjon of seasonal activities, reopen- | V E R Ss Oo | M F G ° € '@) M P A N Y 
ing of plants after vacation shutdowns, 
yr ieb ie oa > oe 5 MINNEAPOLIS, MINNESOTA 


greater availability of materials and a | 
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LARGER 
SIZES 


BIG VARIETY OF 
VOLUME BUYERS 


Larcoloid sells fast to Painters, Mainte- 
nance Men, Contractors, Sign Manufac- 
turers, Automotive Men, Householders 
. « » They all prefer its Quick-Drying, 
Long-Wearing Qualities — Outdoors or 
Indoors — on Metal or Wood. 








Write for Dealer Set-up 


CARPENTER-MORTON CO. 
DEPT. H = EWERETT, MASS. 
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“general post-war trend toward fuller 
employment.” 
* . . 


Those important “other” 
metals—Supplies of lead, zinc, and cop- 
per, principal non-ferrous metals, are 
lagging far behind demand. It will take 
two years, maybe more, for them to 
catch up. This means that prices of 
these key metals probably will remain 
at a lofty level. The forecast comes from 
the men who own and operate the na- 
tion’s metal mines, and who recorded 
their views at the recent annual con- 
vention of the American Mining Con- 
gress, in San Francisco. “There appear 
to be sound grounds for predicting that 
consumption of copper, lead and zinc 
will continue for at least another two 
or three years at, or close to, the present 
high rate,” said S. D. Strauss, manager 
of sales of the American Smelting & 
Refining Co. Other industry leaders con- 
curred in his opinion. Causes for the 
huge demand were stated by the mine 
operators. First, the past war and the 
threat of another war lie at the heart 
of it. These factors were listed: (1) 
War-created shortages among key con- 
sumers of non-ferrous metals, such as 
public utilities, construction firms and 
builders of transportation equipment. 
(2) Government plans to stockpile 
strategic materials. These have not in- 
terfered much with private industrial 
needs yet, because the government has 
stepped aside in favor of private in- 
dustry, but the future calls will be large 
and insistent. (3) The need in foreign 
countries yet, as one executive said, 
“One of the more satisfactory aspects 
of the outlook for non-ferrous metals is 
the probability that about the time short- 
ages in the United States may be ex- 
pected to end, European requirements 
should be increasing, thereby absorbing 
the tonnages of, foreign metals which 
at present are being imported into this 
country.” (4) Mining men also keep an 
eye on such general business-boosting 
subjects as the increasing population 
(about 1 per cent per year) and a grow- 
ing trend toward mechanization of every- 
thing, including their own mining op- 
erations. 


* = * 


The statistical picture—Sta- 
tistically, the metals picture looks like 
this today: Copper: In 1938 the U. S. 
mines produced 557,000 short tons of 
copper and industrial users consumed 
131,000 tons. This year it is estimated 
that the U. S. will produce 900,000 tons 
of refined copper from its mines and 
use 1,250,000 tons, including copper pro- 
duced in other countries. Lead: U. S. 
mines produced 380,000 tons of refined 
lead in 1938 and industry consumed 


100,000 tons. For 1948 the estimated 















HOUSEHOLD 
SCOURING PADS 










The Big Value Box 
SELLS FAST! 


Attractive window front box in 
bright blue and yellow. Excellent 
for display...Sells quickly... For 
every household need . . . Packed 
2 dozen to case in fine, medium 
or coarse grades. Order from your 
jobber or direct. 


INTERNATIONAL STEEL WOOL CORP. 
SPRINGFIELD, OHIO 


















America’s BEST KNOWN | 
and FINEST Air Mattress 
HODGMAN’S ery F j 


Famous 
CAMPLITE 








preferred 
jf for comfort 
4 and durability 


© Campers and experienced woodsmen recognize 
the Hodgman Camplite as | ny eee 

t ¢ uality and unfailing service en 
py of yf Made of Khaki colored twill 
weave fabric, heavily rubberized and vulcanized 
on inside. Inner partitions of Hodgman “‘I-Beam 
construction, forming lengthwise “‘ribs,"’ hand 
cemented full length of mattress. Outer edges 


reinforced with frictioned fabric, then hand rolled. 
All edges bound. Complete Air Bed vuleanized 
as a unit. vo. 5 x 
75”, No. 510 


Three popular sizes: No. . 
30” x 75”, No. 512—650” x 75”. 


NO. 555 AIR PILLOW 


Made of strong tan sheet- 
ing, rubberized on inside 
» Has ‘“T’* partition for face 
Scomfort. Size 12” x 18”. 


HODGMAN RUBBER CO. 
FRAMINGHAM, MASSACHUSETTS 


San Francisce 
121 Second St. 





New York Chicago 
261 Fifth Ave. 15 N. Jefferson St. 
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There’s only ONE 
READY PATCH 



















MORE AND more dealers are 
finding READY PATCH the logical 
answer to the demand for a ready- 
mixed, easy-to-use patching com- 
position in paste form. 


If you sell patching plasters you 
understand the popularity and 
need for this distinctive product. 


Manufactured by 


M & H LABORATORIES 
2703 ARCHER AVENUE 
CHICAGO 8, ILL. 




















~/ KENNADRILLS MOVE— 





Increase Sales—Bring More Profits. 


Sell the fast all-purpose masonry 
drill to: repairmen, electricians, con- 
tractors, maintenance crew men, 


1, i. 





Men who have stone and other 
nonmetallic material to drill prefer 
the Kennadrill. It drills up to 100 
times longer than any ordinary 
drill they ever used, and at the 
same time drills holes up to 5 
times faster. No wonder Kenna- 
drills are on the move, offering a 
good repeat sale business. They are 
economical to use. Labor cost is 
less, and the job goes faster. Holes 
are smooth, true, and can be drilled 
close together — if necessary. Tur- 
bine action ‘ejects the cuttings, 
prevents sticking and binding. Bit 
sizes 4,” to 1Y,”, for use in rotary 
drills, drill presses, hand braces. 
Cash in—sell Kennadrills . . . write 
for Bulletin KH—today. 

To heip you sell we advertise in trade papers, 
Popular Mechanics; and supply dealer helps. 


Dealers Wanted! 


















KENNAMETAL Arc catrowe PA 
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mine production here is 380,000 tons 
and the estimated consumption is 
700,000 tons. This includes imports ag- 
gregating around 250,000 tons to 300,000 
tons. Zinc: American mines in 1938 
turned out 512,000 tons and consump- 
tion was 413,000 tons. This year U. S. 
production of metallic zinc has been 
stepped up to an estimated 600,000 
tons and consumption to an estimated 
800,000 tons, including foreign metal 
imports. Scrap metals are not included 
in the above figures, but a substantial 
amount is used by industries each year. 
ca o * 


More home-owners More 
U. S. families now own their own homes 
than ever before, a Federal Reserve 
Board survey shows. About 18.5 million 
non-farm families, or 49 per cent of the 
total, owned their own homes at the 
start of 1948. This figure compared with 
37 per cent in 1900, with 46 per cent 
in 1930, and 41 per cent in 1940. On 
the average, those families which paid 
rent were spending about 12 per cent 
of their annual income for this purpose. 
Earlier studies indicated that similar 
expenditures in 1941 accounted for 16 
per cent and in 1944 for 13 per cent, 
of income for those years. The survey 
did not take up farm families. The 
proportion of home owners among such 
families traditionally has been much 
higher than among city-dwellers. The 
number of “home-owners,” of course, 
included those still paying on their 
homes. There was no data on how many 
have debt-free homes. The Reserve 
Board’s report shows home ownership 


is greater in the higher income brackets | 
than the lower ones, but even among 


families with incomes under $3,000, 
two out of five own their places. At 
incomes above $7,500, three out of four 


do so. 


Rising Freight Rates Will 

Force Steel Shippers Into 

Other Channels and Spur 
Higher Steel Price 


M AYBE the railroads can’t help | 


it but it looks as if they are 
trying to price themselves out of 
a large chunk of the iron and steel 
business. Since they have said 
they will seek higher rates on fin- 
ished steel, steel companies are 
placing more emphasis on other 
means of transportation, accord- 
ing to The Iron Age, a Chilton 
publication with which HARDWARE 
AGE is affiliated. 
If the Interstate Commerce Com- 
mission allows the 8 per cent in- 








HEAVY GAUGE STEEL 


HAMMERED SILVER-GRAY FINISH 








The boxes are made with flat key locks 
or with combination locks, operated on 
a 3 digit combination. Individually 
boxed, and packed ]2 of a style in a 
shipping carton. 


Styles Without Interior Tray 
No. 923, Key lock.............. List price 1 4 
No. 923CL, Combination lock... 


Styles With 6 Compartment 
interior Tray 
48.) 2. $3.70 
No. 1923CL, Combination lock.......... 4.50 
(Priced Slightly Higher West of the Rockies) 
' Export Representatives ” 

{ FRAZAR & CO., 50 CHURCH STREET. i 
4 NEW YORK 7, N. Y. { 
x Cable Address “FRAZAR™ New York | 


WRITE FOR ILLUSTRATED LITERATURE 


ES CAN COMPANY 


2415 West 19th Street CHICACO 
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VIKING 


BRAND 


WHALE 


BRAND 


SCREW 
DRIVERS 


A fine Tool now sensationally 
improved to bring you greater 
sales with its Greater Safety 
—Greater Strength! The new 
NOCOMBO Handle of ex- 
truded Ethyl Cellulose presents 
no more fire hazard than hard 
wood! It’s stronger than any 
other plastic Tool Handle ever 
made! It won’t bend when 
warm or shatter when cold, 
and it’s a superior electrical in- 
sulator. Tough alloy steel 
Blades are forged in one piece 
in Round Shank or new Fors- 
berg Reinforced Square 
Grooved Design . . . stronger 
than a square blade! Neither 
ys can be turned in nor 
riven into the handle! Your 
customers will go for these big 
sales features! . . . order from jj, 
your Jobber TODAY! | 























Brighten your sales 
picture by showing a quality tool 
and a famous brand name with this 
colorful counter merchandiser! It 
takes little space but gets plenty of 
attention from your customers! 





Send for the new Forsberg Catalog—your 
guide to greater sales! WHALE & VIKING 
Brand Wood Turning Tool Sets, Screw 
Drivers, Hack Saw Frames and Blades, 
Coping Saw Frames and Blades, Band 
Saws, Breast Drills, Hand Drills. 


BOOTH NO. 23—NATIONAL HARDWARE SHOW 


© MFG. CO., BRIDGEPORT, CONN., U.S.A. 
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crease now sought by the railroads, 
the rate for moving the bulk of 
the nation’s iron and steel products 
will be about 70 per cent above 
the prewar level. Steel company 
traffic managers are obligated to 
help route steel the cheapest way 
even though the customer pays 
the freight. 

They are using every means pos- 
sible to find other ways than rail- 
roads to transport a larger and 
larger part of steel shipments. Steel 
buyers also will be forced to give 
closer study to this and to relocat- 
ing their plants. Truck shipments 
in several areas are increasing by 
leaps and bounds. Barges are cer- 
tain to haul more steel as time 


goes on. 


Higher Rates 


The increase asked in freight 
rates for coal and iron ore will 
put on pressure for higher steel 
prices. Steel companies faced with 
higher raw material costs may pass 
on the increase which will amount 
to as much as $1 a ton on finished 
If this is passed on it will 
be in addition to what the steel 
user will pay if higher rates for 
finished steel are okayed. 


steel. 


Rail Rates 


Soaring rail rates—and no pro- 
vision has been made yet in case 
higher wages are granted to rail 
workers—have made the f.o.b. 
mill sales question academic in 
some sections of the country. If 
rail rates cortinue their upward 
trend, there is no chance of a re- 
turn to general freight absorption 
for competitive purposes even if it 
is allowed by law. No steel firm 
could afford it. Where a mill 
would have to absorb $8 to $10 
a ton to meet competition, it would 
not do it on most products—law 
or no law. 





Light Duty 
VY” ELECTRIC 
DRILL with 
Snap Action Chuck 


No. 89-J 
Same drill as ‘'89"’ 
but wit Jacobs 
Key-operated Chuck 
4.95 


Light Duty VY” drills 
are designed for iter: 
mittent duty. Lighter 
and handier than heavy 
production type drills, 
these SpeedWay Drills 
are ideal for mainte- 
nance and repair departments, 
garages or installers and serv- 
ice men. Specially wound, 
long life, fan cooled Speed Way 
Tool motor. Sturdy die 
cast aluminum case. Cut 
steel gears. Self-lubricat- 


No. 209 


ing bearings. With No. 
pI 209 Drill _ Stand makes 
(less drill)  ¢aPable drill press. 


These are the logical 
drills to sell—priced to 
sell in volume, nation- 
ally advertised and car- 
rying a full margin. 


Write for Catalog Sheets dealer proposition 


$12.95 


SPEEDWAY MFG. CO. 


1836 S. 52nd Ave., Cicero, Ill. 











Changes 


New products and new 
trade names are constantly 
added to the list- 
ings for the next Directory 
Number of HARDWARE 
AGE. 


being 


Therefore, if you do not 





find in the current issue of 
the Directory Number the 
product you are interested 
in, write to the “Who 
Makes It” Editor. He'll be 
glad to serve you. 


WwW 


HARDWARE AGE 


100 E. 42nd St., New York 17, N. Y. 
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for 
DEPENDABILITY 


Dependability sells ladders and 
Famous ladders have those construc- 
tion features which 
assure strength and 
safety. Sell your 
customers on the 
seasoned woods, 
strong steel braces 
and hinges, smooth 
clean finishes of 
Famous ladders. 
Write for catalog 
and prices. 


LADDERS 


STEP @ SINGLE @ FRUIT 
@ STAGE @ EXTENSION @ 
TRESTLE @ COMBINATION 
@ WINDOW-CLEANING e 





Leaders in Quality Woodenware over 47 years. 


OSHEN CHURN & LADDER INC, 
GOSHEN, INDIANA 




















HERES GOOD 


NEWS 


FOR MERCHANTS 


WHO SELL 
POULTRY 


=. EQUIPMENT 


LITTLE GIANT AUTOMATIC 
POULTRY FOUNTAINS ARE 
FAST- MOVING PROFIT- 


MAKERS FOR DEALERS! 















Cash in NOW on the 
demand we are stimu- 
lating for the Little 
Giant Automatic Poul- 
try Fountain, with ad- 
vertising in ali the 
leading Poultry and 

tm publications, as 
the best solution of the watering problem . . . 
The present high egg prices and feed situation 
mean more poultry, because they save so much in 
time and labor, provide clean, fresh water at all 
times, and thus promote growth and increased pro- 


duction. 

The Little Giant is adaptable to ONLY 

gravity or pressure water systems, 35 

's made of brass and hard, dura- 

ble plastic, is easily installed ... -——~ ha 

and look at the price... RETAIL 
Order from Your Jobber—or Write for 


Dealer Discounts 


MILLER MANUFACTURING COMPANY 


Dept. 6, 251 W. Kellogg Blvd., St. Paul 2, Minn. 
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Ad Offers Many Services | 


To the Public 





Building Material Specials 


COMBINATION DOORS 2 
COMBINATION DOORS 2'-6"x68" 
COMBINATION DOORS 3'-00"x6'8 


8'x6'8 awe! 14.95 
— 14.45 
$15.45 
9"x12" 4 LIGHT WINDOWS $ 2.25 
9"x12" 6 LIGHT WINDOWS $ 24 
"x10" 4 LIGHT WINDOWS $14 
8"xle" 6 LIGHT WINDOWS $2 
14” VALLEY TIN—RED 1c } 


20" VALLEY TIN—RED ISe Bt 
PLASTER CORNER BEADS Lineal |‘oot i 
FOUNDATION COATING 5 GL S$ } 
ASBESTOS ROOF COATING 10 Gil. $ 6.44 
GALVANIZED CORNER IRONS, '2°x8 s ow 
GALVANIZED CORNER IRONS a"x8" and 4,"x'0" S$ 05 
15 Ib. ASPHALT FELT PAPER, 432 sq. to roll $ 2.95 
45 Ib. SMOOTH ROOFING fou S$ Use 
55 Ib. SMOOTH ROOFING Rus 2 


25 Ib. RED RUSIN PAPER 500 Ft. boll S 1% 
GALVANIZED SCREEN WIRE Sq. Ft. 5 9x 
BRONZE SCREEN WIRE Sq. Ft.s 1 


Galvanized Sheet Iron sq. ft 1Sc 
4 In. Galvanized Gutters Lineal ft. 10c 
3 In. Downspouts Lineal ft. 10c 


Spring Type for 8’ x 7’ Door $16.00 and up 
Spring Type for 8’x8’ Door, H’vy Duty $39 
Spring Type for 15’x7’ Door, H’vy Duty $59 


YOUR DOORS CONVERTED TO OVERHEAD 
OVERHEAD GARAGE DOORS 
1 Sec. Door, Spring Type Hdwe. $49 to $52 
4 Sec. Roll-up Door and Hdwe. $67 to $71 


ALL ABOVE DOORS 8'x7’, ALL OTHER SIZES AVAILABLE. 


~ SPECIALS 


Garbage Cans—Reg $4.25 $2.69 
Rural Mail Boxes . . $1.98 
Extension Ladders . . 15e ft. 
Sunshine Clothes Dryers $14.95 
Painter's Extension Planks 50c ft. 


Power Mowers 


HAND LAWN MOWERS 
Reg. $29.95 SPECIAL $19.95 


STORE HOURS 


Week Days 8:00 A.M. to 6:00 P.M. 
Sundays 10:00 A.M. to 2:00 P.M. 


3-Tine 
HAY FORK 
Here i a well - balanced 
trong fork that can take it 
-ft. handle. Polished point 
ered steel tines 


$1.60 











BAIL TIES 
t steel, carefully tested 
~ nele loop ties for hay or 
e screens! straw Cheaper than wire in 
$3.95 up il. Can be used in any pres: 


0 ties per bu 











r ress 
©. 14 gauge 








Money Orders, Utility Bills, Notary Public 
E. Pr 


DRIVER'S LICENS! AY YOUR TAXES HERE. 
Fishing and Hunting Licenses 


Lincoln Hills Hardware 





6700 Penn So. WA-1437 











The Lincoln Hills Hardware, 6760 Penn 
So. Minneapolis, Minn., advertises its 
many services to the public which in- 
clude money orders, utility bills, notary 
public, fishing and hunting licenses, driv- 
er's license, etc. The store also adver- 
tises that folks can pay their city taxes 
at the store. 


This service is said to increase store 
traffic considerably. 





| 
| 
| 
| 





That's Why 
You'll Sell More 


BRADFORD 
Wldlabmaster 


WOOD-SAWS 


Your customers can feel the differ- 
ence in design that makes a Bradford 
Wood-Saw easy, effortless to operate. 
No other popular make of power 
saw is as accurately balanced. The 


| fine balance, light weight, and com- 
| pact, streamlined design of Bradford 


Wood-Saws makes them first choice 
of craftsmen everywhere. 

Start your power saw profits today. 
Sell the new Bradford Metalmaster 
Wood-Saw—they’re built to last, and 
are popularly priced. Distributed 
through leading wholesalers. Write 
today for illustrated bulletin and 
complete information. 


THE 
BRADFORD MACHINE 
TOOL CO. 

661 Evans St., Cincinnati 4, Ohio 


Precision Since 1840 


AA 
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99 Saw Frame—quick blade changes for 
3, 414, 6, 10, 12” blades. All steel, one 
piece frame. Ideal for Electricians, 
Plumbers, Mechanics, etc. 


" CUTS AROUND CORNERS" 

With 3 or 412° blades, obstruc- 
h tions and projections are easily 
Kr iM spanned. For easy sawing in 
4 “es places impossible to reach with 
ai J conventional saw frames. 




















20 Ratchet Wrench Set—tough alloy steel 
wrenches in 4 popular sizes. No heads 
to change, reversible ratchet. Close teeth 
permit short stroke. Box socket construc- 
tion holds screw or nut for starting in 
close places. Sizes 3” to 414” long. 





10K Pliers Kit—alloy steel pliers, right for 
small jobs in tight places. Accurately 
forged, tempered to correct hardness. 4 
types milled jaws as shown, handles 
knurled. Packed in pocket size roll, 
Handy for Craftsmen, Modelmakers, 
Electricians. 


5B Tool Kit—good 
universal _ seller. 
Two K-D Pliers 
plus 3-in-1 screw- 
driver packed in 
pocket size kit. 
Alloy steel pliers, 
brass screw driv- 
er, all correctly 
tempered, Not a 
toy. Handy for 
everyone! 





Write for a description of the K-D Line 





Coming Conventions and Events 


Corrected Each Issue According to Latest Data 


Ace Stores, 25th annual meeting 
and exhibit, Jan. 24-26, 1949, at the 
Hotel Sherman, Chicago. Sponsored by 
Ace Hardware Corp., 1319 S. Michigan 
Ave., Chicago 5, Ill. E. G. Lindquist, 
vice-president and secretary. 

American Hardware Manufac- 
turers’ Assn., 95th semi-annual con- 
vention to be held jointly with the 54th 
annual convention of the National 
Wholesale Hardware Assn., Oct. 18-21, 
1948, at the Marlborough-Blenheim 
Hotel, Atlantic City, N. J. Charles F. 
Rockwell is secretary of the manufac- 
turers’ association with headquarters at 
342 Madison Ave., New York City 17. 
Thomas A. Fernley, Jr., is executive 
secretary of the wholesalers’ group with 
headquarters at 505 Arch St., Phila- 
delphia, Pa. 

American Hardware Supply Co. 
annual meeting and exhibit, Jan. 24-26, 
1949, at company headquarters, 41-43 
Terminal Way, South Side, Pittsburgh 
19, Pa. Annual banquet will be held 
Wednesday night, Jan. 26, at the Wil- 
liam Penn Hotel. 

Arkansas Retail Hdwe. and Imple- 
ment Assn., convention and exhibit, 
Feb. 14-16, 1949, at the Hotel LaFayette, 
Little Rock. A. W. Porter, LaFayette 
Hotel, Little Rock, is executive secre- 
tary. 

Associated Pot and Kettle Clubs 
of America, convention, June 19-22, 
1949, at the Santa Barbara Biltmore 
Hotel, Santa Barbara, Calif. Convention 
chairman, George H. Slater, 712 So. 
Olive St., Los Angeles 14. 

Bicycle Institute of America, an- 
nual convention, March 28-April 1, 1949, 
at the Boca Raton Hotel, Boca Raton, 
Fla. Association headquarters, Room 
1215, 10 Rockefeller Plaza, New York 
10, N. Y. 

California Retail Hardware Assn., 
annual convention, Feb. 14-16, 1949, at 
San Francisco. LeRoy Smith, Room 262, 
Western Merchandise Mart, 1355 Mar- 
ket St., San Francisco, is secretary. 

Coast-to-Coast Stores annual meet- 
ing, Feb. 6-9, 1949, at the Nicollet Ho- 
tel, Minneapolis, Minn. “Mastercraft” 
meeting, April 24-26, 1949, also at the 
Nicollet Hotel. Sponsored by Coast-to- 
Coast Stores Central Organization, Inc., 
29-43 Main St., S.E., Minneapolis 14, 
Minn. York Langton, trade extension 
manager. 

Connecticut Hardware Assn., annual 
convention, Jan. 25-26, 1949, at the 
Stratfield Hotel, Bridgeport, Conn. Ned 
Russell, Harris Hdwe., Southport, Conn., 
secretary. 





Franklin Hdwe. and Supply Co., 
annual convention and exhibit, Feb. 2-3, 
1949, at the company quarters, 918-928 
N. Delaware Ave., Philadelphia 23, Pa. 
F. Leon Herron is executive vice-presi- 
dent of the company. 

Hardware Golf Assn., Tourna- 
ment, 23rd annual meet at Broadmoor, 
Colorado Springs, Colo., Sept. 17-19, 
1949. Secretary-treasurer, Dietz Lusk, 
c/o Henry Disston & Sons, Inc., 621 E. 
70th Terrace, Kansas City, Mo. 

Housewares and Appliance Show, 
Jan. 13-20, 1949, at the Navy Pier, 
Chicago, Ill. Sponsored by the National 
Houseware Manufacturers’ Assn., 1402 
Merchandise Mart, 222 No. Bank Drive, 
Chicago 54. A. W. Buddenberg is exec- 
utive secretary. 

Mllinois Retail Hardware Assn., con 
vention and exhibit, Feb. 22-24, 1949, at 
the Hotel Sherman, Chicago. William 
F. Ewart, 1194 Merchandise Mart, Chi 
cago, is association secretary. 

Indiana Retail Hardware Assn., con- 
vention and exhibit, Feb. 15-17, 1949, at 
Indianapolis. Convention and exhibit at 
Murat Temple; hotel headquarters, Lin- 
coln Hotel. G. F. Sheely, 333 No. Penn- 
sylvania St., Indianapolis, is association 
secretary. 

Institute of Cooking and Heating 
Appliance Mfrs., convertion and ex- 
hibit, Dec. 6-8, 1949, at the Netherland- 
Plaza Hotel, Cincinnati, Ohio. Samuel 
Dunckel, Shoreham Hotel, Washington, 
D. C., is managing director. 

Intermountain Assn., convention, 
Nov. 4-6, 1948, at Sun Valley, Idaho. 
Leon L. Weeks, 224 Continental Ave., 
Boise, Idaho, is secretary. 

Iowa Retail Hardware Assn., conven 
tion and exhibit, Feb. 8-10, 1949, at Des 
Moines. Headquarters, Hotel Savery: 
exhibit, Coliseum. Philip R. Jacobson, 
Mason City, Iowa, is secretary. 

Kentucky Retail Hardware Assn., 
convention and exhibit, Jan. 18-20, 1949, 
at the Brown Hotel, Louisville. Dwayne 
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Ve "Plants that Guild Jack" for Work Glove Buyers! 
| ier iuinois PROVED 


PERFORMANCE 


POWER YOUR SELLING JOB! 














.. for Profits, because: 


ILLINOIS GLOVE Co. 


CHAMPAIGN ILLINOIS 


..in the Laboratory! 





.. On the Production Line! 











— —i 





the Winning PROFIT COMBINATION! 


Use These Fast-turnover Boards... Get the 





New Bulletin of Fast-turnover Items 
...and Make QUICK, STEADY PROFITS! 


Indestro is the dependable, right-priced line that 
turns over fast when you display it on these 
volume-building boards. The handsome yellow 
and-red Indestro display boards come at no 
extra cost with specially-priced assortments con- 
taining fast-moving items only. Naturally, some 
items sell in greater volume than others; that's 
why we offer you the new bulletin featuring 
fast-moving items only so you can stock the 
quick-action numbers. Get the bulletin, put ux 
the Indestro display boards, stock the fast 
moving items, and watch your profits grow! ... 


INDESTRO MANUFACTURING CORPORATION 
North Kildare at Schubert Chicago 339, Illinois, U.S.A. 


INDESTRO 








Get New Bulletin of 
Fast-Moving Items! 


The Winning 
Combination 


Hand-picked for fost turnover. Ask also 
for Indestro’s full line catalog and really 
get into the steady volume tool business. 


Quick-turnover items only...displayed on 
quick-sale “pick-and-buy” display boards. 
Sure makes sweet music on cash register! 
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Set om ye ee ee 


WISSOTAS 


Top Quality 


TOOL GRINDERS 


FOR HOME, FARM, GARAGE 
AND SCHOOL WORKSHOPS 


Electric Sickle and Tool Grinder. Sturdy 1/3 HP motor, 
easily detached for other work. No motor body inter- 
ference. 100% accessibility makes awkward jobs easy. 
Wider grinding wheels, bigger arbor shafts and bearings. 
Steel motor mount. Also supplied with 2 tool wheels, 


without sickle holder and sickle wheel. 





Streamlined Grinders made with 6x1”, 5x1” 


4x1” tested, vitrified, abrasive wheels. Also supplied as 


buffing and polishing heads, without wheels. 


Hand power 
Tool Grinders. 
4”, 5”, 6”, 
wheel sizes. One 
piece gear case, ac- 
curately machined 
bearings, smooth, 
quiet gears, care- 
fully assembled and 
packed, attractively 
finished. Smooth-run- 
ning, high - grade, 
abrasive wheels. 










MINNEAPOLIS 4, MINNESOTA 
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WISSOTA TOP QUALITY 
VITRIFIED SPEED-TESTED 
WHEELS are FAST and 
PROFITABLE SELLERS! 


. 
Write for Catalog 





W. Laws, 501 Republic Bldg., Louisville, 
is secretary-treasurer. 


Michigan Retail Hardware Assn., 
convention and exhibit, Jan. 25-27, 1949, 
at Detroit. Hotel headquarters, Statler; 
exhibit, Convention Hall. Harold W. 
Schumaker, 1112 Olds Tower Bldg., 
Lansing 8, is secretary. 


Mill Supply Regional Meetings, 
sponsored by the American Supply and 
Machinery Manufacturers’ Assn., Inc., 
1108 Clark Bldg., Pittsburgh, Pa., as 
follows: Oct. 29, 1948, Westchester 
Country Club, Rye, New York; Nov. 
16, 1948, La Salle Hotel, Chicago, 
Ill.; January 13, 1949, Edgewater Gulf 
Hotel, Biloxi, Miss. 


Minnesota Retail Hardware Assn., 
convention and exhibit, Jan. 18-20, 1949, 
at Minneapolis. Headquarters, Curtis 
Hotel; exhibit, Minneapolis Auditorium. 
C. J. Christopher, Nicollet at 24th, Min- 
neapolis, is association secretary. 


Missouri Retail Hardware Assn., con- 
vention and exhibit, March 8-10, 1949, 
at the Jefferson Hotel, St. Louis. Louis 
C. Kreh, 1189 Arcade Bldg., St. Louis, is 
association secretary. 


Montana Hardware and Implement 
Assn., convention and exhibit, Oct. 21- 
24, 1948, at the Civic Auditorium, 
Helena. N. O. Blevins, P. O. Box 1152, 


Helena, is executive secretary. 


Mountain States Hardware and Im- 
plement Assn., convention, Jan. 12-13, 
1949, at the Cosmopolitan Hotel, Den- 
ver, Colo. Mrs. Margaret A. Bartlett, 637 
Pine St., Boulder, Colo., is secretary. 


National Hardware Show, Oct. 
12-16, 1948, at Grand Central Palace, 
New York City, Frank M. Yeager, 
managing director, National Hardware 


Show, Inc., 331 Madison Ave., N. Y. 


National, Wholesale Hardware 
Assn., 54th annual convention to be 
held jointly with the 95th semi-annual 
convention of the American Hardware 
Manufacturers’ Assn., Oct. 18-21, 1948, 
at the Marlborough-Blenheim Hotel, 
Atlantic City, N. J. Thomas A. Fernley, 
Jr., is executive secretary of the whole- 
salers’ association with headquarters at 
505 Arch St., Philadelphia, Pa. Charles 
F. Rockwell is secretary of the manu- 
facturers’ group with headquarters at 
342 Madison Ave., New York City 17. 


Nebraska Retail Hardware Assn., 
convention and exhibit, Feb. 15-17, 1949, 
at Omaha. Headquarters, Paxton Hotel: 
exhibit, Auditorium. C. A. McCoy, 325 
Insurance Bldg., Lincoln 8, is secretary. 

New England Hardware Dealers 
Assn., convention and exhibit, Feb. 22- 
24, 1949, at the Statler Hotel, Boston, 
Mass. Russell R. Mueller, 185 Dart- 
mouth St., Boston 16, is secretary. 


New York State Retail Hardware 
Assn., convention and exhibit, Feb. 
15-17, 1949, at Buffalo. Convention head 
quarters at Hotel Statler; exhibit at 
Municipal Auditorium. Nicholas H. 
Kiley, 509 Hills Bldg., Syracuse 2, 
secretary. 


North Coast Retail Hardware Assn., 
convention, Feb. 13-15, 1949, at Seattle, 
Wash. D. D. Stewart, 714 American 
Bank Bldg., Seattle 4, Sec. 


North Dakota Retail Hardware 
Assn., convention and exhibit, March 
22-24, 1949, at Fargo. Headquarters, 
Gardner Hotel; exhibit, Auditorium. 
Miss Clarine Sherwood, 24 Clifford 
Bldg., Grand Forks, is secretary. 


Northern Wholesale Hardware 
Co., annual dealer meeting will be held 
in February, 1949, at company head- 
quarters, 805 N. W. Glisan St., Portland 
9, Ore. Thomas L. Willis, president. 


Ohio Hardware Assn., convention and 
exhibit, Feb. 8-10, 1949, at Cleveland, 
Ohio. Headquarters, Statler Hotel; ex- 
hibit, Public Auditorium. John P. Conk- 
lin, 198 So. High St., Columbus, is 


secretary. 


Oklahoma Hardware and Implement 
Assn., convention and exhibit, Feb. 1-3, 
1949, at Oklahoma City. Headquarters 
and exhibit at Municipal Auditorium. 
Robert K. Thomas, 711 Wright Bldg., 
Oklahoma City 2, is secretary. 


Old Guard dinner, Tuesday, Oct. 19, 
at 6 p. m. (during joint manufacturers- 
wholesalers convention at Atlantic City), 
at the Hotel Brighton, Atlantic City, 
N. J. George H. Harper, 1901 Light 
St., Baltimore 30, Md., is in charge of 


arrangements, 


Pacific Northwest Hardware and 
Implement Assn., convention, Oct. 24-26, 
1948, at the Davenport Hotel, Spokane, 
Wash. J. B. Channing, 615 Empire State 
Bldg., Spokane, secretary. 


Panhandle Hardware and Implement 
Assn., convention, Feb. 14-15, 1949, at 
Amarillo, Tex. Mrs. C. L. Thompson, 
Canyon, Tex., executive secretary. 


Pennsylvania and Atlantic Sea- 
board Hdwe. Assn., convention and 
exhibit, Feb. 28-March 3, 1949, at Bal- 
timore. Hotel headquarters, Lord Bal- 
timore: exhibit, 5th Regiment Armory. 
W. Glenn Pearce, 400 No. Broad St., 
Philadelphia 30, Pa., secretary. 


Southern California Retail Hard- 
ware Assn.. convention and exhibit, Feb. 
92-24, 1949, at Long Beach. Headquar 
ters, Wilton Hotel; exhibit, Municipal 
Auditorium. A. C. Kammeier, 416 W. 
8th St., Los Angeles 14, is secretary. 


South Dakota Retail Hardware 
Assn., convention and exhibit, March 
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Adhesion tests HERE... 





Your assurance for 


@ Friction tape is of value only as long as it stays 
put on the splices it is protecting. The permanence of 
PANTHER and DRAGON Friction Tapes is guaran- 
teed by constant checks on adhesion made in accor- 
dance with ASTM specifications, as shown above. The 
extra adhesion built into PANTHER and DRAGON 
Tapes insures longer splices and complete user 
satisfaction. é 

PANTHER and DRAGON Friction Tapes work 
easily. Splices stay tight in cold as well as warm 
weacher. Sold only through recognized independent 
wholesalers. The Okonite Company, Passaic, New Jersey. 





. your 
assurance of quality” 








on and rubber tapes. 
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ri The Hurd Super Caster is a high-profit 


item for the Christmas trade. Its unique 
design and handsome streamlined ap- 
pearance make it a natural for both 
men and women seeking the unusual 
as a Christmas gift. It is a gift that 
every beginner will appreciate, yet a 
modern, high-quality product of func- 
tional design with unusual appeal to 
the most experienced fishermen who 
have “everything.” Your Christmas line 
of sporting goads will not be complete 
without a good supply of Hurd Super 
Casters. Now available through your 
local jobber. 


Vatent Liat Other Patents Pending. The right to make specification 


rved, without obligation 


HURD 


SUPER ¢ CASTER 


WITH INTERCHANGEABLE RODS 








HURD LOCK & MANUFACTURING CO., SPORTING GOODS DIVISION 


NEW CENTER BUILDING ¢ DETROIT 2, MICHIGAN 
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Rockwood 


Manufacturing Co, 


Rockwood, Penna. 
Available For Immediate Delivery 
~ and at nenikle prices 

CAST IRON 
BUILDERS HARDWARE 


BRASS PLATED—NICKEL PLATED 


Items shown also available in li 
brass—in all standard finishes. — 





Attractive 
Counter 
Display 

Available 


Size: 6’x8” 
No Charge 





White Toclay:-For new fully-illustrated 


catalog No. 4 containing many other 
builders’ hardware and specialty items. 














FOR SECURE FASTENING! 
__ look! How simple it is to hang fixtures on| 
- walls and ceilings with Paine Spring Wing} 
- Toggle Bolts. They're easy to install—drill | 
hole—slide wing end through—wings fly} 
— open—tighten bolt for sturdy, solid an-} 
' ¢horage. Saves time and labor. 


INSERT 


| NS 2 en A eee 





Send for free catalog on Paine Hanging 
ond Fastening Devices. 


THE PAINE COMPANY 





onduancing DEVICES 


2963 W. Carroll Avenue, Chicago 12, Ill. 
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15-17, 1949, at Sioux Falls, S. D. Head- 
quarters, Cataract Hotel; exhibit, Coli- 
seum. F. J. Hodoval, Ft. Pierre, sec- 


retary. 


Tennessee Retail Hardware Assn., 
convention, Feb. 21-22, 1949, at the Ho- 
tel Peabody, Memphis. Morris Jones, 


P. O. Box 784, Nashville, is secretary. 


Texas Hardware & Implement Assn., 
convention and exhibit, Feb. 7-9, 1949, 
at Dallas. Hotel headquarters, Baker 
Hotel; exhibit, Adolphus and Baker 
Hotels. R. M. Souder, 814-15 Texas 
Bank Bldg., Dallas, is association secre- 


tary. 


Virginia Retail Hardware Assn., con- 
vention and exhibit, Feb. 22-24, 1949, at 
Roanoke. Headquarters, Hotel Roanoke ; 
exhibit, American Legion Auditorium. 
G. T. Omohundro, Jr., Scottsville, sec- 


retary. 


West Virginia Hardware Assn., con- 
vention and exhibit, Feb. 17-19, 1949, 
at the Hotel West Virginian, Bluefield. 
James C. Fielding, 1628 McClung St., 


Charleston 2, is association secretary. 


Western Ketail Implement and 
Hardware Assn., convention and ex- 
hibit, Jan. 18-20, 1949, at Kansas City, 
Mo. Headquarters, Hotel President; ex- 
hibit, Municipal Auditorium. William 
J. Shaw, 224 Rialto Bldg., Kansas City 


6, is secretary. 


Wisconsin Retail Hardware Assn., 
convention and exhibit, Feb. 1-3, 1949, 
at Milwaukee. Headquarters, Hotel 
Schroeder: exhibit, Milwaukee Audi- 
torium. H. A. Lewis, Stevens Point, 


Wis., is secretary. 


X Club Luncheon, Tuesday, Oct. 19, 
1948, at 1 p.m. (during joint manufac- 
turers-wholesalers convention at Atlan- 
tic City), in Chevy Chase Room, Marl- 
borough-Blenheim Hotel, Atlantic City, 
N. J. George H. Harper, 1901 Light 
St.. Baltimore 30, Md., is in charge of 


arrangements, 


‘Shooters’ Bible’ 

Stoeger Arms Corp., 507 Fifth Ave., 
New York City, has issued the 1949 
edition of the “Shooters’ Bible,” a ref- 
erence book containing 592 pages. In- 
cludes about 23,000 items and 9300 il- 
lustrations, many in full color. New, 
instructive, illustrated articles on fire- 
arms, fishing and outdoor equipment 
add to this sportsmen’s handbook. Has 
latest information and prices on every 
current American gun and many of the 
best foreign firearms. Full ballistics 
tables plus revised and enlarged parts 
section for American firearms. Fishing 
section includes all equipment angler 
may need for fresh or salt water fishing. 
Also features an outdoor clothing 


section. 

















Meet us at the 
National Hardware Shoy 


Space 549 


Grand Central Palace, New Yor 


All-metal Cookie Press and 
Cake Decorating Sets, and 
Wire Meat Racks 








TERRACE 
HOUSEHOLD 
STEP LADDERS 
BEST QUALITY 


Made of selected kiln- 
dried stock only. 


Now Available 
TERRACE WOOD PRODUCTS CO. 


113 Elizabeth Avenue 
Elizabeth 1, N. J. 














ALL ALUMINUM 6ftRULE 


Urconditionally 
Guaranteed 


Here is a NEW and BET. 
TER Rule of ALL ALU. 
MINUM construction. 
Reinforced with Machine 
Brass Hinges and held 
together by Machine 
Brass Rivets . Nu- 
merals embossed and lac- 
gueree for permanent 
egibility. 
ORDER THROUGH . 

YOUR JOBBER Ideal for Carpenters, 
Guaranteed for a life- Builders, Engineers, 
time. Write for circular Architects and Plumbers 


STELLAR TOOL & MFG. CO., Inc. 
93-34 170 Street, Jamaica, L. |. 








TROY 


FILE HANDLE. Assures better workmanship and 
safety to user. can't split. 


FILE CARD—<leans files, taps and dies quickly and 

thoroughly. 

HOG SCRAPERS—{ ingle or double 4 

TROY FILE WORKS 
Est. 1837 WN. Y. 


" lab fe | 














WOOD JOINERS 


Order from your Jobber’ or write for details 





* SUPERIOR FASTENER CORP., 
2949 ELSTON AVE., CHICAGO 18, ILL. 


SUNSHINS 
cHAMOIS 


ASK YOUR JGBBER 


FOR OUR DOUBLE DUTY CHAMOIS 
DOUBLE VALUE TO THE CONSUMER 


HOYT & WORTHEN TANNING CORP 
HAVERHILL MASS 
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(Trade-Mark Reg.) 


IS BACK AGAIN — 


sign have made it the leading POP CORN 
POPPER for 25 years. 1,000,000 sold. 


Electrical welded throughout—tested and ap- 
proved—often imitated but never EQUALLED. 


5 Features That Make 
Corn Pop Successfully 


1. CONCAVE BOTTOM — which makes unpopped 
corn roll to the center directly over heat. 


N 


. PROPELLER—type agitator that is so designed 
it always rides the bottom, rolls kernels and pre- 
vents scorching. 


3. COVER LATCH — designed so lid can be raised 


without burning fingers. 
4. WOOD HANDLE — does not get HOT. 


5. HEAT ELEMENT — on electric models is factory 
regulated for best results. 


P. O. BOX 70 





A LEADER IN SALES: Quality and de- 


"The Popper That Puts The Pop In Pop Corn” 


O. S. KEENE MACHINE CO., Inc. 


The E-Z CORN POPPER, The ORIGINAL ROTARY POPPER 







Outstanding Models 


(A & B) E-Z ELECTRIC POP- 
PER, in blue steel or beauti- 
ful chrome finish. 


(C&D) E-Z CORN POPPER 
in blue steel or beautiful 
chrome, for use on gas, elec- 
tric, oil, coal or wood stoves. 


9” bottom to fit all types of 
stoves. 


ASK YOUR JOBBER 











P & C offers three brand new gift 
tool sets that are sure to find wide 
acceptance with both men and 
women as ideal Christmas gifts. 
Their low price plus P & C high quality make 










All-Purpose Screwdriver 
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them irresistible items for holiday giving. 
Each tool in these sets has been selected for 
the widest possible utility in home or work- 
shop. When you recommend them to your 
customers, you can be sure you are selling 
them Christmas gifts that will last for years. 
Stocks in colorful display cartons are avail- 
able now in limited quantities so order early 
for big holiday sales. 


1948 


Tool Kit No. 5 — Combi- 
nation Plier, Adjustable 
Wrench, and Screwdriver 
in Plastic Box. Retail 


Set—Four Sizes of High 
Quality Screwdrivers in 
Attractive Gift Box. Re- 
tail $2.95. 








$2.95. 
e 
. sets of 
— other Christmo® 
VE on : 
Fl ad yoitable: sas Set 
no 9-ac midget Socke! Set Punch & Chisel Set No. 
No. 020 ” Dri 9—with %” Cold Chisel, 
No. 3000 a Yq” Drive rench Se Display %” Center Punch and 
No. 000 ac pine ach set Carton ¥%" Starter Pin Punch in 
No. we Oper En Plastic Tool Roll. Retail 
No. 2800- $1.29. 


P & C HAND FORGED TOOL CO. 


BOX G-6 MILWAUKIE P. O 


For Complete Information See Your P & C Distributor Salesman or Write for $-80 Descriptive Circular. 





PORTLAND 2, OREGON 
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The Only Complete Textbook on 


BUILDERS’ 


Excellent as a G-l 
Job Training Manual 


trated book is the only up-to- 
date and complete volume 
ever published on all phases 


HARDWARE 


MN Taking the 
. : Mystery 
This 220 page, fully illus- 7 evs 
: E 
BUTWARE 


avon H- BROWNELL 


of this important and _ profit- : bee 


able basic hardware line. 





© Here are some of the features and 

profitable ideas in this book that will 

mean more dollars for you! 

220 pages—page size 8/2 x Il'/2 inches— 
sturdily bound to withstand hard usage 

How to bring prospects into your store. 

Suggestions on making bids that will mean 
more sales and profits to you. 

How to cash in on the sale of replacements 
and “follow-up” items. 

A wealth of specific information on equip- 
ping public buildings. 

Nine comparative charts which show you 
how to match different items. 

A working Blue Print, size 25 x Il'/2 inches; 
Glossary of more than 300 Technical 
Builders’ Hardware Terms, Cross Refer- 
ence Index, etc. 

Over 600 illustrations, Charts and Diagrams. 

27 Illustrations of Different Builders’ Hard- 
ware Display Rooms. 











~ 
Complete bon or ens 
= aerity Tanowan® 


Arblished by WAROWARE AGE- 








Copies of “Taking the Mystery 
Out Of Builders Hardware’ 
are available at $1.00 per copy 
in the U.S. (Canada and Foreign 
Countries—$1.50), plus a mailing 
charge. 


Order your Copy NOW. Write 


Reader Service Deartment 


HARDWARE AGE 


100 East 42nd St. NEW YORK 17, N. Y. 


MAIL THIS COUPON TODAY! 


Please send me .. 


Name 


Street .City 


Hardware Age, 100 East 42nd St., New York 17, N. Y. 


. copies of Taking the Mystery Out of Builders’ Hardware” 
by Adon H. Brownell at $1.00 per copy plus a mailing charge of 25c. 
and Foreign Countries $1.50 plus postage charge.) 


Firm 


State 


(_] Inclosed is my remittance plus mailing charge. 


(Canada 
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COMPLETE DOOR UNITS 


\ LIFT AUTOMATICALLY! 


- SNCY 











AVAILABLE IN 4A SIZES 
with 
WOOD OR ALUMINUM DOORS 


@ No tugging or lifting is necessary to raise 
“Over-the-Top”-equipped doors. They're 
designed to open automatically with a sim- 
ple turn of the key in the lock. Such conve- 
nience of operation — at a surprisingly low 
cost — is a real selling point with customers. 
“Over-the-Top” Complete Units are conveni- 
ent to order, too. They are available from 
stock in 4 standard size openings in either 
wood or aluminum door models. (See speci- 
fications below). “Over-the-Top” Equipment 
is available also for mill or custom built doors 
of any size and weight. Write today for full 
information. 


SPECIFICATIONS 





FRANTZ 


GUARANTEED BUILDERS HARDWARE 


FRANTZ MANUFACTURING CO., STERLING, ILLINOIS 
HARDWARE AGE, OCTOBER 7, 1948 










Actual unretouched photo (7 size) 
of brick sawed through after Crystal- 
treatment, and dipped in water. 
Outside dry portion shows Crystal 
penetration of Ye" to more than 4". 





Crystal the ONLY silicone masonry waterproofer is not to be confused as 
just another waterproofer. One coat is easily-quickly brushed or sprayed 
on brick, stucco, concrete, cinder blocks or precast stone, for lasting ef- 
fectiveness. 

It’s transparent and invisible after application; does not change color or 
texture of surfaces. 











of ee AND PROVE IT TO 
ams YOURSELF AT OUR RISK 


Try a gallon of Crystal yourself 
—covers 100 to 200 square feet — 
One coat only is needed. Pay for 
it only if you're satisfied...We 
want you to prove it before you 
pay...or there’s no cost or obli- 
gation to you. 





WURDACK CHEMICAL CO., 4964 Fyler Ave., St. Louis, Mo. 


(1) Ship to me, one gallon can of CRYSTAL — for which | will pay 
$5.25 if | am satisfied ... otherwise there will be no charge 
or obligation on my part. 

C) Send me literature and prices on CRYSTAL. 


COOH SOSESSHSHSSHSSHESHHOSHHESOHSOS LOH SEE TOHHOLHSECCSESECOOSOO 

















ANOTHER New National Metal 


farms | 
fied ee" | WEATHERSTRIP 
Toon he Ciie_ | PACKAGE 


AUTOMATIC WATER 
PUMPING SYSTEM 












Ss 





| A Convenient Handyman'’s Kil 
Complete with Nails 





This small, compact unit con- 
MADE-TO-ORDER tains all the man-of-the-house 
WEATHERSTRIP 
SETS FOR DOORS 
AND WINDOWS nee ite 

36” or 42” square. Includes 


Nation al M etal high qualits bronze weather 
weather stripping sets 


needs to completely weather- 


strip one window 90” ,. 32", 





‘ stripping. bronze E-Z-ON for 
can now be supplied é ° ; 
, ie the meeting rail and nails, Its a 
in quantity lots spe- 

cially made to your 


customer's re quire- 


popular money-saver for the 


home owner. 





ments as to size and 













’ 
AMERICA’S GREATEST Send for Prices and Additional 


Shallow Well pes Information Today 
Pump NATIONAL METAL PRODUCTS CO. 


1025 Chateau Street — Pittsburgh 12, Pennsylvania 











Stock LERIO and watch the 
profits mount. 











Here is the pump that 
answers every rural 
home need... most 
farm needs... for run- 
ning water. 

The simplified, patented design 
of LERIO makes installation and 
maintenance simple as ABC, It 
fits directly onto the well pipe 
Once Primed— or casing, requires no separate 
Always Primed storage tank, delivers fresh wa- 
Freezing will net damage ter right from the well. 


The LERIO simplicity of design . . . sturdiness 
of construction, brings your customers... 


1. LOW INITIAL COST 


2. LOW OPERATING COST 
3. LOW MAINTENANCE COST 


MODEL 
The famous WRIGHT rooster trade- Model 
mark means repeat sales from experi- 
enced users. This colorful rooster 
trademark gives your hexagonal net- 


ting stock attractive display. 


GE WRIGHT wireco 


WORCESTER * MASS. 


One installation will sell a whole neighborhood! 








The main features of the 
LERIO Pump are covered by 
U.S. Pat. Numbers 2091499, 
2394191, 





THE YCZCC CORPORATION 


MOBILE 6, ALABAMA 
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Nothing else like it! 
Thrilling, live 5-ft. action— 
Yet only 21 in. long! 


’s Kil 


rater rustproof! 


weather gat “ RETAIL PRICE 
ON for : 5 - % 95 


for the y without reel = i 
SS 


EXCLUSIVE FEATURES casi castnc 
U. S. Patents Pending! 


@ Sensational coil spring gives /u// 
- see page 72) length rod action! 


@ Shortened arc gives greater ac- 


ws 


= = 


, 


curacy—maximum distance. GREATER ACCURACY 
@ Fits tackle box—21” overall, 


breaks to 14”. 
@ Reduces backlash! Se 
@ Cast “close in” streams, over- 

hand or underhand—no foliage 


interference. — NO TANGLED LINES 
@ Cast 3 or 4 in a boat without 


tangling lines! 
@ Brings fish right to net—fewer 
losses. 


WO FISH LOST 
IN NETTING 


1. Popular Price 

2. Self-cleaning Needle 

3. Controlled Flame 
MODEL 8/-A 4. Shielded Burner 
ee Piet Cqaly.) 5. Patented ‘“‘Never-Leak” 


aR, 


» have made Bernz Tor 
TORCHES « FIREPOTS ee 


MECHANICS TOOLS better painters, plumbers, : ace ; . ~ : 
" ” mechanics cra > 
lbnvays Rolealle — WALTCO PRODUCTS 


2300 W. 49%» St., Chicago 9, Ill. 


means Ce. fac. > 20 yell Ay IF YOUR JOBBER CANNOT SUPPLY—WRITE DIRECt 
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Fei Lx Vises are fast sellers 
with their handy pipe benders and rests 


@ Sell red yoke Rimaips and you please your cus- 
tomers with vises that make pipe work easier, more COMPLETE WITH FITTINGS 
efficient. Integral pipe rests support pipe firmly SOLD THROUGH 

for threading and cutting. Handy built-in benders RECOGNIZED JOBBERS ONLY 
won’t flatten pipe. Tool-steel LonGrip jaws grip Samples on Request 
solidly but protect polished pipe. 8 sizes for pipe Packed: 10-25' Lengths : 5-58" Lengths 








to 6." Rimaip>s made—bench, post F. 0. 8. Philedelohio—Special pri 
, ? ie -U. 6. phia pecial price 
stand and Tristand, yoke and chain. to recognized jobbers and distributors 


















Dod 


4 








HANCOCK MANUFACTURING Inc. 


131-137 S. Second Str. . Philodelphio 6, Pa. 













See our exhibit at the | 
National Hardware Show, 
October 12-16. Booth 
Nos. 85-86-87. 







POEPUEED YP DL) 


| 


sTOCK IT Now FOR 


RimniDp Chain bench 
vises in 5 sizes to 8." 





Contractors and home handymen 
“go” for Armstrong’s ELASTIC 
Glazing Compound. Unlike putty, 
our “33” doesn’t get rock-hard, 
en i doesn’t crack or crumble. 


Ideal for permanently sealing 
glass in wood or metal sash .. . for 
patching nail holes and cracks, and 
a score of other uses. Won’t dry 
out in the opened can. 


TRY It—you’ll be amazed at 
its sales appeal. Order from your 
jobber, or write our nearest office. 


WS QQ Hm 


ARM GLAZE . . . the Elastic Glazing N mace 
Compound for MILL GLAZING is an- : 





ight tae hae 


PIPE TOC 


ELYRIA, OHIO 
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"SS ~..@ Profitable Item 


OVER-COUNTER SELLING 


KNIFE GRADE 


ty 
Hering ang veowitt 


DETROIT 17. * CHICAGO 9 * DALLAS 













‘tt par 
ARMSTRONG COM 


Packed in easy-to-handle 


other famous Armstrong product. \ 1, 5 and 10 Ib. contain- 
SE kf :sC§#€£# @» and larger drums. 


The ARMSTRONG COMPANY 


1 
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THE BUYWORD FOR SECURITY 


CHICAGO Locks mean business! More business. 
Profitable business. Why? Because they give your 
customers top protection at bottom cost. Quality- 
built throughout, CHICAGO Locks are dependable— 
give years of trouble-free service. Dependable, too, 
for steady turnover and repeat sales. 

A wide variety of models and sizes—Drawer Locks, 
Cabinet Locks, General Purpose Cylinder Locks, Pad- 
locks. Locks for practically every household and in- 
dustrial need. 

Most models available with choice of regular pin- 
tumbler, single-bitted disc-tumbler, double-bitted or 
criss-cross-tumbler and ACE 7 pin-tumbler locking 
mechanisms. 

Next time you order locks, ask your Jobber for 
CHICAGO Locks! 


CHICAGO LOCK CO. 


2024 N. RACINE AVE. CHICAGO 1/4, ILL. 





Algrt dealers are making “related- 
item” sales pay off! For example, 
they recommend Wil-Bond and Im- 
perial Rapid Brush Cleaner with 
every paint, varnish, or enamel sale. 
These two products make it easy for 
your customer to do a better re- 
finishing job. And you ring up 
three sales instead of one! 


WIL-BOND weir jciver 
Prepares any surface for refinishing 


Eliminates sanding... messy washing down with soap and 
water. Cleans dirt, grease, wax, etc....dulls glossy var- 
nish or enamel...sets up a slight “tack” which causes 
the new finish to spread evenly, bond perfectly—all in the 
same operation! 





y-to-handle 


tag sama IMPERIAL Rapid BRUSH CLEANER 


Makes stiff, paint-hardened brushes act young again. No 
mixing; no stirring; no overnight soaking. 


Wilson-Imperial Co., Dept. H-108, 115 Chestnut St., Newark 5, N. J. KAGLE RULE MFG. CORP. 
NEW YORK 59, N.Y. 
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WOROPL arene” 


See our display at 
Booth 310, National 
Hardware Show. 


OPENS ANY SIZE 
SCREW-TOP JAR 


A ready seller for a 
fel¥lelamesol-tallale Molo Mi aMial= 
kitchen. An item that cus- 
tomers pick up, test and 
buy on their own. Free 


colorful counter display. 


THINK OF 














ARCHITECTS and BUILDERS 
Who Want the Best 


 Y Specify 
(777 >> = ~(CHICAGO)-~ 


SPRING HINGES 


Over 60 years of experi; 
ence and knowledge go 
into the design and manu- 
facture of every Chicago 
Spring Hinge. This advan 
tage of experience, to 
gether with our earnest de- 
sire to produce the finest 
Spring Hinges obtainabl!- 
has given our products an 
enviable reputation with 
Architects and Builders 
who want the best 

















Hardware Dealers who sell 
Chicago Spring Hinges 
know that they are not 
only easier to sell, but 
what is more important, 
they give lasting satisfac- 
tion to Architect, Builder 
and Owner. 


Triplex Laboratory Spring There is No Substitute 








Hinge Type 2242 for Quality! 


ChicagoS Spring Hinae Co. 


CHICAGO U.S NEW YORK 
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> STEADY PROFIT-MAKERS 
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= stairs. a \eadin ena 
o rt *round 4zeS, styles: Order ¢ 
yea All st your jobk 
sto and sell 
dence a 
Write fe 
tive catal 
") - the come 
BUXBAUM | *= 


CANTON, ONTO. Company = 


the “Jap aud Die Business 
utth this display on your counter 


fol a obbet-mm come (oMmolth ame) ol—0le-Wier-bade)elr-tolelnoleti 
the c4ce self-seller cabinet on your counter. 
Stock is all arranged, and this constant 
silent salesman of items that are always 
in demand immediately goes to work for 
you. This cAce assortment is worked out 
on a turnover schedule of each size based 
on actual sales in hardware stores. From 
our jobber or 
HENRY L. HANSON -COMPANY 
Worcester 8, Massachusetts 
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E s SINCE 1850 9 
a BUY line for your | LARGE SIZE RURAL MAIL BOX 
, CUTLERY DEPT. | 
F UNITED STATES STANDARD No. 2 
"It's A Beauty” 
Ye seis 
\ 
o some 24 Inches 
VBL TRAINING 
§ Long 
. zg 14 Inches 
: High 
3 F.. nearly a century, RD | 11 Inches 
; Murphy and Sons have made quality knives fom | Wid 
: e 
# every purpose. Knives that are sharp, durable 
and especially designed to do a particular job. 
f R. Murphy Knives are painstakingly fash- 
i eee — a os wr age steel, uni- Made to U.S. Specification, Jan. 21, 1946 
ormly hardened by an exclusive process and * 
honed by hand. They are precision joined to Built to Last, Made of Heavy Gauge 
custom built handles that provide the proper Rust Resistant Aluminum 
grip. . é . ° 
: ieee” Customers don't "go by", they come buy | Continuous Aluminum Piano Hinge 
ng CARTON when you carry R. Murphy Knives. Packed 2 in shipping carton 
tyle> athe ‘ng Weight 14 Ibs. per carton — 
your jobber. Display Jobbers and Dealers Inquiries Invited 
and sell with confi- 4 
dence and profit. 
Write for descrip- 
eter ay ag MIRAVALLE MEG. co. 
e com me oO 
R. Murphy Knives. — Factory Office and Sales Office: 
BERT MURPHY SONS COMPANY 
Suan MARGAEMEEaeTE: | | ott COCROT INET ST. LOUIS 1, MO. 





fhe Easy Wag-- 


FOLD-A-WAY 
UTILITY BASKET 


The Marshall Utility Basket, available to 
all dealers, is designed to meet the needs 


LF=-SOM pe:Tare as RecoRD-KiTs 
Spark Sales in your Venetian Blind Department 


Store traffic does not by-pass your Venetian blind section 
when you display RU-SON Kits prominently. Their color Hete fuser 
and low cost make them an easy over-the-counter sales Easily 
leader. 
Attractively packed in neat cellophane wrapper complete 
with instructions. Sell them on do-it-yourself basis. One 
dozen solid woven ladder Re-Tape Kits, one dozen Re- 
Cord Kits in display box. Sixteen harmonizing " 
colors to match any style of decoration. 


SEE OUR DISPLAY 


of every customer . . . for the home, 
office, garage, hallway, attic . . . every- 
where! 






Slide Bundle Out Sturdy, heavy gauge wire. Lightweight 

. No Lifting . weighs less than 24 ounces. Folds 
easily for storing and holds 25 pounds of 
paper when full. Finished in gleaming 

















aun coma Nickel. 12” wide, 18” long, 10” high. 
PALACE — Order Today—They Sell Fast! 
BOOTH 420 
October 12-16 Always a Neat VL Mg. Ca. 
J. RUBENSTEIN & SONS L ees ee 
&15 Neptune Avenue, Jersey City, N. 3. 22 Webster Avenue, Bridgeport 7, Conn 
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GRITTIN 
HINGES 








* 


(RIFFIN 


nufacturing Company 








NEW YORE: 45 Warren St. 


ERIE, PENNSYLVANIA 











AGENTS 
BOSTON: 115 Broad Street 
SAN FRANCISCO: 703 Market St. 


GOLDBLATT 
TOOLS for 


All Masonary 
Craftsmen! 


A Complete 

Line of First 

Quality Tools for WY 

All Masonry Trades & 
IMMEDIATE 
DELIVERY 
Illustrated Catalog 
Mailed on Request 
Attractive Dealer Discounts 


1s Choice 


of Plasterers and 
Cement Finishers 
Nationally Advertised Since 1885 
GOLDBLATT TOOL CO. 
1622 WALNUT STREET ° KANSAS CITY & MG 












@ Made of Finest Alloy Steel 
@ Heavy Gauge 


@ Correctly Tempered to With- 
stand Heavy Factory Use 
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@ Each Blade Attractively 
Packaged & Labeled 


RIP CROSS CUT 
& COMBINATION 


Deliveries Made 
From Stock, 
Mail & Phone 


Sell These Saws 
At 
COMPETITIVE 
PRICES and 
Make a 
GREATER PROFIT! 


Manufacturers of 
Circular Saws, Band 
Saws, H. S. Planer & 
> Jointer Knives, Moulding Blanks, 
1 ae Beveled Edge Shaper Steel, Dado Sets 


LAFAYETTE SAW & KNIFE. INC. 


115 BANKER STREET Lis: = > = eee 
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“TOP QUALITY” 


Unconditionally Guaranteed 


PLASTERERS 
BRICKLAYERS 


TOOLS 





Accepted 


“The right tools at 
the right price" 


See your Jobber for Samples and Prices 


PROMPT SHIPMENTS ON MOST ITEMS 
Manufactured by 


DEAROSA MFG. CO., BROOKLYN 32, N. Y. 


National & Export Sales Representatives 


SURPLESS DUNN & CO. 
34 No. Clinton St. 74-76 Murray St. 
Chicago 6, Illinois New York 7, N. Y. 





HENRY 


E HAMMER CORP 








mister FIVE by FIVE 


On this fertile display island, exactly 5 ft. 
square, many an extra profit will grow for 
Myers Dealers whose merchandising alertness 
keeps them abreast of today’s opportunities, 
This fixture and dozens of other displays, signs, 
advertising and promotional aids are fully 
illustrated and described in the Myers Dealer 
Aid Catalog and Supplement. Study it carefully. 

















THE F. E. MYERS & BRO. CO 
Mast, M-44, Ashland, Ohio 
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Build your vise sales with 
this super-strong, tremen- 
dously powerful forged 
steel vise. - Attractive, 
compact, easy to operate, 
almost indestructible. 
Width of jaw 3”, weight 
15 Ibs., swivel base. Ask 
your hardware jobber. 


Sales 


JOHN H. GRAHAM 
& CO., INC 


105 Duane Street, 
New York 8, N.Y 


SANFORD BROTHERS 
Chattanooga, Tenn 














ESTAS. 1836 


LITTLE FALLS, WN. Y., U.S. A. 


Henry CHENEY “cone. 































JACKSON . . the line of DEALER PREFERENCE 


Every Item Time-Tested 
For Utility and Ruggedness 


Your customers’ needs are better served with "“JACKMANCO" equip- 
ment because every item has been specially designed for the purpose 
intended. Dealers’ needs are likewise better served because Jackson 
products have sales features of proved advantage. 


Ask for the name of the nearest Jackson wholesaler. 








St 
JACKSON MFG. CO.  warrissurs, pa. 

: BARROWS SALAMANDERS | 

MORTAR PANS LAWN ROLLERS 

“CONCRETE CARTS = Rabus pat DRAG-SCRAPERS 


ORT AR Eee Sones 




















HOPPE 


UBRICAT; 
Ou 














ee 


The HOPPE LINE Sells 
Every Day in The Year 


There are no “closed seasons” for the 
cleaning, care and protection of guns. Rust 
never takes a holiday. That’s why EVERY 
} gun needs the care and protection of Hoppe 
Products. 


ASK YOUR JOBBER 


about the Hoppe Line. He handles it and you too 
can handle it successfully and profitably. It is 
widely advertised and generally demanded by all 
experienced gun owners. 


Frank A. Hoppe, Inc. 


2314A North 8th St., Philadelphia 33, Pa. 
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BAMBOO RAKES 


IMMEDIATE DELIVERY 





t Tr —_ 





Except for Metal Fasteners, 
This Roke is Made Exclusively of Bamboo 


SPECIFICATIONS 


I i nnnscccccceceness 55” te 57" 
Length of Handle ceceeee 45° to 48” 
PRE OE PD occ cccccccecccussecese ad 
I ic6ceve sows pice esesees 19" 
IL 5... nacuine oe evensewewgs 33 
SEE <ccccvacevecssseeseerens 
ETS SSR Pee are rn 18" 
Average Weight .................... 19 ounces 


A two-nut adjustable “U” bolt fastens the ends of the tines 
to the handle and a square-nut bolt fastens the end of the 
handle to a reinforcing bar that is wired to the tines. 
100 are packed into a well-fastened bale protected by a 
heavy, woven jute fiber. A bale weighs approximately 120 
pounds, 


If your own dealer does not have a stock of these “best- 
buy bamboos,” write to us for the name of the nearest 


jobber. 


A FEW JOBBER AREAS ARE STILL AVAILABLE 


GENERAL EXPORT COMPANY 
IMPORT DEPARTMENT 


14 Sacramento Street San Francisco 11, California 











FOR CUSTOMER 


SATISFACTION 
HANDLE THE DIECO-LINE 


DIECO products are made 
through a special compression 
casting process using a special 
metal alloy, which insures 
greater strength, extra utility, 
smarter finish at sensibly low 
prices. 

Ask your jobber or write today 
for literature and price infor- 
mation. 

For 


Greater Hardware Profits 
Everything Points To 


NO SLAM DOOR CHECK 
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Standardize on Congress V-belt, 
variable speed aa ae -cone 
pulleys. Also V-belts or exible 


couplings. 


PROMPT DELIVERY ” 


Your jobber can furnish the special 
low-inventory, high-profit assort- 
ment that covers all popular sizes 
and develops fast turnover. Hand- 
some color display comes with it, 


FREE. 


CONGRESS °*::::3° DRIVES 


3750 E. OUTER DRIVE, DETROIT 12, MICH. 





’ . "ga 
‘ 
‘ = <= 
La Lp , Hy P| it ity, * 
W | th 
=\ AT oom 
ull , 


THE COLUMBIAN VISE & MFG. CO. 


9017 Bessemer Avenue « Cleveland 4, Ohio 


WORLD’S LARGEST MAKERS OF VISES 
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Chisels, punches, drills, nippers, screw drivers, 
staple pullers, and many other fine tools proudly 
bear the name DASCO. They are good tools.. 
quality built, smoothly finished and individually 
numbered for easy re-ordering. 








Sold by Leading Jobbers 





Greatest year 
im history tor.. 






SEE PAGE 
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Send sketch of your store for 
Heller's free store plan. Ask for 
catalog 1048 illustrating largest 
complete line of store fixtures. 


W. C. HELLER & CO. 


1048 BRYANT STREET 
MONTPELIER, OHIO 





HELLER 
ie ee 





NT 


PRO-TEX-MOR 


PATENTED 


SCREEN DOOR COVER 


turns ANY door into a 


STORM DOOR 


Specially treated, water- 
proofed, kraft paper, 
36x 84 inches to fit any 
screen door. Transpar- 
ent, plastic window 
19x9 inches. Tacks and 
moulding included. Dis- 
penser-display carton 
holds 25 packages. 






















Over 50% of your cusiomers 
are prospects for PRO-TEX- 
MOR screen door covers. 
They’re priced to sell and 














they're backed by national 


7/TTTITVIVV. 


Hundreds of thou- 
sands of these have 
been sold at $1.00 


CENTRAL STATES PAPER & BAG CO. 
5221 Natural Bridge St. Lovis 15, Mo. 


advertising. Order now 
from your jobber or write us. 








Pays for Jiself. | 





Simplify Your S tock Taking with the 


HARDWARE AGE WHITE INVENTORY SHEETS 


You can make your annual inventory taking an easier, surer 
job by using the HARDWARE AGE WHITE INVENTORY 
SHEETS which 1,000 leading retail hardware dealers helped 
us design. 


From the many suggestions received this sheet was designed 
to sell at a new low price—200 sheets for only $1, plus a 
25¢ mailing charge. As these sheets are printed on both sides 
of white paper, this means you really get 400 pages of inventory 
record sheets. Each side of the sheet has room for 28 items. 
Your $1.25 investment provides inventory space for 11,200 items. 


During the past years, thousands of retail hardware dealers 
and wholesalers have used millions of HARDWARE AGE 
Inventory Sheets because they found them simple, convenient 


ind handy to use. The WHITE INVENTORY SHEETS are 


‘ 


the best ever—they are even more simple, more convenient and 
easier to use. Our entire effort was directed toward making 
your annual inventory taking an easier and surer undertaking. 


These WHITE INVENTORY SHEETS will fit the HARD- 


WARE AGE Inventory Sheet Binders which are used by thou- 


sands of dealers who reorder their Inventory Sheets from us 
year in and year out. 

Due to the exceptional low price at which these sheets are 
sold and which applies to the United States and its possessions 
only, please have your money order or check accompany your 
order. 

Make your inventory taking this year easier and surer with 
these WHITE INVENTORY SHEETS. Use the coupon below 
to order your supply today. 


SS SSS SSS SS eee USE THIS CO PO hecncwcenescencccecceneceecescces 


HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 
Gentlemen: 


Here is my $..............Please send me 


charge). Also send me 


NAME 
ADDRESS 
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hundred white HARDWARE AGE Inventory Sheets (200 for $1.00 plus 25¢ mailing 
Binders (50¢ each). Send these to me by return mail. 

FIRM NAME 

CITY . . STATE 


HARDWARE AGE, OCTOBER 7, 1948 








The 
blac 
“Ea: 
Teet 
ane 
MILI 
feat 


A: 








HARD 








i «purer Wt fwe/ 
priianttint | ULTEMOTOR 


2.4 H.P.—4 CYCLE—AIR COOLED 
GAS HEATERS..2 Grace. 





Less WEIGHT! 





Ti 
ai. COMPAS 
Winter Air Conditioners more 
ee Ni 
ian s — Utility Heaters 
vater- . Radiant Coal Boskets eed SPACE! 
inne MORE ADAPTABLE! 
se We ot Catalog Hi 48 
‘The OHIO FOUNDRY & MFG. CO. ——— ee VIBRATION; 
ispar- STEUBENVILLE, OHIO MORE E 
rndow Quality Heating EGuipment Since [heb FFICIENT, 
s and 
1. Dis- 
carton 
ages. 
: cE PER DOLLAR, 
BETTER PERFORMAN 

scomers Engineered for increased efficiency. Smoother running, with 
tO-TEX- | ite centrifugal type governor, its geared pump with forced 
— feed and splash oil system. More dependable power, with a 
ell and | high-tension crankshaft magneto. ULTIMOTOR is precision 
ational | machined, lighter and more compact than most engines of 

lower rating, its outstanding performance proven by on-the- 
r now | job comparison. 
rife us. 


CO. 














For Full Information Write Box HA 
Write for NEW Direct Factory-Dealer Plan 
eae 
UEBELHOER BROS., Inc. 


Mo. 848 KENSINGTON AVE., BUFFALO 15, N. Y. 
Your customers 
unanimously elect... 
| WELDWOOD 
7 RO 
. 
tient and an ll 
| making Bel bp 0: 
ertaking. ane <= 
ope TI is in, the ball 
Bs hoes re vote is in, the ballots cast, 
“ane oe FLEXIBLE REZISTOR The candidate's elected. 
The nominee is Weldwood Glue, 
. > “ ‘ -cted' 
ae 8 L A D ES ay The platform's all selected! 
oonackeans or shatter In the frame... His record proves tremendous strength, 
; engi ages Woodworkers all adore him. 
iny your safe on every job in skilled He quickly mixes . . . smoothly spreads. 
blade with or unskilled hands.... Rot, vermin cringe before him. 
rer with “Easy-Starting Made of a new high- He sets so fast and sets so strong 
n below 4 ' . } ; , 
Teeth” speed steel with only That joints unite forever. 
an exclusive the teeth hardened re mon with every customer 
MILFORD ... the back is tough - ee xt va 
hinwd feature. and flexible. Cuts His renning meses are in your seoee, 
esa stainless steel with Folks come for him, and stick with you 
* KEEP YOUR STOCK ease. For hardware that attracts ’em. 
ASSORTMENT UP 15¢, 35¢, 65¢, and 95¢ for the four smallest sizes 
Your jobber can supply you. Write for details 








UNITED STATES PLYWOOD CORPORATION 


ili ‘ pesives 7vision ie; 
ies THE HENRY G. THOMPSON & SON CO 55 West 44th Street, New York 18, N.Y. ‘ x 
ie | WELDWOO0D PLASTIC RESIN GLUE 
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Now U.S.BUILDS 
with the WEST 


Surest index to housewares sales is the 
numbers of families. .. . With a predicted 
increase of over 500,000 families 

from 1940 to 1950, Southern Californian 
housewares dealers can expect the greatest 
sales future of anywhere in the nation! 





HARDENED STEEL 
PART OF VISE 


The U.S. Hardware & Paper Co. is alert 

to this trend. .. . An increase of 60,000 

sq. ft. of warehouse space . . . a plan to 
promote sales for dealers . . . the addition 

of many national lines. . . . Features of 

our 1948 program of expansion to .¢ 
| meet the needs of our thousands of dealers! - 











DESMOND-STEPHAN MFG. CO. 
; URBANA, OHIO 


UNITED STATES HARDWARE & PAPER CO. 
. 74 Murray St. 34 N. Clinton St. 
Sales Offices: New York City Chicago, Ill. Established 1927, Los Angeles, Calif 


Also manufacturers of Grinding Wheel Dressers & Cutters So. California 5 Leading Housewares Distributor 








NOTICE 
MANUFACTURERS’ AGENTS! 


Be listed in the 


Nineteenth Edition 


of the 


HARDWARE AGE VERIFIED LIST 


if you handle hardware and kindred products and your operations are predominantly in the 


HARDWARE FIELD 


There is no charge or other obligation for this listing service 


SEND FOR LISTING BLANK 


HARDWARE AGE 


100 EAST 42nd STREET « NEW YORK 17, N. Y. 
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HARD 











JOC 


ALL ANGLE 
oT HAND-DRILL 






























TIMES 
the Opportunity 
to Sell Your 
Hack Saw 
Customers 



















SWIVEL 
A CHUCK 
ADJUSTABLE somers 
HANDLE POSITIONS 
180 DEGREE RANGE 
SEE IT ON DISPLAY 


AT THE NATIONAL HARDWARE SHOW 


J O MANUFACTURING COMPANY 
SOUTH GATE CALIFORNIA 




















HAND AND POWER 
MOWERS — BUILT 
FOR SERVICE AND 
DURABILITY — 


SOLD TO DEALERS Greater 





yertip control 


Bi THROUGH JOBBERS : 

- f GRIPTROL ! Profits 

a The amazing For You ‘ . 
r * ‘i sew Hom: i Parker’s Hack Saw Line, with 

ig : feature — fin 3? exclusive quality features, will appeal to 


all your customers’ tastes and potket- 
books: 1. Rugged long life construction. 
2. Patented forged one piece ends and 
forged one piece studs—no pins to lose. 
3. Adjustable for standard blade lengths. 
4. Blades may be faced in four directions. 
TRULY A 5. Comfortable, easy-to-grip handles. 

QUALITY 
PRODUCT 


through the 
handle grips 








Homko Products for Home Comfort 


WESTERN TOCL & Eig ite PARKER MANUFACTURING CO, 


2725 Second Ave Des Moines, lowa WORCESTER - MASS., U. 2. A, 
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ILLBRONZE 


—a name that 


e ASSURES 
curome FINSH, IT SATISFACTION 


READY MIXED mominent mint 
Meat Pr of - rest Prat For over half a century 
ILLBRONZE quality has 
been a ‘‘buy-word’’ in 
the trade. Cash in on 


Sw ILLBRONZE! 
ILLINOIS BRONZE POWDER CO., INC. 


2023 S. CLARK ST. CHICAGO 16, ILL. 








KITTY CHARMER says: 


Kilgore’s new Measuring Cup and Egg 
Separator performs three kitchen duties. It 
measures from '4 to 1 cup... it measures 
from | to 8 liquid ounces. , . it separates 
yolks from egg white. Very modern, squarc- 
shaped design. Pours without dripping 
from any corner. Cup is made of crystal- 
clear Polystyrene, egg separator top of red 
blue and white Polystyrene. Both pieces 
ean be dip-sterilized in boiling water. It’s 
a volume seller for your housewares de- 
partment. See Shel-glo ad on page 112. 


(, THE KILGORE MANUFACTURING CO. 











Shel G WESTERVILLE, OHIO 

















[Q. Need Solder? 
A. Buy GARDINER! 


Solder the easy way — no fuss, no muss. Use 
Federated Gardiner Brand ACID CORE 
SOLDER... the flux is in the solder. For 
automotive and general. work. Comes in all 
commercial sizes and quantities. 


METALS DIVISION 


AMERICAN SMELTING AND REFINING COMPANY 
WHITING, INDIANA (CHICAGO) 

















& ecett 
Tue 


BROWN & SHARPE 


HAIR CLIPPERS 


DURKEE | 14 p/ 
i \ ‘AT WOO Mi 


DOR- TITE 4 


STOPS saueaks, 


RATTLES, DUST AND DRAFTS. 
1000 USES IN CARS AND HOMES. 


DURKEE-ATWOOD CO. 


MINNEAPOLIS 13, MINNESOTA 










The original sponge- 
rubber strip with 
patented no-stretch 
~ back! 





Manufacturers of Rubber& Chemical Products Since 1910 
290 








finest AN S) la SS a T E R eer 


BARREL TOP MODEL Im proved! 
- —_ . 
Ali Steel Construction 


Here is the first real quality post-war 

ash sifter in the same old popular style. 

Made of heavy 2!/, mesh, 18 gauge 
¢ steel wire cloth locked and welded 

3G, te Diameter into heavy metal rim. 

43” Hareile Welded handle loops. 


SOLD THRU JOBBERS JOBBERS: If you have 


not ordered—do it today. 








DEALERS: Send for name of nearest jobber. 
. . « CIRCULAR ON REQUEST .. 




















BRUSHES 


Toucn-Up Bronzing 
Marking Varnishing 


Enameling Lacquering 


“ boxes 


M. GRUMBACHER 


464 WEST 34th STREET NEW YORK 


Send for Descriptive Folder. 
Order from your Jobber 





1 NEW YORK 














When You Know 
The Trade-Name— 


of a certain product and want to know “Who Makes It?” 
look in the General Directory Section of the "Who Makes [t?” 
Number of HARDWARE AGE for the trade-name. You'll find 
it listed alphabetically under the product heading of the item 
in question. Alongside the trade-name you will find the name 
of the manufacturer, also the address of the maker arranged 
alphabetically in the same list. Keep your “Who Makes It?” 
Number close at hand where it will serve your wants quickly. 


HARDWARE AGE 


100 East 42nd St. New York 17, N. Y. 
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A Pressure Cooker de- 
signed especially for easy 
meat cookery! 


© Fiat, triple-thick bottom 
® Smooth, straight sides 
© Full width pan opening 
© 4-qt. liquid capacity 

© Extra tall dome cover 


BURPEE CAN SEALER CO. 


BARRINGTON, ILLINOIS 





SSURE 
PAN 





y{— LITTLE SEEDS 
| 





THE HEATER 
YOU'VE WAITED FOR 


Barridon PORCELAIN Heaters fam- 
ous for performance, beauty and rug- 
ged construction. Beautiful modern 


design—no bolt, one ONLY 


piece welded con- 


struction. Porcelain 
steel burner base. 
Also with 9” cast 
iron burner at $30. 
Send sample order F.0.B. Hartford 


NOW—Distributor in- 
quiries invited. Model 7H 


BARRIDON 


t OlL BURNER PRODUCTS CORP. 


1427 Park St., Hartford 1, Conn. 














Sir- 
22''x161/,"'x33'/,"" 








New 5 Cup 
FOLEY SIFTER 


Comes apart to wash! 
SCREEN IS REMOVABLE for casy 


cleaning — a feature askedfor 

repeatedly by homemakers. 

SINGLE SCREEN—sifts as fincas 

triple screens. 

ALUMINUM. Quick spring- $39 

action steel handle. 
FoleyMfg.Co.,Minneapolis18,Minn. 

Makers of Foley Food Mill, 
Chopper, Blending Fork. 


Name Foley T.M. Reg. U.S. Pat. Off. 
AVAILABLE THRU YOUR JOBBER 














KEEP YOUR EYE ON E-Z-DO! — OVER 101 SUCCESSES NOW 


— AAud More 4ore On The Way! 


E-Z-DO + 261 FIFTH AVENUE + NEW YORK 
1855 Industrial Street, Los Angeles, Calif, 
1128 Merchandise Mart, Chicago, Ill, 
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THAT KILL MICE! 


elf —this 
customers—and use yours 
| eere enice- killer. “A saucer = ey = = 
- baits, traps or muss. ts) 
apaelmar placed where mice gee’ — bw 
job Mice eat the kernels of the tiay, © e aed 
weaned seed—then they die. Clean. Easy. 
ient. 
pense SEEpD* has given excellent results for over 
50 years. Consistently vor 
vertised in newspapers an 
magazines to 27 million a" 
hating homes. Pays you $1. 
profit on a $2.00 invest- 
ment! Order now. ' 
If your wholesaler hasn t 
Mouse SEED*, write US, 
giving his name. 
*(Mouseed—Reg. U.S. Pat. Off.) 


MOUSE Seep 























CARTON OF 








| Wholesalers: Wrire 14 PACKAGES: 
for complete information. Costs you $2.00 
| W. G. REARDON Lasoraroniss, INC. You sell for $3.50 


8 Mill Street, Port Chester, N. Y. 


KWIK-LITE 


The Extra Value 
ASBESTOS 

KINDLER WICK 
for Oil Burners 


You make $1.50 








Roy 
lengths in color- 





5Y,-ft, 
ful individual 







cartons. 12° ear 


tons in eye-catching display container 


The famous Kwik-Lite Asbestos Oil Burner 
Wick. Made right. Quick kindling. Long last 
ing. Sells and satisfies. Offers extra sales ad- 
vantage for every merchandising requirement 


100-ft. roll in colorful 


from attractive display packaging to quality 
dispensing carton. 


at low cost. Priced to sell. Attractive discounts. 


Ask your Jobber or mail coupon. 


& = setae nite : 

I “SBESTOS TEXTILI NY, Inc. 4 
TOS TEXTILE COMPA 

4 a. Wacker Drive. Chicago. ' 


e on Kwik-Lite Oil Burner ! 


_ ' Send literatur nd attractive discounts. | 


sk atta Wick with prices 4 


Specially priced 100-ft. ' Name 1 
rolls—not boxed, 1 . 

, Address = 

‘sada - ' 

jy Company... C Dist } Dealer , 






+ Check () Mir. . - 
‘= 








SAWS Slur 
SAWS © CROSSCUT SAWS* CIRCULAR 
apse 4 HACKSAWS « KEYHOLE SAWS Steel SAWS 
> ALL OTHER TYPES < 
. . nell E. C. ATKINS AND COMPANY 
402 $. Ulinois St., Indianapolis 9, Indiana 





; "U" flanged posts with 
PERFECTION floating WASHER self-fastening lugs. 


Washer profits go up with Per- s 
fection Rooting Washers. eatnewred No Stap les Required 
to eliminate friction and prolong Attractive Dealer prices and delivery dates 
washer life. Perfect water seal is | i 
assured. The floating washer stops furnishe a request. 
faucet drip...ends water waste. Manufactured by 


Available in 4%", ¥%" and 2” } 
sizes. Order eek pn 7 RUDOLPH oe EQUIPMENT co. 
hardware jobbers. neland, N. J. 


PERFECTION sivensus CO. 


8 East 93rd Street Cleveland 4 











Zz 


or 7 y For PINNING UP things,/ 


5. ‘ —MOORE pusu-pins | 
Supreme Silk Designed to an- = 
swer EVERY pin- 

















up and hang-up ’ 
BAIT CASTING LINE need. Sell them to For HANGING UP thin f 
NORWICH presents the title-holder—the line that won the world’s your customers 
record of a 151-pound tarpon on an 18-pound test line—makes it with COMPLETE * MOORE PUSHLESS c 
available in 6 tests from 12 to 36 pound tests to suit every purpose! | CONFIDENCE. PICTURE HANGERS 


| Nationally adver- 
Ask your Jobber Salesman re 


WORWICH- . l MOORE PUSH-PIN CO. Since /900 


LINE COMPANY, Inc. 
NORWICH, N.Y. 113-25 BERKLEY ST PHILADELPHIA 44, PA 


The Line of Champions 



































winoow Brust WARCRY) ue Tg 
and SQUEEGEE 


There’s a Minute Mop fast-seller to speed every house- 
hold cleaning job. Women want and BUY the popular 
Minute Dish Mop, Soap Bank, Bath Tub Brush, Win- 


dow Brush and Squeegee. Toi-La-Kleen, and the long 
| famous standard size Minute Mop and Drainer, and 
also the new Jumbo Minute Mop for large floor areas 


All made of Du-Pont Cellulose Sponge. Write or phone 


F R I G ad | ad T O R . your jobber today. 
= high-style insulated ice bucket at a take-it-away price. i | N Ts af 0 p (0 13 E. 23 rd.St. 
e CHICAGO 16 ILL. 


* Trade-mork 











FOLLOW THE LEADER IN “Want Ad” ADVERTISING— 
Year after year HARDWARE AGE has led its field in Those who contact the hardware trade know from ex- 


the volume of CLASSIFIED as well as DISPLAY adver- perience that HARDWARE AGE is the logical medium 
tising. Its classified columns bring together buyer and to use to secure RESULTS from their classified adver- 


seller, employer and employee. tising. Follow the leader. 


HARDWARE AGE Classified Opportunities Dept. 100 East 42nd Street, New York 17, N. % 
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CARPENTERS, tis : — MA 
2 roo 


\e 3nd ALUMINUM 


ASK YOUR DEALER 


mavestoo.s MAYES BROS.TOOL MANUFACTURING CO.,Inc. Port Austin,Micx. 








YOU’LL NEVER MISS A SALE 


atthe 


SCREW HYDRAULIC 


since 1899 
@ Nationally Advertised 
{IMMEDIATE SHIPMENT, — 


TEMPLETON, KENLY & CO., 


wo 44. tils 





and other quick-selling items 
for the Hardware Trade 








Picture Hanging Sets * Picture Wire * Push Pins 
Closet Rod Brackets * Wardrobe Loops 
Friction Catches * Shower Curtain Hooks 

Wire in small coils in galvanized and black 


Made by an old established firm— 
and sold thru your jobber! 


251 CAUSEWAY STREET 
(CQ. BOSTON, MASS., U.S.A. 




















The UNCONDITIONALLY GUARANTEED 


ey NOTE Gi, Temes ei, 


4 SIZES 


A* 


THE “KING” OF CAULKING GUNS 


SEAL RITE CAULKING CO., INC. 
Mfgrs. of 5 sizes of Caulking Guns 


LOS ANGELES 44, CALIF. DETROIT 21, MICH. BROOKLYN 22, N. Y. 
6001 So. Gramercy Place 6335 Lyndon 192 Green St. 


Leak-Proof 


Easier to Operate 


World’s Largest Producers of Caulking Materials 


VES LEV 


ORIGINATED 1896 
MAYES GUARANTEES ACCURACY, SERVICE 
*AND DURABILITY: 


MASONS 


AND 109s 


ELS 


or NPN eich Ze) -: 
ASKING 





STYLED FOR BEAUTY * GUARANTEED FOR SERVICE 


Distributed exclusively through your jobber 


Made exclusively for 


AMERICAN IMPORT CO., San Francisco, California 











PICTURE HANGERS || Ae 9 3) ty 4 3 ee 





AUTOMATIC GRIP 
SCREWDRIVERS 


MORE WORK 


IN LESS 
TIME !_ 


ye 


ORDER THRU 


YOUR JOBBER 


Hold-E-Zees do the job better, faster. They excel wherever screw- 
drivers are used. Gripper instantly released by spring action, slid- 
- ing up out of way when not in use. All materials highest quality. 


‘UPSON BROS., INC., 84 Exchange Street, Rochester 4, N. Y. 


MR. MANUFACTURER: 
One low-cost contact gives you 
@ NATION-WIDE DISTRIBUTION 
@ AGGRESSIVE PROMOTION 
PRESENTATION 


@ FORCEFUL 


l« 


TRU-TEST canes “& company 


650 SOUTH CLARK STREET @¢ CHICAGO 5, ILLINOIS 





*MARSHALLTOWN TROWELS *«* 


MARSHALLTOWN TROWEL COMPANY 


MARSHALLTOWN 
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* MARSHALLTOWN, !tOWA 














EE Ne EE 














assified Advertising Rates 

















Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Each additional word......... 
Positions Wanted 


(Special Rate) set solid, maximum, 
50 words 


Allow Seven Words for Keyed Address 
or Your Address 








Set solid, maximum, 50 words....... $5.00 


$2.00 
Each additional word......... .05 





*BOXED DISPLAY RATES 
$8.00 Per Column Inch 





Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more Insertions 

No Agency Commission allowed on Classified 
Advertising. 
REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, | 
etc., will not be forwarded to box number | 
advertisers unless accompanied by sufficient | 
postage for remailing. H} 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to dcte of publication, 


Address your correspondence and replies to 
HARDWARE AGE 
Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. | 























[_—Halp Wanted] [Salen Representatines Wanted] [Sales Reprereniatives Wanted] 





DISPLAY MAN AND WINDOW TRIMMER 
with chain store training to assist in high grade 
hardware store, city of 10,000 in Ohio. Give age, 
faith, qualitications, references and salary, Ad 
dress Box M-509, care of Harpwaret .\ce, 
Kast 42nd St., New York 17, N. Y 





[Seen Representative Wauked} 


ROPE SALESMEN, MANILA 
SISAL ROPE, Long established trade necessary. 
sideline. Write fully giving references. Address 
Box M-431, care of Harnpware Ace, 100 East 
42nd St., New York 17, N. Y 


SALESMAN WANTED BY WELL ESTAB 
LISHED WHOLESALE HARDWARE 
HOUSE. Must be experienced with following, 
to call on retail trade, territory Brooklyn, West 
chester, Long Island and New Jersey. Good op 
portunity. Drawing against commission, Address 
Box M-512, cae of HARDW a AGE, 100 East 
42nd St., New York 17, N 





PAINT SALESMEN 
WANTED 


An established New York Paint Manufacturer 
28 cme a complete line of paint and var- 
nish products for the dealer trade is looking 
for top-flight, hard-hitting paint salesmen for 
the following territories: Upper New York 
State, Ohio, Indiana, Eastern Pennsylvania, 
Delaware, Maryland. 

To such men, with following among paint 
dealers and distributors, we will turn over a 
number of active accounts and pay liberal 
drawing against commission. 

Furnish complete details of experience in paint 
business, references, age, etc. All replies in 
strict confidence. 


ROBERTS PAINT CORPORATION 








515 Bryant Avenue, New York 59, N. Y. 


ROPE — | 


| Call contratcors, 


100 | 42nd St., 





PROFITABLE SIDE-LINE FOR SALES 
MEN CALLING ON Hardware and Paint 
Stores, Replies confidential. 
Box M-485, care of Harpware AGE, 
New York 17, N. Y 


100 East 


SALESMAN WANTED. EXPERIENCED IN 
"“UILDERS HARDWARE AND ALLIED 
ITEMS, to travel part of New England terri- 
tory, calling on jobbers, large retailers and lum- 
ber dealers. Old established Factory Agency with 
nationally known lines. Drawing account against 
liberal commissions. Reply to Box M-515, care of 
--— Acr, 100 East 42nd St., New York 17, 


SALESMAN - EXPERIENCED - BUILDERS 
IIARDWARE, LOCKSMITH SUPPLIES AND 
SERVICE. Full time. Cover New York City 
representing leading manufacturers’ distributor. 
architects, real estate manage- 
ment, institutions, /Substantial drawing, car al 
lowance plus commission. Please give complete 
background of experience and average earnings 
last three years. Address Box M-483, care of 
ne Ace, 100 East 42nd St., New York 
17, N. Y 


SALFSMEN WANTED BY MEDIUM SIZE 


HARDWARE DISTRIBUTOR to cover New 
Jersey, North Atlantic States, Middle Atlantic 
States, Address Box M-510, care of Harpwarek 
Ace, 100 East 42nd St., New York 17, N. Y 


Write for details to | 





| SIDE LINE SALESMEN TO CALL ON De 
| partment, Hardware, Housewares Stores Sell 
the Marshall Fold-A-Way Utility Basket, heavy 


See our ad in 


gauge wire Commission 10% 
! 22 Webster Ave., 


The Marshall Mfg. Co., 


Bridgeport 7, Conn 


SIDELINE SALESMAN WANTED BY A 
LARGE MANUFACTURER of a Full Line of 
Leather Dog Collars, Harnesses, Leads, Muzzles, 


etc., to call on hardware, sporting goods, house 
furnishings, and variety dealers and _ jobbers 
Protected territory; liberal commission Address 


Box M-519, care of Haroware Ace, 100 East 
42nd St., New York 17, N. Y 


WHOLESALER NEEDS 
cover the following already 
| established territories: Virginia, West Virginia, 
Eastern Pennsylvania, Western Ohio. No ob 
| jection if non conflicting side lines are handled 
Our salesmen receive fu'l benefit of our m« = 
mail order campaigns. Send replies to Box M-5 
care of HARDW ARE AGE, 100 East 42nd St 
| New York 17, N 


HARDWARE 
SALESMEN to 


PLUMBING SPECIALTY FIRM IN NEW 
YORK CITY has Various Territories Open for 
| Representatives to sell to Hardware and Plumb 
| ing Supply Jobbers. Akron Supply Co., Inc., 315- 
| 317 Stanton Street, New York 2, N. y, 








SALESMEN WANTED 


Leading Manufacturer, Complete Line of 
Leather Dog Furnishings, has a few choice 
protected territories open for experienced men 
with following among retail hardware and 
housefurnishing stores. Liberal commission 
Address Box M-278, care of Harpware Ack, 
100 East 42nd St., New York 17, N. Y 


THIS LONG ESTABLISHED HIGHLY RATED 
COMPANY offers 100 factory lines to salesmen 
covering retail stores outside of the larger 
cities. Here are one hundred complete factory 
lines and salesmen earn a good living handling 
them. It would take you a lifetime to assembie 
so varied an assortment of lines. Write Sales 


100 East 42nd St., New York 17, 

















Manager, Box M-272, care of Hardware —a 
* 3 
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[Sales Repnesentakives Wanted | [Sales Representatives Wanted] [Accounts Wanted _| 

















| 
NEW LINE-NEW ITEM just released for | WANTED SALES REPRESENTATIVES to DISTRIBUTOR WITH SUCCESSFUL RE¢ 
sale to Hardware, Farm Implement and Building | call on Hardware, Implement Dealers and Jobbers | ORDS, NOW HANDLING EXCLUSIVE LINE 
Material Dealers High commissions paid on | in Pennsylvania, New York State, Ohic, Michi for Major Company calling on paint and hardware 
riginal and repeat orders. Full credit on mail | gan, Indiana, Illinois, Wisconsin and lowa with | dealers. Good connections with major department 
rders Exclusive territory Write or wire high grade, advertised abrasive line Write Box stores Would like one more good exclusive line 
Robert M, Warren Co., Inc., 37 N. Arlington | M-507, care of Hlarpware Act 100 East 42nd for Eastern Seaboard cither as Distributors or 
\ Indianapolis, Indiana St., & York 17, N. Y | Sales Representatives. Top notch selling organi 
| zation Address Box M-516, care of Harpware 
| Acre, 100 East 42nd St., New York 17, N. Y 
] 
OLD ESTABLISHED MANUFACTURER SOMETHING ENTIRELY DIFFERENT 
OF TOOLS selling to hardware jobbing trade is Nationally Advertised DUSORB—absorbs dust y ' . —— . =9 a _ 
making several changes in sales territories. Open (;00d territories open. Suitable discounts for TANUFACTL RERS’ AG =NTS 
rs . Dealers and Jobbers. Want salesmen contact + tar + Ste COVERAGE BY 4 MEN covenine 
to consider additional commission salesmen with n 1 | 
1 . ing many Dealers as have good Promotion Plar 1LL., IND., & WISCONSIN. SELLING HOW 
established clientele. Correspondence invited. .Ad edhe * — ' a k 1 Plan || JOBBERS & HDWE. CHAINS, sTemeriod 
ress Box M-506, care of Harpware Act, 100 | | Straleht commission. || JOBBERS, & RETAIL CHAINS, ELECTRICAL 
Fast 42nd St., New York 17, N. ¥ | | JOBBERS, MILL SUPPLIERS, MAIL 
" FRANCO-AMERICAN HYGIENIC C0. HOUSES, DEPT. STORE CHAINS — MANUFAC. 
413 N. Franklin Street Chicage 10, Illinois TURERS WHO SELL OUTSIDE PRODUCTS THRU 
| THEIR RETAIL DEALER ORGANIZATIONS. 











eoteeienan LEE E. LANE COMPANY 
624 So. Michigan Ave. Chicage, tilinels 











MANUFACTURERS’ REPRESENTATIVES 
wanted to sell our Nationally Advertised Beach 
Rotary Hedge Trimmer Addrss_ J Ramsey 


| 
eeee 1 on St., Baltimore 2, 
| a see a ae Accounts Wanted SPECIALIZED, EXPERIENCED 











EXPORT MERCHANTS OFFER 
EXPORT DISTRIBUTION 
We develop and push the foreign sales of your 
product, handle all difficult paper-work, pay you cash 
telieve you of expense and headaches. Annual turnover 











| LINES WANTED SEVERAL ADDI $1,500,000. References and details on inquiry 
FACTORY RE PRESENTATIVES FOR NEW | TIONAL LINES DESIRED by Manufacturers | KURT ORBAN CO., INC. 
BAR-B-CUE PIC NIC SETS. 3 piece. Nickel | Agent covering Indiana and Iflinois Hardware | Exporters Purchasing Agents 
plated steel, Bis ho iday demand. Also powered | Dealers, Particularly interested in Builders Hard 21 West Street New York, N. Y 
uwn-sickle bar mowers, New Farmco 1% h.p. en ware but this is not a requisite. Address Box | 


gine; motors, Drop shipments. Liberal commis M-481, care of Harpware Ace, 100 East 42nd 
sions, Choice territory open now. New 1949 | St., New York 17, N. ¥ 

models, Permanent opportunity Display Kit— 

Free Farm Products Co., F-2158, Excelsior 

Springs, Mo 








SOUTHEASTERN STATES 


Manufacturer’s Agents. Established 1926. 
Staff of 5 men. Cover trade 4 times yearly. 


MANUFACTURERS AGENT ESTAB “ : . oe 
LISHED WASHINGTON, D. C. AND MARY Commission basis, Inquiries invited, 

REPRESENTATIVES WANTED, WITH | LAND following in hardware and hobby craft . 7 . 
GOOD FOLLOWING, calling on hardware, de- | fields. Complete coverage of Federal Government, McCUTCHEN-SIMPSON, INC. 
partment store and furniture buyers, to sell Our | E.C.A., Army, Navy, etc. Hand and electric 9822 N. E. 2nd Avenue Miami 38, Florida 
Line of Finely Constructed Clothes Hampers, | tools specialties. Young aggressive. Address Box 
finished in beautiful mother-of-pearl, all terri- M-513, care of HARDWARE AGE, 100 East 
tories open, exclusive and protected areas, good | 42nd St., New York 17, N, ¥ 
commissions. Write, giving full details. Address 
Rox M-520, care of Harpwarre Ace, 100 Fast 
‘2nd St.. New York 17, N, Y 














NATIONAL DISTRIBUTORS 
} Established— Reliable Aggressive 
ANCO CORPORATION Pittsburgh 22, Pa. 


MANUFACTURERS REPRESENTATIVE Rranch Offices 





CALLING ON Department Store, Wholesale New York @ Philadelphia ad Detroit 
WANTED: MANUFACTURERS AGENTS | Hardware, Chains and Independent Stores, Paint Cleveland @ Louisville 
AND DISTRIBUTORS to stock and sell our | varnish and other types of brushes. Qualified Covering all classes of jobbers. We will carry 
popular line of Mason and Carpenters Levels. Pro- to se ll electric appliances and television, Address the accounts or you can bill direct 
tected territories Write for proposition to | C. P, Conway, 1664 Montpelier Ave., Pittsburgh Write for turther information and references. 








Wolverine Level Co., 9101 East Jefferson Ave., 
Detroit 14, Mich 





6, Pa, Old school salesman. | 





DETROIT 
MANUFACTURERS’ AGENT 


WANTS ONE MORE QU ALITY LINE WITH 
VOLUME POSSIBILITIES. CONTACTS. MICH 


MANUFACTURERS’ AGENT FOR LOWER 
MICHIGAN AND WESTERN OHIO. Must 


regularly and consistently call on Jobbers of hard 


MANUFACTURERS AGENT NEEDS A 
FEW ADDITIONAL LINES. Must be from 











ware, mill, plumbing and automotive supplies reliable established manufacturers, Exclusive ter & NW. OHTO ELEC" TRIC AL AND HARD- 
Products are blow torches, plumbers furnaces, | ritory only on commission basis, We sell to all WARE JOBBERS. SUPPLIES, APPLIANCES 
Spring bottom and pump oilers, pipe straps, | types of retail, wholesale and chain stores in | FIXTURES—20 YEARS’ EXPERIENCE 
gongs. Company 84 years od and _ nationally Northern West Virginia, Eastern Ohio and West 

known, Address P. Wall Mfg. Supply Co., Box | ern Pennsylvania. Address Tri-State Sales, Box “igo tat tind ten bao Oe at 
y Grove City, Pa 692, Wheeling, W. Va ; ews 
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| Poritiows Wanted | [ Business Opportunities 


l Bariness Opportunitie | 





GOOD DETAIL MAN, BROAD OFFICE 
EXPERIENCE includes sales letters, quotations, 
analysis, catalogue, advertising production, war- 
time procurement, priorities, office management, 
12 years with one hardware manufacturer, mar- 
ried, B.S. degree, sensible salary requirements. 
Prefer N. Y. or Penn State outside of Metro- 
politan Area. Address Box M-464, care of Harp- 
—. Ace, 100 East 42nd St., New York 17, 
ms: We 


SALES PROMOTION ADVERTISING EX- 
ECUTIVE ASSISTANT. Young man 31, mar- 
ried, persnable. Agency, manufacturing — back- 
ground. Diversified experience. Alert, conscienti 
ous. Unusual selling approach, Interested con- 
necting with firm where combining my advertis- 
ing, sales promotion, and executive ability, will 
create opportunity for position with future. Mod 
est salary to start. Metropolitan New York Area 


or Nearby. Address Box M-503, care of Harp 
WaRE AGE, 100 East 42nd St., New York 17, 
NY 





[Business Oppotunitien | 





OPPORTUNTIES IN MANY COMMUN 
TIES FOR THE PURINA FRANCHASE — 
Purina Chows for livestock and poultry, sanita- 
tion products, farm supplies under Checkerboard 
label, rural America’s best known trademark. 
Find out what being a Purina Dealer can mean 
to you. Write Dept. C., Ralston Purina Co., 
2808 Checkerboard Square, St. Louis 2, Mo. 





FOR SALE 


ONE OF THE FINEST, MODERN HARDWARE 
STORES IN A THRIVING INDUSTRIAL TOWN 
IN NEW JERSEY. Owner retiring account of 
health. Building has 10,500 Sq Ft. Area. Entirely 
modern inside and out, really a model store. 
50 Ft. front by 100 Ft. deep. Established nama 
for over 25 years. Business setup for industrial, 
retail and jobbing business due to the extent 
of the many top lines on a direct factory buying 
for years. Clean inventory of all top brands. 
Long lease available. $100,000. Terms arranged 
and it's a gift for the right parties. Address 
Box M-495, care of Hardware Age, 100 East 
42nd St., New York 17, N. Y. 








HARDWARE MANUFACTURING AND 
SALES COMPANY, 11 Different Items, Equip 
ment, Good Will, and Stock, appointment only, 


| best offer will be accepted. We must vacate. 


Long margin items. Address Box M-521, care of 
Harpware Acg, 100 East 42nd St., New York 
17,N. ¥ 


WANTED: HARDWARE AND/OR HOUSE- 


| FURNISHINGS STORE (Connecticut or Mas- 


sachusetts preferred) grossing $50,000 to $60,000 
annually. Must be well established. Address Box 
M-517, care of Harpware AGF, 100 East 42nd 
St., New York 17, N. Y. 


HARDWARE; I AM LOOKING FOR EX- 
PERIENCED MANAGER OR OUTSIDE 
SALESMAN, to join me in established factory 
mill supply store, mechanics tools, machinery 
business: reason expansion, too much for one man 
to handle; to a good man am willing to sacrifice 
half share: $15,000. Replies strictly confidential: 
Location Newark, New Jersey. Address Box 
M-487, care of Harpware AGE, 
St., New York 17, N. Y 


A SUCCESSFUL HARDWARE, ELE¢ 
TRIC AND HOUSEHOLD 
BUSINESS operating several stores in Western 
Pennsylvania for over 50 years desires to sell 
because of age of the principal owner, Complete 
heavy stock; no indebtedness; 1947 sales were 
over $475,000.00; Principal owner will accept 
mortgage on buildings, 
business, Reply Box M-511, care of Harpware 
\cr, 100 East 42nd St., New York 17, N. Y 





WILL INVEST $25,000 
OR MORE WITH SERVICES 


FOR EXPANSION IN SOUND ESTABLISHED 
MANUFACTURING BUSINESS. INTERESTED 
WHETHER VOLUME LARGE OR SMALL AS 
LONG AS ENTERPRISE IS SOUND AND 
PRODUCT HAS VOLUME REPEAT SALES 
POSSIBILITIES. 


PROSPECTIVE BUYER IS 43, A SUCCESSFUL 
SALES PROMOTION AND ADVERTISING 
SPECIALIST WITH A WEALTH OF EXPERI- 
ENCE IN MERCHANDISING THROUGH 


HARDWARE, ELECTRICAL, HOUSE FUR- 
NISHING, AUTOMOTIVE, DRUG AND 
GROCERY WHOLESALERS. PLEASE GIVE 


SUFFICIENT DETAILS IN FIRST LETTER TO 
WARRANT AN IMMEDIATE INTERVIEW. 
ALL REPLIES HELD IN STRICTEST CON- 
FIDENCE. 


BOX 1977, 
1474 BROADWAY, NEW YORK 18, N. Y. 








100 East 42nd | 
| Yak 17, 5. ¥. 


EQUIPMENT | 


rent or sell buildings with | 


FOR SALE—HARDWARE STORE in Small 
Rapidly Growing Southern California Community 
about 40 miles from Ios Angeles, Volume has 
doubled in past year and is still increasing. Will 
sell for cost of inventory and fixtures. Approxi 
mately $10,000.00 cash required. Address Box 
M-504, care of Harpware Act, 100 East 42nd 
St.. New York 17, N. Y 


RETIRING FROM BUSINESS MUST 
SELL GOOD RETAIL HARDWARE STORE, 
specializing in tools,, builders hardware, plumbing 
supplies and paints. Excellent location, cem- 
pletely modern with fixtures, long lease, low rent. 
Doing approximately $175,000.00 annually. For 
further details write P. O. Box 392, East San 
Diego 5, Calif. 





HARDWARE, PAINT, PLUMBING AND 
ELECTRICAL STORE AND APPLIANCE 
CENTER established 25 years—Long Island 
Largest store in community, approximately $200,- 
000.00 Annual Sales, Clean staple stock. Long 
lease. Selling due to illness, Address Box M-508, 
care of Harpware Ack, 100 East 42nd St., New 





FOR SALE 


STOCK OF EXCELLENT HARDWARE ANI 
PLUMBING PRODUCTS. WE ARE DIS 
CONTINUING THE MANUFACTURE Ot! 
THIS LINE AS WE ARE MOVING TO A 
NEW WAREHOUSE WITH MORE SPACE 
ALL MERCHANDISE OEFERED AT VERY 
ATTRACTIVE PRICES. 
Address Box M-518, care of HARDWARE eg 











100 East 42nd Street, New York 17, N. 











DEALERS 
JOBBERS 


ples, price 
about this 








WHEN YOU WANT TO BE HEARD 





Speak to the right "class"—in 
the Classified Opportunities 
Section of 


HARDWARE AGE 


100 East 42nd St. New York 17, N. Y. 
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OVER 80 YEARS' EXPERIENCE 


PRIEST’S 
CLIPPERS 


Triple plate—copper, 
nickel, chromium finish. 
Ball bearing, easy action. 
* Precision-made to within .001” from finest steel. 
¥& Durable edges that cut cleanly and easily. 
¥ Uniform highest quality. Will fit accurately. 


Over 80 years’ experience. 


ASK YOUR JOBBER 


AMERICAN SHEARER MFG. CO. 


NASHUA, NEW HAMPSHIRE, U.S.A. 








CLUB RAZOR & BLADE MFG CO. + 34 GREEN ST. » NEWARK 2.N J 



































| a co 
SELL THE 
Liquid 
ER... 3 to 12 Times Faster... 
@ BRUSH CLEAN vith Better Results EST. 1857 
© PAINT REMOVER . . . A Little Removes a Lot of SADDLE LEATHER LINE 
os Peet ” @ Holsters, shell cases, cartridge 
@ PAINT THINNER . . “Best Grade Reducer belts, and other Lawrence saddle 
RATING Olt . SEND leather sporting goods are profit 
@ RUST SOLVENT-PENET wack i FOR CATALOG producers. Made in the West since 
A Squirt Stops a sq A 1857. Nationally advertised in lead- 
, LEATHER LINE ing outdoor magazines. Dealerships 
DEALERS...Ask Your Jobbers. usunay : ; available. Write for information. 
JOBBERS . . . Ask us for sam- = 
vies, prices ond particule: ELEM RRO L STC THE GEORGE LAWRENCE CO. PORTLAND 4, OREGON 
about this Line of Giants. 110 East 42nd Street, New York 37, N.Y + MU 5-9022 s e 


























'Stoh WINDOW RATTLES | | 3 pwsesneerestnseee 
WINDOW ATTACHMENT Good Selling Rules 


> Rew te teste + Os All Window Straight Edge Rules up to 84. inches 
o Gale Geet © Seen Oe + St oh 4 Made of Duralumin—strong as steel—light as wood. 
Will not rust or tarnish. Clear plain figures—very easy 











with Brass Screws on Attractive Dis- 
to read—make measurements discernible in dimest light. 

















ey Soe. The straight edge rul be used f 
5 e straig edge rule can be use or cutting mats, 
anna Nickel Plate Finish—Retails 35c set paper, leather, glass, etc., also for drawing. These at- 
. Bronze Finish — Retails 30c set tractive rules make useful gifts. 
Order Today! Write for trade prices. 


The Fairgate Co., 246-5th Ave., New York 1, N. Y. 


A.J.SIN CHU K sevcercrs conn | aS 


THE ROPE YOU CAN TRUST BECAUSE ns ENGINEERED FOR YOUR J08 




















TYING TWINE PLYMOUTH, MASS. 


ROPE - BINDER TWINE - BALER TWINE - 
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Ace Window Screen Co. of Chi- 














Gilmer Co., L. H. 
Gladding & Co., Inc., 
Gold Seal Co. 
Goldblatt Tool Co. 
Goodyear & Miller Co. 
Goshen Churn & Ladder Co. 
Goulds Pumps, Inc. 

Great Neck Saw Mfgrs., Inc. 
Griffin Mfg. Co. 

Griffith Laboratories, Inc., The 
Grimes Co., Bradley E. 
Grumbacher !nc.. M. 


H 


Hager & Sons Hinge Mfg. Co., 


Cc. 

Hamilton Metal Products Co. 
Hancock Mfg., Inc. 

Hanson Co., Henry L. 
Hanson Scale Co. 
Howkins Iron Co., Inc. 
Heller Brothers Company 
Heller & Co., W. C. 
Hirsh Mfg. Co., S. A. 


Hobart Mfg. Co., Kitchenaid Div. 
. 264 


Hodgman Rubber Co. 

Hoover Co., The 

Hoppe, Inc., Frank A. 
Horrocks-Ibbotson Co. 
Hotpoint, Inc. 

Hoyt & Worthen Tanning Corp. 
Huenefeld Company, The 

Hull Mfg. Co 


| Hurd Lock & Mfg. Co. 


| Ideal 








Coldwell-Philadelphia Lawn 
Mower Co.. Inc. 255 
Colorado Fuel and Iron Corp. 7 
Columbian Enamel. & Stamping 
Co., Inc. 90 
Columbian Rone Co. 20 
Columbian Vise & Mfg. Co. 285 
Columbus-McKinnon Chain Corp. 128 
Congress Die Casting Div. 285 
Continental Can Co. 46 
Cook Co., H. C. 258 
Corbin, P. & F. 58 
Country Gentleman 34 
| Crescent Bronze Powder Co 125 
Crosley, Div., Avco Mfg. Corp 93 
Cyclone Fence Div. 17 
D 
| Damascus Steel Products Corp. 285 
| Davis Mfg. Co. 222 
| Dayton Pump & Mfg. Co. 230 
| Dearborn Stove Co. 54 
| Dearosa Mfg. Co. 283 
DeLaval Separator Co., The 16 
Dempster Mill Mfg. Co. 70 
| Desmond-Stephan Mfg. Co. 288 
| Devoe & Raynolds Co., Inc. 35-36 
| Diamond W Mfg. Co., The 290 
; Dieco Machine Tool Co., Inc 284 
Dietz Co., The R. E. 262 
| Domes of Silence 299 
| Dor-File Mfg. Co. 89 | 
| Dow Chemical Co. 175 
duPont deNemours & Co., E. | 
Cellulose Sponge Div. 53 
Fabrics & Finishes Div. 253 | 
Duraladd Products Corp. 194 | 
Durham Co., Donald 218 
| Durkee-Atwood Co. 290 
| E 
E-Z Do 291 
Eagle Lock Co. 225 
| Eagle Rule Mfg. Corp. 279 
Eastern Commerciai Travelers 215 
| Edlund Co. ; 280 
| Edwards & Co., Inc 6 
| Embree Mfg. Co. 80 
Embury Mfg. Co. 21 
| Evans Products Co 32-33 
F 
Fairchild Industries, Inc. ........ 257 
| Fairgate Co, The 297 
Faucet-Queens, Inc 116 
| Federal Enameling & Stamping 
. cn . 55 
Federal Tool Corp. 106 
| Federated Metals Div. . 29 
Foley Mfg. Co. 291 
Forsberg Mfg. Co 266 
Frantz Mfg. Co. 275 
Fuller Tool Co., Inc. 200 
Fulton Bag & Cotton Mills 205 
G 
Gary Steel Products Corp 18 
General Electric Co. 
Apparatus Dept. 249 
Lamp Div. 5! 
General Export Co. 284 
General Filters, Inc. 243 
General Mills, Inc. 237 
Gephart Mfg. Co. 235 
| Gibson Good Tools, Inc. 258 
Gilbert Clock Co., William L. 92 


ME: dvoevasnes 10-11 
Acme Steel Co. 56 
Aladdin Industries . 68 
American Chain & Cable Co. 132 
American Crayon Co. 218 
American Grease Stick Co. 254 
American Import Co. 293 
American Mfg. Co. 169 
American Shearer Mfg. Co. 297 
American Steel & Wire Co. 17 
American Tack Co., Inc. 90 
American Thermos Bottle Co., 

SN fea eau comeusons 105 
Archer-Daniels-Midland Co. 121 
Armstrong-Bray & Co. 256 | 
Armstrong Bros. Tool Co. 224 
Armstrong Co. .......... 278 | 
Asbestos Textile Co., Inc. 291 | 
Asco Chemical Co. 258 
Atkins & Co., E. C. 292 
Atlantic Tubing & Rubber Co. 120 
Atlas Asbestos Co. 110 
Atlas Press Co 110 

B 

Baker Brush Co. 241 

Barridon Oil Burner Products, Inc. 29! 

Barrows Lock Works 7 

Basford Co. H. R. 70 

Bassick Co., The 262 

Beacon Co., The 86 

Bernz Co., Inc., Otto 277 

Billings & Spencer Co. 12 

Bin-Hay Corp. 100 

Bissell Carpet Sweeper Co 88 

Blackstone Corp. 49 

Bommer Spring Hinge Co 110 

Boss Mfg. Co. 195 

Boston Varnish Co. 22 | 
Bradford Machine Tool Co., The. 267 | 
Brearley Co. p 83 | 
Briddell, In-. Chas. D. 101 

Bridgeport Hdwe. Mfg. Corp.., 

The 183 
Bright Stor Battery Co. 73 
Brooks & Sons, M. S. 256 
Brown & Sharpe Mfg. Co. 290 
Bruce Co., E. L. 50 
Buckeye Aluminum Co. 30 
Burpee Can Sealer Co 291 
Buxbaum Co. 239 

24 

Cabot, Inc., Samuel 222 
Calf-Teria Co. 198 
Caloric Stove Corp 114 
Cambridge Tile Mfg. Co % 
Camillus Cutlery Co 82-83 
Carpenter-Morton Co. 264 | 
Celco Corp., Time Saver Div. 297 
Central Can Co., Inc. 265 
Central States Paper & Bag Co.. 286 
Chair-Loc Co. . 256 
Chattanooga Implement & Mfg. 

Co. 214 
Cheney Hammer Corp., Henry 283 
Chicago-Latrobe 6! 
Chicago Lock Co. 279 
Chicago Screw Co. 71 
Chicago Spring Hinge Co. 280 
Chicago Wheel & Mfg. Co. 59 
Chicopee Mfg. Corp. 

72, 102, 277, 285 
Clemson Bros. Inc. .. 173 
Cleveland Chain & Mfg. Co. 165 
Cleveland Quarries Co. . 239 
Club Razor & Blade Mfg. Corp. 297 


298 


Brass Works 

Illinois Bronze Powder Co., Inc 

Illinois Glove Co. 

Ilinois Lock Co. 

Independent Metal Strap Co., 
Inc. 

Indestro Mfg. Corp. 

Industrial Synthetics Corp. 

Ingraham Co., The E. 

Inland Steel Products Co. 


International Salt Co. Inc 
International Steel Wool Corp. 
Iverson Mfg. Co. 
Ives Co., H. B 

J 


Jackson Mfg. Co. 
Jacobus’ Sons, Inc., 
Jo Mfg. Co. 

Johnson Steel & Wire Co., Inc. 


A. G. 


K-D Mfg. Co. 
Kay-Tite Co. 

Keene Mch. Co., Inc. 
Kennametal, Inc. 
Keuffel & Esser Co. 
Kilgore Mfg. Co. 
Kingston Products Corp. 
Knape & Vogt Mfg. Co. 
Knights Co., James 
Kromex Corp. 

Kyanize 


O. $. 


Lafayette Saw & Knife Co., Inc. 
Langley Corp. 
Larsan Mfg. Co., The 
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Lavelle Rubber Co. 52 
Lawrence Co., George 297 
Lenk Mfg. Co. ror) 
Lerio Corp. ... 27% 
Leyse Aluminum Co 48 
Lincoln Schlueter Floor Machinery 
Co. 112 
Lockwood Hdwe. Mfg. Co. 135 
Lodge & Shipley Co. 94 
Lux Clock Co. 8! 
M 
M & H Laboratories, Inc 265 
Macklanburg-Duncan Co. 185 
Magna Engineering Corp. . 43 
Manning, Bowman & Co. .... 47 
Markel Electric Products, Inc. 21! 
Marshall Mfg. Co. 26! 
Marshalltown Trowel Co 293 
Maurey Mfg. Co. 260 
Mayes Brothers Toot Mfg. Co 
errr 293 
McGill Metal Products Co 256 
McKee Glass Co. 78-79 
Mell-Hoffman Mfg. Co. 199 
Metal Ware Corp., The 196 
Mill-Rose Co. 104 
Miller Mfg. Co., Inc : 267 
Miller, Inc., Robert E 299 
Millers Falls Co. 38 
Milwaukee Stamping Co 214 
Minute Mop Co. 292 
Miravalle Mfg. Co 28! 
Modern Mfa. Co 210 
Moline Iron Works 26! 
Moore Push Pin Co 292 
Moto-Mower Co. 75 
Mueller Brass Co % 
Murphy's Sons Co., Robert 28! 
Myers & Bro. Co., F. E. 283 
N 
National Can Co., Inc. 27 
National Die Casting Co 197 
National Lock Co 177 
National Mfg. Co. 60 
National Metal Products Co. 276 
Neatslene Co. 212 
New Britain Machine Co 4 
New Haven Clock & Watch Co.. 3i 
Newton Line Co., Inc 297 
Nichols Wire & Aluminum Co. 110 
Nicholson File Co. 130 
Noblitt-Sparks Industries, Inc 91 
Norris Stamping & Mfg. Co. 109 
Norwich Line Co., Inc. 292 
° 
Ohio Foundry & Mfg. Co 287 
Okonite Co., Tape Div 271 
Olin Industries, Inc., Elec., Div 7 
Orchard Industries, Inc 67 
P 
P & C Hand Forged Tool Co 273 
Paine Co., The 272 
Parker Mfg. Co. 289 
Patent Novelty Co 245 
Patterson-Sargent Co 187 
Pearl-Wick Co. W7 
Peerless Freezer Co., The 263 
Peerless Pump Div., Food Mchy 
& Chem. Corp. ... 128 
Perfection Automatic Machine Co. 292 
Perfection Store Device Co. 110 
Perfection Stove Co. 189 
Petersen Mfg. Co. 238 
Petko Industries - Gate-Way, Inc. % 
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Phoenix Table Mat Co. 209 
Pioneer Gen-E-Motor Corp. ...... 2 
Pittsburgh Plate Glass Co., Brush 
Ds. tceceowar eoewes 193 
Platt & Co., Arthur |. 218 
Plymouth Cordage Co. 297 
Portable Electric Tools, Inc 194 
Porter Cable Machine Co 57 
2 
Quam-Nichols Co. 112 
R 
Railway Express Agency, Inc. 250 
Reardon Lab. Inc., W. G. 291 
if Ber rey ee 30! 
Regent Industries, Inc. .. 210 
Remington Arms Co., Inc. ive aoe 
Reo Motors, Inc., Lawn Mower 
Div. 126-127 
Revere Cunse & Brass, Inc...118-119 
Rex Cutlery Corp. 44-45 
Rheem Mfg. Co. . 13 


Richards-Wilcox Mfg. Co. 65 


Terrace Wood Product Co. 272 
Thompson & Son So., Henry G. 287 
Traubee Products, Inc. 260 
Troy File Works . 272 


Tru-Test, Division of Oakes & Co. 293 


Turnbuckles, Inc. 211 
Turner & Seymour Mfg. Co. 100 
Twix Mfg. Co., Inc. 120 
U 
Uebelhoer Brothers, Inc. 287 
Union Fork & Hoe Co., The —. 
Union Pacific Railroad 221 
Union Steel Products Co. 230 


United Brush Manufactories . 4 





Ridge Tool Co. 278 
Rockwood Mfg. Co. 272 | 
Rome Mfg. Co. Div 118-119 
Royal Electric Co., Inc 8 
Rubberset Co. 122-124 
Rubenstein & Sons, J. 28! 
Rudolph Poultry Equipment Co. . 292 


Russell, Burdsall & Ward Bolt & 
Nut Co. 63 


Ryerson & Son, Inc., Jos. T. 258 
Ss 
Safety Belt L=cer Co 212 
St. Louis Cordage Mills 169 
Sargent & Co. 242 | 
Savage Arms Corp. 
Lawn Mower Div. 98-99 
Worcester L=wn Mower Co 
De Susitthemces com eeiuhenseal 26-27 
Schlueter Mfg. Co. 28 
Schultes Level Co. 299 
Scoville Mfg. Co. 170-171 
Seal Rite Caulking Co. . 293 


Sharon Bolt & Screw Co. 262 
Sheffield Bronze Paint Corp. a: 


Shelby Spring Hinge Co. ee 
Shelton Plane & Tool Mfg. Co... 300 
Shuck-'em Inc. . 102 
Sinchuk, A. J. 297 
Skillman Hardware Mfg. Co. 300 


Slaymaker Lock Co. 182 
Southern Coal Co. 87 





U. S. Electrical Supply Co. 102 
U. S. Hardware & Paper Co. 288 
United States Plywood Corp 287 
United States Rubber Co. 

Mechanical Goods Div. 37 

Textile Div. 108 
United States Steel Sem. 17 
Universal Metal Products Co 254 
Upson Brothers, Inc. 293 
Utica Drop Forge & Tool Corp. 39 
| y 
| Vaughan Novelty Mfg. Co 112 
| Vichek Tool Co 190 
Voit Rubber Corp., W. J 217 
| Vollrath Co., The 15 

Ww 

Walico Products . 277 
| Walton Products Co. 300 
| Warwood Tool Co. . 74 
| Washburn Co., The 184 
| Westclox Div. 223 
Western Cartridge Co. . 
Western States Cutlery Co 251 
| Western Tool & Stamping Co. 289 
Westinghouse Electric Corp., 

Lamp Div. 14-15 
Wheeling Corrugating Co. 95 
Whitney Carriage Co., F. A 80 
Wickwire Spencer Steeel Div. 97 
Williams & Co., J. H. 62 
Wilson-Imperial Co. 279 
Wiss & Sons Co., J oe 
Wissota Mfg. Co. 270 
Witt Cornice Co. 18! 
Wolf & Co., Ltd., S. 207 
Wooster Rubber Co. ...... . 180 
Worcester Lawn Mower Co., Div. 
| 26-27 
Southington Hdwe. Mfg. Co., The 102 | Worthington Pump & Machinery 
Speedway Mfg. Co. 266 Corp. 191 
Standard Horsenail Corp. 300 | Wright Steel & Wire Co., G. F. 276 
Standard Register Co. a5 | Wrought Washer Mfg. Co 213 | 
Standard Steel Cabinet Co. 92 | Wurdack Chemical Co 275 
Stanley Works, The 4| 
Stor Brush Mfg. Co. 5 
Stellar Tool & Mfg. Co. 272 x 
ee ee ee je X-Acto Crescent Products Co., 
Super Tool Co. 220 var. - 
Superior Fastener Corp. 272 
Swan Rubber Co. 129 Y 
Swartzbaugh Mfg. Co., The 203 

Yale & Towne Mfg. Co 3 
T 
Z 
Tate Co., E. H. . 293 
Taylor Instrument Compenies . 66] Zachman & Co 272 
Templeton, Kenly & Co. 293Zim Mfg. Co. 260 
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‘Schulles 


SCHULTES 


*Reg. U. S. Pat. 

The MODERN. 
Precision Level 
with Pre-Adjusted 
Spirit Vials 

Schultes Spirit Viels are adjusted at Factory. 
Anyone can insert Vials on spot to accuracy of 1/10 of 1°. 
A great selling point to user! Eliminates bother of returning Levels to 


factory for repair. 
Interested in handling complete line? Write for details. 


LEVEL INC 


7403 GABLE e DETROIT 12, MICHIGAN 


"Schultes Level : 


*PATENTED AND PATENTS PENDING _ 

















OST (sit) 
vetits LINE 


pIRLINE (nyLon) 
CASTING LINE 


STREAMLIN® 
SILK FLY LINE 


AIRLINE 


NEWTON 


(Me Star 


FISHING LINES NYLON FLY 
FOR 


au star | Spee 
FISHERMEN PREFER’EM 


SOLD THROUGH JOBBERS ONL 


int 


1 
aon 












~ DEAD EYE DICK says: 


The new BOBCAT 50-shot repeater cap 
pistol by Kilgore is post-war engineered. 
It features a new feeding mechanism 
designed for Kilgore’s No. 150 Perfo- 
rated Roll Caps. Its action is unusually 
easy, smooth and accurate. It’s a beauty, 
too. Die cast exterior has plenty of 
dress-up “engraving”—and is finished 
with Kilgore’s new Chromate plating 
that looks a lot like regular chromium. 
To this sparkle is added the color of 
brilliant red plastic grips. Best of all— 
it retails well under $.75. 


THE KILGORE MANUFACTURING CO. 


WESTERVILLE, OHIO 


ali 











Genwi" DOMES of SILENCE 


DOMES of SILENCE, Inc., 35 Pear 





SLIDE SILENTLY - SOFTLY- SMOOTHLY 
10c SE SAVE FURNITURE 
\ WE atele) t-te: 7-04 mele) 33 


[= U Nome “Oomes of Silenc 
on each Jerwire G 


pe tes of § 

Rubber 
For Tile 
Noiseless 
chairs and 


ence 
Cushion Glides 


Kement 


Ask yeur Jobber, If he is not supplied write 


St, NLY.C 
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for 


CUSTOMER 
SATISFACTION 


When you install 
Skillman you are 
sure of Superior 
Quality, gained by 
70 years’ experi- 
ence in the man- 
ufacture of fine 
hardware. 











WALTON TOOL BOXES 


‘THEY SELL AND SATISFY— 
PAY GOOD PROFITS 


MADE FOR MECHANICS 


Twenty years’ experience in making metal boxes guarantees 
Walton quality. Mechanics prefer these stoutly constructed, 
compact boxes with numerous exclusive improvements. 


Special Features 


Rounded corners. Extra length for long handled wrenches, 
wrecking bars, other long tools. 24 gauge steel. Built-in 
continuous hinges. Sturdy suitcase bolts, and handles. Wrinkle 
enamel two-tone finish. Smooth enamel trays. 


HIP-ROOF 
CANTILEVER 
MODEL with 
4 TRAYS 


2 sizes 


Divided and 
Undivided 
Trays 


FAMOUS WALTON GRIP-LOC BOXES FOR FISHER- 
MEN AND MECHANICS ARE AVAILABLE AGAIN! 


Order from your jobber. Write direct fo us for new Cofalog Sheet 
ilustrating end listing all styles and prices. 


WALTON PRODUCTS, INC. 
218 Madison Street | Dept. 65 © Woodstock, Ill. 
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PRECISION BUILT 
For the Hard-to-Please! 


Open hearth steel cutters carefully tempered 
and ground. Fine grey iron bodies, rugged 
construction, perfect balance. Easy, accurate 
adjustments. Quality construction that crafts- 
men quickly recognize. 


PRECISION 
BUILT FOR 
CRAFTSMEN 


SHELTON PLANE & TOOL MFG. CO. 
SHELTON, CONNECTICUT 





PACKED FOR THE JOBBING TRADE 
WOODRUFF KEYS 


MACHINE KEYS 


COTTER PINS 


— 
TAPER PINS « STRAIGHT PINS 
COMPLETE LINE "STANHO" ASSORTMENTS 


NEW STANDARD BRAND 
HORSE SHOE NAILS 














| STANDARD HORSE NAIL CORP. 


SINCE 1872 
NEW BRIGHTON + PENNSYLVANIA 
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